Charges by FTC 
Shock Health & 
Accident Firms 


But Most Are Cutting 
Ad Claims Down to Suit 
FTC—Or Have Already 


CHIcaGo, Oct. Z1—Some of the 
insurance business’s leading adver- 
tisers were smarting with pain 
this week as the result of a pre- 
Halloween hotfoot from Chairman 
Edward F. Howrey of the Federal 
Trade Commission. 

But few, if any, of them plan 
any retaliation—though the day 
has come measurably nearer when 
the accident and health insurance 
business will have an over-all p.r. 
program. 

This was the general situation as 
ADVERTISING AGE found it in the 
wake of one of the sharpest sur- 
prise attacks to emanate from a 
government agency in some time. 

The event was the FTC’s charge 
of Tuesday that 17 companies in the 
health, hospital and accident in- 
surance business were guilty of 
“false and misleading advertis- 
ing.” Chairman Howrey made it 
in Washington in an unusual press 
conference at which he named as 
defendants in a series of hearings 
next December some of the biggest 
operators in the health and acci- 
dent field. 

The list included the four big- 
gest: Mutual Benefit Health & Ac- 
cident Assn. (Mutual of Omaha); 

(Continued on Page 93) 
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1952 VERSION—Above ad, which ran in the comics section of the March 

2, 1952, Chicago Tribune, was introduced as evidence against Lever 

Bros. Plaintiff claimed that the ad, with the U.S. Testing Co. seal, 
incorporated the idea he submitted to Lever in 1941. 


Court Rejects Suit Against Lever; 
‘Stolen’ Idea Not New, Not Original 


1 


Adman John O. Young = for washing in the hard 
2 4 water of particular localities.” He 
Star Witness, Expounds 


_asserted that Lever used this idea 
Advertising Theories /in the 1951 Rinso campaign. 


John Orr Young, advertising 
agency consultant and former 


; rt i i S 
seeking $500,000 from Lever Bros. a yn Fah gue dv oe oy ir 
Co. for an advertising idea sub- Markison. He was. in fact the 
mitted in 1941 (AA, Oct. 18) was! principal witness in the four-day 
dismissed today in New York su-| case and it was in the course of 
preme court. , 


New YorK, Oct. 20—A_ suit 
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ABC AvertsBattleon 


Metro Area Breakdown 


Audience Figures on 
NBC Spectaculars 
‘Confuse Reporters 


New York, Oct. 21—What’s in a 
rating? 

This week reporters rubbed 
their eyes and tried to square 
away some spectacular differences 
in statistics. 

The whole argument began 
when National Broadcasting Co. 
began to defend the performance 
of its 90-minute extravaganzas, 
assaulted by critics who attacked 
the performances and then but- 
tressed their opinions by citing 
Trendex ratings. 

Yesterday NBC whipped out 
a telegram to reporters which 
pointed out that (1) NBC had four 
of the top five shows on the Niel- 
sen fall report, and six of the top 
seven; (2) that one of these was 
“Lady in the Dark,” a spectacular 
which won a 39.1 rating (fourth 
rank in per cent of homes), and 
(3) that a comparable rating for 
“Satins and Spurs,” the first 
spectacular, was 38.7, which would 
be fifth ranking. (CBS’ “Toast of 


his testimony that Lever broke 
Judge Henry Clay Greenberg Gown the contention that the idea|the Town” was eighth, 37.1.) 
was unique. 

The bases of the case were some 
mutilated letters which Mr. Marki- 
son retrieved from a trunk in the 
basement of his Chicago home 
after he noted the Rinso ads in 
1951. These letters showed that he 


threw out the action on _ the 
ground that the plaintiff had 
failed to show that the idea was 
“new, novel or original.” 

The idea, sent to Lever by Ed- 
ward H. Markison of Chicago, 
consisted of a plan to advertise 
Swan soap as being “specially 


Boston Conferees Find... 


‘Competition’ Cry Is 
Often Only Lip Service 


Panelists Also Probe 
Motivation Studies— 
‘Too Early to Judge’ 


(For other news from the Bos- 
ton Conference see Pages 30, 83.) 

Boston, Oct. 19—The American 
business man pays lip service to 
his belief in competition but, in 
actual practice, runs to his trade 
association or the government for 
protection against the action of 
competitors. 

In a departure from the normal 
scientific address at the Boston 
Conference on Distribution, Dr. 
Charles F. Phillips, president of 
Bates College, Lewiston, Me., said 
today, “Let us spend more time, 
in our offices, stores, conferences 
and trade association meetings, 
improving our operations and less 
time trying to curb our competi- 
tors.” 

Discount houses, he said, are 
rapidly springing up on the basis 
of underselling the so-called es- 
tablished retailer. This, he said, 
quoting the National Assn. of Re- 
tail Druggists, means that these 
stores are trying to destroy “every 
established retailer in the U. S. by 


|unfair competition.” 

| “Whether the consumer wants 
those services [of the established 
retailer] or not is rarely consid- 
ered when this argument is ad- 
vanced,” Dr. Phillips said. 


a What do the regular retailers of- 
fer as a solution to the discount 
house problem? Sears, Roebuck & 
Co., he pointed out, meets this 
new competitive factor by re- 
ducing its own margins and prices. 
But, he said, Sears is the excep- 
tion. 

“The majority of established re- 
tailers act as if they think the 
answer is more fair trade,” he 
said, “despite the fact that the 
wide margins set by fair trade are 
encouraging the growth of the dis- 
count house. 

“They clamor for the manufac- 
turer to cut off the flow of mer- 
chandise to the price cutter and 
to enforce his fair trade contracts. 
In brief, they say: ‘Let’s not meet 
competition; let’s have someone 
eliminate it for us.’”’ 

Dr. Phillips also discussed the 
plight of the automobile dealer, 
whose seller’s market turned into 


(Continued on Page 8) 


= This seems clear enough. These 
are ratings based on the audience 
(Continued on Page 4) 


CHIcaGo, Oct. 22—A floor fight 
over whether standard metropoli- 
tan area breakdowns should be 
included in Audit, Bureau of Cir- 
culations reports was averted at 
ABC’s annual convention today. 

Newspaper publishers came to 
the three-day meeting armed with 
proxies in case advertisers and 
agencies planned to force the is- 
sue. Yesterday they showed their 
strength through a proxy count on 
their own recommendation that, 
while they disapprove of the pro- 
posal, the matter should be kept 
open for discussion with agency 
men and advertisers. 

The controversy started coming 
to a head at last year’s convention. 
At that time, advertiser and agen- 
cy members of ABC passed a reso- 
lution that member newspapers 
published in any of the 170-odd 
standard metropolitan areas, as 
defined by the U. S. Census Bu- 
reau, be required to show sepa- 
rately their~circulations in those 
areas. 


= Agency men yesterday addressed 
the newspaper division meeting to 
explain why they want the change. 
Retail trading zones, the current 
basis of ABC newspaper circula- 
tion breakdowns, do not properly 
reflect circulations within market 
areas, they said. Furthermore, the 
admen emphasized, the “area of 
(Continued on Page 97) 


1941 and that the soap company, 
though warning him not to expect 
anything, 
idea and had promised to pay him 
“a reasonable amount” if the idea 


New York, Oct. 19—The cigaret 
was used. 


business is about to catch another 
| haymaker, and this wallop directly 

s The plan proposed by Mr. Mark-| concerns its advertising. 
ison was to have “local chemists” The October issue of the Norr 
or “local” laboratories test Swan | Newsletter on Smoking and Health 
soap’s adaptability to local waters.| reports that a book will shortly be 
It also included the suggestion that published to be called “Smoking 
the soap be changed chemically | and Cancer.” Its author is Dr. Al- 
(Continued on Page 93) ‘ton Ochsner, of the New Orleans 


Last Minute News Flashes 


Admiral Set to Name Agency; Seeds in Line 

Cuicaco, Oct. 22—Admiral Corp. will name an agency for its “white 
goods” line within the next week or ten days, AA learned today. The 
account probably will go to Russel M. Seeds Co., which already han- 
dles print advertising for Admiral’s tv and radio divisions. Tatham- 
Laird resigned the business two weeks ago prior to taking the Norge 
account (AA, Oct. 11). 


Noakes, Beresford Move to McCann with Nestle 


New York, Oct. 22—Edward B. Noakes, senior v.p. at the dissolving 
Cecil & Presbrey agency, and John P. Beresford, also a v.p. at C&P, 
both of whom worked on the Nestle account, are joining McCann- 
Erickson, which last week picked up the $1,500,000 Nestle business. Mr. 
Noakes will be v.p. and group head, Mr. Beresford an account ex- 
ecutive. 


Elliott Leaves Loudon to Become Ad Manager 


Boston, Oct. 22—Thomas C. Elliott, formerly with Henry A. Loudon 
Advertising, has been named advertising director for Rosecrest Mfg. 
Co. here, succeeding Joseph Lasoff, who has resigned. 


F&S&R Gets Sabena Belgian Airlines 
New York, Oct. 22—Sabena Belgian Airlines is moving its account 
from the Albert Woodley Co. to Fuller & Smith & Ross. 
(Additional News Flashes on Page 97) 


nad been in contact with Lever ¢ Doctor Ss Book on Cancer and Smoking 
had. asked to see his ASKS for Passage of Restrictive Laws 


Ochsner Clinic, professor of sur- 
gery at Tulane University, and 
president of the American Cancer 
Society in 1949-50. Trade sources 
say the book will appear about 
Nov. 8, published by Julian Mess- 
ner Inc., New York. 

The text of the book, the news- 
letter says, begins, “Cigarets cause 
cancer.”’ From then on, the book 
reports all the major findings in 
the U. S. and abroad pointing to 
the relationship between smoking 
and cancer and heart disease. It 
also contains Dr. Ochsner’s ten- 
point program to stop smoking; 
some harsh words for filter, de- 
nicotinized cigarets, and king-size 
cigarets; and some tough talk 
about the advisability of rushing 
to cigars and pipes. 


= But the book goes further into 
suggested restrictions on cigaret 
marketing than any previous at- 
tack. Dr. Ochsner specifically sug- 
gests: (1) some measure of regu- 
lation on the production and sale 
of tobacco; (2) that cigaret testi- 
monials be outlawed in advertis- 
ing; (3) that the cigaret industry 
be compelled to warn in its ad- 
vertising against excessive smok- 
ing; (4) that the widespread 
installation of cigaret vending ma- 
chines be stopped; (5) that cigaret 
companies be prevented from 
broadcasting; (6) that the Presi- 

(Continued on Page 96) 
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Inner Tubes Going Down. 


Tubeless Models Now 
Dominate Tire Market 


New York, Oct. 20—Inner tubes 
are on the way out. Within five 
years practically all auto tires will 
be tubeless. 

That’s the consensus in both the 
rubber industry and the automo- 
bile industry. 

Tubeless tires will be standard 
equipment on many 1955 autos. 
Chrysler has adopted tubeless tires 
for all of its five lines—Plymouth, 
Dodge, De Soto, Chrysler and Im- 
perial. So also has Studebaker- 
Packard Corp. 

Goodyear Tire & Rubber Co. 
will supply Chrysler. Packard, first 
of the auto companies to announce 
use of tubeless tires as standard 
equipment, will be supplied by 
Firestone Tire & Rubber Co. and 
U. S. Rubber Co. Studebaker cars 
will be equipped by B. F. Good- 
rich Co. and Firestone. Other auto 
makers are expected to adopt tube- 
less tires on part of their produc- 
tion in 1955 and on full lines in 
1956. The Canadian divisions of 
Ford and General Motors will use 


tubeless tires in ’55. 

Goodyear tire production is now 
50% tubeless, Firestone 60%, 
Goodrich 75%, and U. S. Rubber 
expects to be 50% tubeless by Jan. 
1. 


s Major advantages of tubeless 
tires are three: they wear longer, 
they have fewer flats and they 
make steering easier. In addition, 
they are claimed to be safer, be- 
cause they are susceptible to slow 
leaks instead of blow-outs. 

Of the big four producers of 
tires—Firestone, Goodrich, Good- 
year and U. S. Rubber—Goodrich 
was the first to enter the field 
with a tubeless tire. In May, 1947, 
the company announced it had 
developed the one-piece products. 
But it was not until Jan. 22, 1948, 
that the new tire was offered for 
sale. Since then Goodrich claims 
to have manufactured and mar- 
keted more than 3,000,000. 

In ’48, for the first time, it was 

(Continued on Page 64) 


Brewers Must Constantly Strive to Preserve 
Brand Loyalty for Their Product, Wood Says 


Cxuicaco, Oct. 18—Brewers must 
constantly strive to nourish and 
preserve the allegiance of their 
customers, because brand loyalty 
among beer drinkers is exception- 
ally weak, according to Albert J. 
Wood, Philadelphia, president of 
A. J. Wood & Co. 

Speaking today at the annual 
convention of the Brewers’ Assn. 
of America, Mr. Wood urged brew- 
ers to make full use of both quali- 
tative and quantitative market re- 
search in order to maintain and 


Ford, Cadillac 
Planning $10,000 


Passenger Cars 


Detroit, Oct. 20—The day of 
the $10,000 passenger automobile 
may come within the next few 
months. At least two companies 
are reported to have cars in the 
works that will bear a price tag 
of this figure. 

Ford Motor Co. announced this 
week that it will introduce, some 
time in 1955, a “high-quality, low 
volume” automobile to be known 
as the Continental. 

William C. Ford, a company v.p. 
and general manager of its special 
product division, said the new car 
would be a “very modern version” 
of the Lincoln Continental, which 
has not been produced since 1948. 


= He said the name of the special 
product division would be changed 
to the Continental division and 
that the new car would be an en- 
tirely separate line from the Lin- 
coln. 

No price was announced for the 
car, but it has been indicated it 
will sell in the $10,000 range. 

Ford made the long-rumored 
announcement of the Continental 
at a meeting of the Lincoln-Conti- 
nental Owners Club, an organiza- 
tion composed of about 500 Lin- 
coln Continental owners from all 
over the nation. 

“T can tell you the Continental 
will be the ultimate in modern 
motoring,” said Mr. Ford. “Every 
car will be manufactured with the 
utmost care and precision. It will 
be as near a custom-built auto- 
mobile as our techniques and re- 
sources will permit.” 

Cadillac is reported ready to in- 
troduce a super-deluxe car aimed 
at the $8,000 to $10,000 market. 


strengthen their individual posi- 
tions in the highly competitive 
beer industry. 

“We have found,’ Mr. Wood 
told the brewers, “that the beer 
drinker patronizes more than one 
outlet, and he drinks at several 
places and buys from numerous 
off-premise outlets. When he goes 
to a place and finds it does not 
carry your beer, he tries another 
brand. Your lack of distribution 
has lost business for you at the 
moment, and in the future, when 
he may order the beer he tried 
instead of yours.” 


s Market research, Mr. Wood con- 
tinued, will show where distribu- 
tion is lacking in addition to dis- 
closing why dealers push one 
brand in preference to another. He 
pointed out that retailers often 
favor a certain brand because they 
like the salesman, service or “the 
deal” which the company gives. 

Turning to advertising, Mr. 
Wood said: 

“Advertising policy cannot be 
established by picking up a theme 
on the basis of an inadequate and 
unreliable sample of opinions. For 
example, when we find that some 
people want a lighter beer, we 


(Continued on Page 34) 


“WK 


ON THE SHELF—This shelf extender ; 
designed by Container Corp. of or” discounts for large purchases 


America is said to be the first 
made out of corrugated cardboard 
rather than wood or metal. Ne- 


using the extenders. 


me i|of quantity 


braska Consolidated Mills, Omaha, 
and Kellogg Co., Battle Creek, are 
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TREND PUSH—This is part of the ad which ran on ten consecutive 

pages of the May Chatelaine, part of a $1,000,000 coordinated drive 

engineered by Western Woods. James Lovick & Co., Vancouver, is 
the agency. 


NEw York, Oct. 20—Foote, 
Cone & Belding hastened to say 
today that it had engaged only in 
normal agency activities for the 
Watchmakers of Switzerland, fol- 
lowing the agency’s inclusion 
along with 24 companies charged 
with violating the Sherman Anti- 
Trust and Wilson Tariff Acts. 

“All of our activities for this 
foreign client may be described 
as the same type of service which 
we and other advertising agencies 
render to domestic clients,” the 
FC&B statement said, adding that 


Washington State 
Apple, Fruit Groups 
Considering Merger 


YAKIMA, Oct. 21—A proposal to 
merge the Washington State Apple 
Commission and the Washington 
State Fruit Commission, in order 
to reduce overhead and perhaps 
achieve more efficient use of ad- 
vertising and promotion funds, 
will be studied by the Washington 
State Horticultural Assn. 

Elon J. Gilbert, association pres- 
ident, and a fruit grower and ship- 
per, said he would name a five- 
man committee to study the 
proposal. The suggestion of the 
merger came from Cecil Clark, 
Yakima Valley fruit grower and 
state legislator. 

The Apple Commission was cre- 
ated by the state legislature in 
1937 to undertake national promo- 
tion for apples. Steadily through 
the years its budget and promo- 
tional activities have increased. 

The Fruit Commission was es- 
tablished by the legislature ten 
years later to promote cherries, 
peaches, plums, apricots and Bart- 
lett pears, the so-called soft fruits. 
It also undertakes national adver- 
tising, but on a smaller budget 
| than the Apple Commission. 


® Initial reaction from the Apple 
Commission was slightly sour. It 
indicated that some members saw 


1 nothing to be gained by merger. 


Harry E. White, chairman of the 


! apple group, said the two organi- 
}| zations are “entirely different.’ He 


countered Mr. Clark’s suggestion 
discounts from a 
merger organization, saying: 
“There would be no quantity dis- 
;count savings in newspaper or 
,outdoor advertising.” Such dis- 
counts, he said, are not provided 
in national advertising in these 
media. He said neither commission 
uses enough radio to get the “min- 


on a given station. 

Each commission has its own 
agency. Cole & Weber, Seattle, 
handles for the Apple Commission 
and Pacific National Advertising 


mission. 


Agency, Seattle, the Fruit Com- 


FC&B Protests Inclusion with Client in 
Anti-Trust Action Against Watch Companies 


the agency is a _ longstanding 
member of the American Assn. 
of Advertising Agencies and “has 
serviced all clients in accordance 
with the approved standards of 
practice.” 

In view of the voluntary in- 
dorsement of the watchmakers’ 
campaign by retailers, and in 
view of the fact that FC&B cannot 
recall a client which “has so 
generously dedicated its budget 
to the primary good of the distri- 
butor of the product” and to pro- 
moting technical facilities to in- 
sure its proper performance, the 
agency said it was “both surprised 
and baffled by its inclusion as a 
defendant in this Department of 
Justice anti-trust action.” 


= The government charged 18 
U. S. organizations and six Swiss 
concerns with violations in the 
manufacture, sale, import and 
export of jeweled watches, com- 
ponent and repair parts. Virtually 
all the large watch companies 
which assemble Swiss-made parts 
were included—Bulova, Benrus, 
Gruen and Longines-Wittnauer— 
as well as the Watchmakers of 
Switzerland, American Watch 
Assn. (a trade association which 
was an active participant in the 
struggle to keep watch tariffs from 
being raised) and FC&B. 

The Department of Justice com- 
plaint, filed in federal court here, 
asserted that defendants had 
agreed to refrain from setting up 
watch manufacturing facilities 
here, to restrict the manufacture of 
watches and watch parts in the 
U.S., to keep from extending as- 
sistance to watch makers in coun- 
tries other than Switzerland, to fix 
prices, terms and conditions of sale 
for Swiss watches in the U.S., to 

(Continued on Page 6) 


GEORGE ROMNEY has been elected 
president, chairman of the board 
and general manager of American 
Motors Corp., Detroit, to succeed 
George W. Mason, who died Oct. 
8. Mr. Romney was elected exec. 
v.p. of Nash-Kelvinator in 1953. 
He held the same post with Ameri- 
can Motors after Nash consolidated 
with Hudson Motor Co. 
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‘Western Woods’ 
Use Promoted in 
Canadian Drive 


VANCOUVER, Oct. 20—Western 
Woods is still assessing the re- 
sults of its 1954 promotion, a gi- 
gantic undertaking which as- 
sembled more than a million dol- 
lars behind a series of houses 
across Canada, all demonstrating 
both lumber uses and the latest 
in furniture and house fittings. 

In the winter of 1952-53, British 
Columbia’s forest industries de- 
cided to turn to the Canadian mar- 
ket in an effort to build domestic 
consumption of their annual $500,- 
000,000 production. James Lovick & 
Co., Vancouver, was assigned to 
the job of focussing Canadian at- 
tention on Western Woods; it was 
a job made the more difficult be- 
cause for the past ten years com- 
petitive building materials had 
taken an increasing share of the 
home-building dollar. 

Lovick’s solution was to recom- 
mend sponsorship by Western 
Woods of ten Trend Houses in 1954 
to be built across Canada. It en- 
tailed colossal cooperative adver- 
tising and promotion. Western 
Woods billing ran $300,000, and 
those of participating suppliers 
brought the total to around $1,- 
000,000. 


= Western Woods subsidized con- 
struction of the houses, using lo- 
cal architects and builders. Build- 
ing began last fall in Victoria, 
Vancouver, Edmonton, Calgary, 
Regina, Winnipeg, London, To- 
ronto, Montreal and Halifax. The 
openings began in Victoria, in 
(Continued on Page 99) 


Zenith Drops Claim 
to CBS TV Channel 
After 17 Months 


NEw York, Oct. 20—A long and 
bitter fight between Columbia 
Broadcasting System and Zenith 
Radio Corp. over Chicago’s multi- 
million-dollar Channel 2 televi- 
sion property ended yesterday 
when Zenith dropped its claim in 
an out-of-court settlement. 

In a further burying of the hat- 
chet it was announced here that 
Zenith will become one of the 
sponsors of “Omnibus,” Sunday 
CBS-TV show. 

Settlement of the dispute over 
the rights to CBS’ o-and-o station, 
WBBM-TV, came only a week be- 
fore it was to have come up before 
the FCC for a hearing. FCC had 
called for the hearing last winter 
(AA, Feb. 15), when it set aside 
a year-old grant of the channel to 
CBS. 


= The argument had its begin- — 


nings in February, 1953, in 
the United Paramount-American 
Broadcasting Co. merger, one of 
the terms of which was that 
United Paramount had to sell its 
Channel 4 property. CBS bought 
it and got permission to move the 
station to Channel 2. 

Zenith had been using that 
channel for experimental telecasts 
and had had an application for 
commercial operation pending 
since 1948. It won a temporary 
injunction against the CBS grant 
(AA, May 25, ’53), and the 17- 
month battle was joined. 

Meanwhile, the FCC moved 
Channel 4 to Milwaukee, shutting 
off CBS retreat. In the settlement, 
CBS agreed to buy Zenith’s ex- 
perimental equipment. 

Zenith is still involved in a $16,- 
000,000 triple-damage suit against 
RCA, General Electric Co. and 
Western Electric Co., which it ac- 


cuses of anti-trust violations. 
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Gray & Rogers Gets 
$1,000,000 Account 
As I-T-E Switches 


PHILADELPHIA, Oct. 20—I-T-E 
Circuit Breaker Co., maker of elec- 
tronics parts and components, 
has placed all advertising and 
public relations for all its five 
divisions with Gray & Rogers, 
Philadelphia. 

The company, whose account is 
estimated at about $1,000,000, in- 
cluding its direct mail, abruptly 
terminated its agreement with 
Richard A. Foley Advertising 
Agency and Hening & Co., in 
making the new appointment. Fo- 
ley had handled I-T-E for many 
years, but Hening was assigned 
several of its divisions several 
months ago. 

In the month after Foley and 
Hening were told that changes 
were being made, the company 
talked to nine agencies in the Phil- 
adelphia area. 

For the first time, I-T-E’s di- 
rect mail will be handled outside 
the organization, and the compa- 
ny’s use of outside public relations 
and publicity counsel also is new 
in its operation. 

The five divisions of I-T-E are 
the switch gear, rectifier, resistor, 
small circuit breaker and special 
products. 


Post Office 
Issues Manual 
Revamping Rules 


WASHINGTON, Oct. 21—An en- 
tirely new postal manual released 
by Postmaster General Arthur 
Summerfield today sweeps away 
hundreds of technical rulings 
which heretofore gave postal au- 
thorities control over many busi- 
ness activities of commercial mail 
users. 

The new manual represents the 
first over-all reappraisal, consoli- 
dation and modernization of regu- 
lations since the department was 
established. It replaces the old 
Postal Laws & Regulations, Postal 
Manual and Postal Guide, sum- 
marizing in 268 pages public in- 
formation which formerly was 
scattered through publications with 
more than 4,000 pages of close 
print. 


# In the weeding out process, the 
department has rid itself of many 
technical regulations which mysti- 
fied mail users. 

Some of the most thorough 
housecleaning was administered in 
the section governing second class 
publications. 

Traditional restrictions on the 
advertising content of second class 
publications have been’ swept 
away wholesale, opening the way 
for many new kinds of novelty 
treatment in the presentation of 
advertising matter. Previously the 
division of mail classification, un- 
der the direction of Edward Riley, 
had amended second class rules to 
eliminate any doubt about the ad- 
missability of publications carry- 
ing die-cut, decal edge and fold- 
out ads. Additional revisions in- 


cluded in the new manual clear | §. =<" 
the way for pages bearing words, |}% 


perforations, or symbols indicating | 
they are detachable, thus legal-| 
izing “save me” type of copy in| 
magazine advertising. 

The new regulations also permit 
pages bearing pictures for cutting 
out, pages with blank spaces for 
writing or marking and pages with 
printed illustrations pasted to 
them. 


= According to Mr. Riley, the ma- 
jor restriction remaining on ads 
(Continued on Page 95) 
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Lupton 
AGENCY NET GETS NEW PRESIDENT—John M. Lupton, president of John 
Mather Lupton Co., New York, accepts the gavel from John Green- 
lee, head of Cline Advertising Service, Boise, Ida., after his elec- 
tion as national chairman of Affiliated Advertising Agencies Net- 
work, succeeding Mr. Greenlee. Roy Larsen, president of Time Inc., 
was a featured speaker at the group’s convention, at St. Petersburg. 
Virgil A. Warren, head of the agency of the same name in Spo- 


Warren Larsen 


kane, was reelected national director of the 38-agency organization. 


| 
| 


| CoLuMsus, O., Oct. 19—Broad- 
cast rating services, whose intra- 
perennial sniping from outside the 
fraternity, received some consola- 
tion last week. 

The balm was offered by Nor- 
man Glenn, radio-tv v.p. of 
Doherty, Clifford, Steers & Shen- 
\field, New York. He called for 
better understanding of the aims 
and methods of individual services. 

He told the 11th annual Ohio 
State University advertising con- 
ference that “despite their short- 
comings, the ratings can be useful 
‘near measures’ of something that 
most advertisers want.” 


s Existence of many _ different 
rating methods indicates that no 
ideal measurement has been found, 
Mr. Glenn said. He warned against 
disregarding present rating sys- 
tems and their results. These are 
being ridiculed through misunder- 
standing, he asserted. 

“The ratings are abused because 
they are not sales measurements,” 
he said. “They’re abused because 
they’re not even measurements of 
how many people are listening to 
your commercials. They’re abused 
because they give different an- 
swers to the same question. 

“We should expect differences 
between rating services,” he said. 
“This is disturbing because our 
habits of thought tell us that there 
is only one correct answer.” 


Man, this is whiskey! 


Made by Hiram Walker to taste as great whiskey should 


mural squabbles are enlivened by | 


/RECORD AD BUDGET—Hiram Walker 
Inc., Detroit, will insert ads like 
| this in 10 consumer magazines and 
| newspapers in all parts of the 
|country during its 1954-55 fiscal 
,year, during which the company 
‘reports it will spend a record 
amount on advertising. Foote, Cone 
|& Belding has the Hiram Walker 
account. 


Glenn Defends Rating Services, Says They 
Measure Ditferent Things Different Ways 


The ratings, he continued, meas- 
ure different things, just as base- 
ball experts insist on different 
measurements for batting profi- 
ciency. There’s the commonly ac- 
cepted batting average, the total 
hits divided by the player’s official 
times at bat. But also, Mr. Glenn 
said, there is Burt Shotton’s meth- 
od of giving a batter a hit every 
time he gets on base, disregarding 
how he does it. 


a “Why, then, do people think it 
is idiotic that ‘Treasury Men in 
Action,’ for example, can be ranked 
ninth on one service and 32nd on 
another when the services are 
admittedly measuring different 
things?” he asked. 

Hastening to declare that not all 
differences between rating services 

(Continued on Page 98) 


Campbell's Will Offer 
Shares to Public— 
First Since 1922 


CAMDEN, N. J., Oct. 21—For the 
first time in 32 years, Campbell 
Soup Co. will offer a portion of 
its capital stock for public sale. 

Reportedly the reason for the 
move is, at least in part, to fi- 
nance a program of _ product 
diversification, though a company 
spokesman denied this when ques- 
tioned by ADVERTISING AGE. He 
pointed out, however, that raising 
funds is not the primary purpose 
of the issue. 

Negotiations are under way 
with the First Boston Corp. to 
handle the transaction, to assure 
nationwide distribution of stock 
ownership. The exact amount of 
capital stock which will be offered 
for sale is not known, nor has a 
par value been fixed for common 
or preferred stock. 

The occasion will provide the 
first opportunity in the history of 
Campbell Soup Co. for the public 
to look into the financial structure 
of the company. 

Estimated annual sales volume 
of the firm is said to be about 
$130,000,000; it spends about $12,- 
500,000 a year for advertising and 
promotion. 

Previously, the only time Camp- 
bell’s sold any of its stock was in 
1922, when it offered the public 
$5,000,000 worth of 7% preferred. 

The company was founded 85 
years ago as a small canning and 


preserving business. The original | 


founders were Joseph Campbell 
and Abram A. Anderson, and the 
company was originally known as 
Anderson and Campbell. Today, 
Campbell’s employs about 15,000 
persons. 


| Questions Roper Survey... 


Management Thinks We're Wastrels, 
Adman Tells Four A's Colleagues 


Cuicaco, Oct. 19—A New Or- 
leans advertising man who refuses | 
to accept the survey findings has) 
told his colleagues that manage-_ 
ment men think advertising is a, 
necessary evil and agency people) 
“are a bunch of spendthrifts and 
wastrels.”’ 

Speaking on a panel on “what 
men behind management think 
about advertising,” Joseph H. Ep- 
stein, partner in Fitzgerald Adver- 
tising Agency, told the American 
Assn. of Advertising Agencies 
Central Region annual meeting 
here last week that management 
people “think we’re careless with 
our own money and _ therefore 
necessarily careless with theirs, 
too.” 

He was one of six speakers at 
an account management workshop 
who commented on various aspects 
of an Elmo Roper report on man- 
agement attitudes made in 1947 
for the Four A’s. The survey in- 
dicated that top level personnel 
by and large recognize and under- 
stand the role of advertising. 

“I suggest that instead of play-| 


ing at being big shots we should 
work seriously at our professional 
jobs,” Mr. Epstein said. Advoca- 
ting frequent field trips, both with 
and without the client, more and 
better research and deeper agency 
participation in sales analyses, he 
concluded: 


ws “Seven years ago the Roper re- 
port stated that most management 
believes in advertising as a force— 
something vital and essential to 
their business. They know it 
works. They don’t know that we 
work—or that we work _ intel- 
ligently and to their over-all best 
interests. And in my _ opinion, 
there’s only one way to convince 
them. That’s to buckle down to 
our jobs and not to worry about 
client contact, as such, but to wor- 
ry about our client’s problems as 
though they were our own—which 
they are.” 

Kenneth J. Bayer, account ex- 
ecutive, Oakleigh R. French As- 
sociates, St. Louis, another speaker 
on the panel, pointed out that 80% 

(Continued on Page 62) 


Seasonal Slumps in Business Paper Ads 
Show Old Fashioned Thinking, Study Finds 


New York, Oct. 19—Prelimi-| 
nary studies of seasonal slumps in 
business paper advertising indi- 
cate that they are hang-overs 
from other times and conditions. 
In the industrial field, particular- 
ly, seasonal slumps in advertising 
at year-end and in mid-summer 
are not justified by facts. 

Evidence of this was presented 
here today at a press conference 
by McGraw-Hill Publishing Co. 
when B. E. Sawyer, sales man- 
ager of Chemical Engineering and 
Chemical Week, and Angelo Vene- 
zian, assistant to the v.p. and di- 
rector of advertising, showed some 
of the results of surveys they 
have made of seasonal advertising 
slumps in industrial publications. 

Most business papers, the sur- 
vey shows, experience seasonal 
slumps in advertising volume in 
July and August and again in 
December and January. Of the 80 
advertisers in 70 publications 
checked, 95% said they cut back 
their advertising in July and 
August because of low readership 
during those months. A similar 
reason, plus budgetary difficulties, 
was given by 80% for year-end 
cutbacks in advertising. 


# Business activity, especially in 
the industrial field, Mr. Sawyer 
said, is less seasonal than most 
people think. Surveys of McGraw- 
Hill advertisers, he said, show that 
most industrial companies’ pur- 
chasing, production and _= sales 
follow aé relatively even flow 
throughout the year, whereas the 
same companies’ advertising fol- 
lows seasonal fluctuations. 

Starch studies, he pointed out, 
show conclusively that there are 
no seasonal highs and lows in 
readership traffic. Only 1% of Mc- 
Graw-Hill subscribers surveyed 
failed to read the publications re- 
ceived and held for them while 
they were away on vacation. 

Using charts of various forms 
of industrial activity and com- 
parable charts showing the ad- 
vertising performance of different 
industries, Mr. Sawyer demonstra- 
ted that seasonal fluctuations in 
industrial production and _ sales 
varied less on an annual basis 
than the advertising of companies 
in the industries shown. 


= Emphasizing the values of con- 


tinuity and concentration in ad- 


vertising, Mr. Sawyer said it can 
be demonstrated that continuity 
gives advertisers higher reader- 
ship per ad. Starch reports, he 
said, indicate that advertisers who 
use every issue of monthly pub- 
lications get 16% more readership 
per ad than occasional advertisers. 
Continuity also has a_ higher 
“noted” rating, he said, as well 
as a carry-over effect. 

The belief that seasonal adver- 
tising slumps are inevitable, he 
said, is a popular fallacy similar 
to the assumption that hats cause 
baldness or that beautiful women 
are necessarily dumb. 

Kits of the major findings of 
the preliminary survey into sea- 
sonal advertising slumps will be 
available in about another week 
to advertisers, agencies and media 
interested, Mr. Venezian said. 


Krueger Brewery 


Invades Puerto Rico 


NeEwarF, Oct. 20—G. Krueger 
Brewing Co. is expanding its ex- 
port market to include Puerto 
Rico, where it will conduct an 
extensive advertising and mer- 
chandising promotion campaign to 
introduce its beer and ale. 

Ventura Rodriguez & Sons, San 
Juan, has been appointed distrib- 
utor for Krueger and will operate 
out of outlets in San Juan, Ponce, 
Mayaguez and Araciba. Special 
advertising material stressing the 
Krueger “more proteins—less cal- 
ories” theme in both Spanish and 
English will be used in the island 
campaign. 

In addition to distribution in 
Atlantic states from Maine to 
Florida, Krueger exports its beer 
and ale to numerous overseas mar- 
kets, including French Morocco, 
Tangiers, Iceland and Newfound- 
land. 


Automotive Parts Study Out 
Automotive Service Industries 
Committee, Chicago, has published 
results of the University of Mich- 
igan’s $60,000 survey, “Marketing 
of Automotive Parts,” a study of 


jautomotive parts distribution. 


Limited quantities of the 900-page 
bound volume are available from 
the Automotive Service Industries 
Committee, 111 W. Washington 
St., Room 1107, Chicago. Price is 
$25 per copy. 
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; i tacular, that “S&S” pulled 18 and 
Audience Figures on 14.9 for the first and last half-. 


NBC Spectaculars 
Confuse Reporters 


(Continued from Page 1) 
tuned to a show for six minutes 
or more. 

However, a Nielsen official 
queried by AA earlier expressed 
the view that the fairest compari- 


| 


28.1 


and 41.1 


hours, while “Toast” was pulling 
for comparable 
'periods. It should be pointed out 
that CBS usually shows up strong- 
est in the 10-city Trendex report, 
while NBC looks better on the ba- 
sis of national Nielsen findings. 

The second spectacular, starring 
Judy Holliday and Steve Allen, 
had an average Trendex of 16.8 


son for shows of different lengths | 282inst 40.9 for “Toast.” 
Questions, anyone? 


lies in the average audience rating 
or the audience during the average 
minute. On this scale, “Satins and 
Spurs” hit a 23.4 rating, and 
“Lady in the Dark” 25.3. These 
are eminently respectable ratings, 
but the competition did better. 
Against “Satin and Spurs,” “Toast 
of the Town” pulled 32.8 on the 
same scale; against “Lady in the 
Dark,” “Two for the Money” 
pulled 26.5. 

Up until these ratings became 
available, reporters were banking 
on the Trendex 10-city reports. 


Scholastic 


tember, 


1955, 


‘Scholastic’ Increases Rates 


Magazines, 


York, will increase its page rate 
from $4,456 to $4,900 with Sep- 
The new 
rate will be based on a weekly net 
paid of 1,550,000. Current rates 
are based on 1,400,000. 


R&R Boosts Roland Howe | 
Roland F. Howe Jr., with the CLOAK AND CHEVvY—Novel pre-an- 
agency since 1948, has been named | "0uncement rT aa 
manager of radio-tv production for Chevrolet reports availability of 
These showed, for the first spec-| Ruthrauff & Ryan, New York. 


issues. 


| 


Court scotches $500,000 idea-theft 


sait against Lever, says idea is 
not new. John O. Young testi- 
fies 
The $10,000 passenger car becomes 
more and more a reality as 
Ford and Cadillac plan deluxe 
Sere rer Page 2 
Agency protests being included in 
Justice Department’s tariff and 
anti-trust suit against Swiss 
watchmakers 
For the first time since 1922, 
Campbell Soup offers public 
chance to buy some of its capi- 


| Beware of impostors, Continental bounders and novel 
| approaches. The new Motoramic Chevrolets will be seen by everybody 


at the same time—bright and early Thursday, October 28. 


new models at dealers Oct. 28. 


newspaper ad for 


tal stock 


Seasonal siumps of advertising in 
business papers reflect old fash- 
ioned thinking, McGraw-Hill 
says 

The Post Office has put out a new 
manual oi regulations which 
sweeps away some of the more 
mystifying rules 


circulating in Iowa. 


Towns over 25,000..... 
Towns 2,500 to 25,000. . 
Towns under 2,500..... 
Open Country ......... 


1,310,000 


PEOPLE 


Everywhere IN IOWA 


read 


THE DES MOINES SUNDAY REGISTER 
(more than 500,000 copies) 


As reported by the Advertising Research Foundation 
in its first statewide audience study of 14 Sunday newspapers 


380,000 readers 
260,000 readers 
270,000 readers 
400,000 readers 


Gardner Cowles, President 


Represented by: 
Scolaro, Meeker & Scott——New York, Chicago, Detroit, Philadelphia 
Doyle & Hawley—tLos Angeles and San Francisco 


J Syren commen gee memeppmenne ey ~ SY 


Despite the fact that liquor sales 
are down somewhat this year, 


Advertising Market Place ....98 
Along Media Path .......... 60 
| Chain 3 eee 66 
| Coming Conventions ......... 90 
| Creative Man’s Corner ...... 80 
|Department Store Sales ..... 38 
ESSE ey 12 
Employe Relations ........... 82 
Farm Publications Linage .. .94 
Getting Personal ............ 68 


Information for Advertisers .75 
Looking at Radio & Television 80 


Advertising Age, October 25, 1954 


True sees a good fall season 
ahead this year 
The Man from Schweppes bares 
some Schweppean-type secrets 
at a meeting of American mar- 
keters 
P&G’s chairman Deupree tells 
stockholders how important the 
laboratory is in the competitive 
market 
FTC’s Mason blames the NRA and 
OPA for teaching business men 
the ways of collusive price fix- 
PP rere rr Page 24d 
Competition will relieve vending 
machine operators of too-many- 
cigaret-brands plague, Philip 
Morris’ Weissman says .Page 26 
One tv station, setting a prece- 
dent, has banned all commercials 
depicting drinking of alco- 
hol 
Libbey Glass uses prepackaging 
and promotion to gain the lead 
in the table glassware mar- 


REGULAR FEATURES 


PS ree err Page 42 
Looking at Retail Ads ...... 82 
Magazine Linage ............ 57 
Merchandising Ideas ......... 92 
a 63, 94 


On the Merchandising Front .80 


Photographic Review ........ 54 
Production Tips ............. 82 
Rough Proofs ............... 12 
Salesense in Advertising ..... 79 
This Week in Washington ... .66 
Voice of the Advertiser ....... 88 
You Ought to Know ......... 66 


“This is the size 


to a sales manager’s prayer. . 


we sell in the 


Growing Greensboro Market!" 


HERE’S A GEM OF A MARKET where brilliant sales per- 
formance is the rule rather than the exception. .. . The 
ing Greensboro Market has 1/5 of North Carolina’s total retail 
sales of over $3-Billion. In every one of the 10 major sales 
classifications, authentic figures* prove that the Greensboro 
ABC Retail Trading Area has selling-action that’s the answer 


Grow- 


. Take a long, studious look at 


the latest data on the Growing Greensboro Market—then use 
the fired-up selling force of 100,000 daily salesmen of the 
GREENSBORO NEWS and RECORD... . 


: Only medium with dominant coverage in the Growing Greensboro 
| Market and with selling influence in over half of North Carolina! 


THE DES MOINES SUNDAY REGISTER. geepemee 


...an “‘A”’ Schedule Newspaper in an ‘‘A-1"’ Market 


| 


sane eanGS™ RES, 


cord 


® GREENSBORO, NORTH CAROLINA 
@Represented Nationally by Jann & Kelley, Inc. 
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“People believe in The American Magazine 
because The American Magazine helieves in people!” 


THAT’S WHY YOUR ADVERTISING GETS RESULTS Magazine understands them and their interests. And this unique 


credibility in our editorial pages extends to your advertising—a 
To an advertiser, one of a magazine’s greatest assets is the re- plus that is of inestimable value. 
sponsiveness of its readers. The American Magazine has cultivated Take advantage of this sales producing editorial atmosphere— 
deep and lasting loyalty that assures this response by demonstrat- _ place your advertising where it will be believed and, more impor- 
ing to its millions of readers, year after year, that The American tant, where it will be acted upon—in The American Magazine. 


merican 


MAGAZINE 


_ One great reason why people believe in The American 
» Magazine is the impressive list of outstanding Americans 
whose articles appear in our pages. For example: 


J. EDGAR HOOVER, Director of the Federal Bureau of 
Investigation. 

PHILIP D. REED, Chairman of the Board, General Electric 
Company. 

DR. HAROLD DODDS, President, Princeton University. 
HELEN TRAUBEL, Famous in opera and TV. 


“It moves goods because it moves people.” 


© The Crowell-Collier Publishing Company, 640 Fifth Avenue, N. Y. 19, N. Y. 
KKKK KK Publishers of The American Magazine, Collier's and Woman's Home Companion. 
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To increase the impact of your advertising dollars, use 
the most powerful selling combination in America... 


NEWSPAPERS and 


R.0.P. COLOR ADVERTISING 


E§ 560 U.S. dailies now accept R.0.P. Color Advertising. 


£3 Almost 70% of U.S. daily newspaper circulation, over 
36 million, is now available to R.O.P. Color advertisers. 


Published in the interest of all newspapers by 


Moloney, Regan & Schmitt 


Representing Newspapers Only 


SCANDALOUS CAR CARD—This 11x28” card is whetting the appetite 


York. The agency for Scandale by Tru Balance is Rockmore Co., 
New York. 


(for girdles) of passengers on First Ave. Coach Co. buses in New 


FC&B Protests Inclusion with Client in 


(Continued from Page 2) 
blacklist, boycott or fine American 
| watch companies that did not ad- 
‘here to these agreements, and to 


and other countries. 


prevent the exportation of Amer-| 
ican-made watches to Switzerland 


You just can't help but hit Paydirt! 


\ 
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' Your prospects are best in the Growing West. 


Salt Lake Intermountain Market 


In this Uranium-rich market 1% million prosperous prospects annually dig up and spend 


1% 


BUYING _ 
POWER of 


$1,864,132,000*. Some of this belongs to you. Claim it now with a consistent advertising 
schedule in The Salt Lake Tribune and the Deseret News and Telegram. Your sales message 


in these two papers is the one way you can reach this entire market with impact that will 
produce plus profits. 


*Consumer spendable income 
1954 Consumer Markets. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


DESERET NEWS wo Ne 
Salt Lake Telegram (EVENING) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


Anti-Trust Action Against Watch Companies 


It was also charged that the 
manufacturers executed contracts 
to import Swiss watches in speci- 
fied amounts, to refrain from deal- 
ing in competitive brands and to 
limit re-export of watches to other 
western hemisphere countries. 


s A Department of Justice offi- 


| cial revealed that the charges were 


| filed only after considerable nego- 


|tiation, which apparently is con- 


tinuing. He spoke of a “cordial at- 
mosphere” and “complex issues” 
and indicated that the companies 
can still effect a settlement with- 
out “adversely affecting the close 
and friendly relations between the 
two countries.” The suit said 95% 
of jeweled watches and parts used 
in this country come from Switz- 
erland. 

Paul A. Tschudin, managing di- 
rector of the Watchmakers of 
Switzerland Information Center. 
promptly said his office was pure- 
ly a service bureau assisting the 
watch trade. He denied it had ever 
engaged in the practices of which 
it is accused. He called the purpose 
of the suit “deplorable” in view 
of the recent 50% increase in 
watch tariffs. The U.S., he said, 
“now seems to be following a pol- 
icy of ‘massive assault’ against 
the economy of Switzerland de- 
spite the fact that the Swiss de- 
mocracy spends far more in the 
U.S. than it sells here.” 


' William H. Fox, executive sec- 
'retary of the American Watch 


Assn., entered a similar denial. 
He said the group “emphatically 
denies knowledge of any violation, 
by this organization or its member 
firms, of either the letter or the 
spirit of the anti-trust laws of the 
Us.” 


Morris Edwards, president of 
/Gruen Watch Co., Cincinnati, 
/told reporters that the case arose 
from a variance between Swiss 
and U.S. laws, of which the De- 
partment of Justice had long been 
/aware. 

The list of U.S. companies and 
associations charged include: 
Watchmakers of Switzerland In- 
formation Center; Foote, Cone & 
Belding; American Watch Assn.; 
Bulova Watch Co.; Benrus Watch 
Co.; Gruen Watch Co.; Longines- 
Wittnauer Watch Co.; Concord 
Watch Co.; Eterna Watch Co.; Die- 
thela & Keller Ltd.; American Ro- 
lex Watch Corp.; Rodana Watch 
Co.; Movado Watch Agency; Nor- 
man M. Morris Corp.; Henri Stern 
Watch Agency; Cyma Watch Co., 
/and Wyler Watch Co. 
| The Swiss companies are: Fed- 
eration Suisse des Associations de 
Fabricante d’Horologerie; Ebau- 
ches, S.A.; Gruen Watch Mfg. Co., 
S. A.; Eterna, A. G. Uhrenfabrik; 
Wittnauer et Cie, S. A., and 
|Montres Rolex, S. A. 


Holt Joins Amos Parrish 

| Harold Holt, formerly a v.p. and 
| account executive with Foote, 
‘Cone & Belding, New York, has 
joined Amos Parrish & Co., New 
York, as an account executive. 
Sylvia Simmons, formerly with 
Grey Advertising Agency, has 


| joined the agency’s creative staff. 
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"AVERAGE ABC CIRCULATION 
FOR SIX MONTHS ENDING 
MARCH 31, 1954 


The Fort Worth Star-Telegram 
has long been a leader 
in newspaper circulation in Texas 


This leadership continues to grow, and as it does more readers become prospective 
customers for advertised products. 


Since the ABC Publishers Statement for September 30, 1953, the circulation of the 
Daily Star-Telegram (morning and evening combined) has increased 4,811. During 
the same period Sunday circulation has increased 10,258. Latest figures based on 
ABC Publisher’s Statement for March 31, 1954. 


| It is easy to understand why the circulation of the Star-Telegram has continued to 
mark up substantial increases in both Daily and Sunday circulation when you realize 
that the Fort Worth Market has shown outstanding growth in population. Sales 
Management estimates that 2,008,400 people live within the Fort Worth market. 
Of this number 458,300 reside in the Metropolitan area. 


The Fort Worth Star-Telegram is an influencing factor in the minds of these people. 
They look to the Star-Telegram for news and your advertised products. 


FORT WORTH STAR-TELEGRAM © 


AMON G. CARTER, Publisher — ee 


\f 
CARTER, JR., President and National A FORT WORT H 
“Where the West Begins” 


LARGEST CIRCULATION IN TEXAS 
Without the Use of Contests, Schemes or Premiums... “Just a Good Newspaper” 
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‘Competition’ Cry Is 
Often Only Lip Service 


(Continued from Page 1) 
a buyer’s market last spring. 


| for the hard sell, suddenly found 
‘themselves in trouble,” he said. 


“Many dealers who grew up in “The dealers put it this way: ‘The 
the industry in its easy selling | real trouble is that auto makers 
days and have never been trained | are producing more cars than deal- 


ers can sell,’ and they urged the 


ee 
GETS YOU 1,637 


Yes, you can reach the 20,000 best whole- 
salers and contractors of the plumbing- 
heating-airconditioning industry for as little 
as $12.50 (12 time rate), and only $380 
for a 7 x 10 page—iowest rate in the 
field. Want to hear more? 


™ (Contractor 


PLUMBING + HEATING 
AIR CONDITIONING «+ APPLIANCES 
Grand Central Terminal Bidg., N.Y. 17, N.Y. 


reduction of production. 


s “Dealers would admit that they 
might have played some part in 
the situation, since some of them 
were bootlegging cars, selling them 
to so-called illegitimate dealers 
who in turn would sell them at 
reduced prices. To check such so- 
called unfair competition the Na- 
tional Automobile Dealers Assn. 
even asked the U. S. Justice De- 
partment to come to the dealers’ 
rescue and prohibit bootlegging.” 

“Please do not think I am saying 


‘there is no such thing as unfair 


iy. 


competition,” 
tioned his hearers. “When a com- 
petitor resorts to false or mislead- 
‘ing advertising, engages in mis- 


Phillips cau- 


branding, or makes false and 
‘disparaging statements against 
‘competitors or their products, he 
is engaging in practices all of us 
would denounce. I am saying that 
much of what we daily refer to as 
unfair competition is really just 
keen competition. 


# Consumer motivation in buying 
came in for its share of the two- 
day conference agenda. In a panel 
discussion on the subject, John L. 
Cobbs, associate managing editor, 
Business Week, declared his view 
that the new science of consumer 
motivations is in an ambivalent 
stage of development today—in 
which nobody is positive just what 
‘can be done with it, how far it 
can be trusted or when it should 
be distrusted. There is a real dan- 
ger, he said, of expecting too much 


‘from it, and an equal danger of. 
importance of! 


overlooking the 


some things it has to say. 

“Two different groups now are 
watching motivations and attitudes 
research, in the happy expectation 
that this work is going to do won- 
derful things for them,” he said. 


= “One group consists of econo- 
mists and business forecasters. The 
other group is made up of market- 
ing men—salesmen and advertis- 
ing men, who want to appeal to 
the consumer and who would give 
their right arms to know what is 
really going on inside his head 
and what he really thinks of the 
marketing pitch they are making 
him. 

“The marketing men see motiva- 
tions research as something that 
will bring objectivity and precise 
measurement to a business that 
has always run largely on hunch 
and guesswork, that has always 
been forced to measure its results 
indirectly if it would’ meas- 
ure them at all, and that has al- 
ways wondered—a little defens- 
ively, on its bad days—if it ever 
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NATION AE 
Highway Advertising 


gives you 40% 


readership 


On an average, 40% of all motorists who pass NATIONAL Highway Advertising signs read and 
remember the sales message. This high readership score is based on extensive surveys taken by 
National Quality Interviewers, Princeton, N.J. Enjoy the sales benefits of thousands of readers daily 
for your brand name advertising by using NATIONAL maintained Highway Advertising with 
SCOTCHLITE® brand reflective sheeting. Write NATIONAL Advertising Company today for details. 
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Advertising 


A FAP EDS ZA D. 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 
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Copyright 1954, National Advertising Company 


NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR 
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MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Advertising Age, October 25, 1954 


really did achieve anything any- 
how.” 

Another panelist, Dr. Rensis 
Likert, director, Institute for So- 
cial Research, University of Mich- 
igan, said, “Whenever possible in 
doing research for the advertiser 
and salesman, studies should be 
on a program basis and utilize the 
great advantages that come from 
studying trends. Two such studies 
reflecting changes will yield ap- 
preciably more information than 
two one-time studies, which cost 
just as much. 

“The research to date on con- 
sumer motivation and behavior,” 
he said, “has already yielded re- 
sults which indicate the need for 
important revisions in the Key- 
nesian and other economic theo- 
ries dealing with consumer be- 
havior. 


= “The plain facts are that con- 
sumers behave differently from 
what most economic theories call 
for. For instance, consumers who 
are loaded with debt relative to 
their income are often considered 
to be poor prospects as purchasers 
of consumer durables. But research 
results show a different pattern.” 


Norman LeVally 


LeVally Returns to 
Leo Burnett After 
Nine-Year Absence 


CuicaGco, Oct. 21—Leo Burnett 
Co. announced this week that 
Norman LeVally is rejoining the 
agency as an account executive. 

Mr. LeVally left Burnett nine 
years ago (AA, Nov. 5, ’45) to 
start Shaw, LeVally Inc. with 
John W. Shaw, another Burnett 


employe. 
Twenty months later, Shaw, Le- 
Vally split into two separate 


agencies, John W. Shaw Adver- 
tising and LeVally Inc. (AA, July 
t "Sts 


# Four years later, Mr. LeVally 
announced he was dissolving his 
agency for reasons of health (AA, 
Feb. 26, ’51). At that time, Mr. 
LeVally’s agency was billing $4,- 
500,000 worth of business. He re- 
tired from advertising completely. 

He reentered the field in April, 
1952, when he joined MacFarland, 
Aveyard & Co. (AA, April 14, ’52). 
In June, 1953, he joined Walker B. 
Sherrif Co., which provides spe- 
cial services to agencies, as a v.p. 
(AA, June 1, ’53). The company 
changed its name to Sherrif, Le- 
Vally Inc., and Mr. LeVally be- 
came president of the corporation. 
With Mr. LeVally’s leaving of the 
company, it resumes its name of 
Walker B. Sherrif Co. and Mr. 
Sherrif takes over Mr. LeVally’s 
duties. 

Mr. LeVally will rejoin Bur- 
nett on Nov. 1. According to the 
Burnett agency, no account as- 
signments have been made as yet 
for Mr. LeVally. 


McFadden Joins McCann 

Harlan McFadden, formerly an 
account executive with the inter- 
national division of Foote, Cone & 
Belding, has been named an ac- 
count executive in the interna- 
tional department of McCann- 


Erickson, New York. 
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IN CIRC 


The September, 1954, circulation average of 
the News was 580,481, daily, the highest 
September circulation in Daily News history. 


Ten years ago — on October 18, 1944 — 
John S. Knight assumed control of the Chicago 
Daily News. 


There are good reasons, of course, for these 
substantial gains. Conspicuous among these 
is journalistic independence, coupled with 
accurate, factual reporting and a challenging 
action in “investigating everything” on behalf 
of the welfare of citizens on all levels. 


Unprecedented public acceptance of the news- 


paper followed — a dynamic decade that 


brought great circulation growth to the News 
and changed the entire story of Chicago news- 
paper circulation trends. 


Here are the facts. 


Postwar circulation trends of all Chicago 
newspapers show conclusively that the only 
growing newspaper in Chicago is the Chicago 
Daily News. 


For the first nine months of 1954 the daily 


circulation of the News was 576,882—a gain 
of 153.373 over the first nine months of 1944. 
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ome six years and 271 broadcasts after its first 
appearance on the air Studio One ended its 


play about a jury on a note of rigid tension. Seconds 


later telephone switchboards of stations across the 


country turned into a mass of dotted lights as a flood 


of excited tributes from viewers poured through the 


wires for two hours. 


a pretty old program. . 
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ive days earlier on the premiere of the same 
| yon newest show, The Best of Broadway, 
a pair of salt and pepper shakers shaped like the 
familiar Westinghouse Laundromat and clothes dryer 
was oflered free to any member of the television 
audience who attended a product demonstration at 
a Westinghouse dealer. Dealers reported the public 


“beating down our doors.” 


some salt and pepper. . 


2 his Friday morning program of the week 


before, Garry Moore, on the impulse of the 
moment, asked his viewers to send a nickel in the mail 
“just for nothing” to a woman in the studio audience. 
At the last count 135,000 letters containing nickels 
as well as larger sums had arrived at her home in 


Mt. Pleasant. Mich. 


and a nickel... 


hese three incidents underline television's 
f} frequently observed yet always amazing power 
to generate excitement and action with almost any 
kind of program—new or old, lavish or modest, 
nighttime or daytime. 
They also demonstrate the validity of a basic policy 
of CBS Television programming: to build into every 
program the greatest values for its advertisers by 
bringing to each new one, and maintaining in each 
old one. the highest possible level of production 
skill and creative effort. 
It is a policy that jams switchboards, produces nickels 
and sells home appliances. 
It is a policy that is attracting larger advertising 


investments than any other single medium. 


CBS TELEVISION 
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Advertising Age, October 25, 1954 
| Rough Proofs 


“You can be sure if it’s West- 
| inghouse,”’ and Oliver Life says 
that one thing you can be sure of 
| is that it’s not a product of Gen- 


eral Electric. 


| True refers to the “battle of the 
| bulge” in male closets and bureau 
| drawers, and perhaps one reason is 
_that so many men’s waist-lines 
are also fighting the battle of the 
bulge. 


| M. Robinson, who is picturing 


those luscious dames shopping in 
Journal-American ads, must have 


“He bases his rating of tv sets-in-use by counting darkened windows.” 


A Lesson in Contrasts 


Two weeks ago we commented in this column on the unusually 
speedy disintegration of Cecil & Presbrey following the death of 
James Cecil. Within a fortnight after Mr. Cecil died, his agency was 
dead, and a business which had been large and presumably pros- 
perous a few days earlier was miraculously vanishing into thin air. 

In the same Oct. 11 issue in which that editorial appeared, 
ADVERTISING AGE carried a news story reporting the untimely death 
of Allen L. Billingsley, president of Fuller & Smith & Ross, the 
night of Oct. 7. 

The contrast between what happened to Cecil & Presbrey after 
Mr. Cecil’s death, and what happened to Fuller & Smith & Ross 
after Mr. Billingsley’s death, could not be more marked. 

Allen Billingsley was, in a sense, one of the first ‘‘business men” 
in the advertising agency business, and what happened after his 
death indicated a philosophy of agency operation which is certainly 
worth emulation. His death was a shock, and his family, his co- 
workers and his thousands of friends in advertising and business will 
miss him sorely. But we are certain he would consider it as one of 
the finest tributes to his management skill that the agency he headed 
moved on almost without skipping a beat. 

Years ago Mr. Billingsley had worked out plans for just such an 
eventuality; when it happened, it required only a routine meeting of 
the board of directors to put his plans into effect. And as a result, a 
team of youthful but veteran co-workers of his was able to announce 
a complete new official lineup of officers and directors for Fuller & 
Smith & Ross within a few days after his death, and with no internal 
bickering, debating or discussion. 

They knew what they were to do, and they did it. There was not 
the slightest doubt in anyone’s mind that Fuller & Smith & Ross 
would go right on. There were no major policy decisions to be 
made which had not already been anticipated and provided for. 

In fact, the agency moved so smoothly through the crisis that 
within days after Mr. Billingsley’s death it acquired a new account of 
some proportions—an account whose acquisition has not been an- 
nounced as this is written, but which may appear in the news col- 
umns of this publication this week. 

This is true agency stability. We should have more of it. 


More Realistic Pricing Is One Answer 


The problems of off-list selling and deals, offers and gimmicks, 
which are creating so much discussion in marketing circles these 
days, revolve primarily around two underlying factors. 

The first of these consists of established, accepted brands, and 
particularly “nationally advertised” brands; buying them, the con- 
sumer has no real fear about being stuck with an inferior product. 
The second is a price structure with “air” in it—a big enough spread 
between manufacturer’s price (or cost) and suggested or enforced 
retail selling price, so that there is plenty of room for maneuvering. 

The fact of off-list selling is an indication in itself that much cur- 
rent pricing is not realistic. If it were, there would presumably not 
be room for discount operators and others to cut prices so sensation- 
ally, because they would lose money. They can make substantial cuts 
only when there are substantial margins to play with. 

The same holds true of deals and special offers. Manufacturers who 
deal constantly admit while they are doing it that their “normal” 
price is fictitious, and probably too high; otherwise, how could they 
afford to make the constant price concessions which are involved in 
deals? 

The special offer and the deal are frequently used as a substitute 
for reducing prices, and in many instances they are remarkably ef- 
fective. But if everyone is going to be dealing constantly, the net 
result is a contempt for normal prices, and a possible serious break- 
down, ultimately, of the one-price system of which American busi- 
ness has been so proud. 


What They're Saying 


A Bad Word 

Let’s think for a minute or two 
about the strange things which 
| go on in the minds of men and 
women when the word “calorie” is 


iscientifically trained, know that 
'the calorie is simply a measure of 
energy, the heat of combustion of 
fuel or the energy of a food ex- 
pressed as heat units. Yet “calorie” 
has somehow become equated with 
“fat” and is a bad word, while 
energy is just what people want! 

So now we have sugar people 
bragging that a teaspoonful con- 
tains only 18 calories. We have 
several brewing companies proudly 
proclaiming that their beer con- 
tains virtually no sugar, or no 
starch. This might be important, 
except that the calories in beer are 
almost entirely in the alcohol. A 
beer which is really low in calo- 
ries must be low in alcohol and 
high in water. If anybody wants 
that kind of beer you can get it 
by mixing regular beer with water 


from the faucet. 
—Dr. Henry B. Hass, president, Sugar 
Research Foundation, before the an- 
nual conference of newspaper food 
editors, New York. 


Oddest of Creatures 

A copywriter is the oddest of 
creatures—by nature he is normal 
but, by heaven, he’s a screwball. 
He can sell half the people in the 
country a jar of pickles, but he’s 
afraid to ask a friend to buy a 
ticket to a church supper. Unfor- 
tunately, sales managers must live 
with him, for he can take the 
stilted, awkward words they use 
to tell him what they want and 
turn them into the warm language 
of the living room. Yes, withoui 
knowing even the rudiments of 
economics and with all his idio- 
syncrasies, the copywriter can 
start more people thinking more 
thoughts about spending more 
money and buying more goods 
than an army of Fuller Brush 
men or the masters of the planred 
economy. 

—Excerpt from “The Copywriter,” 

by Tom Murray, Frigidaire Division, 

General Motors, in “DAC Ad-viser,” 

bulletin of the Dayton Adclub. 
| 
Softening Up 

It’s been a long time since we 
roamed the panoplied, wainscoted 
corridors of Madison avenue to see 
what the ad men were doing to the 
‘English language. As a matter of 


mentioned. You and I, who are) 


|fact, things have been pretty sub- 
‘dued over there for a while, my 
spies report. 
| The best new word to come to my 
‘attention is “carbonized.” When 
la man has been carbonized, 
means he’s really getting some- 
where. He has, in short, become 
enough of a big shot to be included 
on the select list of those who get 
carbon copies of the memoranda, 
a great thing. 

And there has been a change, 
my spies report, on “concretize”’ 


“to firm up.” Now when some- 
having caramelized. Sounds to me 
there on Madison—or perhaps in- 


WOME 2... 
—John Crosby's syndicated column. 


Snob Appeal Losing Ground? 


Snob appeal copy was a sure-fire 


It is becoming less and less effec- 
tive because, in our vast social 
changes of the past fifteen years, 


ward equalization and democrat- 
ization of our standards. The aver- 


by testimonials from ball players 
and movie actors than social lead- 


ers or financial captains. 
—Pierre Martineau, manager of re- 
search, Chicago Tribune, speaking at 
the Four A’s Pacific Council conven- 
tion in Coronado, Cal. 


An Educational ‘Must’ 

The power and selling force of 
advertising should be a “must” 
subject for study by all students 
in high schools, colleges and in- 
stitutions of high learning—be- 
cause when you don’t understand 
the potency of advertising, you 
lack the knowledge of one of the 
major foundation stones in our 
national economy... 

—Orville Johler, v.p. in charge of 

advertising and merchandising, In- 


dependent Grocers’ Alliance, speaking 
before the Lincoln, Neb., Adclub. 


Vigilance Required 

A vigilant and informed public 
is the only guarantee for a good 
product. If a man can sell an in- 
ferior product that is attractively 
packaged, why should he bother 
to improve the quality, when he 
|Kknows it is not demanded or ap- 
| preciated? 
-—Sydney J. Harris in his column, 


“Strictly Personal,”’ 
Daily News. 


drawn at least a part of his in- 
spiration from Peter Arno. 


it | 


which as any fool knows, means | 
thing firms up you speak of it as| 
like they’re softening up over, 


firming up is the expression I) 


successful formula for many years. | 


we have veered much closer to-) 


age man is much more impressed | 


in the —1 


Zenith, in comparing its $125 
hearing aids with those costing a 
lot more, has just one word to 
/address to the hard-of-hearing: 

“Listen!” 


The San Francisco Call-Bulletin 
is starting its one hundredth year, 
and is being helped not a little in 
its nostalgic backward look by to- 
day’s sensational Forty-Niners. 


“How to tell a customer where 
to go” is the theme of Western 
-Union’s campaign for “Operator 
25.” 

This can be 
not a polemic. 


an invitation and 


Mario Lanza, who got $40,000 
|for not singing in “Shower of 
Stars,” at least knew that his best 
voice would be on the record. 


Editors’ pet peeve: To have a 
speaker at a business meeting tell 
the audience that his talk was off 
the record, and then issue a re- 
|lease on it the next time he ap- 
pears in public. 


The latest Videotown study 
shows more reading and movie 
going, but no reduction in tele- 
| viewing. 

Just when do those busy tv set 
/owners find time to sleep? 


Duplication of circulation among 
outdoor magazines is less than 
9%, reports the world’s greatest 
advertising journal. 

Is this because sports enthusi- 
jasts are do-it-yourself fellows? 


When a company reports pub- 
licly ‘as well as privately that it is 
“unhappy” with its current adver- 
tising agency, it may mean only 
that it is unhappy with the direc- 
tion of its sales curve. 


Robert Hutchins tells readers of 
Sports Illustrated that intercol- 
legiate football is “an infernal 
nuisance,” and alumni of the Uni- 
versity of Chicago during his re- 
gime were very much inclined to 
agree with him. 


Political insiders say Paul Hoff- 
man turned down an invitation to 
become ambassador to India. 
He probably feels that South Bend 
has plenty of problems right now 
for both Studebaker and Notre 
Dame. 


Copy Cus. 
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On the Shelf...and Selling! 


The two big phases of every selling job 
are accomplished faster in huge Delaware 
Valley, U.S.A. when THE INQUIRER 
carries your advertising. 


Retailers, brokers, jobbers know that 
goods promoted via Philadelphia’s FIRST 
newspaper wi// sell. So distribution 
speeds. Display “out front’ is assured... 
backed up by powerful INQUIRER 


merchandising. Result... steady sales 
and faster turnover. 


No surprise then that THE INQUIRER 
stands FIRST in national advertising; as it 
does in retail advertising, classified advertis- 
ing and total advertising. 


Surely THE INQUIRER should be FIRST 
on your schedule! 


Food and drug sales 
high in 
DELAWARE VALLEY 
U. S. A. 


Delaware Valley's 
1,250,000 families yearly 
spend $113 billion in food 
stores . . . $132 million in 
drug stores. 


Che Philadelphia Pnquiver 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO DETROIT 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 
Dunkirk 5-3557 
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“It 


HAT’S THE NAME of a movie a lot 
of people thought was pretty good. It was made by Columbia 


Pictures. They made a few other “pretty good” pictures, too. os 


Oscar-winning ones like “From Here to Eternity.” Or “The 
Caine Mutiny” and “On the Waterfront.” 


Now, “it” really happened one night a few years ago. On many 

ions before, the management of Columbia Pictures Corpo- 
ration had discussed Television, a more than passing problem 
for film producers. They were optimistic and intrigued by the 


challenge this new film medium presented. 
They made a decision. 


It was decided to tap Columbia’s reservoir of thirty years of 
showmanship talent and entertainment experience to produce 
first-rate television programs on film. This decision and faith 
was backed by cash-on-the-line when they created their tele- 
vision subsidiary -SCREEN GEMS. 


SCREEN GEMS knew from the start that it would be neces- 


sary to have extensive production facilities on both coasts. In — 


Hollywood, Columbia Pictures already had outstanding studios. 
Immediate steps were taken and complete facilities were set up 
in New York, the world’s advertising capital. 


Then, SCREEN GEMS was ready to give to the television advertiser 
a truly unique and long-needed service—a one-stop film source for: 


a RTE 


app ene | 


1. custom-made,sntertainment to attract the widest possible audi- 
__ a bReCON a national basis and produced at our studios in Holly- 


wood, or in New York. 


2. quality syndicated entertainment made available through our 


own organization, for local or regional advertisers; and 


3. commercials, to complete the services for all advertisers. 


Today in Hollywood, SCREEN GEMS produces The 
Q Ford Theatre, for the Ford Motor Co. through J. 
ve a: Walter Thompson Company; Father Knows Best 
a <% for P. Lorillard and Co., through Young & Rubicam, 
Inc. ; Captain Midnight for General Mills, Inc. and The Wander Co. 
through Tatham-Laird; and The Adventures of Rin Tin Tin for the 
National Biscuit Co. through Kenyon & Eckhardt. In New York, 
we produce The Big Playback for The Ethyl Corporation through 
Batten, Barton, Durstine & Osborn. 


Commercials 


Although some SCREEN GEMS commercials are 
produced in Hollywood, most are produced in New 
J York where the advertisers are located, and where 
—_? the agency TV directors can participate in pro- 


gat r Ue ae. * “3 ies, Seielhty ) See S Sie ‘ty ef ie hae cots ety es, aX % 5 Bae 6 Pahoa § ® Se at ea BeOS Be ge Ae S ; ; eo f 2a eC ies 2 PS Po is 
ea aot ane Sat hae Ba ss ee ’ . ae. . CO eb Saeki Mae pclae = es cm, a ae A 9 aly oe RTE Salt I Rese Sais 2 ME Ar 7 ee een Hinks DPN deen Cece’ bight 3 ; ee yc steh Reale 
igh Oia ne ‘6 Raw TH tye q hae ae . 2 & f fe St? Bre iy Pn Sec se x ts es, ! x a © ye ha A > : te aah ~ : ee 
: : . M +) 3 ad “Spe re ee . a ‘ Secor ss. OMG aa sal ay Sites eS es ear Rye Lees cea pe: i Me ERG NE REE ea R, bo ge eee ; P ig ae es Nad oe ail Rha Hew aes x re ; a Ree Vos 3 
Sarai HOD) Pate get ane Sate . : ates Se ae Be a eee Be Bans Ne tS SI Es ct Sa cr Mek Ber aL he a Poe tine Pei at Si pane 1 geo a cnigabaigtic ote Tee Oe sae Cay oye PEA ee 
is Saag A : va tse, ary! MET ict teal cae ra ve Be Sn egal So Ee cates Bt i Pa Cee pte ge ge ete geek AIST art Paths are MEE ne} Fog oh AL 8 SOE te 2} Bata 2 bette eee ye es. ey hes Pate Baie seep i te LE 
p fer A Birnie wipe ray Gee pats ‘3 Pre Gag Sar : ak Loe 4 ee Miah 2 eg a oar ze a EEE Be NE eat tn PAO RN ee OTS Seow a eg Ne NA, we Oe eee Sr Ree ad CU ga PS) S Tac eee ieee Fa eee RL TRAE ape . ey Ss Steams: Py See 
a Me ee “ ' ¢ a ’ . - . Fd Lee 4 fe 
‘ ee: 
i e ast Sage 
j Alene 
j ear. 
ee 
a ine 
k | 
- 
F 
j : 
{ . 
f 
are { 7 
“ : 
=f | oa 
i 
a 
i” 
s ; ae 
“ im Fs. 
- ‘ 
as “ } SoS 
de ’ it 
a ee 
wee 
ig 
x f 
| = 
\ 
te i 
ss ll 7 
Fl . 
2 
a 7 
* A | 
3 if : 
lim 
ar, i e- 
e ae 
a eee 
= ee 
iid ' j a: ae 
a * Sy Se 
4 ER 
#: ae 
be a [ i 
3 etme 
ae * a . 
“. 
is. 
i ie z 
ma : 
2 ees 
ae eles 
qs * rs oh 
Aa ) fetal ce 
Pe . ee 
co ae 
oe ya 
es Be 
i oe 
, ie 
ae | oes 
ae ‘ = 
: , aie 
’ ey 
a 
i is 
Find “4 gies 
‘ aa 
PO 7 - 
" 
oi ; 
a Pa 
preg 
Disses 
2 ae nee 
nen Se 
od on paicereaey © 
é- = see 
<3 National Shows Ses 
Ee = 
Ses 
‘ Sas 
* ang 
= “eth 
ae 
= cam 
7 a a 
a . : ee 
: et 
ee | : 
ue, 
Za PO acy 
A> ay hm 
~ af 
¥ 4 on 
m -. ve ’ 
& i if a ee 
‘ f: ae: 
= \p =e tad 
ws ( . ; Boe 
ee \ . cays 
: + ne 
lay ‘(= ' bed 
ia =~ ite 
Os $ = a 
a J i a 
. ge 
4 
) 
ae v3 . ; 
: 2 rsh Ls So ae : od ag fe ee : * < mr a pa : ; : g Lae oat , - aoe eae = eae 
Cie: SE Z e , BG Be ee - - os ‘ 4 4 ion cae 4 . 
oF ke . ns nt fro: ‘ " 2 : in : é ar . : nae se : 5 ee # pee ee ‘ r ‘ a 3. Se ee a3 
i aPeue oe F ay Noe , ie , » ai Rk z F i F : : ; Bice F 
; e nae. % : z “a § es St - me, | ‘ ‘ b z 2 X ‘ ; ty a 2 
‘ - = a ; “ae. * = on aes eid S a ok Oh teem ~ ‘ ae al grea ee PS, atk ans 4 — 
. f f :! a" “4 : . * é ‘ o> ph ge Gat: k sd . — 3 a roe ey ore : kd ee ae ae a x aes ‘i a 2 yeti aay 4 : > “ ¥ py y —- & Fee SEES 
yep die RRs sat nae ie <2 fs Se gn Rie roa ie De MP a Me Pg ey pues eae hg: ST aA, 8 a) Patabpiet eas ie pee ake? de oe ce A ie igh, Avd 2 Ges Paes ‘ s- 7 : ee Ne ae i pis oe! Sr ms 


duction all along the way. We have a complete and competent staff 
of producers, directors, writers and technicians. And we have our 
own animation artists and department. 


Our clients for commercials are the Honor Roll of advertising 
agencies. During the past few months, in 1954, some of the adver- 


tisers for whom we have produced commercials, both live and ani- 
mated, include: 


Lucky Strike Cigarettes - U. S. Steel - Blatz - Borden’s + Pall Mall 
Cigarettes RCA Victor Cameo Stockings Helene Curtis 
Ovaltine - Continental Can - Ipana - Piel’s Beer - Schaefer Beer 
Gorham Silver - Jello - Frostee - Helena Rubinstein - Ford Dealers 
Richard Hudnut « Cities Service « and dozens of others. 


SCREEN GEMS maintains its own nation-wide syn- 
dication service for local and regional advertisers. 
_ We have sales offices in Atlanta, Chicago, Dallas, 

: “-/ Detroit, San Francisco and Hollyweod in addition 
to our Metropolitan and Eastern regional offices located in New 
York with our home offices. 


The programs we are now syndicating are Your All Star 
Theatre, Celebrity Playhouse, The Big Playback, Jet Jackson, Rin 
Tin Tin, and in some markets, our other shows. We’re also offering 
Top Plays of 1955, the syndicated version of the current Fireside 


— 


ne Night 


Theatre, which we were invited to market for Procter & Gamble, 
through The Compton Co. 


SCREEN GEMS programs have achieved highest audience rat- 
ings. Unexcelled showmanship may be expected of a company 
which has complete and interchangeably flexible production fa- 
cilities on both coasts. Every day that passes proves that with 
SCREEN GEMS any advertiser, large or small, can make sales 
through television film at the lowest cost. 


Why not call us in the next time you have any kind of a TV 
film problem. We think you’ll enjoy working with us—and we’d 
welcome being of service to you. You can write directly to us, 
telephone or wire collect if you wish. 


Screen Gems, Inc. 


Television Subsidiary of Columbia Pictures Corp. e 233 W. 49th St., N.Y. 19, N.Y. © Circle 5-5044 


The only company which provides advertisers with Hollywood and New York 
custom-produced national shows, commercials, and syndicated programming. 
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| going on in the liquor industry. 


Liquor Sales Down So Far This Year, ‘True’ - 
ine sales for the first seven 
Reports, but Predicts Good Fall Business jmonthe tei off 1.1%, and beer 


|sales were down 1.3% under the 

New York, Oct. 19—Consumer |in the 17 monopoly states. Distil- comparable period of °52. 
liquor sales during the first seven ler shipments indicate that very These facts are presented in the 
months of 1954 were down 3% little inventory adjustment is now | current beverage industry trends 
|report released yesterday by True, 
a Fawcett publication. 

The report, prepared by Benja- 
min W. Corrado, research consult- 
ant, notes that by the end of July 
wholesalers had brought their in- 
ventories just about in line with 
July, 53, month-end levels. This, 
the report says, augurs well for 
fall business. 


bein MIAMI 


Blends showed a loss of 9.1% in 
sales for the first seven months in 
monopoly states; straight bourbon 

showed a gain of 3.3%; straight 
* rye a loss of 11.7%; bonded bour- | 


bon registered a gain of 23.6%, 
and bonded rye climbed 35.6%. 


= “The sharp gain by vodka in 


the monopolies (66.2%) reflects | 


the expansion of these markets for 
the product,” the report says. “In 
*53 the monopolies did only about 
one-sevcnth of the total national 
vodka business, even though the 
monopoly states do a little better 
than one-fourth of total U. S. li- 
quor business. Vodka,” the report 
notes, “continues to confound those 
who think that the drink’s popu- 
larity may wane.” 

Quart bottles are holding up 
better than other sizes, the report 
says. Quart sizes represented 17% 
of the total unbonded liquor sales 


,during the first eight months of 


54, compared with 15% in the 


This is WAVE-TV's coverage 
area, * on engineering 
studies and mail response. 


KENTUCKY 


Cait in the statistical platoon if you like, 
but the best way to find the station that 
reaches the biggest TV audience in Ken- 
tucky and Southern Indiana is to... 
CALL YOUR REGIONAL DISTRIBUTORS! = a 
2 


Pick up the telephone now and call your wholesaler in 


Louisville, then Evansville, then Lexington. 
Ask them, ‘What TV stations do your neighbors prefer?” 


These little huddles will cost a few bucks, but you'll 
know the score at kickoff time. 


WAVE-TV 


CHANNEL 


LOUISVILLE 


CONFER 
FIRST IN KENTUCKY [&c nat TABLE /) 


Affiliated with NBC, ABC, DUMONT _ 


NBC SPOT SALES, Exclusive National Representatives 


vit 


| 
| 
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comparable period of ’53. 

“There are still a few die-hards 
who insist that there is a trend 
to smaller sizes,” the report says. 
“This is true,” it observes, “only 
in bonded whisky, and such whis- 
kies represent less than 7% of the 
total volume done this year.” 


® The only wine category that 
showed a gain in volume during 
the first seven months was table 
wine, which was up 3.4%. 

“Changes in the wine industry’s 
competitive setup over the past 
year,” the report says, “are re- 
sulting in some overhauling of 
marketing strategy by major in- 
dependents. The Wine Institute’s 
promotional efforts are also un- 
dergoing changes. The full impact 
is not likely to be evident before 
1955.”" However, year-end adver- 
tising by domestic and foreign 
vintners is expected to show a 
slight increase over ’53. 

Beer sales were reduced in July 
and August by unseasonably cool 
weather. This reversed the trend 
of May and June. Packaged beer 
sales for the first seven months 
were down 0.4%, and draught 
sales dipped 4.2% under the com- 
paréble period of °53. 


® Increased brewery facilities on 
the Pacific Coast, the report notes, 
have already affected sales and 
shipments there. Shipments of 
beer into California were down 
100,000 bbls. during the first half 
of ’54, representing a cut of about 
20% in California imports of out- 
of-state beers. 

Even more significant, Cali- 
fornia brewers shipped 300,000 
bbls. out of the state in the first 
half of ’54, almost tripling state 
exports over °53’s first half. Cal- 
ifornia breweries (Lucky Lager 
and San Francisco Brewing) are 
also enjoying expanded out-of- 
state business as well as the new 
branch plants of Pabst, Schlitz, 
Rheingold and Anheuser-Busch. 
Pabst and Schlitz alone during the 
first half of ’54 shipped 140,000 
bbls. of beer east of the Rockies 
from California, which largely re- 
place goods that might have been 
shipped from Milwaukee. 


Sheatfer Pen Plans 
Biggest Yule Drive 


Fort Mapison, Ia., Oct. 19— 
W. A. Sheaffer Pen Co. this month 
launches the biggest Christmas ad 
campaign in its history for the 
Snorkel fountain pen. 

The gift promotion will be fea- 
tured on the 114 stations carrying 
the Jackie Gleason tv show. In 
ten metropolitan areas where the 
Gleason show is not seen, Sheaffer 
will use Class A tv spots or filmed 
programs. 

High-rated tv shows will be 
bought for other areas, and the 
company will use newspapers in 
30 of the larger cities not covered 
by its television programs. 

The magazine schedule includes 
Better Homes & Gardens, Collier s, 
and National Geographic Maga- 
zine. Russel M. Seeds Co., Chicago, 
is the agency. 


Walker Joins Reply-O Co. 

Robert J. Walker, who has su- 
pervised sales promotion, sales 
publications and direct mail for 
Mutual of New York since 1947, 
has joined Reply-O Products Co. 
After studying Reply-O’s direct 
mail services in New York, he will 
serve accounts in upper New Eng- 
land as manager of the company’s 
Boston office. 


Ziv Reports ‘D. A.’ Successful 

Frederick W. Ziv Co. reports 
that its radio show, “Mr. District 
Attorney,” is now being carried 
in more than 300 markets. The 
program is bought locally. Latest 
sponsors include three brewers, 
two supermarkets, a bank and a 
tire dealer. 


fi) ee ee EA Nonert Tae Ps bie Sate ae ‘ aye ce 4 y ag ey ee! ie ote rice f € 4 7 me ; aa Ah Mea capt * » Be Poth Pater oi foes bbe o ae : ate a ef 
£43 SS iad oe ae NBR pee e : ee a ek ieee gee ee een bite oe Scie pia oh ae al Ee ire Ghee: vein eh eS Spa tet Hie ie hehe BERR TO es eee cos Ug Pee Ae Ae NOU! RE Rae 8 RK ae ie ii Sy BEE 
f Be ae et x 3 ths = Sp AT oo ee cans serie rok ; Ss 1 areas Aan ee ie) We eee See Satan ate Te Oe gee TS rae ees EN ak Pact te aes en Bah Yee Ua ae eee ee A Sree hy oe en Ce eee 
trig has Gos SON a ea a a Be gett ater SAS ts Ty agate Sat UE et Acad Cane yee Wee Mayme vec at Bs . bere Se OA Apt ee eae ee £5 Me bite eee te nr Aa Utne Seok here Se ue 2 cess heh a ae Spe 
ae a 
es 16 
pe me 
" : agenenet 
4 i Po i oe 
ae = { ee 
ee «PRESS 
Ces: ' FS sual 
ae eee 
aig ie Pat, 
4g : 
a aaa 
rl za 
_. ee 
’ ee 
7 a ee — ——_— + - 080 as — 
a5 it | = 
peer gis oe 
aa ee oe 
EN ee pS " | aks 
Aha —_ L | ioe 
‘Sate cS 2 - ates 
sete << - BREE 
Tiere & ’ ag | iP tiact 
4 . y. oe | “s 
; ae i“ ag 9 oe e a vo 
oe a 9 ae i 
— 4 ~ | as 
Pe iz Sa 
* P i, - | . 
INDIANA een 7 ne ’ So | " 
A cies o. eee ¢ Ges 7 ‘ 3 ee ee | a) 
Ce ae nY | OHIO ? fees , we, | 4 
P Ge ees . oe Fateh wether ty ag ag 
on gs ONE So ee ase ee hae fis ios eS 
er ea. : Sagi | ene a. ged @ te eS Pee Se j 2 
s oa Bin ae a re f fe 
ILLINGHS 4 3 . ' rl rc K 1) | si 
S&S : ig ae N 2 ue 
‘aes y i on a tet 
Zz *< Bory RY ii 
et. is ee | as 
si rt si mee Be, nl he » suceeeed cee 
sae OF fina = ge, f 2a aio 
agrees Ca Pa ye oe he i me > se ata 
= iy fn. pies, ag = 
eed» bis ee ——— eure Pi 2 : 
ot ial ‘os mf ge ee es ag — be ) ae: 
* - ee 
a - _—| at 
ae v\ | @ 
rir. y —, } i ve. 
a eae oe 
sh ae \ Ih - 
hoes » nn 
ites. » — my | Ag 
Sai ; a : 
a" } BE 
ee a ht 
e - = 
ce. A 
: 
| ee SY if 
wee: AY he 
ie me 
, ? ; a 
: Be & ¥ | a 
© i 
| i 
aye \ AV | oe 
ae N Z> ae 
= — v is 
a LN ee 
bat Tn al { s 
(a . 3 ? 4 
< r iz 
| \ fe) | ao. : 
| i 
= | i 
oe 
eee - | g 
oa = | : i 
ee 
| 3 
oo ns gee 
mie ie ae 4 : i racuse a is 4 me i le : : ie 7 . ie : < 2 gn ote . ; " ees yRee = 


DO-IT-YOURSELF SHOW proves 


Do-It Show 
Ends Record 
Detroit Run 


The Do-It-Yourself Show 
sponsored by The Detroit News 
ended its 8-day run with a 
final record outpouring of De- 
troiters viewing the many help- 
ful exhibits. Throngs which re- 
peatedly taxed the facilities of 
the huge Artillery Armory, ex- 
ceeded any other show of its 
type ever held in America. 


Hundreds of thousands of 
people saw the displays, worked 
power tools, tried a few stitches 
on a sewing machine, rolled on 
a patch of paint or otherwise 
examined their own talents in 
the light of the newest in home 
improvements. 


Show officials said the over- 
whelming response to the first 
big Detroit show of this nature 
was an indication of the un- 
usually strong interest here in 
all matters pertaining to the 
home. Veteran showmen were 
amazed at the turnaway crowds 
that visited the Armory nearly 
every day, snarled traffic and 
overflowed the enormous park- 
ing lots. 


The Show, with nearly 250 
booths offered thousands of 
ideas on how to improve the 
home or select a hobby. Dis- 
plays by a large number of 
schools, universities and city 
departments added to the 
interest. 


Eastern Office: 110 €. 42nd St., New York 17 
‘ Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. 


Detroit Means Business! 


Detroiters are a handy people. Their jobs demand mechanical 
and manual skills that make them adept at doing things for them- 
selves. . . home improvements, mechanical repairs, hobbies. 


This was demonstrated recently when hundreds of thousands of 
Detroiters paid for admission to the Do-It-Yourself Show sponsored 
by The Detroit News, and promoted solely through The News and 


its affiliated radio stations. Total attendance for the 8 days exceeded 


that of any show of its type ever held in America! 


And they didn’t come just to LOOK. Detroiters have money to 
BUY. Actual Sales made at the show, as reported by exhibitors, 
totalled hundreds of thousands of dollars! 


YOU can reach these Detroit Do-It-Yourselfers any day through 
The Detroit News, Detroit's HOME newspaper, with the largest 
total circulation of all Michigan newspapers. The News produces— 


that’s why it carries more advertising linage than both other Detroit 
newspapers combined. 


The Detroit News 


THE HOME NEWSPAPER 
Weekday Circulation 451,237—Sunday Circulation 561,830 ABC 3/31/54 


Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Pacific Coast: 785 Market Street, San Francisco, Calif, 
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OL Y all the 


corporate officers 


who read Newsweek 


Empire State Building “Population” — 25,000; 
Corporate officers’ who read Newsweek— 137,000 


In reaching and passing 1,000,000 circulation, 
Newsweek has set an all-time quality record 
for magazines of this or larger size. 


95.5% of the Newsweek million is comprised 

of people of influence and decision in business, 
industry, the professions and government. 

And the average Newsweek family’s income 

is record-high, too— $11,896. 


Gives the Answers They Seek 


Business, Washington, world affairs, cultural 

and scientific developments— Newsweek tells 

not only what has happened but WHY...and what 
the outcome is most likely to be. And Newsweek 
speaks with the authority of a great editorial 

team whose sole business is news interpretation. 


Read Newsweek and you'll readily understand why 
it appeals to “America’s most significant million.” 


*Corporate officers include Board Chairmen, 
Directors, Presidents, Vice-Presidents, Sec- 
retaries, Treasurers and Secretary-Treasurers. 
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/ « /shortly after arriving, he contin-| let fall that the early advertising | Here”) was taken on the precise’ ing once again in these United 
Here s Grist ued, when he noticed a somewhat for his product claimed “it would | occasion ef his departure for Eng- | Schweppes—er—States, this time 
elderly lady coming out of Berg- cure everything from palsy to/ land, not on his arrival. If that was with ginger ale, was, he said, an 
~ ‘dorf Goodman’s. She attempted to dropped womb,” asserted, with as|not enough, he further compro- out and out fraud. Actually, 
for That File of make some remark to the British- much vigor as dignity would al-|mised Dagid Ogilvy (fortunately, | y’know, the old boy was leaving 
er, who sidestepped without loss low, that no therapeutic claims are | not among those present) by deny-| for England via steamship. 
‘of dignity and continued walking. made today. ing the statement in that first ad 
‘S h . 4 | But he was trapped at the corner If the audience was properly|that his briefcase, a conspicuous|# Comdr. Whitehead, who said 
C weppesiana | when the traffic light changed. impressed with this obeisance to|componert of the layout, contained| he had resisted the importunings 
The lady walked up, gently) veracity, it was somewhat deflated |the secrets of Schweppervescence.| of Mr. Ogilvy for a solid month 
NEw York, Oct. 19—The body of| touched his arm and asked, “Are | when the ebullient (though digni-| Actually, he disclosed, the brief-| when it was proposed he be the 
public knowledge listed in the| you Christ?” fied) commander disclosed that | case carried a bathing suit. model in the ads, revealed a 
catalogs under “Schweppesiana” | ithe first picture for the Schwep- | What’s more, the ad that showed | hitherto-repressed fear of becom- 
was considerably enriched last;# The Man from Schweppes, who pes (“The Man from Schweppes Is the commander apparently arriv-' ing a “Mr. Rheingold.” But the 
week by the man who perhaps’ 
knows the subject best, Cmdr. Ed- | 
ward Whitehead. 
The Man from Schweppes, 
whose continuing romance with 
gangplanks or perhaps the U. S. 
Customs Service is properly chron- 
icled by Ogilvy, Benson & Mather 
(The Man from Schweppes Is 
Here, The Man from Schweppes Is 
Here Again), arrived at the N. Y. 
chapter meeting of the American 
Marketing Assn. full of Schwep- 
pervescence, if that’s the word. 
The commercial traveler first 
told how he happened to grow) 
“the most famous beard since the) 
Smith Bros.’ Nothing crass like 
advertising or publicity, y’under-. 
stand. “I threw my razor out the 
day war was declared,” he said, | 
“and I promised not to shave until | 
peace came.” 
When the lights came on again) 
all over the world, Teddy, as in- 
timates sometimes democratically 
call him, was reminded of an ex- 
perience of George Bernard) 
Shaw’s. Pressed by an American 
razor manufacturer to indorse his| 
product when a rumor grew that! 
the Shavian beard was coming off, 
the dramatist replied that he 
wouldn’t ever shave, and for the | 
Same reason once given by his} 
father. 


= George, age five, stood at his | 
father’s side, watching the elder) 
Shaw shave. The youngster asked, 
“Papa, why do you shave?” This 
brought a full minute’s silence. 
Then his father expostulated: | 
“Why the hell do I?” And the! 
razor went out the most convenient 
window. 

Englishmen, and English wom-| 
en, for that matter, are more in- 
clined to accept beards than we in. 
America, according to the com-| 
mander. He was prepared for al-| 
most anything when he first came | 
to these shores, he said, but not for. 
nearly open assault. 

He was strolling up Fifth Ave., 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Reviow 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 
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role, on the whole, is rather fun. 
And compensating, too. 

His is “a very-old fashioned 
firm” that since the late war has 
learned that riches lie not in doing 
business exclusively with the best 
people and the best places. “Since 
World War II,” he said, “we’ve 
started to reach for the B, C, D 
and E groups of people. That’s 
British advertising jargon, and I 
presume it goes here, too. It’s good 
philosophy: more good things for 
more people.” 


Also adding to Schweppes lore, Mr. Johnson submitted that the means of “bridging the gap be- 
was Frank Johnson, account ex-| when the ad was described to tween imported and domestic.” 
ecutive with Ogilvy, Benson &|Comdr. Whitehead, he asked with) “The beard attracts attention. 
|Mather, who showed a slide of a| agitation (but with dignity), “Is His features and bearing suggest 
|Schweppes ad scheduled for next the girl wearing a white dress?” quality. People are looking for- 
May. The illustration shows a Shown the ad, he sighed, “Thank ward to seeing what he is going 
beach, a case of yellow-labeled God, she is.” to do next.” 

Schweppes in the foreground and Obviously awed by it all, Mr. 
a reclining girl immediately be-| # The account man explained that Johnson asked, “Who knows how 
hind. The commander is busy|the use of the commander as a else he may affect our lives?” 

painting a seascape, in the back- | model has paid off handsomely. | Before concluding, Mr. Johnson 
ground. The headline will say, Immortalized in a feature in Life, gave an illustration of the 
“Can you spot the yellow-breasted | star of guest-shots on some 37 ra- far-reaching effects of the Man 
_ Schweppes?” dio and tv shows, he also has been| from Schweppes copy. He told of 


This is RESP ON, SE 


When WDSU sent out invitations over the air, over 
60,000 attended WDSU Night at Pontchartrain Beach. 
Thousands more fans were turned away. For a station 
to draw the largest crowd in the 26-year history of an 


amusement park shows an unusually high measure 
of audience response. 


Such response can only be built on outstanding com- 
munity acceptance. And this in turn depends on lead- 
ership in staff, in facilities, in enterprise. 
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/overhearing two commuters who 
‘were discussing a car card: 

First commuter—‘“See that 
Schweppes card? That’s a smart 
campaign. Did you ever try it?” 

Second commuter—“Yes, it’s all 
right.” (Pause) “Do you think 
we'll ever start growing beards 
again? 

First—“No, no. We know too 
much these days about bacteria. It 
ain’t antiseptic.” 

Mr. Johnson closed, somewhat 
thoughtfully. “You know,” he said, 
“Comdr. Whitehead has a swim in 
the pool at the Yale Club every 
‘morning.” 


Minkler to Titanium Corp. 

Ward W. Minkler has been ap- 
| pointed assistant manager of mar- 
j|ket development of Titanium 
Metals Corp. of America, New 
York. He has been a member of 
| the metallurgy staff of the tubular 
products division of Babcock & 
Wilcox Co. 


| 
| 


| 
| 
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To the 
Circulation Dept. of 


THE PACKER 


(from the Copy Dept. of 
your Advertising Agcy.) 


THANX, Jim: 


You have no idea how your 
latest ABC circulation figs. 
for The Packer have boosted 
the morale of us boys who 
write The Packer ads. 


For months, now, we’ve been 
‘telling how The Packer 
"reaches the top men and 
firms who represent more 
than 80% of the Fresh Fruit 
and Vegetable Industry’s 
buying power"..."a market 
of over $7 billion"...with 
The Packer’s circulation of 
"almost 15,000." 


It was that word "almost". 
It just didn’t fit into a 
copywriter’s vocabulary. 
It’s weak. It lacks the old 
zing. It’s a sour note in 
the most singing copy. 


NOW you have eliminated it 
from our Packer copy style 
sheet. From this day on we 
can tell all those who want 
to reach the leading ship- 
pers, growers, processors 
and marketers of Fresh 
Fruits and Vegetables 
that... 


THE PACKER DOMINATES THE 
FF&V MARKET WITH MORE 
15,000 CIRCULATION! (Net pd. 
ave. circ. ABC, Publisher’s 
Statement, 6 months ending 
June 30, 1954, 15,017). 


Again, Jim — THANX 


THE PACKER 


PUBLISHING CO. 
201 Delaware St. Kansas City, Mo. 
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“‘SHOW-HOUSE”’ 
ADVERTISERS IN 
OCTOBER AND 
NOVEMBER LIVING 


United Wallpaper, Inc. 
Celanese Corp. of America 
Hewitt-Robins, Inc. 
Amana Refrigeration Inc. 
Kimberly-Clark Corp. 
Surface Combustion Corp. 
(Janitrol Division) 
Regina Corp. 
General Bronze 
St. Regis Paper Co. 
Allied Chemical & Dye Corp. 
(Barrett Division) 
Thomas Industries 
(Moe Light Division) 
Chicopee Mills, Inc. 
Overhead Door Corp. 
Hammond Organ Co. 
Brown-Graves Co. 
Storkline Furniture Corp. 
Paine Lumber Co., Ltd. 
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A STREET & SMITH PUBLICATION 


575 Madison Avenue 
New York 22, N. Y. 
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BUILDING MATERIALS 


American-Olean Tile Co. 
Bolta Products Sales, Inc. 
Condensation Eng. Corp. 
Dean Co. 

Douglas Fir Plywood Ass'n 
Dunn, W. E. Mfg. Co. 
Formica Co. 
Harnischfeger Corp. 
Higgins, Inc. 

Homasote Co. 

Lewis Mfg. Co. 

Lumber Engineering Co. 
Masonite Corp. 

Metal Tile Products, Inc. 
Mosaic Tile Co. 

National Homes Corp. 
Perma-Stone Co. 
Ponderosa Pine Woodwork 
Portland Cement Ass'n 
Roddis Plywood Corp. 
Scholz Homes, Inc. 

Thyer Mfg. Corp. 

U. S. Gypsum Co. 

U. S. Plywood Corp. 
Upson Co. 

West Coast Lumbermen's Ass'n 
Weyerhaeuser Timber Co. 
Wilson Plastics, Inc. 
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EQUIPMENT, FIXTURES & SYSTEMS 


Affiliated Gas Equip., Inc. 
Aluma Kraft Mfg. Co. 

Anchor Post Products, Inc. 
Andersen Corp. 
Bennett-lreland, Inc. 

C-Thru Aluminum Awning Co. 
Canvas Awning Inst., Inc. 
Chrysler Corp. 

Columbia Mills, Inc. 
Crawford Door Co. 

Curtis Cos., Inc. 

Detroit Steel Products Co. 
Eastern Machine Products Co. 
Elkay Mfg. Co. 

Heatilator, Inc. 

Hough Shade Corp. 

Jamaica Sash & Door Co. 
Judd, H. L. Co., Inc. 

Kirsch Co. 

Kohler Co. 
Libbey-Owens-Ford Glass Co. 
Lightolier Co. 

Metal Tile Products, Inc. 
Milwaukee Flush Valve Co. 
Minn.-Honeywell Regulator Co. 
Mississippi Glass Co. 

Moe Light, Inc. 

Nat'l. Adequate Wiring Bureau 
New Castle Products 
Orchard Bros., Inc. 
Perfection Stove Co. 
Pittsburgh Plate Glass Co. 
Pryne and Co., Inc. 


‘Raynor Mfg. Co. 


Republic Steel Corp. 
Rolscreen Co. 

Sears, Roebuck & Co. 
Smith, A. O. Corp. 
Stewart-Warner Corp. 
Sun-Sash Co. 

Superior Fireplace Co. 
Warner Mfg. Corp. 
Waterman-Waterbury Co. 
Webster, Warren & Co. 
Yale & Towne Mfg. Co. 


PROTECTIVE COATINGS & FINISHES 


Cabot, Samuel Inc. 

Colorizer Associates, Inc. 
Columbus Coated Fabrics Corp. 
Devoe & Raynolds Co., Inc. 
DuPont DeNemours, E. |. & CO. 
Glidden Co. 

Imperial Paper & Color Corp. 
O'Brien Corp. 

Protection Products Mfg. Co. 
Sherwin-Williams Co. 

U. S. Plywood Corp. 

Valspar Corp. 

Wallpaper Council 

Warner Co. 


FENCES 


Anchor Post Products, Inc. 
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There’s MORE THAN MEETS 
The “I” in ILLINOIS 


Smokestacks indicate industrial activity . . . these facts confirm 
it in metropolitan PEORIA 


It's the Earth-Moving Capital of the World, CATERPILLAR, 
LeTOURNEAU-WESTINGHOUSE HYSTER, etc... . it's the 
Home of the World's Largest Independent - Steel Mill, KEY- 
STONE . the World's Largest Distilled Beverage Company, 
HIRAM WALKER. These and such well-known industries as 
PABST, AMERICAN DISTILLING, QUAKER OATS, CORN 
PRODUCTS, ABC WASHERS, etc. assure a stability of buying 


power which means maximum results for your advertising dollars. 


PEORIA JOURNAL STAR 


Daily Circulation Exceeds 100,000 
Covers All Peoriarea 


Represented Nationally by WARD-GRIFFITH CO., Inc. 


Consultant Names Cutright 

_ Harold Glenn Cutright has been | 
_named v.p. of Stewart, Dougall & 
_ Associates, New York marketing 
/management consultant. He will 
pore studies for clients in the 
fields of market programming, 
functional organization, personnel 
/evaluation and distribution costs. 
| Mr. Cutright previously was man- 
ager of sales service and market- 
ing personnel development at 
| General Electric Co., New York. 

| 

Don Allen Appoints Russ 

| The Don Allen Chevrolet organ- 
ization, New York, has appointed 
Caroline Russ to handle its public 
_relations. The company claims to 
be the world’s largest Chevrolet 
‘dealer. Miss Russ was formerly 
p.r. director for a Daytona Beach 
resort. 


Rea Brown to Geer, Du Bois 

Rea Brown has been appointed 
art director of Geer, DuBois & Co., 
New York. 


Growth goes naturally with Youth 


Can you count the times you’ve marve'd at the young people around you as they have grown 
in physical size and mental maturity? Perhaps you have looked upon your own teen-age 
youngster with a mixture of wonder and respect as he or she has shown the unmistakable 
signs of growing up. For 34 years Scholastic Magazines have been helping young people 

to grow in awareness and understanding of the world they live in. These popular 

classroom publications are read and studied in junior and senior high schools 

across the nation. Through the years Scholastic Magazines have grown with the 

Youth they serve. They have increased steadily in prestige and acceptance. They 

have grown most obviously in nationwide circulation—now over 1% million net 

paid, with a weekly readership of more than four million students and 

teachers. This circulation—by far the largest in the Youth field—will climb 

even higher now that millions of “war babies” are coming of high- 

school age. As our market and our magazines grow, our 
advertisers grow, too. They increase in reputation and 
in sales as they drive their advertising home to 
more young prospects. We invite you to share 

in the growth that goes naturally with 
Youth—through the pages of 

Scholastic Magazines. 


| 
| 


NEW YORK: 33 West 42nd Street : 
CHICAGO: 75 E. Wacker Drive © 
SAN FRANCISCO: 1221 Hearst Building 


Advertising Age, October 25, 1954 


‘Quiet Competition- 
of Laboratory’ Is 
Cited by P&G Chief 


CINCINNATI, Oct. 19—Success- 
ful competition and business 
growth today are closely related 
to research, R. R. Deupree, board 
chairman of Procter & Gamble 
Co., declared at the annual stock- 
holders meeting here. 

“Few people,” he said, “are 
aware of the quiet competition of 
the laboratory. Yet it is a fact that 
laboratory competition in the soap 
and cleansing industry actually 
gets under way ten or more years 
in advance of the appearance of a 
product on the market. Some of 
the products we introduced this 
year were in the development 
stage since before the end of World 
War II. 

“Today we are beginning basic 
research on products that may not 
be marketed for a decade or more. 

“It is worth noting,’ Mr. Deu- 
pree said, “that better than half 
of the business of the company to- 
day is in products that were not 
even on the market ten years ago.” 


# In stressing the constant compe- 
tition and change which charac- 
terize the soap and cleansing in- 
dustry, Mr. Deupree said, “There 
are very few brands of soap sold 
today that were in existence 50 
years ago. Ivory is unique among 
those selling for half a century or 
more, and it has greater consumer 
acceptance today than at any other 
time in its 75-year history. 

“Throughout the years,” he con- 
tinued, “we have always managed 
to hold our relative position in the 
industry with some slight growth. 
With the expanding national popu- 
lation this has led to a steadily in- 
creasing business. Some of our 
newer brands, such as Tide, Cheer 
and Gleem, have shown remark- 
able strength, but no brand can 
stand still; it must either move 
ahead or drop behind.” 

Mr. Deupree noted that Procter 
& Gamble has been able to pay for 
all growth out of earnings, with 
the exception of the construction 
of a woodpulp plant at Foley, Fla., 
which began operations this sum- 
mer. 


Toronto Stores 
Launch Campaign 


Toronto, Oct. 19—A year-long 
advertising campaign, financed on 
a cooperative basis by store own- 
ers, has been launched to revive 
Yonge St. as one of this city’s lead- 


‘ing shopping districts. 


Yonge St., in the heart of the 
downtown area, has been closed 
for five years for remodeling. The 
street will be officially reopened 
on Oct. 22 when its new subway 
system will start operation. 

Approximately $80,000 has been 
appropriated for the campaign 
which will include newspaper, ra- 
dio and transit ads. The two lead- 
ing stores, T. Eaton Co. and Robert 
‘Simpson Co., have donated $12,- 
000 each for the campaign and 100 
‘other stores have pledged the re- 
mainder of the money. 


Armour Buys Two on NBC 
Armour & Co., Chicago, has 
bought participations in “Fibber 
McGee and Molly” and “It Pays 
To Be Married” for the 1954-55 
season. Both programs are broad- 
‘east over the radio network of 
National Broadcasting Co. Dial 
‘soap and Dial shampoo will be 
‘promoted via Foote, Cone & Beld- 
ing. 
Japanese Firm Names Dean 
| Phil Dean Associates, New 
York, has been appointed to han- 
dle public relations for Television 
Corp. of Japan, the major tv film 
producer and distributor in Ja- 
pan, 
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How a quality market is 
guaranteed for your advertising 


in Sunset 


The following is one of a series on basic Sunset policies appearing monthly in Sunset Magazine 


An unseen but vital influence 


on publishing mtegrity 


Forty years ago this month—in October, 1914—a group of 
magazine and newspaper publishers, advertising agencies, and 
advertisers banded together to found the Audit Bureau of Cir- 
culations. The purpose of this bureau was to audit the circula- 
tion of each member publication and to make these audited 
figures available to advertisers and their agencies everywhere. 
Sunset was a charter member of this pioneer group. 

Since the day of its founding, the ABC (as the Audit Bureau 
is known today) has been an unseen but vital influence on 
publishing integrity—in the reader’s behalf. Before the ABC, 
many publishers announced circulation totals that were purely 
imaginary. A buyer of advertising space could never be sure 
how much circulation his advertising would receive, how the 
circulation was obtained, or even if the individual subscriptions 
were paid for. A few publishers, by doctoring their circulation 
figures, injured the entire publishing industry. 

In the same way, in the early days before the ABC, some pub- 
lishers would accept just about any kind of misleading adver- 
tising—no questions asked. Not unnaturally, reader confidence 
in advertising was low in those early days. 

The coming of the ABC directly and indirectly brought about 
a continuing improvement in publishing standards. Sunset and 
the other pioneer ABC members led the way by opening their 
circulation records to audit by the ABC. Ever since then, the 
ABC has audited the circulation of its members once each year, 
and has made printed circulation statements for each member 
available to advertisers and advertising agencies on request. 


? ‘ 
© UL a® 
Sunset is 

a charter member 


of the ABC 


These statements not only give circulation totals; they tell how 
the circulation was obtained, and the subscription price paid. 


Once the charter members of the ABC had demonstrated that 
integrity in circulation made good business sense, these same 
members found ways to encourage a similar integrity in adver- 
tising. From that time to this, it has been harder and harder 
for the misleading advertiser to find publications that would 
accept his copy. 

In Sunset’s case, integrity in publishing has always meant just 
one thing—“the reader’s interest comes first.” Let me explain 
how this works: 


Sunset articles are edited in the reader’s interest. We publish 
no articles just to “build circulation.” We publish no articles 
at the request of advertisers. (And in fairness to our advertisers, 
we should say that it is rare when any advertiser attempts to 
influence our editorial judgment.) Instructions to our editors 
are explicit: To appear in Sunset, an article must serve the 
reader’s interest. 


Sunset circulation is restricted in the reader’s interest. We edit 
Sunset to serve the Western differences in family living. There- 
fore we are interested only in circulation within the seven West- 
ern states and Hawaii. We want only voluntary circulation, the 
bulk of which we secure through direct mail solicitation. We 
have no desire to force our magazine upon people. 
Advertising in Sunset is screened in the reader’s interest. Before 
accepting any advertisement for publication in Sunset, we first 
look it over carefully —the product or service and the claims 
for it. Each year we decline a great deal of advertising as a 
result of this screening. The advertising we do accept, however, 
we also endorse. In a how-to-do-it service magazine like Sunset, 
advertisements of worthwhile products and services serve “the 
reader’s interest.” 


Publisher 
LANE PUBLISHING CO. 


Publishers of Sunset Magazines and Sunset Books 
MENLO PARK, CALIFORNIA 


Advertising Offices: San Francisco, Los Angeles, Seattle, 
New York, Chicago, Detroit, Boston, Atlanta, Honolulu 
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Sell where sales come BIG... 


When you set out to build bigger sales—sell larger units at larger unit profits—you look for 
prospective buyers with purchasing power to match. 


Cyclotherm (a division of U.S. Radiator) is a case in point. 
Two years ago Cyclotherm decided to concentrate on selling larger units of its package 


steam generators. And that meant concentrating on larger companies. Especially the 
top management group within them—the men who influence the purchase of capital goods. 


Fortune was a natural for spearheading the advertising program. Not only do 85% 
of Fortune’s subscribers hold management positions—but 7 out of 10 of its subscribers in 
Industry are concentrated among Industry’s largest companies. 


These are the volume buyers in the industrial market; where sales come BIG, where Fortune 
gets results. And for Cyclotherm, results were “overwhelming” (see opposite page). 


Fortune’s “Results Case Book”’ is full of advertising success stories like Cyclotherm’s. For 
the full picture, ask your Fortune representative to review his copy with you. 


Fortune Magazine, 9 Rockefeller Plaza, New York 20, N. Y. JUdson 6-1212 
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“Results have been 
overwhelming,” writes 
Donald G. Nowak of Chapman- 
Nowak & Associates, 
Cyclotherm’s advertising 
agency. “Fortune out-pulled 
all other publications from an 
inquiry standpoint. Fortune 
led the list in conversions 
from inquiries to sales. We 
are convinced that Fortune 
added prestige to Cyclotherm.” 
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Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Island Creek Coal Company is typical of scores 
of major industries who swell the payrolls of the 
rich Central Ohio Valley- 


Prudential Adds TV in Canada 


Prudential Insurance Co. of 
America, Newark, N. J., will spon- 
‘sor “You Are There” over the tv 
/network of Canadian Broadcasting 
‘Corp., beginning Nov. 21. Pru- 
dential is alternate-week backer 
'for the CBS show in the U. S. 
|Calkins & Holden handles the ac- 
/count. 


‘Houston Post’ Names Fore 


| Mare Fore, formerly promotion 
/'manager of Crowell-Collier Pub- 
lishing Co., New York, has been 
/named to the new position of di- 
‘rector of promotion of the Hous- 
ton Post. 


-Nathans Names Robert Grady 
| William Nathans & Son Inc., 
‘converter of solid color drapery 
and slip-cover fabrics, has ap- 
-pointed the Robert B. Grady Co., 
|New York, to handle its advertis- 
ing. 


r. Oversight Misses a Bonanza in the 
Richest Natural Resource Area of the World... 


He Overlooked The Houston Post ! 


He overlooked The Houston Post in selling to 
a market where more wealth is taken from 
the ground than from any other area of 200 
miles radius...anywhere in the world! And 
in this virtually untapped market, with 
widely diversified industry, The Houston 
Post is racking up records . . . in circulation 
gains . . . in advertising results . . . in edi- 


Awards in 1953. Take advantage 


Regan and Schmitt office today! 


Starch studies made regularly. 
available on request. 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON PosT 


Now Up To 188,857 Daily — 206,567 Sunday“ 


-..and still growing! 


torial excellence . . . winning 5 AP Editorial 


natural opportunity to increase advertising 
effectiveness. Contact your nearest Moloney, 


(SUGAR CANE) 


7c 


of this 


Details 


tt Tokes THE HOUSTON POST 
te Sell the Houston Market! 


W. P. Hobby, Publisher 

Eugene Lemcoe, Director 
of Advertising 

Robert Barron, Manager of 
General Advertising 


*ABC Publisher's Statement, 
Morch 31, 1954 


Advertising Age, October 25, 1954 


NRA, OPA Taught 
Collusive Action, 
Says FTC's Mason 


WASHINGTON, Oct. 20—The Fed- 
eral Trade Commission today or- 
dered the National Paper Trade 
_Assn., New York, 22 regional pa- 
per trade associations and 100 pa- 
per distributors to stop fixing 
prices for fine paper and wrapping 
paper. 

The commission ruled that “blue 
/books” of the fine paper trade 
‘and “brown books” of the wrap- 
|ping paper trade were used to es- 
tablish standard markups, dis- 
,counts and other pricing condi- 
| tions. 
| Other charges—that the associa- 
tions developed illegal freight 
/equalization, accounting and cus- 
'tomer classification systems—were 
dismissed. 

The commission also voted to 
drop from the complaint 900 paper 
merchants not specifically named, 
who had been “blanketed in” as 
“class respondents.” The decision, 
by Commissioners Lowell Mason, 
James Mead and Albert A. Car- 
retta 


(who subsequently com- 
pleted his term) said the “class 
respondents” were dropped _ be- 


cause the public interest did not 
require an order against them. The 
other two commission members— 
Chairman Edward Howrey and 
John W. Gwynne—did not partici- 
pate in the case because it was ar- 
gued before they took office. 


# Commissioner Mason issued a 
special statement taking the com- 
mission to task for filing a ‘‘class” 
complaint against the 900 uniden- 
tified paper merchants. He de- 
scribed it as an example of “guilt 
by trade association” which he 
considered undesirable. 

He also noted that the blue 
books and brown books were de- 
veloped in NRA days, with en- 
couragement from the govern- 
‘ment. He said the charges in the 
lease all stemmed from activities 
‘required by the government un- 
der NRA and later under OPA. 

“Business men quoting prices 
are like square dancers—advanc- 
ing, bowing and_ retreating—as 
they follow the intricate pattern 
called by government,” Commis- 
sioner Mason said. 

“At the signal ‘NRA’ or ‘OPA.’ 
they take their competitors by the 
hand and march gravely in unison 
to the price song of the federal ad- 
ministrator. At a sign from the 
Supreme Court, the merchants 
drop hands and start fighting—or 
at least they are supposed to. 


= “But some defendants are like 
novices at a barn dance; they ‘do- 
ci-do’ when they should ‘allemande 
left.’ Maybe they get confused. 
Maybe their reflexes are condi- 
tioned all wrong from being un- 
der government control too long. 
Or maybe they just want to keep’ 
on holding hands with their com- 
petitors like the government taught 
them to under the _ alphabet 
regimes. 

“At any rate, in part of the time 
the paper wholesalers engaged in 
concerted or uniform action, they 
would have gone to jail if they 
hadn’t. And part of the time they 
would have gone to jail if they 
did.” 
| 
Dole Names Griswold A. M. 

Hal F. Griswold, assistant ad- 
vertising manager of Dole Ha- 
waiian Pineapple Co., San Fran- 
/cisco, has been promoted to ad- 
vertising manager. He_ succeeds 
|Kenneth F. Boucher, who is re- 
tiring. Mr. Boucher, who joined 
Dole in 1935 as advertising man- 
ager, will remain with the com- 
pany as special counselor. 
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In the Market Right Now 


for a Houseful 


of furnishings 


You're looking at a typical young Mirror family as 
they look for and at some of the merchandise they 
are in the market for now. 


These young Mirror families are buying new homes 
at a rapid rate. That’s why Real Estate advertisers 
are placing more linage in The Mirror than in any 
other Los Angeles weekday newspaper. 


Now those bright empty rooms must be furnished. 
That’s why advertisers are placing more Furniture 


A gain of 104% in Furniture 


and Household Store linage is 
The Mirror’s record in a phe- 


nomenal surge! Now (first 8 
months of 1954) The Mirror is 
first in the Los Angeles week- 


day field in this significant 
category. 


1949 


Source: Media Records 


1953 


and Household Store linage in the big new Mirror 
than in any other Los Angeles weekday newspaper. 


The better-than-average incomes of young Mirror 
families make their shopping for the home a joy, 
their series of major purchases accomplishments they 
can well afford. 

Display your merchandise for the home where that 


big market of young buying families will see it... 
in the pages of the bright young Mirror. 


SELL SOUTHERN CALIFORNIA’S 


YOUNG BUYING MARKET IN THE 


THE MIRROR, Los Angeles, Virgil Pinkley, Editor and Publisher 
Represented by O’Mara & Ormsbee, Inc., New York, Chicago, Detroit, San Francisco 


BIG NEW 
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Competition Will 


Winnow Cigarets, 
Vending Men Tol 


WASHINGTON, Oct. 19—Vending 
machine operators, who held a 
four-day convention and trade 
show here last week, got no as- 
surance that there will be any | 
decline in the number of brands 
and varieties of cigarets in the) 
foreseeable future. 

George Weissman, v.p., Philip 
Morris & Co., told National Auto-— 
matic Merchandising Assn. that 
filters and king size are claiming. 
an increasing share of a some-. 
what smaller cigaret market. He 
warned that people with brand) 
loyalty will direct purchases else- | 
where rather than accept a sub- 
stitute. 

With distributors reporting as 
many as 55 brands on hand, man- 
ufacturers were displaying ma- 
chines handling up to 20 brands, 
in an effort to help vendors meet 
their problems. Also in evidence 
among the displays were auxiliary 
units, enabling standard machines 
to carry one or two extra brands. 


s Aside from cigarets, the con- | 


vention and trade show devoted 
particular attention to the rapidly 


more rapidly; a quick census in- | 


dicated equipment sales were 
bri 


sk. 


a The cigaret problem was 
‘summed up by Aaron Goldman, 
1G. B. MacKee Co., Washington, 
who pointed out that eight years 
/ago five brands accounted for 90% 
of his firm’s sales. He said his staff 
now finds the market is being di- 
vided among so many brands that 
it has been necessary to increase 
the size of vending machines. 


_ During one session on cigarets, 
_vendors seemed to agree that king 
size and filter tips, while main- 
taining the market, are not cre- 
ating new business. Louis B. Ris- 
man, Mystic Automatic Sales Co., 
Medford, Mass., said he was will- 
ing to predict that “two years 
from now we will be down to not 
14, but to 6 or 7 brands. Right 
now the brands are fighting it 
out.” 

Operators who asked Mr. Weiss- 
man whether they should invest 
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in bigger machines were warned |answer to the cancer scare and 
that no one can predict how many | that people will go on smoking. 
brands will be marketed in the, “We in the industry have in- 
future. “I think an operator has to | vested very substantial funds in 
go along and run a business, and the formation of the Tobacco In- 
a substantial business man is only dustry Research Committee, 
in business because he takes a/|headed by a group of some of the 
risk.” most distinguished scientists in 
this country. And we prefer that 
= Mr. Weissman related the cur-|the battle be fought out in the 
rent slump in cigaret sales on /|laboratories and in the scientific 
economic and population prob-/|world rather than in the papers,” 
lems. He expressed confidence jhe said. 

that researchers will find the| “I will say this,” he added. “To 


growing automatic canteen busi- 


ness which has been developing | 
in medium size industrial plants | 


and offices. Among the vending 
machines for would-be canteen 
operators were two equipped with 
radar cookers capable of deliver- 
ing hot sandwiches at the rate of 
four to six a minute. 

Haynes Houstin, Stamford, 
Conn., president of the association, 
opened the convention with this 
thought, widely shared among the 
nearly 5,000 on hand: ‘‘We’re here 
to pick up a few ideas that will 
help us make more money.” 


= While there were novelties 
among the equipment items on 
exhibition—such as a machine 
that sells and inflates a toy bal- 
loon for 10¢—the emphasis was 
on bigger and more effective food, 
drink and cigaret dispensing 
equipment. New automatic ven- 
dors are designed to serve more 
people a greater variety of things 


NATION S LARGEST TRADE TERRITORY 
Vz Million People 
Spend Over 
V2 Billion Dollars 
In the Fabulous Southwest 
Covered Exclusively by 
2 Separate Papers 
ONE LOW RATE 
30¢ line—Buys Both! 


The H Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! . 
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date, there has been no conclusive 
evidence of any sort from any 
laboratory anywhere in the world 
linking cigaret smoking with can- 
cer in any form in human beings.” 


= Mr. Weissman was speaking to 
a group which controls half a 
million machines, selling 16% of 
domestic cigaret production— 
$700,000,000 at retail. He denied 
that tobacco companies set the 
trend toward more cigaret brands 
or varieties. 


“Your vending machines, and 
the retail counters, are the ballot 
boxes of economic democracy. The 
consumer told us what he wanted. 


We made it, and you sold it. And} 


the people who succeed will be 
the enterprising manufacturers 
and the smart merchandisers who 
use the current situation to offer 
consumers goods they want, at 


he said. 

The rapidly growing “in-plant 
feeding” business is based on 
demonstrations that machines feed 
more workers faster, more eco- 
nomically, and with less sanitation 
worry than conventional plant 
cafeterias. Enthusiasts say the 
system has particular appeal to 
‘small plants that have found it! 


Foley Names Two V.P.s 
Frank M. Knight Jr. and Frank 
J. Corkery have been named v.p.s 


of Richard A. Foley Advertising| ~~ 
Agency, Philadelphia. Mr. Knight}! ~ 
is radio and tv director, and Mr.|j- 
Corkery is an account executive. |'- 


Morrissey Adds 1; Names V. P.|| 
U. S. Bottlers’ Machinery Co.,|: 


prices they can pay, in packaging necessary to subsidize cafeteria. Chicago, has named John B. Mor- 


that will attract them. Thus new 
business is stimulated and the 
market base is being broadened,” 


Chrysler plants in Detroit. 


‘operations. Tests in big plants|rissey Co., Chicago, to handle its 
were reported, however, including | advertising, 


succeeding Grant, 


Schwenck & Baker. Morrissey has 


SERVES ADVERTISERS BY PICKING 
PROSPECTS OUT OF PEOPLE... 


a 


Chilton selects readers under the most rigid regulations. 
This quality circulation carries the advertisers’ message 
straight to those who make the buying decisions— 
Chilton readers are prospects, not just people. 


CHILTON | 
COMPANY 


(iNcoRPORA Teo) 


There’s more to the Chilton story! Ninety-two Chilton 
staff editors, made up of engineers, merchandisers, and 
other experts in their fields, set stern standards of edi- 
torial conduct; everlastingly are concerned with the 
maintenance of editorial excellence. This pays off for 
the advertiser in sustained reader interest in Chilton 
publications. 


Chestnut and 56th Streets, 
Philadelphia 39, Pa. 


100 E. 42nd Street, 
New York 17, N. Y. 


q Quality circulation . . . editorial excellence. This is the 
combination that makes Chilton publications a dynamic 
power that penetrates deep into the fields Chilton serves 

fi to move goods and sell services. 


rOTOR 
AGE. 


ROBERT FERGUSON has joined Wher- 
ry, Baker & Tilden, Chicago, as a 
v.p. and director of merchandising. 
He has been merchandising direc~ 
tor of Henri, Hurst & McDonald 
for the past five years, and pre- 
viously was with Chain Store Age 
and General Foods Corp. 


appointed Frank P. Wagener, for- 


merly an account executive with 
Grant, Schwenck & Baker, a v.p. 
and an account executive. 


1. Any market is 
either worth covering 
or it is not. 


2. Any market worth 
covering is worth 
covering well. 

3. Any market well 
covered has to be 
covered by its own 
newspaper. 

4. Each of the 20 daily 
newspapers within 
60 miles of Cleveland 
is alone in dominating 
its market. 

5. Local impact in 
Greater Cleveland 
comes from the 
7-out-of-10 coverage 
of The Press on 
every buying day. 

6. “All business is local” 
means exactly that 
in any market— 
large or small. 


The Hal 
Cleveland 
- Press 
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Q: Exactly what do you mean ’ 


“America’s Class News Magazine”? 
What is a class news magazine? 


A: It’s the news magazine for the 
class of people who must keep well 
informed—the intelligent, broad- 
visioned people with the managerial 
responsibilities in business, industry, 
government and the professions— 
people whose ideas, plans, and decisions 
spark the progress of their business, 
their community, the organizations 
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in which they are so active, and the 
America in which they live. 

These are the people with the big 
stake in the news because their plans 
and decisions are constantly affected 
by its consequences. 

These are the people who rely on 
“U.S.News & World Report” to keep 
them informed. 

This is why “U.S. News & World Report” 


is called “America’s Class News Magazine.” 
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A market not duplicated by 


any other magazine in this field. 


Advertising offices, 30 Rockefeller 

Plaza, New York 20, N. Y. Other advertising 
offices in Boston, Philadelphia, . 
Cleveland, Detroit, Chicago, St. Louis, 

San Francisco, and Washington. 
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Boston Conference 
Names 19 Persons 
to Hall of Fame 


Boston, Oct. 19—The Boston 
Conference on Distribution has 
added the names of 19 persons— 
six living and 13 deceased—to its 
Hall of Fame in Distribution. 

The six contemporaries 
their contributions are: 

William Applebaum, former di- 
rector of market research, Stop & 
Shop Inc., for his development of 
the concept of cooperative mar- 
keting research in food distribu- 
tion, serving the interests of man- 
ufacturers and retailers through 
scientific analysis of consumer 
behavior. 

Ralph Cassady Jr., professor of 
marketing, University of Califor- 
nia, Los Angeles, for his contribu- 
tions to the theory of marketing; 
his book, “Price Making and 
Price Behavior in the Petroleum 
Industries,” and his writings on 
price discrimination. 

Clarence Francis, former chair- 
man of the board, General Foods 
Corp., for leadership and achieve- 
ment in the field of food distribu- 
tion during the past 25 years. 

Ray B. Prescott, former director 
of research, General Motors Corp., 
who organized and developed for 
Sales Management the “Survey of 
Buying Power,” which the con- 
ference terms “a major step for- 
ward in scientific marketing.” 

Franklin Jerome Lunding, chair- 
man, executive committees, Jewel 
Tea Co. and Lever Bros., for 
achievement in the field of food 
distribution and his influence on 
improvement in methods of mar- 
keting. 

Ralph James Watkins, director 
of research, Dun & Bradstreet, for 
substantial contributions to a bet- 
ter understanding of the place of 
distribution in the economic sys- 
tem, and for his report, “Apprais- 
al of Census Programs,” for the 
Department of Commerce. 


and 


= They and the 13 deceased mem- 
bers bring to 141 the total named 
to the group so far. Prior to this 


SUCCESS 
STORY 


so a ee gem 


BERHARD FABER 


(PENCIL COMPANY 


‘ 


This is how Louis M. Brown, 
President of Eberhard Faber 
Pencil Company, tells it in his 
own words. ‘Our first prize of a 
two-week trip to London and 


Paris via TWA certainly 
brought an enthusiastic re- 
sponse from our salesmen. 
TWA was very cooperative— 
their promotional pieces were 
excellent. And the increased 
sales confirmed our belief in us- 
ing air travel as an incentive.” 


For information on how Trans 
World Airlines Travel Awards can 
help you get action, write to Travel 
Awards Program, Dept. AA 10-25, 
TWA, 380 Madison Avenue, New 
York 17, N. Y. 


TWA travel awards get 
SELLING ACTION 
Fly the finest... FLY TWA 


|year’s selections, the Hall of Fame 
consisted of 122 members—103 
living, 19 deceased. 

The 13 new members in the 
latter category are John Wana- 
maker, who created a new type of 
retail store; Norris A. Brisco, 
first dean, New York University 
School of Retailing; Lucinda Wy- 
man Prince, founder, Prince 
School of Retailing, (now part of 
Simmons College); Frank W. 
Woolworth, founder, F. W. Wool- 
‘worth Co.; Julius Rosenwald, 


founder, Sears, Roebuck & Co.; 
H. Gordon Selfridge, founder, 
Selfridge’s, London, where he in- 
troduced American methods of re- 
tailing to the British public; Ben- 
jamin Altman, founder, B. Altman 
& Co., New York; Joseph H. Hud- 
son, founder, J. L. Hudson, De- 
troit; Harvey S. Firestone, found- 
er, Firestone Tire & Rubber Co., 
Akron; William H. Albers, late 
president, Albers Super Markets, 
Cincinnati; Cyrus H. McCormick, 
late president, International Har- 


vester Co., Chicago; Morris Rich, 
founder, Rich’s, Atlanta, Ga., and 
Marshall Field, founder, Marshall 
Field & Co., Chicago. 


Molesworth Names Neuman 
David A. Neuman has been 
named advertising manager of 
Molesworth Associates, New York, 
where he will coordinate and di- 
rect all activities on behalf of the 
atomic energy agency’s advertiser 
accounts. He was formerly traffic 
and production manager and an as- 
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sistant account executive with the 
New York office of Bozell & 
Jacobs. 


RCA Victor Names Craig 

John W. Craig, now president of 
Aluminum Industries, has been 
appointed v.p. and general mana- 
ger of the RCA Victor home ap- 
pliance division of RCA, Camden, 
N. J., effective Nov. 1. He will 
supervise the activities of RCA Es- 
‘tate Appliance Corp. and RCA’s 
air conditioning department. 
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Advertising Age, October 25, 1954 


New Haven TV Ouilet 
Bans All Commercials 
Depicting Drinking 


Nww Haven, Oct. 20—In a prec- 
edent-setting move, Connecticut’s 
first television outlet-—WNHC-TV, 
owned by The Elm City Broadcast- 
ing Corp.—has disclosed it will 
bar alcoholic beverage commer- 
cials in which the product is shown 
being consumed, as of Dec. 31. 


This is believed to be the first 
time any tv station in the U. S. 
has taken such a flat position. 

Edward C. Obrist, station man- 
ager, sent this notice to his adver- 
tising department: 

“We believe there are reason- 
able grounds for criticism when 
teen-agers are exposed to scenes 
depicting the pleasures and satis- 
factions of consuming alcoholic 
beverages. 

“And since we contend that such 
products can be sold by television 


effectively without such demon- 
strations, we urge that you apprise 
all agencies and advertisers of our 
decision not to accept drinking 
scenes after the above-mentioned 
date. This provides ample time in 
which clients may conform, if they 
wish to do so, and without undue 
haste or expense.” 


FC&B Names Cole V. P. 

Fred Cole, art director in the 
San Francisco office of Foote, Cone 
& Belding, has been named a v.p. 


Rhodes Sponsors Grauer 

Rhodes Pharmacal Co., Cleve- 
land (Pringle-Gotthelf Associates) , 
is sponsoring “Ben Grauer and the 
News” three times weekly over 
NBC Radio. Commercials are de- 
voted to Imdrin. 


Rubber Fabrics to Waters 
Norman D. Waters & Associates 
has replaced Kurk & Brown as ad- 
vertising agency for Rubber Fab- 
rics Co. The client and both agen- 
cies are located in New York. 


; ore 7 ee ae 
~ Norman Oklahoma High School, win- 
ner of the First Honor Award, 86th 
\ 954 


ciated architects: Caudill, Row- 


Scott & Associates; Perkins 


“e 


ive hundred and twenty dollars pays for one 
page Of advertising in Architectural Record at the 
]2-time rate and delivery of facts on your products 
to those architects and engineers verifiably re- 
sponsible for planning over $1 billion of building 
monthly at current rates of construction. 


Contract award figures as reported by F. W. 
Dodge Corporation, publishers of Architectural 
Record, point to an unprecedented $14.9 billions 
of architect-engineer-planned work in 1954 — 
not counting public works, utilities and farm 
building. 


Based on periodic statewide checks of Dodge 
Reports against Architectural Record’s own sub- 
scriber galleys over 85% ($12.6 billions) of this 
huge building volume is coming from the boards 
of the Record’s own architect and engineer 
subscribers.* 


This low-cost coverage of building planning activ- 
ity—documented by Dodge Reports—is one reason 
why more advertisers—again in 1954—are placing 
more pages of advertising in Architectural Record 
than in any other architectural magazine (47% 
more than in Magazine A—61% more than in 
Magazine B). 


Here are two more reasons why year after year more ad- 
vertisers place more pages of advertising in Architectural 
Record than in any other architectural magazine: 


1. Editorial Quality — Architectural Record, winner of 
31 awards for editorial excellence, is edited specifically for 
architects and engineers—covers nonresidential and resi- 
dential buildings, large and small. that constitute the 
practice of architects and engineers—times and balances 
its editorial content with the aid of Dodge Reports to be 
of constant maximum value to architects and engineers in 
terms of the work on their boards. 


2. Reader Preference — Architects and engineers have 
steadily voted Architectural Record their preferred mag- 
azine in 60 out of 67 readership studies SPONSORED BY BUILD- 
ING PRODUCT MANUFACTURERS AND ADVERTISING AGENCIES. 
*Ask us for recent statewide checks showing the percentage of the total 


dollar volume of each major type of building that is verifiably planned 
by Architectural Record’s own architect and engineer subscribers. 


F.W. DODGE 


Architectural 
|W Record sz 


119 West 40th Street 
CORPORATION New York 18, N. Y. 


. always pays in the... . .\{ 
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RICH, GROWING 
NORTH CAROLINA 


BETTER + +» Coverage 


than ever before is yours with 
RADIO inthe......... 


‘W-county 


BEST. » » buy morning, 
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NBC Spot Sales 
Helps TV Sponsors 


Cut Production Cost 


New York, Oct. 19—NBC Spot 
Sales is giving advertisers a choice 
of two methods for airing station 
break identifications on the ten 


5138 Police Chiefs buy: 
Motor Cycles 


'tv stations it represents. 

| Sponsors may continue to use 
| the industry standard of shared 
ID’s, with the product taking up 
75% of the screen and the station 
‘call letters 25%, during the full 


_ten seconds. Or, if they prefer, 


\they may switch to full-screen 
treatment of the product for 7.25 
seconds, followed by 2.75 seconds 
‘for the station call letters and 
‘channel number. 

Thomas B. McFadden, director 
of NBC Spot Sales, said the full 
screen method was being intro- 
duced to meet the needs of adver- 
tisers who find that too large a 
percentage of their budgets go in- 
to producing separate films which 
\include the individual call letters 
of each station used. 

Mr. McFadden hopes advertisers 
will spend the money they save 
on such production costs to buy 
more tv time. 


Zinc Group Produces Film 
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TIME OR SPACE SHARING—The us- 
ual yactice in tv ID’s (at 
left) now calls for ten sec- 
onds of shared time on the 
screen, with the product get- 
ting most of the space. NBC 
Spot Sales now offers a new 
plan (above), giving sponsors 
the full screen for an equiv- 
alent part of the 10 seconds. 


ing—How Else Would You Make;St., New York, and is available 
It?” has been issued by the Amer-| for showings by industry and ed- 
A color sound film, “Die Cast- | iean Zine Institute, 60 E. 42nd)|ucational organizations. 
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Come on in... 
the selling’s fine! 


When you put your trade-mark or brand name in the ‘yellow 


SERVEL REFRIGERATORS 


Wonderbar Refrigerettes 


HAST LUMBER CO 


For further information see Standard Rate and Data (Consumer Edition) or call your local telephone business office. 


Servel Refrigerators—"The only re- 
frigerator that makes ice cubes 
without using trays and puts them 
In a basket automatically.” . . . 


“WHERE TO BUY THEM” 
DISTRIBUTOR 
Dahl-Conger Inc 1123Wazee--AComa 2-4545 
DEALERS 
APPLIANCE & HEATING CO 
2945SDecatur SUnst 1-1720 


E60Av&ColoBivd ATias 8-1515 
NORTH DENVER FURNITURE } 


co 
3936Tennysn GLndie 5-4777 


it easy for them? 


1 pages’ of telephone directories, you’re directing sales leads to your 
authorized points-of-sale listed below it. 


Ss. ) Advertising sells people on the product but more times than 
endef not they just don’t know where to buy it. That’s how sales are lost. 


Trade Mark Service in the ‘yellow pages’ takes care of that 
easily ... economically. It gives prospective buyers. the names, 
addresses and, of course, the telephone numbers (should they 
want to call for information) of your local outlets. 


| A Trade Mark Service representative can tell you how you can 
get national coverage in 40 million directories — or spet coverage 
to fit your needs. When people are ready to buy, why not make 
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Schenley Will Open 
Drive for Three New 
Whiskies, a New Gin 


NEw York, Oct. 19—Schenley 
Industries will introduce four new 
premium brands within the next 
few weeks, with intensive news- 
paper, magazine and direct mail 
advertising in major markets. 

The first two brands, to be 
launched within a week, with 
newspaper ads in 250 dailies, are 
Schenley’s 12-Year Old and 
Schenley’s Champion 8-Year Old, 
both straight bourbon whiskies. 

About Nov. 1 the other two 
brands will be placed on the mar- 
ket. These are Canadian Schenley 
OFC, and Schenley Reserve Gold- 
en Aged gin. 

The new 12-year old bourbon is 
not expected to sell in volume. The 
supply necessarily is limited, and 
it will cost $12.95 a fifth, retail. 
The Champion 8-year old bourbon 
will retail at about $6, the new 
Canadian whisky at $6.18 and the 
gin at $4.20. 

In addition to the newspapers 
used in the bourbon campaign, 11 
national magazines will carry full 
and double pages. These include 
Collier’s, Fortune, Fortnight, Hol- 
iday, Life, Look, Newsweek, Sports 
Illustrated, The New Yorker, 
Time, and U. S. News & World 
Report. 

A direct mail campaign aimed 
at “those who demand the best” 
will be directed to sales managers, 
purchasing agents and presidents 
of selected companies. 

Advertising in business papers 
will be carried on simultaneously 
with the national campaign. In ad- 
dition, pages will be used in 75 
program magazines issued by Na- 
tional Theater & Concert Maga- 
zines. 

Batten, Barton, Durstine & Os- 
born is the agency. 


GF, Carnation, Lever Team 
Up to Promote Pinwheel Cake 


General Foods Corp., Carnation 
Co. and Lever Bros. will cooperate 
in a December promotion of a pin- 
wheel cake (topping baked into 
cake). GF will promote Swans 
Down cake flour and _ Baker’s 
chocolate; Carnation, evaporated 
milk, and Lever, Spry. Initial ad 
will break Dec. 3 in Life. GF and 
Carnation will use separate ads in 
ten magazines. 

Carnation will also promote on 
the “George Burns & Gracie Al- 
len” show (CBS-TV) and “When 
a Girl Marries” (ABC radio net- 
work). Lever will use no ads but 
will promote with point of sale 
and through its field sales force. 
Young & Rubicam is handling for 
GF; Erwin, Wasey & Co. for Car- 
nation. 


Hall Plans Hallmark Drive 

Hall Bros. Inc., Kansas City, 
Mo., is planning an extensive mag- 
azine, radio and tv campaign to 
promote Hallmark Advent cards 
through Foote, Cone & Belding, 
Chicago. An eight-page color ad 
for the Christmas cards is sched- 
uled in the November Coronet 
and page ads will run in the No- 
vember Christian Herald and Ex- 
tension. The cards also are being 
featured on “Hallmark Hall of 
Fame” (NBC-TV and CBS-Radio) 
for four consecutive weeks, start- 
ing Oct. 17. 


Muzak Names Gerald Popper 

Gerald Popper, formerly with 
Coulter & Volgenau Associates and 
Mutual Broadcasting System, has 
been appointed to the new position 
of director of publicity and pub- 
lic relations by Muzak Corp., New 
York. Marianne Brown has re- 
turned to Muzak as assistant to 
the director of merchandising 
from a_ similar position with 
Columbia Records’ Masterwork di- 
vision. 
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F awcett built a business by not trying to please 
everybody. Fawcett made a success by slicing out 
of the great American public certain groups of 
high special interest, and serving them honestly 
and well. For 35 years Fawcett has done this... 
and done it by running, not walking . . . always 
keeping a good step ahead of its markets. 

Fawcett magazines are edited to serve known 
interests and enthusiasms . . . whether it’s the man 
to whom nothing is more important than stalking 
a bear... or the woman to whom nothing is more 
important than stalking a man. Fawcett feels deep- 
ly that the trend is more and more away from 
mass ... and headed towards those special interest 
publishers solidly identified with some precious 
slice of the market. 

The Fawcett Women’s Group, for instance, with 
its almost 2% million young women and “young- 
marrieds”. Or TRUE, leader and largest seller in 
the growing men’s market. Or Mechanix Illus- 
trated, pioneer and “high vitality” magazine of 
the “Do-It-Yourself” field. And, frankly, we don’t 
mind telling you, it’s trouble enough keeping a 
fast step ahead of the bouncy, young, unpredictable 
readers of Fawcett magazines without trying to 
please everybody. 

This is why change comes so fast to Fawcett. 
No “stand-pat”, play-it-safe policies here. This is 
why, in rapid-fire order, you hear about a bright 
new editor coming to this magazine . . . new top- 
flight feature writers for that one. . . full-color 
letterpress for another . . . dynamic new makeup 
for still another .. . 

Along with editorial change, step for step, 
comes change that means better service for adver- 
tisers and agencies. New marketing brains, new 
merchandising and promotion talent, enthusias- 
tically join the Fawcett ranks . . . all rich in major 
league experience . . . new leadership for a new 
day. And on the firing line . . . what is now the 
finest, best-informed corps of media representa- 
tives in the business. Good reason, you'll agree, 
for youto... 


WATCH FAWCETT! The Fawcett Family includes .. . 


True, the Man’s Magazine .. . Mechanix Illustrated . . . True Confessions . . . Motion Picture .. . 
many other magazines, books and annuals ... The Fawcett Distributing Division, the Fawcett-Dear- 
ing Printing Co. and Fawcett International . . . with plants at Greenwich, Conn., and Louisville, 


Ky. . . . offices in New York, Detroit, Chicago, San Francisco, Hollywood and Los Angeles. 
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Molson‘s Boosts Smart 

Molson’s Brewery Ltd., Toronto, 
has appointed Campbell L. Smart 
general manager. He has been as- 
sistant to the president since 1945 
and a director of the brewery 
since 1953. 


\NBC Boosts Thomas Knode 


| Thomas E. Knode has been) 
‘named director of station rela- 
tions of National Broadcasting Co., 
New York. Mr. Knode, who joined 
NBC in 1938, has been manager of 
station relations since 1952. 


| As 


ee os ce 


To move 

warehouse inventory 
in the Quad-Cities 
advertise where 57% 
of Quad-Citians live: 
Rock Island, Moline 
and East Moline. 


They read these newspapers: 


Ze MOLINE Diseateh 
He ROCK ISLAND 7¥egus 
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§| the influence of one medium com- 
»|pared with others, as well as the 
*,| type and number of people reached 


Brewers Must Constantly Strive to Preserve 


Brand Loyalty for Their Product, Wood Says 


(Continued from Page 2) 
cannot solve all of our problems by | 
rushing out and advertising a light | 
beer. It is necessary to find out! 
how many people want a light) 
beer, and how many do not. It is. 
necessary to find out how import-| 
ant a light beer is compared with | 
a beer with other characteristics. | 


1|=" “The choice of media must be) 
#|made on the basis of several fac-| 


tors which include evaluation of. 


by the medium for the cost. Again, 
marketing research, using both 
qualitative and quantitative ap- 
proaches, is the way of getting 
the solution to these problems. It | 
can provide you both with evalu-| 
ation of your past advertising and 
a preview of reactions to your 
contemplated advertising. It can) 


help you benefit from the liabili- 
ties and assets of the past, and 
help avoid pitfalls in the future. 

“There are always a few people 
who call, write or tell you in per- 
son that they don’t like your beer, 
or your ty program. But don’t rush 
out and change your product or 
advertising because of such com- 
plaints. 


= “If you found out that some spe- 
cific proportion, such as 30% of 
the beer drinkers in your area, 
said that your beer was unsatis- 
factory; and if a blind product 
test against a leading competitor 
showed that his beer was preferred 
by more people than yours, then 
steps should be taken to improve 
your product. 

“But you would still want to 
know about a large number of 
people who didn’t like your beer 
before you would judge the situa- 


A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: 


A sharp Stag was once admiring his reflection 


in a cool pool. 


p 


But — what square Legs 


Man,” he murmured, “dig those crazy Antlers! 


The Legs were spindly-looking, true, but they soon 
carried him swiftly away from a hungry Lion. 


Then the jazzy Antlers caught in the overhanging 
branches of a tree, giving the Lion time to catch up. 


Soon the sharp Stag was real gone. 


MORAL: Sometimes one values least that which is the most 


Haire “no-waste circulation” magazines select 


precisely the people who buy your goods, and 


insure their thorough 


readership with an editorial 


service devoted exclusively to your business. If 


you prefer big sales 


publications. Trade advertising may not be as 
flashy as a big consumer campaign—but many 


to a big splash—use Haire 


a business would suffer without it. And the most 


valuable kind of trade advertising gets directly to 


the heart of your specialized 


market. 


‘COPYRIGHT 1964) 


Linens & 
Domestics 


Advertising Age, October 25, 1954 


F. GENE ABRAMS has been named 
sales promotion manager of Mo- 


torola Inc., Chicago. Formerly 
sales promotion manager of Ash- 
man & Marquette, Norfolk, one of 
Motorola’s independent distribu- 
tors, Mr. Abrams succeeds William 
E. Nelson, who resigned to be- 
come a partner in a new sales 
promotion company. 


tion as serious. You should always 
look at the statistical data before 
jumping to any merchandising 
conclusions. Advertising policy, for 
example, should not be based on 
the answers of a few people, but 
on a significant proportion of an 
adequate and reliable cross-section 
of your entire market.” 

In conclusion, Mr. Wood asserted 
that neither qualitative nor quan- 
titative research is complete un- 
less they are fused together to give 
accurate data that can be used ef- 
fectively to increase sales. 


= In another address, Dr. Ernest 
Dichter, president of the Institute 
of Research in Mass Motivations, 
told the brewers that they sell the 
personality of their beer as much 
as the product itself. 

“A man buys your beer,” Dr. 
Dichter said, “because it is ‘old 
fashioned’ or it reminds him of a 
pretty girl. His mental attitude is 
just as important as the taste and 
certainly more vital than the tech- 
nical process by which the beer is 
brewed.” 


Westinghouse Starts 
Consumer, Dealer 


Drive in Canada 


HAMILTON, Ont., Oct. 20—Ca- 
nadian Westinghouse Co. is launch- 
ing a double-barreled campaign 
aimed at both consumers and deal- 
ers. 

In an effort to promote the sale 
of light bulbs and photo-flash 
bulbs, Westinghouse is offering 
consumers a premium consisting 
of an eight-piece luncheon set of 
place mats and matching coasters. 
The price of the premium is $1 
and a panel from a Westinghouse 
six-bulb carton, or two panels 
from three-bulb cartons. 

The second part of the campaign 
is a $2,000 dealer contest, offering 
$1,000 to the retailer building and 
promoting the best bulb display, 
plus runner-up prizes ranging 
from $250 to $10. The contest is 
being publicized in trade publica- 
tions. 

The premium offer is being ad- 
vertised in two-color ads in two 
English and one French weekend 
newspapers, two English and one 
French women’s magazines and the 
Westinghouse “Studio One” tv 
show. 

Ferres Advertising has prepared 
the newspaper and trade publica- 
tion portion of the campaign, while 
S. W. Caldwell, Toronto, is hand- 
ling the tv commercials. 


Van Horson Joins Houston 

John M. Van Horson, formerly 
v.p. and account supervisor of 
Biow Co., has joined Bryan 
Houston Inc., New York, as an ac- 
‘count executive, specializing in 
accounts where emphasis is placed 
on merchandising. 
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The “Miracle” at UBF = FP Whack on the air 


| less than 9 hours after Hurricane Carol 
toppled our tower 
.. . at full power in less than 28 days 


ate. Wes ee 


— 


TUESDAY, AUGUST 31 em «=... . Hurricane Carol crashes 659 foot tower of WBZ-TV athwart studio building and 
<a Soldiers Field Road. (Four additional TV towers and six radio towers in New England 
also damaged or destroyed.) 


. . . . Harvard University announces its Blue Hills Observatory, 10 miles from WBZ-TV, 
has recorded the blast of wind that destroyed tower at 125 miles per hour. 


. Robert Thompson, Maintenance Supervisor for Boston Westinghouse Stations, starts 
rehabilitation operation. 


~ i ae pa — 


‘ . 100 men, operating three heavy cranes and eight steel cutters, begin to remove debris. 
7 . . . . Tower removed from Soldiers Field Road by snowplows. 


| . Debris removed from diesel engine and generator to permit station to operate on 

se emergency power. 

. First of engineers from other Westinghouse stations and plants of Westinghouse Electric 
Company arrive. 

. Repairs completed on transmitter line to 216 foot auxiliary tower. 


| me 8 hours and 57 minutes after Carol’s mightiest blow, WBZ-T’V returns to air and presents 
news programs of Carol’s damage throughout New England, in addition to normal schedule 
of programs. 


WEDNESDAY, SEPTEMBER 1 em. .... Last remnant of tower removed from studio building. 


. Negotiations initiated for use of an FM tower at Medford, Mass., three miles northwest 
of Boston. Authorization granted following day. 


THURSDAY, SEPTEMBER 2 . . . . New 46-foot antenna ordered. Manufacturer works around-the-clock shifts and breaks 
a all records to deliver in 15 days an antenna which ordinarily would take 45 normal 
working days to build. 


. Westinghouse engineers end nationwide search for new transmitter. Purchase one 


" i a * i. already ‘‘on test’’ on the floor of a manufacturer’s plant. 

| WEDNESDAY, SEPTEMBER $8 | 0am. . . . . Hurricane Edna reported 125 miles west of Bahamas. Starts northward trek up east 
' a coast of United States. 

' FRIDAY, SEPTEMBER 10 — $0. m. ..... New transmitter arrives at WBZ-TV. Edna rages toward Boston. WBZ-TV alerted, 


'? 3 schedules 24-hour weather advisories and hurricane warnings. 
11:90 p.m. y . . . . Supports installed for standby tower and antenna to help withstand oncoming hurricane. 


a SATURDAY, SEPTEMBER 11 i 9:17 a. m. . . . . Edna’s arrival imminent. First of seven network feeds to National Broadcasting Com- 
q s ors pany made by WBZ-TYV newsmen, Jack Chase and Arch MacDonald. 
r 3:36 p. mn. . . . . Edna strikes with winds up to 101 miles per hour. WBZ-TV maintenance men work 


feverishly with tar and sawdust to prevent heavy rains from leaking through temporary 
roofing on studio, thereby saving electrical equipment. 


&g FRIDAY, SEPTEMBER 17 1:00 a. m. . Preparations to erect new antenna-on FM tower begin. 


WEDNESDAY, SEPTEMBER 22 | 4:00 p. nm. tar: Task of raising antenna about to begin. Weather Bureau warns, “winds up to 45 miles 


approaching. A brief period of comparative calm may be expected tomorrow morning.” 
Work delayed. 


THURSDAY, SEPTEMBER 23 a a.m... .. Antenna erected during weather lull. New tower and antenna extends 577 feet above 
ae sea level. 
TUESDAY, SEPTEMBER 28 M1 mm a. a. =m > WBZ-TV transmits with full power 27 days, 22 hours and 54 minutes after 
P coe Hurricane Carol’s devastating blow. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


We couldn’t have done it, of course, without great help from many 
people——others in the radio and television industry . . . our a amare sadeareps A, te Fy weg di bane 
suppliers . . . local officials . . . our parent company. Our own people KPIX represented by: THE Katz AGENcy, INc. 

often worked to the limits of exhaustion. We thank them all. WEC National Representatives, Free & Perers, Inc. 


And we think that somewhere in this record comeback there’s a 
tribute to the foresight and engineering resourcefulness of West- 
inghouse, WBZ-TV and WBC. 
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THE FIRST TOP RATED) 
AVAILABLE FOR LOCAL OR 
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EXTRA POWER IN YOUR SALES PROGRAM! 


Co-ordinated promotion with local offices of 
the public agencies featured in this series can 
give your product the broadest kind of tie-in with 
the ‘Man Behind The Badge” in your community! 
: : = re cca 3 NEW YORK: 598 Madison Avenue 
: BEVERLY HILLS: 9370 Santa Monica Blvd. 

ATLANTA: 515 Glenn Building 
uy BOSTON: 45 Newbury Street 

CHICAGO: 430 North Michigan Avenue 

CLEVELAND: 1172 Union Commerce Bldg. 

CINCINNATI: 3790 Gardner Avenue 

DALLAS: 2102 North Akard Street 

DETROIT: 837 Book Tower 

SAN FRANCISCO: 105 Montgomery Street 

SEATTLE: 715 10th North 

ROANOKE: 3110 Yardley Dr., NW 

NEW ORLEANS: 42 Allard Bivd. 

SALT LAKE CITY: 727 McClellan Street 

CANADA: 111 Richmond Street, Toronto, Ontario 


ZA 
hae 
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Contact your MCA-TV office TODAY! 
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‘ALL NEW HALF HOUR DRAMAS, 
MADE EXPRESSLY FOR TV 
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All the facts taken from files of police, fire, and treasury departmer 
postal service, sheriffs’ offices and many other agencies dedicated to public service throughout | 
country. Each episode a new drama that appeals to every member of the fami 
Produced by BERNARD J. PROCKTER, the man beh 

“T-Men in Action,” ‘‘Big Story,”’ ‘‘Playhouse 1. 


and many other top TV shov 


YOUR HOST AND NARRATOR, 


CHARLES BICKFORD 


You get added prestige and impact with 

this distinguished star of stage and screen doing 
the tribute to the ‘Man Behind The Badge” 
for you each week. 
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‘ALL NEW HALF HOUR DRAMAS, 
MADE EXPRESSLY FOR TV 


EACH WEEK, THRILLING, TRUE-LIFE MELODRAMAS DONE IN DOCUMENTARY STYLE. 


ees 


“—— 


: 


All the facts taken from files of police, fire, and treasury departments, 


postal service, sheriffs’ offices and many other agencies dedicated to public service throughout the 


country. Each episode a new drama that appeals to every member of the family! 


Produced by BERNARD J. PROCKTER, the man behind 
“T-Men in Action,” ‘‘Big Story,’’ ‘Playhouse 15,”’ 


and many other top TV shows! 


YOUR HOST AND NARRATOR, 


CHARLES BICKFORD 


You get added prestige and impact with 

this distinguished star of stage and screen doing 
the tribute to the ‘Man Behind The Badge” 
for you each week. 
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Our new location at the corner of 
Lake Street and Wacker Drive is at 
the center of a system of double-deck 
highways, convenient for fast Loop 
pick-ups and deliveries, minutes 
away from most of our advertising 
agency customers. 
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aeaiaaeaaceell > WwW After twenty years on Michigan Avenue at Lake Street we 
are moving to larger quarters, better suited to America’s 
Finest Photoengraving Plant, due west on the corner 
K of Lake Street and Wacker Drive. Here we are taking great strides to maintain our one standard of 


quality; the finest. For example, we will have an air conditioned plant to further control humidity and 


temperature factors. Our larger and more advantageous floor area will make possible a more efficient 
and improved plant layout. New equipment that we have long considered will be added to an 
already impressive list. In the science and crafts of photoengraving there is no ceiling on quality 

and now we move ahead to hold and extend our claim of quality leadership. You are cordially 


invited to visit America’s Newest and Finest Photoengraving Plant after November Ist. 


COLLINS, MILLER & HUTCHINGS, 


AMERICA’S FINEST PHOTOENGRAVING PLANT 


INC. 


fo LAKE STREET and WACKER DRIVE, 


CHICAGO 6, ILLINOIS 
telephone Franklin 2-5854 


moving NOVEMBER Ist from 207 north michigan avenue 


be ‘ ‘ S < j a + ay & eee ok i Agee i ae Ot Ae ae ae SS EB War TORR A ok tee Al ey SON MOP ee = Loy, . bs ai. 8 tt, hae ae “ae Eng! 
eee eS pi Ey ‘ en ag EE Re tat Siete ‘ oS Pate 2 tind Rate ces ee et ay Kans ie 4 ; is i : be : sre! 9, We . = ‘ cas as at) : a ' : : a 
ek ot i paper Pes easy | Sia es pares Tee as = Fee mca 74>) ; : : a ’ ais ' ma 
hae > cbs es te ae, : ‘ ; : . js ‘ ’ # b 
re — ——E———EE : 
t —_—__—=—=—=—=—SSSS———_=_= ye 
4 —= == = —_——_—_—__—$K—<—$NVWVMDhRhRDR@OpOOhmana4Eyywwww =,” tats 4 :* 08 .0* m aes OGr ees se ‘ Ss Sake 2 x > a . 
el ————- cS: Shere > 9 WSS Se : Se 
i —————— —— : ————— oe a ie a Stoe SS 
| ee — ——2 OP iis eas oS 
———_ = = 
SE ——— 
: Fe ny eeeeeeeemeeeeeeenpeennnnnnennneeene aS 
——$—$—$$ 
; TT —S—SsSs—SSSSSSShl—SS——SSS———S>S>S>ES=S=Eh=h=S=EB=SS=ESBS===aD[a]]Nn[==|[=Eaaan_E==S | 
. eee ee —————————————————————————————— 
—————————————— _________—_—__—____—_4 —_—_— SS) SOSOan— 
ee  _.. ECON rr 
—SESESSESES==—E——————————————— 
ad "‘ om 
t —————<$ $< ———— errr 
t : 
= oe N 
a ‘ ok Se RS to pots q 
6525 Pe ° , s* ote : 
tei » Atha ASE oP SS . 4 nel D> Te ot RE Pe OPS SSE ae TS 
BE a SS OR MRE OS ae EL MESES ag SRR Os a a a 
ee I ae ei pena a Lee | Pe PPTL EDERAL Soh SN Sa Nah PS PEE ERE xa Lae a etet eek ie Sys eee 
SLPS es ee ee SERRE SER OSS Pt RON IMRET HER EO. sd RB RR Ba ——_ 
= Sih SSE A Se ee ett So 
—— =—— Mey latte et ee ee BM oly eT ele Shes —= 
er Sa eee Ory — ee 
—_—_—_— ae — 
aes ass hs = SS ee 
SSS ——S c=. aaah ed 
oo ee SSS SS ee ce =i= <== * 
eae = —J— —— — og N 
ae sata  — 
. 2 sbittez das —— SD seme oy ~ sm 
Y 2S —- = X 
———— eee : 
— . 
tin ——————————— = —_— \\ 
— -— — ———————————ee See ‘ 
AR —— \ ~~ 
b Ra ps A: ames ; a \ . : 
Bs <a ae id ————— pe ind — ae, = : : \ \ cute acre . 
: A og = SS Rit 
1 ee xe -_ q ‘ ant ae 
ata ee | “% cy 4 .—) \ \ Eddy cae 
Le Poe i \ = Se a Rk Ree 
a a saa 7 — es a 
; = f&£ eet - a eee <— eS 
<s Bo See : Ta is 
= | age é 7 — ‘ama < aioe oe \ ee 
>on : a j paca : ae fee eae : 
—__ | be Vases a / eS J ae eo : 
1 ex we i al a aN i 
SvpENTiAL _ = Z RANOOLPR ~ ms ee : 
> ee oe wie Fe i we \ i 
. 7? F] — Iw <3 | | =z 
% a“ 4) Gu a Be Sy e ve 6S i” % ies a 
wil e S a RMAN = Re i 
OO — ¢ Siete 2 
. — = “ or a Be S 
be 2 Se ; . . 4 3 ‘ 
a ae ami am i ME SAR ge. re aS Ses a a te SS i ke SI aia a a Se ae cae ane a Se RAY ei RIE yok. NRE SES SS as ee ae eee eee at Pe Sass * 
’ +é ie “eee eee - EE as Se pe og bo | A KE me oR ‘ Arr” a ee Pe, aR ae = pe . Bs es Se - . Tey oe is 
: Bess Di. re OE Cy as: ae 4 ie he oe a niin veaneeregee ae 1] eecseamenanin SER aca eats Se tern rena aE : a - ae > 
: \ + he | / / . Wii7 3 
ae Esa Steg | . = VY : 
BAe o a = = ! YH | 
pei ARs & AN. . cos wy GyARAN 2 \ VY 
~ } ‘en ‘ | Sf ey Lonoe ~ ett V7 —y, : 
i be 4 ’ | ta a SSS 
| iF ‘ canal PT I —_ WACKER DRIVE cs 3 : 
Z ee ; 
#3 an” 
e ' =z 
a _—-— / J 
j ie sie 
: ; Fs ' I “ - 
mune t ZA mail D> . 
¥ 3 D ‘ Ce Se eT ame <igoee art bs ee PS 
~ teeiibe.  ns sail ie ia fies. eae cele RG ease eee = ie ai Ae ‘ 
~ * ‘ . AN PT AS pes peat arto Sac ih Md: igh i ae en oe a 7 ape : Re at ’ 
iy ins “e , oN Bis. «by een tt 2 an pee AMM tel | eens eigenen ae ae ta aerials 
sa Sy “ Se eminee hea ? Ser ear Pines ames eS RC Fe ‘ Eat ms fee, , 
4 ? ] ~ nue se at Rabe rae Pisa . ‘ oe eee Py : R : 
. = 7 ‘ Se “ G q a Se e ee 
S F | yl ae + Seeger ee ae ‘ 
? | ‘ Se ed ee a mera 5 ee 
3 j . , — - ats “ : ‘4 . ’ beans = ae Seamus date ; 
“s } : | ’ , : yh “ ‘3 ‘ ee or = tee _ 
: ‘ ' . fry SR : ron BE eS SG 2 5 le : : eon Bee eae 2 
it ’ er rR rie ene ae ee, TOPS eae at Sg nies er MeeeC op nr So pin) ory Sek ee “ ‘ 
* , Da Rhee! ds le ci ae 
— ' i Sas Se i ee 
ae Au - Oe ¥ 
s . 2 ‘ y 
, : 
es 
Sey - 
: iat pe 
fi ; 
a 
coe : 
al ; 
ahs ‘ 
ee am 
raf 
Sad a 
Ay f, 5.5 
“ 7 ' S ‘ 
(: : 
é - 
: | a 
‘ ' ; 
4 ! 
Mi ay 
ics 2 ‘2 
aa . 33 o2. Hh 
a. sie7 ==<2 oe 
het 358s seize ee 
i hate rose ha 
ene oregeee Poe oe ae 
Ee ssegstesse nteseeeees ie 
aby eeegergatese Seseeeeeen ee 
rr HE, atteeceosaeee ee 
Ro = as 
shegtiegigestess sseast ose eee. a 
1b oe itestgtpteaweew tei ss 
913108 1 48hets wecenweeewen 3 
é o3e ’ oto oa oi eee i 
tap Beale tea teteas Petezesettttet aa 
hia! Peear stele ti etepestesost = 
eet ateee teatele ~teceesosenme 
etgtete HA pero oes 525 
1b ata lalgls teste - te tests 
; AA eo tese a ete 
$009 59 56 099090 os esleatate. tos 
AAA Ao oe Peet rte 
UAT AAA 52 treet 
600 0t6steslss ceetes-eteces * 
9499 5150540005%5 Poses on eetee 
ste AAA Boss 09525252 2 
OH Bosc soscoses 
: CAAA HA ers oc nse oes 
4999656414 gb Gls! tot eres ates”. 
64513 bt eb ehel cocestocests 
toe or cat atetels oteses eces to 
eta ee eget elt ates e oe tase, 
tetas t etal eels tore a tose ete 
totals totetetelt 2. 2ee te. 25525 
MIAH eteeetaeese ose 
Coe tatgt ate tres. %. 7+ ese 
AAA se re retees 
aA oo re ot oe 
Oot atatetatete ste: e577 et 
etese Sateen e o6 fe 26° .% 
HEA Sener so ose 
HAA bese tse 
sebistttt socesece 
s4e4eet sates: 
; si3tetececesse: 
| He ee a . 
a esseses oe 
get etesrocoosa ae 
193535 Gesces: ier 
; Speers -- 
5 (Bett so2e%e : 
- ereeittiteitt ssesseseetes 
HAA aac oats 
’ -*. 
: Te eeerss™ 
250940! teresa 
09454 ete 
65% .*%e% 
#325 
ig ae ’ 7 o 3 - : i" ' ‘ 4 i ‘ ‘ : g oe a as ‘ fe ad s ia mpage <b Pia ’ 


aR PR NETL MANA Y hy. SN 
YN, 
oe 4 


Ven 


a far gen’ 7 
—— a a eer 


| = 
; ao} OF \ 7 \ 
; i; & FF, = ; i = e 
wes 2 — = if g itm 
— SS aes iy Pe Ay hi : 
~ : SS Ee , Nee i th 
; = Se a a 7 as 
; 3 Ln 4 nS —s | y S A Re y - 
*, * : SS F a j | } x if i 
“YH Vee & ESS > o | 7 
# aS S fa a ned 4 ee 
; My MO | = . | 
| : fr e/a rs 
; a = * 6 , ‘| . a a 
: if eg a ‘S / I ) ss 
A : AA J +. 
‘ . y % g Y/ \ ij pie 
: , R Vv ify S \ ’ | aie 
B ‘ — 2. | ees 
| o ~ i“ SSS oS = GZ a 
: we P ; e = <——— nz J a: 
ol — TO oot 
: - , q “a: ' P vag \ S I Pe 
¢ a f/f S yy ee 
| Fi1) eS ; ‘ , , 
~~ a8 ome | yy a 
, a a ¥ ff; Ao, 45, 4 € j . | os 
3 a 5 Pe, Wary | a. 
| a i ae 4 a 
at : / —~ iF 4; - 
, +f / ai TAY Some i 
. f é i. . ef f 
: f Pa ri wee & ; — 
2 f < NK Be ff z= 
Z Pal : rf AW «4: ee 
? & 7 , ey = 
ff ) Sa © i‘ 
F i 2 A \ iS f - 
| : d ye } “4 y ea, J : i 
| a S ee Bc: 
‘ £ Po , : o7 By: on Zh . ‘ is 
| 4 Nee ok, AG (pow ps CS ; ae 
, a j a ' “ . ® ) 
: . P al : ; | nee 
| Uf ‘4 
3 “we UC - 
; OF a 
| Lr 
| y P 
or ee o ijt ." F | : 


sf 


Lp 


af 


ts 
N 
} 


“ 
* - 
y Ss 
. 
Mh 
= 7 
‘ 


STE 


< 


~ 
- 
4, 


N 


people’s lives are brimful of activity... 


BN tavern a rs hs ‘ =. 
See OC ee ees Be oi 


All these hats belong to Mr. Fothergill. Each month, millions of active people like this look 
Right away, you can see that he is a doer, not a to Holiday. They look to it as a catalogue (they shop 


viewer. Fothergill belongs to that special breed of 
people who’d rather play a game than watch it... who 
lead rather than follow, who are creative rather than 
vegetative. 

To these people, leisure hours generate activity. 
Money burns a hole in their pockets. 

Hence the many hats. And hence the remarkable 
success of Holiday over the years. 

For Holiday’s appeal is to the restless. To the many 
Fothergills in this country who entertain often, who 
take up hobbies, travel, and enjoy all the leisure-time 
activities of today. 


in it). Some look to it as a book (they find the world’s 
best writers in it). Others look to it as a map (they 
seek new places to go in it). 

But they all buy Holiday for another reason. A sim- 
ple one. It is the only magazine that completely refiects 
the modern way they live. It gives them not just one 
or two leisure activities, but all of them. 

This prime Holiday market appeals to advertisers — 
who, in turn, have helped make Holiday the most suc- 
cessful new magazine of our time. This year there were 
1,038 advertisers in Holiday. 

Which is a feather in anybody’s cap! 


HOLIDAY 


A CURTIS MAGAZINE 


... its readers are the leaders of 
the big change to “everyday holiday living!” 
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Business Paper Success Story... 


Libbey Glass Boosts Prepackaging, 
Alerts Dealers with Prize Copy 


ToLepo, Oct. 21—Prepackaging 
and promotion are major reasons 
why Libbey Glass has parlayed its 
research and production into a 
dominant place in the table glass- 
ware market. 

The division of Owens-Illinois 
Glass Co. has emphasized busi- 
ness publication advertising as the 
best way to keep retailers ‘1- 


formed of what’s coming next. 
This has enabled sales to match 
the huge rate of production re- 
quired if glassware is to survive 
as a low-price product. 

A measure of the quality of the 
advertising that has done the job 
for Libbey is its five citations by 
Associated Business Publications 
for “most effective use of adver- 
‘tising in merchandising publica- 
tions.” 

. The firm’s retail trade paper 
‘campaign, developed by Carl U. 
Fauster, Libbey’s advertising 
‘manager, and William A. Perry, 
\J. Walter Thompson Co. account 
| executive, has classic aims: Keep 
‘dealers informed of the goods to 


be offered and tell what consumer || 


advertising is planned to help 
retailers sell those goods. 

“This calls for emphasis of all 
of the features in which the trade 
is interested, including adequate 
information about the product 
plus the specific consumer adver- 
tising to be run,” Mr. Perry told 
AA. “There is ample evidence that 
the trade likes this, and sales 
volume is such that the advertis- 
ing is evidently effective.” 

Libbey business paper ads often 
feature consumer advertisements 
some months before they run. 
This, plus copy emphasis on the 
goods to be offered and the pro- 


motion supporting them, encour- |" 


ages retailers to stock the fea- 
tured items before consumers 
start asking for them. It also 
gives them time to clear older 
lines before the new ones arrive. 

Factory packaging of glassware 
to be sold in sets was at first 
regarded as too revolutionary. 
But it proved successful when 
Libbey’s hard-hitting advertising 
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merchandising approach of Libbey 

Glass is this trade page of last 

May, wiliich plugged a consumer 

campaign and a new product line 
at the same time. 


Almost half of all of Cincinnati’s daily retail linage comes from just two sources—grocery and de- 


partment stores. And in both, the Times-Star, with a retail rate at least 10% above either of the other 
dailies’, through the first 7 months of ’54 continues to command its long-standing and significant lead. 


NATIONAL REPRESENTATIVES: O’MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 


Advertising Age, October 25, 1954 


s;and marketing efforts were ap- 


plied. Emphasis on prepackaging 


=\has since been continuous, apply- 
‘ling to all of the new ideas in 


glassware which the company 


_ | produces. 


s The business paper schedule 
consists of China, Glass & Table- 
wares, Crockery & Glass Journal, 
Crockery & Glass Journal Direc- 
tory, Gift & Art Buyer, Hardware 
Age, Jeweler’s Circular-Keystone, 
and Retailing Daily. 

A typical piece of Libbey trade 
publication copy reads like this: 

“Libbey Glass announces a new 
prepackaged line of Home Bar- 
ware—Here’s the new Libbey 
line that helps you profit from to- 
day’s fast-growing trend toward 
home entertaining. It’s a line de- 
signed especially for home bar- 
gameroom use; yet it’s. nice 
enough for more formal entertain- 
ing, too. Flair glasses are Libbey’s 
award-winning design—stemware 
is Libbey’s most popular tall-stem 
pattern...all are factory  pre- 
packed in sets of one dozen of one 
kind to cut your handling and 
delivery.” 


# Another example appeared last 
January and featured an attrac- 
tive new line of color glassware 
with this copy: 

“This year sell more glassware 
with Libbey’s new theme—Let’s 
Have a Party—with Hostess Sets 
by Libbey Glass. Shown here are 
just a few of the many new pro- 
fitable sets in the Libbey line. 
All are prepackaged in attractive 
gift cartons to minimize your 
handling time...to make it easy 
to build eye-catching displays... 
to make it easy for customers to 
carry home. Libbey will back this 
party theme idea with national 
advertising in the coming months. 
Take advantage of the interest 
this advertising will create.” 
| This ad referred to the use of 
|'Life in the consumer campaign. 
|Other magazines frequently used 
are Better Homes & Gardens, 
House Beautiful, House & Garden, 
Living for Young Homemakers, 
‘and The Saturday Evening Post. 


. Selling aids available to retail- 
‘ers are promoted like this: 

| “How to make this your biggest 
|glassware season! Use these Lib- 
|'bey merchandising aids to sell 
Highlanders—display units—deal- 
er newspaper mats—display sug- 
gestions—resource sheets for dis- 
‘play proper and selling hints— 
radio scripts—television scripts.” 
(“Highlanders” are a_ widely 
featured Libbey line decorated 
with a full-color figure of a Scot- 
tish Highlander clad in tartan.) 


Waltco Products Names 
Petesch, Hecht & O’Connor 


Waltco Products Co., a division 
of Kleinzway Inc., Chicago, has 
appointed Petesch, Hecht & 
O’Connor, Chicago, to handle its 
advertising and public relations. 
The company, which manufac- 
tures fishing equipment and pic- 
nic accessories, is shifting to di- 
rect dealer selling by factory 
salesmen and_ representatives. 
Magazines, newspapers, radio, tv 
and direct mail will be used. 

Petesch, Hecht has appointed 
Howard Sigmond, formerly with 
Harshe-Rotman, to its public re- 
lations department. 


Grafman to M-A-C Studios 

Howard Grafman, formerly a 
production director for NBC in 
Chicago, has been named v.p. in 
charge of sales for M-A-C 
Studios, Chicago representative 
for film producers. 


Ren-ite to Betteridge 

Renaud Plastics Inc., Lansing, 
has appointed Betteridge & Co., 
Detroit, to handle advertising and 
promotional activities for Ren-ite, 
a tooling plastic. 
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Growing up 


in the Country-Side! 


@ Just two years old, the CouNntry-SIDE 
UNIT is serving 9 of the Nation’s 10 
biggest advertisers. Every month 
sees the list of famous products advertised 
in its pages grow and grow. Right now 
they stand close to the 200 mark! 
Built to do a job in this important, : 
vital market—the COUNTRY-SIDE UNIT 
is home delivered to nearly 41% million 
families—is indeed the biggest, most 
powerful selling force in the country! 


THE a oe U..: 


Farm Journal + Town Journal « Washington Square, Phila. 5, Pa. 
Graham Patterson, publisher . Richard J. Babcock, president 
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Fit i, is ies 


On Wednesday, April 1, 1953, the newsdealers of America put a new magazine on 

their counters. Before the week was out, TV GUIDE had sold more than 1,100,000 
single copies. A spring, a summer and an autumn brought TV GUIDE new readers: . 
The issue on sale the last week of 1953 sold more than 1,400,000 single copies. : 


In the first six months of 1954, TV GUIDE sold an average 1,647,145 single copies (ABC) 
In the first six months of 1954, TV GUIDE was the Number 1 weekly on the newsstands 


In the first six months of 1954, TV GUIDE was second among all magazines on the newsstands 


~ ABC BOX SCORE— FIRST SIX MONTHS, 1954 * 
(Weeklies . . . Bi-weeklies . .. Monthlies) 


1. Ladies’ Home Journal 1,786,749 
2. TV GUIDE 1,647,145 
3. Saturday Evening Post 1,616,608 
4. McCall’s 1,525,328 
5. Better Homes & 
Gardens 1,508,586 
6. True Story 1,378,415 
7. True Confessions 1,287,639 
8. Woman’s Home 
Companion 1,156,627 
9. Life 1,115,110 
10. Coronet ~ 1,114,445 


= ON THE NEWSSTANDS 


Fastest Growing Magazine in the World... 


Advertising Offices 


NEW YORK PHILADELPHIA DETROIT CHICAGO LOS ANGELES 
488 Madison Ave. 302 N.13thSt. 76 W. Adams Ave. 6N. Michigan Ave. 1540 N. Vermont Ave. 
PLaza 9-7770 LOmbard 3-5588 WOodward 2-5115 WAbash 2-0366 NOrmandy 2-3101 


| *Publishers’ statements to ABC for 6 months ending June 30, 1954. 
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guide... 


Serving some 
of The Nation’s finest 
advertising agencies 


ELECTRO-MATIC 
attention to detail photo-engravers 
WT | 10 w. kinzie st., chicago °¢ 


phone or write for your grey scale and color tint 
it’s yours for the asking... FREE! 
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| | Vary in Selling, 
Says Gimbel Exec 


| PHILADELPHIA, Oct. 20—Adver- 
'tising media, including newspa- 
pers, magazines, radio and tv, are 
‘all missing the boat in the ways 
| they use to sell themselves to the 
retailer, David Aarons, sales pro- 
motion director of Gimbel Bros., 
Philadelphia, declared here last 
week. 

Speaking before the local chap- 
ter of the American Marketing 
Assn., Mr. Aarons said that “all 
the carefully worked out, al- 
ways colorful, charts and statistics 
in which A points out his merits as 
opposed to B are meaningless to 
the retailer.” 

Advertising agencies also came 


i) 
| 


delaware 7-1277 


in for criticism from Mr. Aarons. 


a man 


about 
a girl 


$3.8 billiens: yearly earnings and 
allewances of 714 million teen-age girls 


should know 


- | 
8 billions 
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: worth $3 


She sweet-talks. Under the froth, she’s plenty determined, 
uses a light touch to get what she wants: a bouquet, a boy, 
a diamond ring. 


She plans. Takes no chance with the future. Builds a home in 
her hope chest—before there’s a “Mrs.” in front of her name. 


She listens. Intently! Stirred by even a whisper—if it’s: a 
voice she can trust... like Seventeen’s. 


She buys. Never stops spending! Bestows her cash and affection 
on people and stores who care about her—and tell her about 
it, in Seventeen. 


seventeen 


The one best way to reach the 7,500,000 young women in their teens. 
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|\“Agencies for the nationally ad- 
_vertised products,” he said, “never 
come to us, the retailers, to ask our 
opinions about how the marketing 
campaign should take form, in 
helping get the merchandise over 
the counter and into the hands of 
the consumer. 

“The counter is very infrequent- 
ly observed,” he asserted, adding 
that much effort is wasted through 
failure to investigate thoroughly 
at the point of sale before the 
problem is attacked. 


s Mr. Aarons pointed out that the 
extensive merchandising of brands 
by retailers today stems from 
World War II, when retailers, be- 
cause of shortages of merchandise, 
were forced to concentrate their 
buying among big manufacturers 
who had enough production to 
maintain supply. Many of these 
were manufacturers who for years 
had advertised their brands in 
magazines and on radio. Thus the 
trend developed away from mer- 
chants merely retailing their own 
brands. 

The trend has had both plus and 
minus results, according to Mr. 
Aarons. He said stores with high 
acceptance have had little to con- 
cern themselves with in moving 
into brand name merchandising. 
But, he said, many marginal re- 
tailers have “got the idea that by 
associating themselves with brands 
they can get in on some reflected 
glory.” The practice of discount 
houses merchandising brands also 
has cropped up as a major prob- 
lem that “we will probably find 
a way to lick,” he added. 

According to Mr. Aarons, maga- 
zines have a primary function for 
the advertiser of building accept- 
ance for his brands, whereas news- 
papers, radio and tv allow the ad- 
vertiser to capitalize on that ac- 
ceptance. It is uneconomic for 
either of these two categories to do 
the other’s job, he said, but if 
“each does its job, they will build 
a bridge over which the flow of 
merchandise can continue in a 
smooth, efficient way. 


a “This concept is not clear enough 
in the minds of many people in- 
volved in the distributive process,” 
he said. 

Magazines, primarily the medi- 
um for the manufacturer, can do a 
job in selling themselves to the 
retailer by emphasizing their intel- 
lectual and emotional appeal to 
their readers, he said, allowing the 
retailer to capitalize on them. He 
cited the Better Homes & Gardens’ 
“Better Home Service,’ and said 
Gimbel’s has sold tens of thou- 
sands of such home plans. While 
only a very small percentage may 
have ever actually been used to 
build a home, he declared, “the 
customer has made a wholesome 
contact with the store through a 
magazine.” He also cited Charm’s 
fashion clinics, which give the re- 
tail store a chance to capitalize 
on the magazine’s appeal to its 
readers. 

Newspapers also miss the boat in 
selling themselves to the retailer 
by not telling him how he may be 
misusing their columns, Mr. Aarons 
said. “Sometimes retailers are just 
too dumb to use the medium prop- 
erly and could be educated by 
newspapers on how to merchan- 
dise it,” he declared. 


= Newspapers could render an im- 
portant service to the retailer by 
setting up a scientific shopping 
service to check on whether adver- 
tised items are selling, whether or 
not sales people are sufficiently in- 
formed, whether selling in the 
department is properly done. 
The reasons department stores 
use newspapers primarily, he said, 
are (1) to maintain dominance— 
the store has to limit its use of 
media so as to be dominant in the 
medium it uses (which also adds 
the virtue of consistency)—and 
(2) for flexibility—to cope with 
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PAUL A. BARKMEIER, formerly v.p. in 
charge of distribution for Radio 
Corp. of America, has been named 
president of RCA Estate Appliance 
Corp., Hamilton, O. He replaces 
Cecil M. Dunn, who has resigned. 


such variables as the weather, 
since newspaper flexibility enables 
the merchant to shift his advertis- 
ing from one type of merchandise 
to another overnight, sometimes 
even within a few hours. 

Retailers don’t tie in with tele- 
vision and radio program advertis- 
ing because “national advertisers 
are foolish enough to commit 
themselves to radio and tv stations 
without allowing for proper local 
tie-in, on opening, station-break 
and closing announcements.” 


# In this regard, Mr. Aarons cited 
the case of a much-heralded lin- 
gerie manufacturer's entry into tv. 
Gimbel’s, he said, wasn’t able to 
get time for a local tie-in, although 
the store was eager and ready to 
do so. This, he pointed out, is for- 
getting the counter over which 
the goods must pass to reach the 
consumer. 

Asked how manufacturers’ ad- 
vertising allowances affect store 
advertising programs. Mr. Aarons 
called this a “touchy” subject; 
Gimbel’s, he said, is “very selec- 
tive, because it has a sensitive feel- 
ing about the relationship of space 
to the value of an item, and be- 
cause some products might have a 
tendency to devalue the impression 
value of our own ad.” 

He said the store will accept 
these allowances “only on the kind 
of goods we want to sell, and then 
we will spend such money the way 
we would spend our own—with 
discrimination.” Some retailers 
‘make hogs of themselves” to the 
detriment of everyone concerned, 
he added. 


Oakleigh French Adds Two; 
Names Gauss Creative Head 
Best Homes Co., Effingham, 
Ill., has appointed Oakleigh R. 
French & Associates, St. Louis, to 
handle advertising for its line of 
fabricated houses, ranging in 
price from $5,000 to $30,000. The 
1955 line will be’ introduced 
through newspapers, magazines 


and builder trade papers. The 
agency also has been named to) 
handle advertising for Associated | 
Fund Inc., St. Louis. Three plans | 
for consumer participation in the 
open-end fund will be promoted | 
in newspapers, direct mail and) 
brochures. 

Charles F. Gauss has rejoined | 
the agency as director of crea-| 
tive work. He was with French | 
previously from 1952 to 1953. 


Mottl & Siteman Adds Two | 

Mott] & Siteman, Los Angeles, | 
has been appointed to handle ad- 
vertising for Scudder Food Prod- | 
ucts Inc., Monterey Park, and 
Blue Bird Potato Chip Co., Oak- | 
land. 


Puritan Dairy to Gundlach 
Puritan Dairy Co., Pittsburg, 
Kan., has appointed Gundlach Ad-° 
vertising Agency, Cincinnati, a 
division of G. P. Gundlach & Co., 


to handle its advertising. | 


‘Richard Stern Joins Grant 


Richard Stern, who recently re- 


signed as president of the adver- 
/tising and public relations com- 


pany bearing his name in Miami, 
has joined the Miami office of 
Grant Advertising as an account 
executive. Walter Sternberg, for- 
merly president of Resort Air 
Lines, has joined the Miami office 
as a consultant on resort and travel 
promotion and airline advertising. 


Miami Agency Adds Five 
Gottschaldt - Mickelberry, Mi- 
ami, has been appointed to handle 
advertising for five new accounts. 
They are Fence Masters Inc., 
fence manufacturer; Flamingo 
Textiles Inc., cushion and pillow 
maker; Nylonet Corp., maker of 


laundry nets; Tooley-Myron Stu-_ 
dios, photography, all of Miami, | 


Fort 
motel operation. 


and Fishangri-La, 
Fla., 


Pierce, 


y TRACTORES 


PLANTERS, COMMERCIAL FARMERS 
@ GOVERNMENT AGRICULTURAL OFFICIALS 


e@ THE FARM TRADE 
e@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 
OFFICES: NEW YORK * CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


KANSAS CITY 5, 


TM a ap httse The FARM MAGAZINE for 
LATIN AMERICA! 


@ COVERS LARGE ACREAGE RANCHERS, 


GRAPHIC ARTS BLDG. 
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get-conscious sponsors who have 
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made “My Hero” their hero: 
Atlas Fumiture Co. DETROIT. 
Chevrolet Dealer. SEATTLE 


_ Winn Of LOS ANGELES 

’ Purr’s Supermarkets... BL PASCO 
Holmes Tire Co. ISON 
James Cashmon..................... LAS 

- Miami Volley Dairy. DAYTON 

- Piggly Wiggly Food... AMARILLO 
Russer Meat ESTER 
Sweet Caporal CANADA 
Supermarkets, Inc. LUBBOCK 
Taylor Insurance. PINE BLUFF 


Premier Foods..............NEW YORK CiTy 


Whelan Drug Stores... NEW YORK CITY 
KEARNEY 
y MONROE, 
__ York Ale Conditioning. HUTCHINSON, KAN. 


RCA Victor TV Co. 
Skelly Of Co. 
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Atlonta + Baltimore + Beverly Hills « Boston + Chicage + Dallas + Detroit - St. Louis 


TOWN AND COUNTRY TIME 
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ROBERT CUMMINGS // 


Can bb yu var hero! 


Here's the rib-tickling family show that has entertained 


big, BIG network audiences (National rating of 29-91)... 


with a sales-success record on everything from 
Automobiles to Beer to Cigarettes. Best of all, “My Hero” 


keeps drawing the crowds even when it 


comes back for bow after bow! 


at 


a 7 station market—"‘My Hero” gets a 18.3 ARB rating 
to put it in the Top Ten of syndicated TV film shows! 
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You CAN STILL BUY “MY HERO” IN MANY MARKETS 


.. Some. even ret ran. 


39 weeks’ of half hour top-rated situation comedies with full family appeal. 
WeeiTE! WIRE! PHONE! ttt tt md matting an es 


AMERICA’S LEADING DISTRIBUTOR OF QUALITY TV FILMS 
MY HERO 
SECRET FILE U.S.A. 


MARCH OF SCOTLAND YARD 


~ 


. * 


TERRY AND THE PIRATES 
THE STAR AND THE STORY 
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Edison Electric Sets 
Six Coordinated 
Sales Campaigns 


New York, Oct. 19—Six nation- 


ally-coordinated appliance sales 
campaigns have been outlined for 
1955 by Edison Electric Insti-| 


tute’s residential promotion com- 
mittee. The campaigns will follow 
the pattern set by the institute’s 
successful promotions in 1953 and 
1954. 

The coordinated campaigns will 
feature four appliances and two 
electric housewares, tying in with 


the general industry slogan: “Be 
Modern... Live Electrically.” 
Dealers, distributors, manufac- 


turers, electrical leagues and local 
electric power and light companies 
will be encouraged to use the cam- 
paign themes and times in their 
promotions. Display kits and con- 
sumer folders will be provided the 
participants by the institute. 


a Appliance, theme and time for 
the coordinated drives are: 
Clothes dryers, “World’s Greatest 
Wife Saver,” January-March; 
ranges, “Cook Electrically—It’s 
Clean,” March-May; water heat- 
ers, “It’s Tops—Your Electric 
Water Heater,’ March-May; 
freezers, “Buy a Food Freezer 
Now and Save,” May-August; 
ranges, theme to be announced, 
September-November;  house- 
wares, to be announced, June and 
December. 

In addition, four other major 
appliances will be included on 
the calendar, but no special ma- 
terials will be available. Appli- 
ances and times are: dishwashers, 
September-November;  disposers, 
September-November; air condi- 
tioners, May-August; dehumidifi- 
ers, May-August. 

The six main coordinated cam- 
paigns have resulted from indus- 
try agreement that local promo- 
tions without national themes and 
timing result in scattered fire. 


Brothers & Chase Bows 
Wellington W. Brothers, crea- 
tive advertising and printing pro- 
duction specialist, and Phillip W. 
Chase, printing sales representa- 
tive, have formed Brothers & 
Chase at 55 E. Washington St., 
Chicago. The company produces 
printed matter of all types. 


ia all 
DAY-GLO 


for 24 sheeters 


ee 


@ New Sunbonded 
DAY-GLO is ideal for 
24-sheet posters 
because it keeps its 
eye-catching brightness 
as least twice as long 
as regular DAY-GLO. 


SWITZER BROS., INC. 
FIRST NAME: IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 


4097 Madison Avenue, Montreal 28, Quebec 


Figher Jon Ad Unimied 10 Win DMAA Gold 
Mail Box Awards 


account executive of Advertising 
| Unlimited, Denver. He formerly 
| was a public relations executive NEw York, Oct. 19—There were 
of National United Cerebral Palsy 65 awards given for winning direct 
_ Assn. mail campaigns in the 26th annual 


| competition of the Direct Mail Ad- 
‘Collier's’ Sets L.A. Office 


'vertising Assn. 
Collier’s plans to open a sales | For the first time this year, 10 


‘office at 3440 Wilshire Blvd., Los Gold Mail Box awards were made. 


‘Angeles, on Nov. 1. Heading the The 10 winners, and the classifi- 
‘office will be Kendall J. Mau, | cations in which they won, are: 
formerly a v.p. of Buchanan Co.! 1. 


Creative services: American 


Mail Advertising Inc., Boston. 

2. Petroleum products: Esso 
Standard Oil Co., New York (Mc- 
Cann-Erickson, producer). 

3. Pharmaceuticals: Ciba Phar- 
maceutical Products Inc., Summit, 
N. J. 

4. Sales stimulation for salesmen: 
General Electric Co., Schenectady 
(G. M. Basford Inc.). 

5. Television stations: Mt. Wash- 
ington TV Inc., Portland, Me. 
(Simonds, Payson Co.). 
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| 6. Distilleries: Stitzel Weller 
| Distillery Inc., Louisville. 

7. Financial institutions—loan 
companies: Associates Loan Co., 
South Bend. 

8. Mail order—gifts: Around the 
World Shoppers Club, Newark 
(Maxwell Sackheim & Co.). 

9. Publishers—books: American 
Management Assn., New York. 

10. Rubber products: Goodyear 
Tire & Rubber Co. of Canada, New 
Toronto, Ont. 
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BIG NEW MARKETING YEARBOOK WILL 


TBA 


BUDGET 
FOR 
THE NEW 


Marketing 


~ Yearbook 
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KBON Names Richardson 

Lyle R. Richardson, formerly 
sales manager and sports director 
of KGFW, Kearney, Neb., has been 
appointed sports director and 
an account executive of KBON, 
Omaha. 


Hugh Graham Names Putnam 
Kent S. Putnam, formerly a v.p. 
of Woodward & Byron, Westport, 
Conn., has been named marketing 
director of Hugh H. Graham & As- 
sociates, New Britain agency. 
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Calavo Prepares 
Campaign to Move 
Huge Avocado Crop 


Los ANGELES, Oct. 20—Calavo 
Growers of California will begin 
its biggest ad push in December, 
with major expenditures in Sun- 
day supplements. 

The campaign’s objective is sell- 
ing a crop almost 50% larger than 
last year’s. The effort will be na- 


tional, but with the biggest push 
in the West. 

Local newspaper advertising in 
the West will start next month, but 
the big push will break in Decem- 
ber. The opening ads will be b&w 
columns in Sunset and the West 
Coast edition of This Week. Each 
of these publications will run a to- 
tal of five such ads through March. 
A four-color three-fifths page also 
will run in the Coast edition of 
American Weekly twice in Decem- 
ber. In addition, American Weekly 


will have two insertions in its na- 
tional edition. 


s Other national advertising in- 
cludes two three-fifths page color 
insertions in the First Three Mar- 
kets Group, plus the same ads in 
selected local supplements. 

Copy themes for the western and 
national campaigns will be dis- 
tinctly different. Calavo consump- 
tion on the Pacific Coast is 15 
times that in the rest of the coun- 
try. In this area, the emphasis will 


In 1955 National Petroleum News will present, for the first time in 
the oil industry, a comprehensive Statistical and Reference Yearbook 
of Oil and TBA* Marketing. This new Yearbook will be published in 
May as anevtra, or thirteenth, issue of the monthly National Petroleum 
News. and will be sent at no extra charge to all NPN subscribers. Lt will 
give them factual answers to many of the myriad questions that con- 
front oil marketing men in their daily work. 

Why an Oil Marketing Yearbook? Because NPN editors see a 
tremendous need for it in their own daily work. Readers constantly ask 
for the kind of information the Yearbook will contain. By answering 
questions frequently encountered in everyday operations, the Yearbook 
will prove a valuable reference work for every oil marketing man. A 
glance at the contents sample shows why—much of this information is 
now found only in widely scattered forms, and some of it is not pub- 
lished elsewhere at all. 


What It Is. The Statistical and Reference Yearbook of Oil and TBA 
Marketing will contain basic data on the marketing division of the 
petroleum industry, plus much of the information previously presented 
in the NPN annual TBA Directory and Buyers’ Guide. The Yearbook 
will be easy to read and easy to use, with tables in big type, ample charts 
and graphs, and plenty of functional color. Tables will be tightly edited 
so readers won't have to swim through a sea of figures to find the infor- 
mation they want. Statistics will be presented on an annual basis, with 
data from previous years to show trends. 


What It Will Contain. Some Yearbook features are given at the right. 
More information will be included as surveys uncover detailed reader 
needs and preferences. 

Who Will Use It. Everyone who needs detailed, factual information 
on oil marketing—or on tire, battery and accessory distribution—will 
turn to the new Yearbook as a valuable source of facts. This includes 
executives and operations men in production .. . sales... economics. . . 
transportation—throughout the entire petroleum industry. 


If you sell equipment or supplies to oil marketers—if you sell tires, 
batteries, or accessories through oil marketers—this big new marketing 
Yearbook will keep your sales story at oil men’s fingertips. Distribution 
to NPN subscribers gives year ‘round coverage of your prime prospects. 
The cost is low, the value high. Be sure to provide for it in your 1955 
budget. Consult your National Petroleum News representative for 
full details. 

*TBA: Tires, Batteries and Accessories. 


- National 


TO BE 
PUBLISHED 


| at oil men’s fingertips 


TBA sales at service stations. 
Car breakdowns. 

Battery date codes. 
Antifreeze sales data. 


TBA ratios. 


in NPN. 


oil, LP-gas. 


tion; oil burner shipments. 


states. 


tion by states. 


Jobber cost-profit survey. 
Octane ratings. 


Toll road statistics. 
Gasoline taxes by states. 
Degree day totals by cities. 
Equipment jobber directory. 


Some Yearbook Features 


TBA manufacturer and supplier personnel. 
“Oil company marketing personnel. 

Oil company marketing territories. 

Oil company dealer and TBA programs. 


Replacement tire and battery shipments. 
Index to important TBA articles published 


Production and consumption of all oil 
— handled by marketers: Gaso- 
ine, distillate, kerosine, residual, motor 


Motor oil ratios; oil exports and imports. 

Highlights of Canadian statistics. 

Trends affecting supply; passenger car, 
truck and bus registrations and produc- 


Station permits and number of stations by 


Directory of all U. S. refineries, showing 
capacity, products and location. 

Maps of U. S. refineries, product pipe 
lines, crude lines, terminals, under- 
ground LP-gas storage: crude produe- 


Index to NPN reprints available. 


Directory of state jobber associations. 
with officers and addresses of secretaries. 


A McGRAW-HILL 
PUBLICATION 


In 
MAY, 1955 
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be on the Calavo brand itself, 
which “represents the best fruit 
of 75% of the avocado industry 
here.” 

In the East, which is considered 
the industry’s “safety valve” when 
bumper crops come in, an educa- 
tional theme will be followed. 
Copy will tell what avocados are, 
how they taste, how they are pre- 
pared, and how to serve them. The 
presentation will be in terms of the 
“California Way of Living,’ point- 
ing out that Calavos are a “favorite 
of millions of people in the West.” 

Foote, Cone & Belding, Los An- 
geles, is the agency. 


Russell, Burdsall Names 2 


Theodore I. Dunn Jr., formerly 
Pacific Coast sales manager of 
Russell, Burdsall & Ward Bolt & 
Nut Co., has been promoted to as- 
sistant v.p. of sales, supervising 
eastern sales for the company. 
James M. Bell, previously v.p. in 
charge of Southern California and 
Arizona sales for E. J. Bradley Co., 
will succeed Mr. Dunn as Pacific 
Coast sales manager. 


SERVICE 


On all phases of typography .. . 
at the lowest final cost to you! 


POOLE BROS. INC - Chicago 
TYPOGRAPHERS + PRINTERS ¢ LITHOGRAPHERS 


Agency Ad Composition: W Abash 2-6800 
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new york is 


and in a buying mood in the evenii™ 


OTICE that the Journal-American gets taken home at a time whenii™ 

there's time for reading. Notice that the Journal-American doesg ; 

not lie abandoned on the floor of the Times Square Express — thel 

fate of many morning papers. The Journal-American goes home toll a 
roost and home to boost your merchandise. The Journal-American | s 

has the second largest circulation of any evening paper in the U.S.A. | 
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on its rocker 


Sng when it’s Journal-American time .. . 


The Journal-American has gained more than 500,000 lines of retail 
advertising in the last five months (more than any other New York 
paper and at a time when all of the morning papers were losing 
retail linage). The J-A has gained because the J-A happens in the 
evening. More and more merchants are realizing it’s better in the eve- 
ning, and it's better in the J-A. (Good night, sweet merchant princes?) 
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Selling to Institutions... 


American Safety Razor's Test Devic 


Is Basis of Sharp Advertising Effort 


New York, Oct. 20—The sharp-| Hoffman, head of Hoffman Adver- | concerned in the professional and 
ness needed for a razor to cut/|tising, that this was the long-de-|jnstitutional field is getting sold 


whiskers falls far short of the de- | 
gree of blade fineness required by | 
a surgeon in the instrument he} 
uses when operating. 

This problem confronted Ameri-| 
can Safety Razor Corp.—long a 
manufacturer of varieties of blades | 
used for ordinary shaving—when 
it set about developing a surgical 
blade. 

When, after extensive research | 
and experiment, the company | 


sired central theme for the adver- 
tising of the surgical blade. 


= The campaign began at once, 
and it has already produced an in- 
dicated 25% increase in sales. 

“It is impossible to exaggerate 
the importance of a sharp edge 
in the surgical blade,’ commented 
Mr. Hoffman in this connection. 
“In the operating room, if the sur- 
geon starts to make an incision 


_considerable row about it after- 
| ward, too, as he should. 
_ “In a word, the blade must be 


@ sharp and must remain sharp) 


through a reasonable amount of 
/use. We now know, thanks to the 
| Sharpometer, that A.S.R. surgeon’s 
_ blades are aS good as we always 
thought they were, and everybody 


on that fact.” 

The advertising has naturally 
featured the testing machine, since 
the new device required an intro- 
‘duction as to its character and 
|purpose. A typical piece of copy 
/run by the company’s hospital di- 
vision includes such explicit as- 
sertions as these: 


s “Exclusive electronic Sharpo- 
meter guarantees A.S.R. blades the 


worked out a device which ac-| and finds the blade dull, he doesn’t sharpest ever made! The new ex- 
curately tests the sharpness of a try it again, or look around help- | clusive A.S.R. Sharpometer, the 
surgical blade, it promptly initi- lessly. He throws it on the floor.;only device of its kind in the 


ated, last January, a campaign fea- 


“Immediately he is handed an- 


'world, measures the critical edge- 


turing the achievement. The cam- other blade, which he would treat fineness of every lot of A.S.R. sur- 
paign, based on the development!the same way if it also proved gical blades. Edge-fineness deter- 


of the tester and its meaning for 
surgeons, has won approval from 
dealers, surgeons and hospitals. 
The surgical blades had been 
sold by American Safety Razor) 
with reasonable success for several | 
years, but the company found the 
need for demonstration of a high 
sharpness average was urgent. The 
company’s engineers performed 
painstaking work on the problem. 


s Finally they hit upon an elec- 
‘tronic tester which showed the 
edge in a narrow beam of light. 
The beam is made extremely 
fine for viewing  ultra-sharp, 
blades. It can be made broader for | 
examining an edge which is dull- 
er. Since the “perfect” blade has. 
a thickness of one-millionth of 
an inch, discovering variations re- 
quires a high degree of electronic 
magnification. One test consists, | 
for example, of looking at a new 
blade, of maximum sharpness, 
after it has been used to cut a 
sheet of tissue paper; the roughen- 
ing caused by this use is clearly 
shown by the “Sharpometer,” as | 
the machine is called. 
Edwin deMesquita, vice-presi-| 
dent in charge of advertising and | 
promotion; Albert Goetz, advertis-_ 
ing manager, and Orrin Ernst, 
manager of the hospital division, 
continually checked on the pro- 
gress in sharpness testing. When. 
the Sharpometer was finally pro- 
duced, they agreed with Henry! 


| 
| 
| 


A BIG 2-STATE, 36-COUNTY MARKET 
_ Greatest | 


Retail Market 


- BY ONE NEWSPAPER © 


The Largest 
Newspaper 


OAT A MILLINE RATE 
AMONG THE LOWEST IN AMERICA 


bserver 
Ha . the Tete ews CONTENT C, 


dull. And he would raise a very 


| mines 


perfect cutting qualities. 


| 
| 


j 


The NEW EXCLUSIVE A. 3. B MMARPOSIRTI 
thee caly deviee af ite hind te the work - 


nowamanes the CRITICAL BDGE FUMENESS oF 
every kt ot 
AS 8. SORGIOAL BLADES 


greater... yrovise, wack 
tet penne aco onpemabtity bar cons, wighe bhete! 
SEVER AGAIN will the tungese walle cadens deem el, 
finde ASK SURGICAL BLARER . Shaqmenemr teed... 
oe some mabopeards. 


}: Neer pemetar tents at mampetstve blades 
aheig oy ebarpened hsce precen ... beyond « donbe 
ASR SORICAL BEADS axe embry 


NO CUPING REQUIRED — asin ace wrapped in con tohibining pepes. 
EVEN THE PRICE IS A PLEASANT SDRPRIE 


Tolapionn, wetie or trbograph NUR far New Descrigtive Boublet . 
“SHARK SERGEONT STEEL” 


wORETAL BLYTEION 
20 MARNON AVE. New YORK 17. he. 


SURGEON SAVER—“Never again will 
the surgeon suffer embarrassment 
due to dull blades,” says this page 
for American Safety Razor Corp.’s 
electronic Sharpometer. 
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Sharpometer edge-fineness tests 


= enabie A.S.R. to guarantee precise, 
‘|uniform sharpness and depend- 


ability for every single blade. Nev- 
er again will the surgeon suffer 
embarrassment due to dull blades. 
A.S.R.surgical blades, Sharpometer 
tested, are your safeguards.” 

Continuous testing, involving 
every lot of blades, enables the 
company to control the mainte- 
nance of the highest possible de- 
gree of sharpness, so that the com- 
pany believes such confident as- 
sertions in the advertising are 
fully justified. Similarly, the em- 
phasis on the Sharpometer is de- 
signed to impress upon surgeons, 
dealers and hospitals the existence 
of a reliable means of determining 
sharpness. Demand for the blades 
thus scientifically tested results. 

As Mr. Hoffman put it, it is a 
matter of “selling the sizzle in- 
stead of the steak.” 


@ Magazine advertising is backed 
up by direct mail to all segments 
of the market, and the sales force 
has a wealth of material with 
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WOW! THEY SPEND 
LOTS OF MONEY 
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OF EFFECTIVE BUYING INCOME, 
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a HERALD-AMERICAN! 


Snr IT WONDERFUL 
THE WAY PUCK, 
THE COMIC WEEKLY 
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, the Comic Weekly 


CERTAINLY’ PUCK oFFERS 
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which to continue impressing on | 


dealers and their salesmen the im- 
portance of the production and 
testing techniques to which A.S.R. 
blades are subjected. 


® The list used to get across this 
important new development to the 
field is comprehensive, including 
the A.S.T.A. Journal, Annals of 
Surgery, Hospitals, Hospital Man- 
agement, Hospital Progress, Hospi- 
tal Topics, Industrial Medicine & 
Surgery, Journal of Bone & Joint 
Surgery, Journal of the Interna- 
tional College of Surgeons, Mod- 
ern Hospital, Southern Hospitals, 
Surgical Business, Surgery, Gyne- 
cology & Obstetrics, and Western 
Journal of Surgery. 

American Safety Razor Corp. 
also. manufactures Pal, Gem 
and Silver Star razor blades and 
razors, Blue Star Personna and 
Treat Blades, Ever-Ready shaving 
brushes and Ascot cigaret lighters. 


Hall to Morton & Stanton 


Foote, Cone & Belding, Hyster Co. 


named production manager of 
Morton & Stanton, Portland, Ore. 
The agency has been named to 
handle advertising for Joe Fisher, 
Portland Dodge and Plymouth 
dealer. 


Geare-Marston Adds Two: 
Names Karl Gauck V.P. 


Geare-Marston Inc., Philadel- 
phia and New York, has been 
named to handle ethical and drug 
trade advertising for the fine 
chemicals division of American 
Cyanamid Co., New York. The 
agency has handled the ethical ad- 
vertising for American Cyanamid’s 
Lederle Laboratories division for 
several years. Geare-Marston also 
has been appointed to handle ad- 
vertising for Bond Pickle Co., 
Oconto, Wis. 

Karl L. Gauck, formerly direc- 
tor of marketing and research, has 
been named v.p. and director of 
|service of the agency. He joined 


and Searcy Advertising, has been | 


'National Teletilm 


Plans Contest 


New York, Oct. 
Telefilm Associates has announced 
a big giveaway contest in an ef- 
fort to get its library of film pro- 
grams sold in 100 markets by 
Jan. 1. 

The tv distributor said that $1,- 
000,000 in prizes will be given 
away in this promotion, which 
starts early next year. The prizes 
include a home, a cruise around 
the world, a Cadillac and a mink 
coat. 


To get in on this loot viewers 
will have to keep watching the 
stations that carry NTA programs. 
There they will see cues for play- 
ing a tv ticktacktoe game. The 
company’s shows include “China 
Smith,” “Orient Express,” “The 
Passerby” and the “Bill Corum 
Show.” 

The contest is scheduled to run 
17 weeks, with a number of win- 


national winner will be selected at| 


‘the end of 17 weeks. 
NTA has assigned a merchandis- 
ing man to help the stations get 


|tions will receive a kit of mer- 
‘chandising aids—spots, slides, 
‘counter cards, window streamers 
and fly tags. 


NBP Sets Up New Unit 


John W. Hartman, v.p., Bill 
‘Bros. Publishing Corp., New York, 
‘has been named chairman of a 
new ccmmittee on advertising 
sales established by National Busi- 
ness Publications, Washington. 
Other members of the group are 
D. R. Coombes, v.p., Mechanization 
Inc., Washington; William G. 
Maass, assistant publisher, Avia- 
tion Age, New York; James W. 
Zuber, business manager, Steel, 
Cleveland; Granville M. Fillmore, 
v.p., Gardner Publications, New 
York; Henry W. Marks, assistant 
publisher, Printers’ Ink, New York, 
and Nathaniel Beck, v.p., Putman 


Lynn H. Hall, formerly with |Geare-Marston in 1933. ners to be selected each week. The | Publishing Co., Chicago. 
MORE THAN ALL THE PEOPLE | 
WHO READ THE THREE TOP 
HOW MANY NATIONAL MAGAZINES — 
SYRACUSANS PUT TOGETHER! 


? —~ THE BUY 
ADs INPUCK Get 3410) FOR 
5 TIMES MORE READERS | ADVERTISERS! 


THAN MATCHED Aps 
IN NATIONAL 
| WEEKLIES /* 


LOOK, SHE LOVES 
READING ADS IN 
PUCK, Too, 


*Readers per dollar 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


(PUCK is 


€ King Features Syndicate 


Averages 44% coverage in 55 markets 


accounting for 42% of all U.S. retail sales 


| V 
19—National the most out of this contest. Sta-| 


work faster, better . . . 


when they follow this 


9-POINT 
“TECHNIQUE FOR 
PRODUCING IDEAS” 


This remarkable 60-page book by James W. 
Young, Senior Consultant of J. Walter 
Thompson, is worth its weight in uranium 
to every man who must produce ideas. 
Gives you the positive 5-point program used 
by one of the highest paid men in the 
agency business, for developing ideas that 
sell. Acclaimed as the biggest little book 
ever written for advertising men, now fn its 
fifth big printing. A must for you if you 
are a creative man. $1.25 on 10-day money- 
back guarantee. 10% discount in quantities 
of 10 or more. 


Inspiration for Every Man 
in the Agency Business 


“The Diary of an Ad Man” 
(The Jim Young Classic) 


A practical volume for the man who Is broad- 
|] ening his horizons in the advertising busi- 
ness. As Victor O. Schwab says, “‘a book 
|| about business which emits flash after flash 
|] of penetrating insight ... day by day guid- 
ance... pithy case-history experiences. . . 
usable suggestions.” . . . In all 578 diary 
entries made during trying times, any one 
of which may suggest a solution to your 
current problems. Specially priced at $2.00 
on 10-day money-back guarantee. 10% dis- 
count in quantities of 10 or more. 


How to Set Up and Run 
a Program for Salesmen 


“Successful Sales Training” 
By Eugene Dynner 


Here is the complete, practical, and usable 
outline of the proved method for (1) getting 
|] new salesmen into high gear quickly, (2) de- 
|] veloping a uniformly good performance pat- 
tern, (3) making each man pay off in higher 


|| average production. An easy-to-use program 
for sales managers who want more results 
|] starting now. $2.00 on 10-day money-back 
|| guarantee, $1.80 each tn quantities of 10 or 
more. 


NOTE TO COPY CHIEFS 


| 

|| Judging from the number of orders for 10, 
|] 25, and more copies of these various books, 
|] it is clear that they are filling an tmportant 
|] need in training programs. We suggest yor 
|] start with a copy of the “5-Point Tech- 
nique’’ for each member of your creative 


3 


MAIL ORDER NOW 


ease send me books as ordered below. I 
enclose remittance with the understanding 
that I may return books for full refund in 
ten days if not delighted in every way. 


...copies, ‘5-Point Technique 
for Producing Ideas’’............ Be cces : 


...copies, “Diary of An Ad Man”’..$...... 


——— —_— 
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Tullar Mayer 


REPRESENTATIVES’ REPRESENTATIVES—Newly elected offi- 
cers of the Los Angeles chapter, American Assn. of 
Newspaper Representatives, are R. S. Manning, 
West-Holiday, president; A. P. Hartman, Ridder- 


JAPANESE STYLE—Cameraman Joseph Raski and Dave Titus, Cole & 

Weber, Seattle agency, enjoy ham and eggs at the Hotel Hiragiya, 

Kyoto. The pair flew 25,712 miles to film a new tv series, directea 
by Mr. Titus, for the National Bank of Commerce, Seattle. 


Manning Hartman 


Johns, v.p., and R. W. Tullar, Cresmar & Woodward, 
secretary-treasurer. W. R. Mayer, Hearst Advertis- 
ing Service, is the retiring president and a board 
member of the chapter. 


Gunn 


Stewart Moloney Burgeson Hyde 


DEALERS’ CHOICE—CBS-TV booklet by this name is examined at the 
30th annual convention of the Pennsylvania Newspaper Publishers 
Assn., in Harrisburg, by George R. Stewart, ad manager, Washing- 
ton Observer and The Reporter, and chairman, PNPA daily adver- 
tising committee; Herbert W. Moloney, president, Moloney, Regan 
& Schmitt, New York, and also president, American Assn. of News- 
paper Representatives; Edward H. Burgeson, director of the retail 
department, Bureau of Advertising, ANPA, and Edward M. Hyde, 
advertising director of the Sharon Herald and vice-chairman of the 
Pennsylvania group’s daily advertising committee. 


Rae as 


% 
5, 


Epstein Bayer Cone 


Wells Ewing Chaney 


MANAGEMENT PANELISTS—Agency executives who re- Joseph H. Epstein, partner in Fitzgerald Advertising 


viewed management opinions of advertising at the 
American Assn. of Advertising Agencies Central Re- 
gion conference are pictured as they check their 
notes. Chairman of the session was Sidney A. Wells, 
McCann-Erickson v.p., Chicago. Panelists were Al- 
exander H. Gunn, J. Walter Thompson v.p., Chicago; 


Agency, New Orleans; Kenneth J. Bayer, Oakleigh 
R. French & Associates account executive. St. Louis; 
Fairfax M. Cone, president of Foote, Cone & Belding, 
Chicago; Frank D. Ewing, chairman of Fensholt Ad- 
vertising Agency. Chicago, and Bobb Chaney, Bat- 
ten, Barton, Durstine & Osborn v.p., Minneapolis. 


Laird Bliss 


FOUR A’S CONFERENCE—More than 450 admen were at the Central Region conference, 
setting an attendance record for the American Assn. of Advertising Agencies meeting. 
Shown at the featured dinner are J. Kenneth Laird Jr., exec. v.p. and treasurer of 
Tatham-Laird, Chicago, and Central Region governor; Vincent R. Bliss, Earle Ludgin 
& Co. exec. v.p., Chicago; Lawrence O. Holmberg, Compton Advertising v.p., Chicago, 


Holmberg Little Webber Sylvestre Frank Gamble 


and Central Region secretary-treasurer, and Henry G. Little, president of Campbell- 
Ewald Co., Detroit, and Four A’s vice-chairman. Pictured during a break in the 
program are Harold H. Webber, Foote, Cone & Belding v.p., Chicago; E. E. Sylvestre, 
Knox Reeves Advertising president, Minneapolis; Clinton E. Frank, president of Clin- 
ton E. Frank Inc., Chicago, and Frederic R. Gamble, president of the Four A’s. 
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“Building today just has to be a team opera- 

tion — and the bigger the building, the better 

the team has to be. Take our case as owners 

of the $45 million Socony-Vacuum Building. 

RIG 4 we i LDI NGS Here was a structure so complicated, and with 
so many ramifications that it took a team of 

experts, representing a wide variety of special- 

bar EED TH E ized technical skills and experience, to work 
out all the problems involved. But no matter 

what the size of the building, no one man — no 

BEST TEAM tes, single professional —can possibly make all the 
decisions that must be made as a project 

moves from drafting board to final occupancy. 

Surprisingly enough, although teamwork in 

building has been standard procedure for 

many years, Forum is the only magazine I 

know which has recognized the team, serves 

every interest of every member of the team. 

Because Forum gives its readers this wide- 

screen viewpoint, I know of no better way for 

any man—no matter what his interest in build- 

ing — to keep well-informed on the changing 

developments in today’s big buildingindustry.” 


Peter B. Ruffin, Vice President 
Galbreath Corporation 


forum 


is first with the men-of-decision 
‘ jn the big business of big building 


Peter B. Ruffin is Vice-President of the Galbreath 
Corporation, owners of New York’s newest skyscraper. 
This 42-story Socony-Vacuum Building is 

now under construction in midtown Manhattan. 

In addition to this building, the Galbreath 
organization owns or controls substantial real 

estate holdings in New York, Chicago, Pittsburgh, 
Birmingham, Charlotte, Providence and Los Angeles. 
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To keep pace with the fastest-growing profession . . . 

to better serve the most influential group of independent 
advisors to business .. . THE JOURNAL OF 
ACCOUNTANCY will appear in a new format 
beginning January 1955. The new “standard” size 
JOURNAL will have three columns and a 

7” x 10” advertising page. Your 1955 advertisements 
directed to public accountants and corporate executives 
will be easier to prepare... and will appear ina 

more attractive surrounding in the “new” 

JOURNAL OF ACCOUNTANCY 
270 Madison Ave., New York 16, N. Y. 


(Circulation 67,415 A.B.C.) 


Coast Admen Told 
How to Handle 
Premium Problem 


HOLLYwoop, Oct. 20—If a mar- 
keting pian needs help at any 
point, premiums may provide the 
answer, Russ Nagel, Foote, Cone 
& Belding, told members of the 
Hollywood Advertising Club yes- 
terday, when representatives of 
the recently formed Premium 
Club of Los Angeles appeared be- 
fore the ad group. 

Mr. Nagel said five effects can 
be obtained from premiums: 

1. They hele a manufacturer 
sell more effectively to his own 
organization. A premium is some- 
thing to taik about and is useful 
in creating enthusiasm in the sales 
force. 


2. Thus stimulated by some- 


’ 


ONE'S IN ENGLISH 


BOTH MEAN BUSINESS 
AT POINT OF SALE! 


In what three places can magazine advertising sell 
simultaneously? 


The answer: in offices, in homes and in stores. 


Advertising in LIFE INTERNATIONAL and 
LIFE EN ESPANOL is read around the world each 
fortnight in their offices and homes by more than 
500,000 subscribers and newsstand buyers who 
pass their well-thumbed copies to their families and 
associates. At the same time, full-color displays of 
advertising in these international editions of LIFE 
help to increase sales in stores on four continents. 


The results: Advertisements in each edition have a 
triple impact on many prospects. And among all 
international magazines, LIFE INTERNATIONAL 
and LIFE EN ESPANOL deliver the finest printing 
and color reproduction and the largest page size to 
office, to home and to point of sale. 


Every fortnight these two overseas editions— 
one in English, one in Spanish—speak the same 
language—the universal language of pictures. And 


they talk to people with money to spend .. . for 
their families and their businesses. The majority of 
the subscribers and newsstand buyers of each 
edition are in positions of influence in business, 
government and the professions. 


The moral: Both editions can help you convert 
prospects into customers. Write today for your 
free copy of ‘‘More Facts about LIFE International 
Editions.’”’ Like LIFE’s U. S. edition, both mean 
business at point of sale! 


LIFER 


INTERNATIONAL EDITIONS | 


in Spanish for Latin Amertea 
in bnglish around the worta 


Time-Life Building, 9 Rockefeller Plaza, N. Y. 20, N. Y. 


Advertising Age, October 25, 1954 


thing new, the salesman can sell 
more effectively. 

3. If the premium—whether for 
the dealer himself, or the con- 
sumer—induces the dealer to buy 
more heavily, sales will increase. 
The dealer will push harder with 
displays and promotion to get the 
stock out of the store. 

4. Premiums build advertising 
readership as much as 2% times, 
if the offer is incorporated in an 
ad. The increased readership ap- 
plies to all elements of the ad, not 
just the offer. 

5. New purchasers can be dis- 
covered—persons who are induced 
to buy a product only for the pre- 
mium. 


= Mr. Nagel also observed that 
a premium carrying the manufac- 
turer’s imprint loses value in the 
mind of the consumer. He said, 
further, that an agency’s interest 
is identical with that of the client, 
and the agency should function in 
the screening, selecting, and rec- 
ommending of premiums. 

These tips in handling premium 
promotions were offered by Mr. 
Nagel: Get a mailing house to 
handle the promotion, and take its 
advice. Know that your supplier 
can supply what he says he will, 
in terms of quantity and when 
needed. Know that the supplier is 
financially sound. 

Michael S. Muggill, Reuben H. 
Donnelley Corp., reviewing serv- 
ices offered by a mailing house, 
listed: daily pick-ups of coupons 
at the post office, and help in the 
selection of a box number that is 
easy to remember and lends itself 
least to mistakes. Postal officials 
can assign virtually any number 
desired, he said. 

When mail comes in in thou- 
sands of envelopes, machinery is 
needed for handling. Proof of 
purchase must be checked. Some 
senders omit labels, others inclose 
only half (using the other half for 
a second premium). Some even 
send competitors’ labels. Daily en- 
velope counts tell the manufac- 
turer how the offer is going. The 
mailing house reports on what 
media are pulling and provides 
territory breakdowns showing 
where the promotion is effective. 


® Banking of money also is 
an important function in mail 
handling, for 20,000 dimes have a 
lot of weight and bulk, and they 
require exact checking to make 
sure all money is accounted for. A 
mailing house can warn the man- 
ufacturer in advance about com- 
plaints he will encounter, Mr. 
Muggill said. No matter how effi- 
cient typists may be, there is an 
average error of 2% in the ad- 
dressing of labels. 

A check should be made of 
third class mail regulations, he 
pointed out, to determine whether 
it is cheaper to ship regular, or 
use the lower bulk rate. Besides, if 
a premium mailer is too small or 
too large, a minimum rate of 3¢ 
each will be imposed, regardless 
of weight. 


S&W Moulding Changes Name, 
Launches ‘Miraplas Mirror’ 

S & W Moulding Co., Columbus, 
O., has changed its name to Mira- 
plas Tile Co. In addition to Mira- 
plas tile, the company also mer- 
chandises Windsor tile, Master 
Mastic, Master cleaner & polish, 
and Miratrim metal mouldings. 

Miraplas has launched a new 
monthly external house organ, 
“Miraplas Mirror,” designed as a 
service to wall tile dealers and dis- 
tributors. Flooring dealers and dis- 
tributors may obtain the publica- 
tion by writing Miraplas, 980 
Parsons Ave., Columbus. 


Ritter Co. to Duane Jones 


P. J. Ritter Co., Bridgeton, N. J., 
has appointed Duane Jones Co., 
New York, to handle its advertis- 


ing. 
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Advertising Age, October 25, 1954 


Advertising Pages and Linage in National Magazines 


Official Figures for September and Year-to-Date as Compiled by Publishers Information Bureau 


Publications with an * report directly to ADVERTISING AGE 


Pages—_——_—_—.__ - Lines. 

Sept. Sept. Jan.-Sept. Jan.-Sept. Sept. Sept. Jan.-Sept. Jan.-Sept. 

1954 1953 1954 1953 1954 1953 1954 1953 
Weeklies, Bi-Weeklies, Semi-Monthlies 
t*Capper’s Weekly ......... 150.7 63.8 10,895 12,078 150,544 142,912 
t*Christian Advocate ........ 235 a9 166.8 170.4 9,712 9,073 69,024 70,488 
Rarer eves 65.5 87.1 724.2 883.7 540 59,217 492,456 600.792 
SRS < oe eer iad 59.9 70.1 624.5 675.4 25,697 30,073 267,911 289,626 
BS 50h cOhishesaascun eas 16.7 17.8 186.7 161.8 16,700 17,800 186,700 161,746 
MN baesdesacsess Leepeeree 380.8 404.9 2,980.8 3,021.3 258,944 275,332 2,026,674 2,053,500 
BEN. s0xceusiateas gavesaks 90.2 106.7 975.3 997.9 61,336 72,556 663,204 678,387 
New Yorker ............---- 333.2 323.0 2,620.8 2,524.1 142,890 138,567 1,124,357 1,081,543 
EE, obs snes 0sccueeee 242.3 253.4 2,037.2 2,181.2 101,766 106,428 5,582 915,019 
*Presbyterian Life paneer vu 20.0 25.3 126.4 159.5 8,404 10,646 53,088 66,991 
Saturday Evening Post ....... 322.7. 391.8 2,723.2 3,084.2 219,436 266,424 1,851,776 2,096,519 
*Saturday Review ........... 55.8 75.3 548.1 573.7 23,436 31,626 0,202 240,954 
*Sporting News ............ 49.6 51.4 274.6 273.2 53,786 55,811 297,883 296, 
rer 6646600000608 04-50 274.7 291.4 2,403.9 2,607.3 115,374 122,388 1,009,638 1,093,366 
U. S. News & World Report .. 262.2 225.9 1,971.2 1,866.8 110,124 94,828 827,904 783,565 


Total Group ............. 2,207.9 2,351.6 18,514.3 19,244.3 1,203,040 1,302,847 10,106,943 10,571,861 
¢Changed from 2,240-line page to 1,000-line page in January 1954; four issues in September, 1954, five issues in Sep- 
tember, 1953. tFive issues in September, 1954; four issues in September, 1953. 


Women's 
§American Family .......... a 14.0 120.4 161.0 — 6,026 51,652 69,028 
ee eee 38.3 38.9 327.8 336.4 16,431 16,702 140,627 144,724 
tBride’s Magazine .......... — oo 427.0 388.3 a ae 269,864 215,406 
[\jGverywoman’s ....cccccees 39.0 41.1 359.4 394.1 16,731 17,628 154,139 169,050 
HE, UN hvcccceceses 67.9 64.2 596.9 591.5 29,129 27,542 256,027 253,672 
Good Housekeeping ......... 113.2. 122.1 987.3 1,081.3 48,563 52,208 423,595 462,810 
Ladies’ Home Journal ........ 89.3 110.6 732.0 810.9 60,724 75,204 497,692 551,312 
McCall’s Magazine .......... 66.1 60.6 565.3 586.4 44,948 41,182 384,472 398,670 
Parents’ Magazine ..... seaman 75.3 92.5 534.0 570.9 32,304 39,628 229,086 244,090 
EE ek es 40545444063 60 127.8 141.4 964.6 996.1 86,904 96,095 655,928 677,128 
}*Western Family: 
Southwest Edition ......... 19.3 31.6 251.9 295.8 8,298 13,564 108,065 126,893 
#Mountain Edition ....... 17.6 25.6 232.6 260.7 7,543 10,984 99,861 111,891 
#No. Calif. Edition ...... 18.2 29.2 251.6 282.3 7,785 12,538 107,936 121,095 
Northwest Edition ...... 20.0 28.2 252.3 281.3 8,580 12,096 108,237 120,677 
INCOMES “BOY cecscccccecs 67.8 64.5 524.9 571.7 29,086 27,638 225,182 245,006 
Woman’s Home Companion ... 54.9 68.0 459.6 543.5 37,332 46,266 312,528 369,550 
*The Workhasket ........... 34.3 41.2 246.3 269.6 6,727 8,078 48,279 52,854 
Pee Cee 793.3 890.7 7,097.3 7,596.6 417,177 467,761 3,757,136 3,979,893 


§Not published in September 1954. {Published quarterly. ||\See note at end of linage tabulation. {For all four editions: 1 issue 
September, 1954; 2 issues in September, 1953. 


General 
*American Artist ........... 31.4 35.0 213.3 225.4 13,172 14,703 89,547 94,680 
*American Forests .......... 48.7 18.5 145.5 138.7 20,440 7,756 61,164 58,226 
American Legion ...........-- 21.4 20.4 174.2 180.4 8,988 8,602 73,164 75,881 
American Magazine ......... 20.5 24.1 210.2 218.4 8,610 10,113 88,284 91,769 
TPT CCPELCTT TEE 23.2 26.6 176.5 189.7 9,910 11,404 75,719 81,414 
BE. 6s sgdcecdsccovnce ‘ 29.1 27.6 215.8 219.7 12,222 11,570 90,626 92,199 
Christian Herald inenavoapes 34.6 67.0 287.6 329.6 14,843 28,743 123,380 141,398 
ABA Aor 4.7 8.7 37.4 49.7 3,217 5,927 25,478 33,783 
_., SRP errr rier ee 13.0 24.0 207.0 231.0 2,366 4,368 37,674 42,042 
Cosmopolitan cccccccccsccecs 22.8 22.2 207.1 270.1 9,781 9,488 88,846 115,770 
rar rere 50.2 51.8 473.0 494.3 34,136 35,235 321,640 336,067 
Elks Magazine Seesnaekiete a 14.1 13.5 102.1 96.3 6,049 5,789 43,844 41,387 
BY She sccsconscsesees 38.6 51.3 421.0 466.0 26,248 34,875 286,348 316,953 
MEE t4200biG000 ens oaees 13.0 15.6 97.2 120.8 8,167 9,822 61,045 5,900 
TEMMAMER. cccccccccccoscces 21.5 20.1 168.5 166.6 14,759 13,863 115,928 114,603 
GOUT ccccccccccs irre 18.2 17.5 176.1 189.2 ,008 7,493 75,547 81,036 
SGrade Tenther ..ccccccccce 46.7 63.0 225.7 246.5 20,612 27,782 603 108,706 
Harper's Magazine .......... 26.0 18.7 186.8 165.5 10,920 7,846 78,456 69,312 
EN ° a66004 055600 8060% 47.7 46.1 589.0 561.5 32,436 31,311 400,520 381,628 
*Improvement Era ........-. ° 35.7 65.4 262.2 291.2 14,998 27,447 110,131 122,302 
WEEE wd 0544400000005 49.6 46.1 219.5 223.9 33,959 31,561 150,193 153,150 
GRE LIER cc cccccsccss 14.0 10.5 159.5 90.5 6,006 4,505 68,469 38,825 
*Motor Boating ............ 75.0 68.3 970.7 846.6 44,125 40,156 570,772 497,351 
National Geographic ........ 34.2 45.0 317.5 377.5 8,140 10,703 75,565 89,748 
2 rere ress 28.1 30.6 220.6 242.9 14,373 20,809 150,008 165,199 
CPVGMIUMEEE ic ccccccccnscecs 19.8 19.3 161.7 158.6 8,494 8,294 69,369 62,066 
— Wr TrTeTrrryrerrre tri 8.5 5.3 75.3 54.1 3,646 2,282 32,329 23,217 
Redbook Magazine .......... 17.9 21.4 178.0 169.5 7,679 9,176 76,362 72,723 
CRAIN sccccccccccccsces 5.4 11.0 63.0 88.5 2,273 4,626 26,460 37,158 
GEE ba nddb68 400464089040 9.8 11.2 54.9 63.9 6,573 7,507 36,893 42,946 
tTown & Coamttry ..cccccces 78.1 91.4 541.9 572.7 52,483 61,397 364,157 384,537 
$Town Journal ............. 41.1 45.0 341.2 343.0 17,262 18,904 143,304 144,030 
THUR ccccccccccccssece ooo 21.4 29.1 257.4 296.7 9,181 12,506 110,425 127,360 
PEE ebissccansvedecs 77.2 76.0 857.7 857.1 45,394 44,688 504,327 503,973 
errr es » 2,041.1 1,454.4 6,995.2 9,236.0 539,4/0 594,241 4,725,937 4,991,54y 
{Changed trom 672-line page to 632-line page in July, 1954. {Changed from 420-line page to 429-line page in Novem- 
ber, 1953. 
Home ‘ engi 
American Home ..........++ 70.1 74.7 581.1 558.4 44,303 47,163 367,255 352, 599 
Better Homes & Gardens .... 133.6 175.4 1,110.3 1,340.2 84,435 110,838 701,710 846,5¥5 
“Flower Grower ........-++. 54.0 45.0 548.0 529.1 22,680 18,900 230,160 222,222 
House Beautiful ............ 127.2. = 120.3 940.5 943.8 80,390 75,949 594,396 596,481 
House & Garden .......... P 72.9 98.8 631.5 734.2 46,073 62,347 399,108 463,490 
Wouseheld § ccccccccccccce os 37.3 42.1 385.9 364.3 16,001 18,061 165,951 156,269 
EWUMD ccceccccccccese cece 66.4 83.5 523.5 531.6 41,965 52,770 330,852 335,794 
Sunset Magazine ......... 130.55 124.7 1,190.9 1,046.5 54,510 52,385 500,178 439,>u09 
Total Group ......... avee 692.0 764.5 5,911.7 6,045.0 390,657 435,413 3,289,210 34,412,975 
Fashion ae ae 
GRIM se cccccccccccccscece 183.2 9 177.1 768.3 804.7 78,593 75,946 329,601 345,137 
GIMMOUF cc cccccccces paver 147.8 192.0 831.3 864.6 63,406 $2,392 356,628 370,896 
Harper's Bazaar .......+-++- 181.9 166.5 832.3 870.7. 114,961 103,250 226,014 990,229 
Mademoiselle ......00-s0005 108.3 116.0 880.8 899.5 46,461 49,782 317,863 382,9/4 
VOGUE ccccccccccce sesecece 249.4 261.9 1,227.9 1,262.4 157,621 165,505 776,033 797,743 
Total Group .......seee0s 870.6 913.5 4,540.6 4,701.9 461,042 478,815 2,336,159 2,449,951 
Movie-Romance-Radio 
Dell Modern Group: ° 
Modern Romances ........ 29.7 32.2 260.3 292.5 12,741 13,806 111,669 125,387 
Modern Screen .........- 27.5 32.9 251.8 300.2 11,798 14,127 108,022 128,767 
Screen Stories .......+++. 24.0 28.3 213.3 245.5 10,296 12,135 91,606 105,301 
Fawcett Women’s Group: 
Motion Picture & TV Magazine 18.5 23.1 167.1 230.2 7,937 9,902 71,686 98,829 
True Confessions ....... ‘ 20.5 31.2 203.3 280.4 8,795 13,386 87,216 120,259 
Hillman Women's Group .... 15.6 14.2 122.0 94.6 6,692 6,076 52,338 40,715 
Hillman Romance Group ...... 2.3 5.5 29.3 51.7 987 2,371 12,570 22,179 
ideal Women’s Group: 
Intimate Romances ........ 13.3 18.1 141.6 161.9 5,706 7,771 60,746 69,574 
Movie Life .......seeeees 16.9 18.2 174.2 166.4 7,250 7,813 74,732 71,564 
Movie Stars Parade ....... 16.9 18.2 174.3 166.7 7,250 7,831 74,775 71,672 
Personal Romances ....... 13.4 18.4 142.3 156.4 5,749 7,894 61,047 67,201 
|||TV Star Parade ........ 11.2 a 123.3 — 4,805 — 52,896 annie 
t*Quality Romance Group .... 6.0 ee 54.0 36.0 2,268 os 20,412 13,608 


SRL ae PON TINT 


Sept. 
1954 
“Secrets Romance Group: 
Revealing Romances ....... 13.8 
Ee oe ea eee s 15.0 
True Story Women’s Group: 
re ee 36.8 
Radio-TV Mirror ......... 24.8 
True. Experiene ....sccves 27.6 
True Love Stories ........ 27.5 
Wree WOM. cc cs cccenes 28.1 
i fe | reer see 42.6 
TOU GHUND c enc c cannes 432.0 


|||Started publication in September, 1953; no 
issues in 1953, 12 issues in 1954. NOTE: 
include all advertising carried by the group as a whole PLUS additional advertising carried by each individual publication. 


rages 


Sept. Jan.-Sept. Jan.-Sept. Sept. 
1953 1954 = 1953. Ss«1954 
19.2 139.2 1476 5,925 
224 1597 811 6,529 
40.2 332.6 322.0 ~—-15, 787 
23.7 208.3 202.0 10,639 
25.9 224.0 2218 11,840 
25.0 220.0 2157 11,798 
23.7 220.1 216.0 12,055 
43.4 390.3 4218 18,275 
4638 39510 “41105 “185,122 


Figures for each publication in the Dell, 


Magazine Linage Trend Figures in Thousands 


57 

oe Jan.-Sept. Jan.-Sept. 
1954 1953 

59,717 63,331 
68.511 77.708 
142,685 138,082 
89,361 86,566 
96.096 95,102 
94,380 92,485 
94,423 92.675 
167,439 180,812 
1,692,327 “1.761.817 


"198,918 


advertising carried until October, 1953. {No issue for September, 1953. Nine 
Fawcett, Ideal and True Story groups 


Business 


re 479.4 492.7 4,057.6 4,196.6 201,348 206,806 1,704,192 1,761,265 
+Dun’s Review & Modern Industry 116.5 153.5 774.6 801.5 48,930 64,433 325,332 336,630 
*Financial World ........... 31.7 40.4 354.4 341.3 13,311 16,955 148,848 143,305 
WE. Sch esaceasidedvseees 43.6 30.7 388.9 341.6 18,312 12,874 163,338 143,299 
NE Shc cvth cbse cen eeaes 143.0 1448 1,196.0 1,239.5 90,376 91,482 755,872 783,364 
Nation’s Business .......... 43.9 39.1 360.8 335,3 18,833 16,731 154,783 143,586 
Wee GHOGD <éév ss veces e $58.1 901.2 7,132.3 7,255.8 391,110 439,281 3,252,365 3,311,549 
tDun’s Review and Modern Industry combined effective August, 1953. Figures for Jan.-July, 1953, cover Dun’s Review only. 
Youth 
*American Boy-Open Road .... 9.0 11.9 57.0 55.4 3,874 5,118 24,453 23,767 
AmerteMn Gifh .cccccccccecs 38.5 27.2 219.4 208.2 16,517 11,680 94,123 89,363 
eS Ar re ere rr ee 25.4 28.5 205.2 194.3 17,272 19,381 139,536 132,225 
_ fs Seer ee reryrrry rs ‘ 4.1 2.2 18.9 14.7 1,759 926 8,197 6,323 
Scholastic Magazines ........ 37.2 34.1 241.3 216.2 15,624 14,230 101,346 90,703 
 - . merrrrevercrry 114.2 = =103.9 741.8 688.8 55,069 51,335 367,745 342,381 
Outdoor & Sports 
“American Rifleman ......... R 72.2 516.5 490.7 29,399 30,975 221,579 210,442 
Field & DORM ccccccccccce 63.0 71.6 580.1 557.9 27,027 30,720 248,863 239,334 
*Fur-Fish-Game ....c.esee0. 19.4 23.3 182.8 181.8 8,337 10,014 78,421 78,021 
t*Hunting & Fishing ....... 32.9 33.6 172.0 224.2 14,115 14,421 73,788 96,145 
Getdeer LMS ccccccccccccecs 63.9 62.8 587.8 554.4 27,413 26,966 252,166 237,792 
Sports ANGE cecsceccsesces 53.6 58.3 497.3 484.9 22,994 25,021 213,342 207,913 
.. S eereerrerecey 301.3 321.8 2,536.5 2,493.9 129,285 138,117 1,088,159 1,069,647 
tEleven issues in 1954 (July omitted); 12 issues in 1953. 
Mechanics & Science 
Mechanix Illustrated ........ 58.8 68.4 574.8 671.1 13,171 15,331 128,755 150,331 
Popular Mechanics ....... eee 121.9 157.6 1,239.7 1,368.3 27,306 35,308 277,693 306,487 
Popular Science ..........+. 138.5 129.1 1,126.7 1,134.6 31,024 28,912 252,381 254,148 
t#Science & Mechanics ..... 64.7 74.0 365.4 429.2 14,493 16,580 $1,821 96,148 
TRAM GIOMP ccccscccscces 319.2 355.1 2,941.2 3,174.0 71,501 79,551 658,829 710,966 
{August-September issues combined. #Not included in totals. 
Detective & Fiction 
Dell Men's Group ........... 12.2 13.0 114.3 139.9 5,234 5,612 49,035 60,175 
*Macfadden Men's Group .. 37.9 37.2 394.7 491.8 16,267 15,972 169,326 210,999 
*Thrilling Fiction Group ..... 7.9 9.1 73.5 87.2 1,779 2,036 16,464 19,533 
Total Group .......sse0s : 58.0 593 5825 718.9 23,280 ~ 23,620 234,825 290,707 + 
Farm 
Capper’s Farmer ..ccccccccce 53.1 61.5 486.6 525.1 22,780 26,394 208,751 234,096 
Country Gentleman .......... 82.2 96.2 699.2 810.9 35,264 41,254 299,957 360,436 
Fe: GT cccccdcncceess 96.8 84.6 805.0 815.2 41,527 36,286 345,345 350,082 
{Farm & Ranch—Southern 
Agriculturist ....... Seeeae 36.1 45.8 346.3 383.4 15,487 19,663 148,563 164,479 
tProgressive Farmer ........ 93.5 99.4 821.6 865.6 63,580 67,514 558,688 588,721 
Successful Farming ......... 94.6 95.8 762.4 787.1 42,570 43,057 343,080 354,109 
Be: GOO os acsdsccads 456.3 483.3 3,921.1 4,187.3 221,208 234,168 1,904,384 2,051,923 
jSee note at end of linage tabulation. 
Newspaper Sections (I) 
(Nationally distributed with Sunday newspapers) 
American Weekly ..... siete 45.3 60.5 385.6 445.7 38,505 51,373 327,760 378,644 
Parade errr ty pate e eens 48.7 49.3 444.6 424.6 41,395 41,826 377,910 360,698 
This Week Magazine ........ 65.8 83.6 618.4 627.2 55,930 71,049 525,640 532,808 
TOD GRMN: obs 45 ceecccas 159.6 193.4 1,448.6 1,497.5 135,830 164,284 1,231,310 1,272,150 
Newspaper Sections (Il) 
(All other newspaper sections and comics) 
First 3 Markets Group ..... 30.7 44.2 319.2 343.2 26,095 37,568 271,320 291,665 
New York Mirror Magazine .. 30.5 44.2 325.4 360.5 29,890 43,280 318,892 353,274 
New York Times Magazine ... 269.7 264.2 1,690.4 1,603.2 229,245 224,552 1,436,840 1,362,715 
Puck—The Comic Weekly ..... 5.3 8.3 74.4 102.2 10,091 15,770 141,658 195,244 
Total Group .......... see 336.2 360.9 2,409.4 2,409.1 295,321 321,170 2,168,710 2,202,898 
All figures in the following groups were compiled by Advertising Age 
Comics Magazines 
tAmerican Comics Group ..... 8.0 4.0 33.5 21.5 3,024 1,508 12,663 8,123 
tArchie Comic Group ........ 5.8 6.0 32.9 27.0 2,192 2,268 12,436 10,206 
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—Pages—_——_—_—_ Lines . —_—Pages 4 Lines. 
Sept. Sept. Jan.-Sept. Jan.-Sept. Sept. Sent. Jan.-Sept. Jan.-Sept. Sept. Sept. Jan.-Sept. Jan.-Sept. Sent. Sept. Jan.-Sept. Jan.-Sept. 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
tHarvey Comics Group ...... 9.6 9.0 42.9 41.5 3,623 3,402 16,223 15.687 Popular Mechanics: 
ee gd Group: ae ani’ oie aueee on ‘eee anh "Mecanica Popular (Spanish). 18.0 19.6 207.1 223.9 4,004 4,396 46,361 50,150 
aa... a5 5048S SLZ)COLTOL. «C2890 deoae aa uOZ | Mecanique Populaire (French) 22.0 228 220.5 207.9 4,928 = 5,096 49,364 «6,548 
eee ; : ; x y ; . chats Wont: ‘ 
SME, 5:94: 65:4.0 0 6:0 <0 4.5 53 45.4 47.7 1,701 2,079 17,161 17,897 
Quality Comic Group ........ 6.0 6.0 54.0 54.0 2.268 2.268 20.412 20.412 Argentine SAGaladeRseweue 41.5 46.0 320.0 339.0 7,553 8,372 58,260 61,698 
“ee : 4.0 65 29.5 27.3 1512 2.457 11151 1 0 rrr erry re 60.0 48.5 430.5 393.5 10,920 8,827 78,351 71,617 
{Handeré Comics Group ..... a ees ale = I< “Sipaeaetren 32.0 34.0 297.0 216.0 5,824 6,188 54,054 39,312 
+ 0 BAe 42.4 42.0 283.0 269.5 16,021 15,872 106,907 101,854 P witte eset sesso ee 100.0 64.0 633.5 494.8 18,600 11,904 117,971 92,028 
tSeptember-October figures combined. Not included in totals. RIE i odaatias 5<3 ext 82.0 72.0 633.0 620.5 14,924 13,104 115,296 112.931 
RS eee ere 37.0 44.0 287.0 318.5 6,290 7,480 48,790 54,145 
Canadian National Weekend Newspapers (Rotogravure Linage) UE asc uns s 12.0 12.0 79.0 82.0 2,232 2.232 14,694 15,252 
Se ai Sicha ses eecwes 66.2 65.1 584.5 503.7 66,182 65,087 584,548 503,788 French (Belgium) ....... 45.0 48.0 366.0 396.0 7,875 8,400 64,050 69,300 
SN dodusdaoseaaveuee 65.1 57.3 533.8 461.5 65,073 57,269 533,714 461,198 French (Paris) .......... 52.0 52.0 637.0 570.0 9,100 9,100 111,475 99,750 
Be Ee iabasecaceees« 101.2 $0.4 756.9 674.1 96,153 76,379 728,620 640,123 French (Provincial) ...... 60.0 60.0 648.0 536.0 10,500 10,500 113,400 93,800 
{Weekend Magazine ......... 92.5 84.6 765.0 643.4 90,160 82,531 748,523 627,422 French (Swiss) ........-- 22.0 21.0 158.0 155.0 3,850 3,675 27,650 27,125 
Total Group ............. 325.0 “2874 “2602 22827 317,568 “281,266 2,595,405 2,232,531 | Serman (Germany) ....... = oe a a lh le 
¢Changed from Weekend Picture Magazine to Weekend Magazine July 1, 1954. German (Swiss) ......-.. , , : : y ’ ’ ’ 
er eee ee 21.0 16.0 241.5 194.0 3,822 2,912 43,953 35,308 
. Pl Ae ee te 33.0 — 198.0 a 6,006 _—_ 36,036 — 
Canadian ; 91 1 4 
Canadian Homes & Gardens ... 57.2 53.1 4264 435.9 38,917 36,081 289,485 296,339 pel ie fn por yy poor as oe red ed pose 
Chatelaine Rgeaed keense eres 40.2 56.8 366.3 378.4 27,349 38,618 249,146 257,284 Japanese Troop .......... 31.5 25.0 267.5 219.5 5,733 4,550 42,406 39,949 
pero s a é ms Woawenacnne ve $3.3 85.9 714.1 681.3 63,412 58,393 485,481 463,319 Latin American (English) . 3.0 6.5 35.0 56.0 369 799 4,306 6,888 
eader's Digest: MN ade-ee ees saeeeie 59.0 66.0 528.0 561.0 10,738 12,012 / 3 
English Edition .......... 89.5 77.0 706.2 651.0 16,289 14,014 128,528 118,482 peng eat Ok TS? 21.5 23.5 182.0 209.5 3,913 4,277 yd aie 
French Edition .........0. 92.0 92.0 724.3 682.0 16,744 16,744 131,813 124,124 RE ce vcccatien 36.5 35.0 277.5 175.5 6.205 5,950 47,175 29,835 
Revue Moderne ............. 211 8635.0 2106 231.0 14,317 23,773 = 143,161 =—157,055 | portuguese ..........206- 85.0 80.5 705.0 683.9 14875 14,087 123,374 119,688 
Revue Populaire ............ 24.2 35.8 218.3 241.8 16,909 25,083 152,791 169,196 South African ........... 74.0 74.0 550.0 551.6 13,246 13,246 98,450 98,734 
ee 42.0 35.2 310.1 292.7 29,373 24,638 217,066 204,954 Southern Hemisphere ...... 43.5 44.0 380.0 374.0 7,917 8,008 69,160 68,068 
PRT ee 72.3 73.0 584.4 632.2 30,373 49,660 308,522 429,891 eee 46.5 52.5 342.0 315.1 8.649 9.765 63,612 58.617 
Time-Canadian ............- 214.0 196.2 1,533.9 1,510.0 89,880 82,390 _ 644,245 634,130 | time-Atiantic ..........s.. 89.8 78.1 668.8 650.4 37,660 32,795 280,570 273,105 
WE. SD Give heceweses 745.8 740.0 5,794.0 5,736.3 343,563 369,394 2,750,238 2,854,774 | Time-Latin American ....... 108.0 101.4 $38.2 864.1 45,360 42,595 352,065 362,915 
{Changed from 680-line page to 420-line page in May, 1954. Cn rears 77.8 71.0 650.9 575.9 32,690 29,820 277,165 241,885 
re ee rr rer ese 26.3 38.7 348.7 349.7 11,060 16,240 146,440 146,860 
Foreign WHS euwe rene sos secenes 50.7 45.5 355.0 413.5 21,280 19,110 148,960 173,690 
Life International : 38 29 FE GI  ceicassesecs 1,847.8 1,719.9 15,380.8 14,158.6 500,195 477,814 4,226,976 3,967,450 
beer oe SoS SL3 497.4 «429.9 «0.460 «38840 «338.085 292'230 | . Not included in totals. ¢Started publication in January, 1954. 
Neussesh-Eurepemn ......... 38.5 33.6 304.4 2775 16.170 14,105 127.848 116.5g5 | NOTE: All sectional advertising of Everywoman's, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist and 
mie: i. : i z i : ‘ : ; Progressive Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation of the 
Manila Edition ........... 66.7 39.0 457.9 328.3 28.014 16,380 192,318 137,900 | Particular edition carrying the advertisement to the total circulation of the mayazine. For example, if a page advertisement 
Tokyo Edition ............ 71.5 68.0 634.2 579.1 30,030 28,560 266,364 243,180 | appears in an edition representing 25% of the total circulation of the magazine, it is counted in the totals as .25 pages. 


Sullivan Book Tells How to Succeed in 
Wondertul, Wonderful World of Selling 


New York, Oct. 19—One book | 
that won’t be popular on Madison | 
Ave. and environs was published | 
yesterday. By Vincent F. Sullivan, 
national advertising manager of the 
New York Daily News, the vol-| 
ume’s called “How to Sell Your) 
Way into the Big Money.” 

It’ll sell all right, but it won’t 
be popular, because Mr. Sullivan 
is an advocate of h-a-r-d w-o-r-k. 
It won’t be popular in some other 
places, either, where $2,676 is the 
down payment on a _ substantial 
house, instead of the bill for a 
smallish dinner party at the Cloud 
Club. 

Listen to Mr. Sullivan: “The 
fever for shorter hours, longer va- 
cations, less work is common in all | 
working groups. It is assuming the | 
proportions of an illness akin to 
mass laziness. This desire to avoid 
work is becoming widespread in 
the selling art.” 

But the salesman—no matter 
what his line—who is willing to 


take hard work and money as his 
twin mistresses and who practices 
what the Sullivan book teaches 
will learn how to “double his pres- 
ent income in three years, be earn- 
ing $20-$25,000 in five years, really 
hit the big money—$50,000 and up 
—in ten years.” 


# Mr. Sullivan discusses the five 
steps in every deal, the golden rule 
of selling, how to get along with 
the boss, how tact and diplomacy 
make sales, how to get promotions 
and raises, and, near the end, pre- 
sents a list of 52 ways to increase 
your sales. 

One of his more _ interesting 
chapters is titled “How to Handle 
Your Liquor.” At lunch, he advises 
salesmen to stay away from such 
“client’s drinks” as martinis 
(“death in the afternoon’), Man- 
hattans, highballs, daiquiris “and 
other exotic drinks.” His imbiber’s 
index continues: 


Martinis—‘Of all the mixed 


FOR THE 3rd 


STRAIGHT YEAR 


CARRIED MORE 
LOCAL GROCERY 


LINAGE .. . 
THAN ANY OTHER 


IOWA DAILY 


. WATER 


| 
1 601 


Write. 


+y Brooks & Finley Notion 


LOO DAILY 


COURIER 
972 LINES 


The Big difference between the Waterloo Courier 
ond every other lowa daily is the way the 
Courier hustles for and gets tie-in advertising. 
Look here . . . from January 1, 1953, thru De- 
cember 13, 1953, the Courier's merchandising 
staff solicited 354,197 linas of tie-ins 
11,080 insertions. 

Let our advertising and merchandising department 
shew you whet can be done with your product. 


© Advertsing Bepresertotves 


_a solid haymaker and deliver it in 


‘can get.” 


drinks, those babies are the most. 
wicked. They pack a punch that is| 


the smoothest velvet coating you 


Manhattans—“You might as well 
be drinking straight rye...” 


a Whisky and soda or ginger ale— 
“Less dangerous than most cock- 
tails, but still to be handled with 
care.” And if you insist on high- 
balls, “don’t consider ginger ale. 
That’s an open invitation to hang- 
overs and sick stomachs .. .” 

Vermouth cocktail—‘“Most pala- 
table of mixed wine drinks and 
least potent.” Has glamor of the 
cocktail and the incorrect repu- 
tation of being quite potent. 

For evening drinking—a long 
drink, like the vermouth cassis, 
which “has the added quality of 
glittering sophistication with little 
alcoholic content.” 

Sex and bribes are treated in a 
separate chapter, in which Mr. 
Sullivan presents several “case 
histories” (no names given). One 
describes a “gilded palace of pleas- 
ure” on Central Park West where 
“a season’s pass is price-tagged at 
about $250,000” in advertising. The 
pleasure palace, he says, is main- 
tained by “the sales organization 
handling the advertising of a group 


of magazines that you’ probably 


weekly or monthly.” 


a Mr. Sullivan is quite obviously 
contributing more than his share 
to the prosperity of New York’s 


“swank” spots. In a chapter on en- | 


tertaining (which must certainly 
have pleased the salesmen whose 
expense accounts he okays), he 
suggests there are really only a 
couple of spots in New York worth 
taking a reasonably important 
client. One is the ‘21’ Club, where, 
he cheerfully reports, a lunch “will 
set your expense account back 
about $50 for two people.” 


Only $20.50 of this is actually for | 


a “simple lunch with a few ex- 
tras,” he reports. The remainder 
goes for tip to doorman when you 
arrive, $1; tip to Eddy, the greeter, 
$1; two cocktails each before lunch, 
$3.60; two brandies after lunch, $4; 
tip to waiter, $8; tip for captain, 
$5; tip for escort to door, $5; tip 
for two hats, $2; tip for doorman 
when leaving, $1. 

“And to think,” opines Mr. Sulli- 
van a few pages along in this 
chapter, “that on Feb. 19, 1922, I 
started with the Daily News in a 
jerk job at a coffee and roll salary. 
As I look back on it all only one 
thought comes back. It took some 
hard work but it was fun.” 

Mr. Sullivan’s book is published 


‘by the Citadel Press, New York, 
read in your own living room| 


at $3.95 the copy. 


Fund Compensates 
Retailers for Unsold 
Air Conditioners 


| CuHicaco, Oct. 19—Dealers and 
|distributors handiing Mitchell air 
‘conditioners are being compen- 
|sated for carry-over inventory. 

Some 2,700 dealers and distribu- 
tors are receiving checks for an 
average of $130.80 to compensate 
for the on-the-shelf stock. 

This is the result of a plan insti- 
\tuted late last year by Mitchell 
Mfg. Co. According to the plan, $3 
was set aside for each unit shipped 
between Nov. 1, 1953, and Aug. 31, 
1954, regardless of the size or cost 
of the unit. 

The payments were determined 
by dividing the amount set aside 
in the fund by the total number of 
units reported unsold on Sept. 
(15, 1954. 


Foster Goes to Ted Bates 

Archie Foster, who was a v.p. 
and member of the executive com- 
mittee at Cecil & Presbrey, now 
dissolving, has joined Ted Bates & 
Co., New York, as a contact ex- 
ecutive on the Brown & Williamson 
Tobacco Corp. account. At C&P, 
Mr. Foster was responsible for ac- 
count servicing on Block Drug and 
Mennen Co. 
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HOW TO HIT HOME IN CANTON 
A $500 Million Market! 


Canton Ohio: A 500 million dollar market whose 80,913 fami- 
lies have two significant characteristics: their buying power is 
consistently and outstandingly higher than the national average. 
Their expenditures in retail sales are at a far higher level than 


the national average. 


The Canton Repository: Traditionally first in retail grocery line- 
age in Ohio! Why? Results! 100% city zone coverage, 76% 
meiropolitan market coverage—all at a sensibly low milliline 


rate. 


Get tne whole story. It can change your schedule . 


better! 


Ask for our Food Brand Distribution Study: Write Dept. A-9, The 


Canton Repository. 


The CANTON (0.) REPOSITORY 


A Brush-Moore Newspaper represented 
nationally by Story, Brooks and Finley 
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Ziv Sells ‘Corliss’ to 128 | 


weer Boy Scout Equipment Poot ss" ( This Fall Start Off With a Bang! 


_____ WITH LABELS FROM NATIONALLY FAMOUS PRODUCTS pore Ped = a 4 a canine 
.@) Oo . 

company. Among the U. S. adver- Let us introduce your newspaper 
tisers who have bought the show|| campaign with a sales meeting 
for several markets are Oscar Gather your own representatives, brokers or jobbers 
Mayer Meat Packing Co., Safe- and jobber salesmen together and let us help you 
way Stores and Pet Milk Co. SS get them “steamed up" over your fall newspaper 
Co. of Canada and B. C. Packing schedule. We're equipped to handle a slide, 
Co., Vancouver, are sponsoring the strip film or movie presentation, or just to give 
program in 11 ‘Canadian cities. them a plain old fashioned selling job. 


WRITE TODAY FOR COMPLETE DETAILS 
Fein Gets Natlynn Juniors ——— inane 
Nathan Fein Advertising, New 


FORT. WAYNE NEWSPAPERS, INC. 
York, has been appointed to han- 


ee agent oa 
dle advertising for Natlynn Junior | F Se 
Sor ee i Originals, maker of junior miss = News - Sentinel THE JOURNAL- Gazetit © 
dresses. Sylvia Strauss, formerly | . sata by Allen-Klapp Co. © orig York - Chicago - Detroit 
BOX TOPS FOR BOY SCOUTS— Multiple promotion gets off to a start |with Ludwig Baumann-Spear’s, acs Sons ee oa ai agit 
with this ad in November Boys’ Lije, with General Foods, Heinz, |has joined the Fein copy staff. 
and Best Foods awarding premi- 
ums to boys and troops saving 11 
different kinds of labels and aad 
tops. 


FORT WAYNE 


‘Get @ heed stort! 


While vou're wasting for your greminen 
entalag to arrive. start rigtt & te eure 


Cee ed Aeetkerndhierkordeall 


3 Food Companies | Va) 
s Set Up Boy Scout | A 


_&§ Boxtop Premiums | Pe) Ber 

nS New YorK, Oct. 19—General | er 

. Foods, H. J. Heinz and Best Foods 

6 are expecting a big assist in the Charlotte \) 
next three years from America’s | me 
thrifty, loyal and helpful Boy) 


: Scouts, | = KAS 
es The three companies next month | 


start a campaign in which the boys | SOUTH CAROLINA 


will save box tops and labels from | 
specified products of the food. 
companies, and redeem them for 


any of 107 items used by Scouts. 
Premiums include axes, field 
glasses, knives, flashlights, tele- 
scopes and cooking kits. 

First ad in the drive—a spread 
—will appear in the November 
Boys’ Life. Copy will also run in 
Scouting, which goes to adult lead- 
ers in the Scout movement. | 

Box tops and labels from Best | 
Foods’ Nucoa margarine, Fanning’ S| 
bread and butter pickles, Shinola | 
shoe polish, and Dress Parade | 


liquid stain polish will be saved. | How are your sales shaping up ? There's a powerful new selling plus 

as will labels from General Foods’ | in the key Carolina counties mapped above... WBT's basic service area. 
Post Toasties, Sugar Crisp and. ‘ sd ‘ 

Grape-Nuts Flakes, and Heins’s Now you can insure for your product a week's display in up to 172 
beans, macaroni, spaghetti and) A&P, Colonial and Dixie Home Supermarkets in these counties—based 
Minute Meals. Dancer-Fitzgerald- | 


Sample is handling for Best Foods; | on a specific weekly dollar volume of advertising on WBT. 


Benton & Bowles for Post cereals; | ; Lae 

and Maxon Inc. for Heinz. Here's an unbeatable combination to sell 3,000,000 
Catalogs illustrating the premi- | a . 

uses ‘Wik 66 peat to bare on te Cunetenane the unmatched power, prestige and 

quest. The lads will also be able penetration of 50,000 watt, 50%-share-of-audience WBT, 


to get merit badge pamphlets in | +e . 
return fer labels. | plus mass merchandising through WBT Supermarketing. 


Litho Clinic Set for Nov. 5-6 


The Graphic Arts Assn. of Illi- 
nois will sponsor a “$20,000 Litho) 
Clinic” Nov. 5-6 in the Morrison | 
Hotel, Chicago. The clinic, which | 
will present latest developments | 
in litho techniques via closed-cir- | 
cuit live tv demonstrations in col-| 
or, will be conducted by the! 
Lithographic Technical Founda-} 
tion. The award winners of the) 
1954 litho contest sponsored by. 
the Lithographers National Assn. 
also will be displayed. A JEFFERSON STANDARD STATION 
Western Golf Assn. Elects 

Norman Bankart, an account ex- | 
executive of N. W. Ayer & Son, 
Chicago, has been elected presi- 
dent of the Western Advertisers 
Golf Assn. Other new officers in- 
clude Lewis Green, Schoenfeld, 
Huber & Green, Ist v.p.; P. J. 
Morrison, Chicago American, 2nd 
v.p.; Harry King, Chicago Tribune, 
secretary, and Larry Wherry, 
Wherry, Baker & Tilden, treasurer. 


Cutter Labs Adds Agency 


Cutter Laboratories, Berkeley, 
Cal., has appointed Albert Frank- 
Guenther Law, San Francisco, to 
handle financial advertising and 
financial public relations. Wank, 
Lougee, McDonald & Lee, San 
Francisco, continues as Cutter’s 
general agency. 
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Ronald Goodman Moves 

Ronald Goodman, Chicago pub- 
lic relations counsel, has moved 
into larger quarters in the Chi- 
cago Daily News Bldg. 


DAVENPORT 
FIRST 


IN QUAD-CITIES IN 


EFFECTIVE BUYING INCOME 
"PER FAMILY 


USE THE 
DAVENPORT NEWSPAPERS 


MORNING Evening 
DEMOCRAT DAILY TIMES 
Sunday DEMOCRAT & TIMES 
Serving the Quad-Cities of 
DAVENPORT, IOWA; ROCK ISLAND, 
MOLINE and EAST MOLINE, ILLINOIS 
HEADQUARTERS: DAVENPORT, IOWA 


Represented Nationally by 
JANN & KELLEY, INC. 


Along the Media Path 


e The Times, Huntsville, Ala., is 
'planning to build a new plant on 
a two and one-half acre plot on 
the Huntsville Parkway now un- 
der construction. 

e The Washington Daily News has 
installed an additional Hoe unit, 
increasing its press capacity by 
16 pages for b&w and the same 
amount for r.o.p. color. The limit 
on b&w is now 112 pages, the lim- 
it on color 96 pages. 


e Men’s Wear will be redesigned 
‘and published in a smaller size, 
834x11%”, starting with the Jan. 
/7 issue. It will switch to saddle 
stitched binding. Publishing sched- 
ule will be stepped up to 24 com- 
plete issues a year. At present it 
ener 20 complete issues and 
four newsletters a year. 


e The 40th year of The New Re- 
public will be celebrated with a 
128-page anniversary number 
Nov. 22. Outstanding writing of 
previous years will be collected in 
this issue. 


e WKBN-RC, Youngstown, O., 
has increased its power from 16,- 
000 to 160,000 watts. 


e The January issue of Automo- 
tive World will feature editorial 
coverage of the Automotive Serv- 
ice Industries show in Chicago, 
Dec. 8-10. Actually this will be a 
pre-show report, as the publica- 
tion will go to press before the 
‘show opens. 

| 

e WFTL-TV, Fort Lauderdale, 
|Fla., is starting a $500,000 expan- 
|sion program. Improvements will 


I haat ‘ Ne “oth 


Atlanty, Cc ity E thebeits 


Lower Retaj 
Will Pre elail Stocks 


tile ite havdaave Tl 


Because it gives hardwaremen live industry news, the latest 
on new products and trade trends in an easy-to-read style — 
your selling ads belong in the tabloid format of 
HARDWARE & HOUSEWARES. Every ad you place 

is next to news . . . you're assured top visibility . . . and 

there are no ‘buried’ ads, ever. Decide now that to better sell 
the hardware trade, HARDWARE & HOUSEWARES  — 
is your best advertising choice. A free copy of “Selling The 
$3 Billion Hardware and Housewares Market” is yours 

for the asking. Write today. 


” Founded 


in 
1949 


The Hardware Newepagior 


Hardware & Housewares 


Published by the Irving-Cloud Publishing Co. 


8th Floor, Dally News Bidg., Chicago 6. 


include a 1,000’ tower, a new 
transmitter with increase in pow- 
er to 250kw by the end of the 
year and. latest color equipment. 


e Kay Windsor sold 233,307 
dresses through a single issue of 
Charm. The dress manufacturer 
backed an editorial credit on the 
May cover, featuring one of its 
dresses, with seven ads in the 
same issue. This resulted in selling 
to retailers 66,237 cover dresses 
and 167,070 pieces from the ads. 


° Materials & Methods is mailing 


DREAM HOME—This artist’s sketch shows the building now under con- 
struction for WCOV’s radio and television operations in Mont- 
gomery, Ala. 


ers first class mail brochures con- 
taining the latest information for 
planning successful retail food 
promotions. 


e American Restaurant has intro- 
‘duced two new regular monthly 
features and an additional reader 
‘service. Starting in October, with 
|its 35th anniversary issue, the 
/magazine published ‘Facts for 
You,” a series of market research 
‘articles, and “Menus for More 
Restaurant Revenue,” a monthly 
/spread containing menu illustra- 
tions. Also, selected out-of-print 
articles will be made available 


out a newsletter between regular through a reprint service. 

/issues to inform more quickly 

about important news items and'e A special issue of The Rotarian 
as a means of merchandising the will promote the first service- 
conients of forthcoming issues. club organization in February, 
| 1955. 

|e Daily News Record devoted its | 

front page Friday, Oct. 1, to the @ A weekly listing of television 
Associated Business Publications and radio programs of educational 
“Salute to the Audit Bureau of Value has been added to the con- 
Circulations.” tents of Scholastic Magazines. 


'e On Oct. 3, the Daily News,|¢ Department of New Laurels: 
‘Lebanon, Pa., published its first) The October Interior Design ed 
‘Sunday edition. the largest issue in the magazine’s 
| | 22-year history, both in advertis- 
ing revenue and number of pages, 
: jan increase over October, 1953, 
ame military sroparetiagt it | Of 20%. tod 
: =| September retail advertising 
~ \linage in the Minneapolis Star & 
| Tribune set an alltime high for a 
single month, with 2,528,000 lines, 
38,000 lines higher than its pre- 
vious record set in December, 
1951. 

The October Family Circle is 
the biggest issue in the magazine’s 
22-year history, both in advertis- 
ing revenue and number of pages. 
Revenue was approximately $1,- 
350,000. 


97.1% 


COVERAGE 


THAT’S what the 
MERIDEN 
RECORD-JOURNAL 


gives you in the Meriden- 
Wallingford ABC Retail City 
Zone. 

NEARLY EVERY Family in 
Meriden - Wallingford reads 
the Record-Journal. 

21,012 Net Paid Copies or 
97.1% of the Total circula- 
tion, is delivered within six 
miles of the newspaper plant. 
Only the Record and Journal 
cover the area—no combina- 
tion of outside papers pene- 


COVERAGE—Convair division, Gen- 
eral Dynamics Corp., will use six 
covers of Aero Digest to present 


engineering developments. Cover 

ads will alternate with regular 

covers, starting in October. Bu- 
chanan & Co. is the agency. 


e WNMP, Evanston, IIl., is giving 
credit for public service programs 
to those it believes most deserve 
it—the advertisers. Announce- 
ments preceding and following 
such programs tell the audience 
it is able to hear these programs of 
public service because of the ad- 
vertisers, and then goes on to 
mention one of the _ sponsors, 
drawn from a rotating list. 


e KNXT, CBS-owned Los Ange- 
les siation, telecast the first local- 
ly originated color program in the 
West on Oct. 10. Entitled “KNXT 
Coloraraa,” the program featured trate the market. 
station personalities. Dawne In-| IF 
dustries, Los Angeles maker of) 

Tint ’n’ Set hair spray (Lou Hol- | you want to sell 


|\ter & Associates), and Paramount | "yan onto 


Pictures, Hollywood (Buchanan &| Meriden Record Journal 
Co.), were the sponsors. , : 
jo) i ene | Meriden- Wallingford, Conn. 
e Beginning this month, Good Represented by 


Housekeeping will send 1,400 re-| Gilman, Nicoll & Ruthman 
tail executives and 800 food brok-| 
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| Time Inc. Forms New Division 


ee MMccwnr renee we oen THE FIGURES HAVE IMPROVED! 


“beg” for is... mever! 

| | nvyeee em Time Inc., New York, with Ralph 

«| Delahaye Payne, publisher of For- 

tune, taking the added job of gen- 

.| eral manager of the division. P. I. 

Prentice, formerly editor and pub- 

lisher of Architectural Forum and 

House & Home, will now concen- 
:| trate on House & Home. 


Time to bring your records up to date on South Bend, 
Indiana. It has now moved up to the 2nd largest City 
Corporate Area in Indiana—in Population— Effective Buy- 
ing Income — Retail Sales — Food Sales — Drug Sales — 
Automotive Sales — Furniture-Household-Radio Sales! 
How did it happen? The ABC now includes Mishawaka in 
the South Bend City Corporate Area! Newspaper coverage 
with the South Bend Tribune is 100%. Write for free 
market data book, “Test Town, U.S.A.” 


a 


Nappe Smith Names Agency 
Nappe Smith Sales Corp., New 
:| York, has named Ray-Hirsch Co. 
to handle advertising for its line 
of insulated bags. Ruder & Finn 
has been named public relations 
counsel. 


South @end 


Sholty Rejoins K&E as A.E. | 

L. J. Sholty Jr. of Chicago has 
rejoined Kenyon & Eckhardt as 
regional account executive for the 
Lincoln-Mercury 


; NO BEGGING—Church fund-raising 
‘ should be based not on how much|,os Angeles 
the church needs, but on “how| Dealers Assn. He will work from 


: much a member needs to give,”| the agency’s Hollywood office. 
bi? says this page which appeared in 


~—6Cribne Se 


7 Counties, 1/2 Million People 


F. A. Miller — Pres. and Editor Franklin D. Schurz — Secy. and T'reas. 
STORY, BROOKS & FINLEY, INC. «© NATIONAL REPRESENTATIVES 


Time for Wells Organizations. The 
fund-raising concern is launching 
a record schedule of business pa- 
per advertising through Rogers & 
Smith, Chicago (AA, April 12). 


TV Film Business 
Becoming Predictable 
Financially—Gordon 


NEw YorK, Oct. 19—The tv film 
business has now reached the stage 
where much of it can be con- 
sidered a safe investment for 
bankers, according to Milton A. 
Gordon, president of Television 
Programs of America. 

Mr. Gordon, who has had a great 
deal of experience financing mo- 
tion pictures, voiced this judgment 
before the annual convention of 
the Commercial Finance Industry 
here. 

He said that lavishly produced 
movies are grossing more than 
ever, but that a “single average 
motion picture without any dis- 
tinguishing elements has departed 
from the area of predictability and 
should not be regarded as a good 
risk” for investment. 

Mr. Gordon said improved dis- 
tribution setups have moved tv 
film from the gamble to the good 
investment category. “Distribution 
has now reached such a high state 
of efficiency among the three or 
four top companies that television 
is right now more predictable from 
a financial standpoint than mo- 
tion pictures,” he asserted. 

“IT don’t say that a small com- 
pany with a small sales staff is 
a good risk for a series of $35,000 
programs. There are too many in- 
dustry factors which militate 
against recovery of such a high 


- price by a company without a 
strong sales organization. 
“But, given a reasonably priced 


series of good quality, and working 


with one of the... better distribu- Kansas City, ORO. « 2 2 $7,01 7,000 

tors, I feel there is a margin of Madison, Wis... . . . . 4,756,000 5 AN Di EGO 
safety in a 50 to 60% loan. In this v4 

area, a safe loan can be liquidated Memphis, Tees s + we © 4,1 82,000 


fairl fortably with » 
cade 45 & aeons Goa ee aa Rochester,N.Y. . . . . 6,490,000 CALIFORNIA 
tinued. Canton, Ohio ... . . 7,095,000 


RB : Dallas, Texas .... . 4,300,000 $ 
rennan Advertsing Adds 2 oo mpi 7,379,000 


. e o * + 
Tex., has appointed Brennan Ad- 


vertising Agency, Houston, to han- ; 1 les Management, Surve “ 
dle advertising for its industrial Date Comaaiied Tere Sates Canes f Hl 


chemicals. The agency also has of Buying Power; further reproduction not licensed. 
been named to handle advertising 
for Clark Wire & Supply Corp., 


Houston manufacturer of wire THE MOST : San Die 0 {nion These two great newspapers tell and 
_ IMPORTANT CORNER oe ae f Te a ae sell over 90% of the billion dollar San 
Berk Appoints Mensch . IN THE U.S.A. a ee Ea ee a Diego market — offering the lowest 


Milton Mensch has been ap- ak Fi I} er-impression cost of any media. 
pointed an account supervisor at SAN DIEGO VE N. ING RIBUNE P P Y 

Irving Berk Co., New York. He CALIFORNIA 

was previously ad manager of the REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., INC. 

men’s jewelry division of Jacques 


Kreisler Mfg. Corp. 
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Management Thinks We're Wastrels, 


Adman Tells Four A's Colleagues 


(Continued from Page 3) 
of management people “burst with 
pride telling you about all the 
newest features of a new ‘Wid- 
get.’ ” 

But, he added, when an adman 
talks to a client about his adver- 
tising program, “one of the vital 
elements to help him sell his 
‘Widgets,’ his statements become 
less positive.” 

Stating that he believes this to 
be true because agency personnel 
haven’t done as good a job in sell- 
ing clients on the value of adver- 
tising as they have on selling 
products, Mr. Bayer recommended 
the establishment of direct lines 
of communications to top manage- 
ment. 


s A rapidly-expanding future for 
color television was predicted by 
George H. Frey, NBC v.p. in 
charge of tv network sales, at the 
media workshop. He foresees 2,- 
130,000 color sets in operation in 
the U. S. by the end of 1956. 

Although only 25,000 sets are 
now being used in homes, Mr. Frey 
urged advertisers to go in for 
color programs now, since the use 
of the compatible system opens up 
to them “the entire black & white 
set market at the present time.” 

He noted that the use of the 
“magazine concept” in building 
network tv programs has resulted 
in a flexibility for the advertiser 
and a broader base than had been 
true under prior accepted prac- 
tices on network radio advertising. 
He characterized old-style network 
radio advertising as “the property 
of a comparatively few adver- 
tisers.” 


= Comparing color spectaculars to 


caviar, John Karol, v.p. in charge | 


of network sales for CBS. Radio, 
told the same panel that “caviar 


alone hardly constitutes a balanced | 


diet.” 


He asserted, “What radio pro-| 


vides is the every-day meat and 


potatoes that keeps business alive | 
and healthy. Perhaps the best evi- | 


dence of this is the fact that the 
top 25 companies in the U. S. are 
all big users of network radio to- 
day.” 
Mr. 
weekly 


audiences at night are 


Build Good Will 
with a lasting 


GIFT! 


CHRISTY 


Sliding Blade 


with your name 
or message 
etched on blade 


Handiest 
Pocket Knife 
Ever Designed . . 


Finest Quality 
Razor Steel Blade, 
Chromium Plated. 

Stainless Steel Frame 


(Also 3 DeLuxe Models 
with rolled gold plate) 
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Gift 
Boxed 


Write for details 
and prices 


The CHRISTY Co. 
912 Dickinson St. 
Fremont, Ohio 
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Karol noted that larger. 


available to advertisers now at 
lower cost than in 1948. 

Peter Cavallo, radio-tv direc- 
tor of J. Walter Thompson Co., 
Chicago, gave some advice to 
smaller agencies on methods of 
evaluating producers of package 
commercials for television. Run off 
sample commercials—he recom- 
mended without sound, to “see if 
the sales message is adequately 
delivered by video alone...” He 
further advised that the manage- 
ment setup of a few producers be 
examined to determine if they are 
run mainly by creative persons or 
by business-type personnel. 


If they are managed primarily | 


by the creative type, Mr. Cavallo be 


maintained, there will be less vVar- 


nary staffs and more attention to moti- 
lation in the quality of their prod-| vation. He 
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uct, but perhaps more difficulty, search into the repetition factor in that we are really provd of,” he 
in dealing with them on other advertising be conducted and that, continued. 
points. more ads include public service} Mr. Brower said he believes 
|messages to “make the public that creative people have been 
= Henry G. Little, president of think more and better of the ad-| hampered because they have been 
Campbell-Ewald Co., Detroit, Four Vertiser whose copy carries such | cautioned for years against doing 
A’s vice-chairman and featured 2 Message” and to increase believ-| outstanding work. The fear that 
luncheon speaker, emphasized that | ability of accompanying ad copy.|admen live on one level and the 
advertising must change with a. | public on another and the result- 
changing world. New business # Charles H. Brower, Batten,|ing edict against “advertising to 
will prosper if conducted in the Barton, Durstine & Osborn crea- another advertising man” has 
future as in the past, he said,| tive services v.p., contended that Stifled creative efforts, he asserted. 
adding that this includes adver-| few people—including admen—are| Mr. Brower criticized research 
tising. “having any fun.” that is too much concerned with 
“Because of expanding markets, “I trace this loss of fun to the; what has happened in the past. 
advertising will be more important | industrial revolution,” he  said.| Sales figures, too, are nota reliable 
to management than ever before,” | “For machines took the work out 8uide to successful advertising, he 
he asserted. “Eyes will be focused | of men’s hands and left them with | added. 
on volume. Profit per unit will little or none of the deep and last-| 
tend to go lower. More sales will | ing pleasure that comes from a job | = Mr. Brower said he believes in 
make profit go up and dollar vol-| well done.” research, but thinks that “we 
ume will be greater. But not with-| Expanding his theme to include might walk more humbly and be 
out a lot of advertising. Advertis-;|admen, he asked: “Why aren't | less certain that our answers are 
ing and volume go hand in hand.” | creative people so happy in their final until we all know more about 
He called for better integration work that they would rather do it; what we are doing.” He advocated 
tween sales and advertising| than anything else? ‘support of Advertising Research 
“I think one basic reason is that! Bureau projects instead of reliance 


recommended that re- not enough of us do work today! upon “outside witch doctors and 


- 


Io o> (iii, 
Re: OV § 8 8 ore » 


New York Sunday News Sections circulation 
& percentage of family coverage 


4,081,149—total city, suburban, and country 
plewsaes 1,570,237 — outside New York City and fifty mile zone 
Country SplitRun . 785,119 every other copy in the country edition 
City & Suburbs. . . 2,510,912—63.2%, in New York City and fifty mile zone 


SplitRun .... - . 1,255,456—31.6%, every other copy in New York City and suburbs 

Manhattan ..... 1,167,164—64.1%, in Manhattan, Bronx, Staten Island; suburban 
New York, Connecticut and Northern New Jersey 

Manhattan-Bronx . 687,685—62.4%, in Manhattan, Bronx, Staten Island 

Westchester .... 159,824—65.5%, in Westchester, Fairfield and Putnam counties 

Brooklyn ...... 1,014,335—66.8%, in Brooklyn, Queens, Nassau and Suffolk counties 

Pree 480,092—60.3%, in the borough of Brooklyn only 

Queens-Long Island 9 534,243-—74.0%, in Queens, Nassau and Suffolk counties 

a 312,181 —67.6%, in the borough of Queens only 

Nassau-Suffolk 222,062—85.3%, in Nassau and Suffolk counties 

Newark ....... 329,393—52.1%, in Newark and adjacent Southern New Jersey counties 

Passaic-Bergen 196,792—67.5%, in Passaic, and in Bergen and Sussex counties 

ee 114,467—66.7%, in Hudson county, except Arlington, East Newark, 


Harrison and Kearny 
Source: Annual! Audit, Sept. 27, 1953, as filed with the ABC 
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head shrinkers.” 

He assured creative people that 
they need not fear that research 
will be their rival: 

“Research will always be the 
airport, never the plane,” he said. 
“It will always be the flight map, 
never the joy of flight.” 


# In the closed session for mem- 
ber agency management execu- 
tives, Dick Heath, exec. v.p. of 
Leo Burnett Co., Chicago, stripped 
the wraps off the internal opera- 
tions of his agency, with particu- 
lar reference to problems of agen- 
cy management during a period 
of rapid growth and expansion. 
Under the title, “Inside Leo 
Burnett,” Mr. Heath presented a 
series of discussions centering on 
Burnett agency policies, growth 
statistics, organization structure 


changes to meet the requirements | P@any’s printed promotion material, 
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LYLE R. CAZEL has been named ad- 
vertising and publicity manager of 
Cory Corp., Chicago appliances 
and housewares manufacturer. He 
joined Cory three years ago and 


has been supervising the com- 


| 


1952 were included. 


‘could not “disclose the amount of 
‘Mr. Burnett’s salary, where we 
bought the whip, the name of the 
| book we get all the ideas for our 
|campaigns from, and how we man- 
age to hold on to our accounts,” 
‘Mr. Heath withheld little else 
from the management group. He 
'paid tribute to the cooperation he 
‘has received from other agencies 
|which have had similar problems 
land have shared their experience 
|with members of the Four A’s. 


a His remarks were documented 
with facts and Statistics ranging 
from the size of the annual tele- 
phone bill (and what steps have 
been taken to reduce it) to how 
to get a television commercial ap- 
proved—both within the agency 
and by the client—and how much 


of the growth of the agency in the | direct mail and co-op advertising. it costs. 


past eight years. Earnings per- 
formance with comparison with 


the new Burnett cost accounting 


Four A’s averages, and details of department placed in operation in 


He emphasized factors of super- 
vision and morale, pointing out 
that “it takes more than our 204 


typewriters, 65 calculators, 426 


While he admitted that he | desks, 408 filing cabinets, and 900 


(chairs to get out ads...” 
| He said, “We all have widely 
'different problems in a personal 
'service business such as ours, but 
we do have one thing common to 
all of us and that is people. That 
is where the money goes. The 
only way to lower those costs is 
‘to make the people more effec- 
tive—to direct them _ properly 
means they are utilized properly. 
Improved utilization is the only 
possible way to reduce [agency] 
costs without reducing the quality 
standards of our services.” 


Gabriel Named Exec. V. P. 

Gilbert R. Gabriel Jr., general 
manager of Bert Garmise Asso- 
ciates, New York, publishing con- 
sultant, has been named exec. 
v.p. of the organization. Other 
|new v.p.s are Steve Thorpe, 
/newsstand sales manager, and 
|Milton L. Kaye, promotion direc- 
| tor. 


Want to make good in Westchester ? 


Do vou crave a clientele in the chips? 
Make something that goes streng with the 


station wagon set? Sell best 


Then Westchester is just what vour sales 


engineers ordered! * 


Oxce you had to buy a big bundle of 


to the best? 


and production of any advertiser... permit 
intensive cultivation of a segment of the 
metropolitan market at a time... localized 
distribution. promotion, or advertising appeal 


. COpy testing in a cross-section of the 


market... 


New York newspapers even to whisper in 


Westchester. But no more! The New York 
News has the largest Westchester circulation 
in a special section—that reaches 65% of the 
families in the well-to-sell County. 

The Westchester Section is one of eleven 


Sunday News Sections . 


.. With about one- 
sixth million circulation. The Nassau-Suffolk 
Section has almost a quarter-million. Up the 
scale are the Queens and Newark Sections. 
almost a third-million; Queens-Long Island 
with more than a half-million, Brooklyn and 
Manhattan Sections with a million plus! 

The Sections match the convenience, cash, 


- 


eis 


and give greater coverage than any 
other locality media. at lower cost! 


These Sunday News Sections have sold 
every kind of merchandise, and in every price 
range. delivered volume to retailers for years 

.. have unsurpassed cash register records! 

If you want to win in Westchester, or get 
business in any other part of the New York 
market—ask any News office, for the facts. 


ae ees 


THE [of NEWS, New York's Picture Newspaper 


with more than twice the circulation, daily and Sunday, 


of any other newspaper in America... 
220 East 42nd St.. New York City...Tribune Tower, Chicago... 
15S Montgomery St., San Francisco... 1127 Wilshire Blvd., Los Angeles 
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HERBERT V. ANDERSON 

New York, Oct. 18—Herbert V. 
Anderson, 47, account executive 
for National Broadcasting Co.’s 
television network, died Oct. 14 at 
North Shore Hospital, Manhasset, 
N. Y., after a long illness. Born 
in Falconer, N. Y., Mr. Anderson 
was graduated from Cornell Uni- 
versity, where he majored in 
music. After several years in that 
field, he joined NBC in 1944 in 
the spot and local sales depart- 
ment. He became an account ex- 
ecutive when the television net- 
work sales department was formed 
in 1950. 


HERBERT L. SHARLOCK 


E_myira, N. Y., Oct. 19—Herbert 
L. Sharlock, 76, former director 
of advertising and public relations 
for Bendix Aviation Corp., died 
here Saturday after a long illness. 
In 1910 he aided Vincent I. Ben- 
dix, inventor of the Bendix starter 
and founder of the company that 
bears his name, in setting up a 
plant to manufacture starters, in 
South Bend, Ind. When the com- 
pany’s executive offices were es- 
tablished in Detroit, Mr. Sharlock 
moved there. He remained with 
the Bendix organization until his 
retirement in 1948. He was cred- 
ited with being largely responsible 
for the establishment of the annu- 
al Bendix Air Races. 


J. HUGH CAMPBELL 

| Montreat, Que., Oct. 19—J. 
|Hugh Campbell, 57, former direc- 
‘tor of the War Time Information 
|Board at Washington and mana- 
‘ger of the Canadian Pacific Rail- 
| ways’ department of public re- 
lations since 1945, died suddenly 
Oct. 16. 


‘Stephenson Opens Agency 

William J. Stephenson, formerly 
with Lindeman Advertising Agen- 
cy, Kalamazoo, Mich., has formed 
W. J. Stephenson Advertising at 
212 Commerce Bldg., Kalamazoo. 
Lindeman, which maintains head- 
quarters in Holland, Mich., has 
closed its Kalamazoo office. 


Bristol Joins ‘Sunset’ Sales 

Richard Bristol, formerly north- 
lern California sales manager of 
|Western Family, has joined the 
‘advertising sales staff of Sunset 
Magazine. He will headquarter in 
‘the publication’s Los Angeles of- 
| fice. 


~ SEND 
FOR THIS 


GET THE FACTS ABOUT THE 
WORLD'S BIGGEST MARKET! 


> Read about the keys that open 
82,968 doors in the multi-bil- 
lion dollar construction market. 
Get the free, new ACP booklet, 
“The Key ...’’, by writing: 

Gordon L. Anderson, Sec'y. 
ASSOCIATED CONSTRUCTION 
PUBLICATIONS 
1022 Lumber Exchange Bidg., Minneapolis 1, Minnesota 


ASSOCIATED CONSTRUCTION PUBLICATIONS 


CONSTRUCTION MID-WEST CONTRACTOR 
Roanoke, Virginia Kansas City, Missouri 
CONSTRUCTION BULLETIN MISSISSIPPI VALLEY 
Minneapolis, Minnesota CONTRACTOR — 
St. Louis, Missouri 
CONSTRUCTION DIGEST 
WEW ENGLAND CONSTRUCTION 
ladlenapette, taGlons Boston, Massachusetts 
CONSTRUCTIONEER NTA 
South Orange, New Jersey oh 
consTaucrioN WEWS Denver, Colorado 
UTHWEST BUILDER 
Little Rock, Arkansas a CONTRACTOR 
Los Angeles, California 
DIXIE CONTRACTOR 
Atlanta, Georgia TEXAS CONTRACTOR 
Dallas, Texas 
MICHIGAN CONTRACTOR 
& BUILDER WESTERN BUILDER 
Detroit, Michigan Milwaukee, Wisconsin 
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the 
Perfected 


GOOD/ZYEAR 


Be Tubeless Tire 


Standard equipment for 


leading ‘55 cars...costs you no more than 


@ standard tire and tube ! 


0 Memean Patection «ponent 


> eves Petarmamee 


ee ee 


1 Penctne Prasetion 


6a naad thé Gas 
of General's new Moet Tubeless 
Sip ate on 


presents a new kind of 


Only Generais nave Mygen 


Tubeless Models Now 
Dominate Tire Market 


(Continued from Page 2) 
decided to market a tire region- 
ally. Cincinnati was selected as 
the testing ground, because it was 
200 miles from the company’s 
main office in Akron, close enough 
for service and maintenance men 
to cover, but far enough away to 
be out of the company’s so-called 
“sphere of influence.” 


= Moreover, the market area cov- 
ered half of Ohio, most of West 
Virginia, the state of Kentucky, 
and part of Indiana; it had city 
streets, hills, mountains, winding 
roads, rough roads—practically ev- 
ery type of driving that could be 
encountered anywhere. 

The newspaper announcement 
ads were straightforward, direct 
selling and not at all pretty. Head- 
lines featured the fact that the 
tire had no inner tube, sealed 
punctures and was tested and 
proved. Rather long copy ex- 
plained how the tire worked. 

The company’s business research 
department made surveys on the 
newspaper advertising effective- 
ness, and on users’ experiences 
and opinions. It was found that 


|/known 


ordinary price barriers and had 
appeal for practically all economic 
groups. 


® The first Goodrich national ad 


announcing the tubeless tire ran} 
in the New York Times and the}! 


Wall Street Journal Feb. 8 and 9, 
1948, and featured the now well- 
spikeboard 
The tubeless tire made news, and 


numerous articles appeared on the |! 


subject in newspapers and maga- 
zines. 

Since then the company has ad- 
vertised its tubeless tires consist- 
ently in newspapers and maga- 


way protection — 


ALLNEW TUBELESS SUPER-CUSHION . by GOen/ EAR | 


ONE-PIECE MODELS—Tubeless tires are scoring more conclusively among tire manufac- 
turers than one-piece models ever did in the swimsuit industry. Ads like these, by 


photograph. |" 


Goodyeor's, new kind of tubeless 
fie takes smashing impacts with- 
ov! damage— because it's the anty 
tubeless tire made wth 34 Cordt 


bo. eae Bie ee wee od | 
Rotts fou oa Comm > 


|brought out tubeless tires under 
its Hood and Miller brand names. 
Strangely, competitive com- 
panies were slow to follow with 
their own tubeless models. 
Firestone was first. In 1951, it 
announced a premium-priced tube- 


| 
| 


zines. It is one of television’s pi-| ~~ 


oneer network advertisers, hav- 
ing started on tv with “Celebrity 
Time” in 1949. It used tv for tube- 
less tires for the first time in 
October, ’50. Currently Goodrich 
co-sponsors the Burns and Allen 
(CBS-TV) show with Carnation 
Milk Co. With the exception of 
dealer or plant sponsored local 
shows, the company has not done 


SPIKES SPEAK—This was the pioneer 

B. F. Goodrich ad for tubeless 

tires, placed by BBDO in the New 

York Times and the Wall Street 
Journal in 1948. 


much radio advertising in recent | 


years. 


|@ In 1948, the year the tubeiess| 
the ads had about average read- | 


tire went on sale, Goodrich placed | 


‘less with a diaphragm said to pre- 
/vent blowouts even more effective- 
ly. In ’52, it brought out a lower 
priced tubeless, without the dia- 


ership and that the product made a | |approximately 20,480 lines of tube- | _phragm. Page newspaper ads were 


slight gain in acceptance. 
users’ survey showed that 81% of | 
purchasers would buy 
tires again. 

The survey also showed that} 
the price of the new tubeless tire 
at the time ($33 for the 6.70-15), 
which was more than a regular 
tire and tube but less than a pre- 
mium tire and blowout-protecting 
tube ($56.25 to $61.10), cut through 


tubeless 


tionally. In 1949 it was 30,978 lines; 
in 1950, 158,898; in ’51, 159,360; in 
52, 739,200. In 1953, it dipped to 
191,001 because of greater use of 
magazines and tv. But in 54 news- 
paper linage rose again to the 
highest so far, 848,764. 

Batten, Barton, Durstine & Os- 
born is the Goodrich agency. 

Incidentally, Goodrich has also 


The [less tire newspaper advertising na- | used for both introductions, as 


were national magazines. 

Currently, Firestone is using ex- 
tensive newspaper and magazine 
coverage, as well as the “Voice of 
Firestone” radio and tv program 
(ABC). 

Sweeney & James Co., Cleve- 
land, is the Firestone agency. 

In May, 1954, U. S. Rubber Co. 
brought out its new tubeless tire 


Car Owners 


Come In and See the NEW 


Firestone Llu Champion® 


TUBELESS TIRES 


We. challenged the world's toughest 
stunt drivers to try to ddmage the 


ALLNEW TUBELSS 


— 


A New. Day Is Dawning for the _ 
of Americal =~ 


THIS NEW TIRE WILL BE STANDARD EQUIPMENT ON 1958  CARS~—IT IS THE FIRST TIRE COMPLETELY NEW IN DESIGN 
\D. CONSTRUCTION SINCE FIRESTONE INTRODUCED THE  5ALLQON TIRE IN 1¥22-SETS ENTIRELY NEW STANDARDS 
if SAPETY, RIDING COMPORT. MILFAGE AND SILENCE you CAN PUT A SET ON YOUR PRESENT CAR AT NO EXTRA COST! 
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sent Car 


SAVANE TUBELESS 
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with a big campaign using 1,600 
newspapers, 14,000 local radio 
spots, 200 local tv spots, spreads 
in current issues of Life and The 
Saturday Evening Post, plus a 
number of business paper inser- 
tions (AA, May 31). The campaign 
is still running every three weeks 
in newspapers and magazines and 
in staggered schedules on radio 
and tv. 

Fletcher D. Richards Inc. is the 
agency. 


@ Last August, the fourth and 
largest member of the big four 
manufacturers, Goodyear Tire & 
Rubber Co., announced its tube- 
less tire, and launched full page 
newspaper ads in major markets. 

This was followed up last month 
with page newspaper ads pointing 
out that leading car manufacturers 
will make this new tubeless tire 
standard equipment on 1955 mod- 


= jels. 


In addition, Goodyear is using 
color spreads in eight national 
magazines and an extensive list of 
business papers. Commercials on 
the “TV Playhouse” (NBC-TV) 
feature the new Goodyear tubeless. 

K. C. Zonsius, advertising direc- 
tor of Goodyear, says the com- 
pany’s current multi-media cam- 
paign for its new tubeless tires 
marks “the most intensified use of 
advertising and promotion in the 
56-year history of the company.” 

Young & Rubicam is the agency. 


# Other tire companies have an- 
nounced tubeless tires with some- 
what less fanfare, notably General 
Tire & Rubber Co. and Armstrong 
Rubber Co. Last week, L. A. Mc- 
Queen, v.p. of General, announced 
price increases of 5% to 8% on 
some of its tubeless tires, and E. J. 
Thomas, Goodyear’s president, 
predicted price boosts of about 
5% on all tires because of in- 
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Sweeney & James Co., Cleveland, for Firestone; by Y&R, New York, for Goodyear, and 
by D’Arcy Advertising Co., Cleveland, for General, now are typical. 


creased labor and material costs. 


A big legal battle is pending 
over patent rights on tubeless 
tires. B. F. Goodrich Co., in May, 


1953, filed suit in the U. S. district 
court in Cleveland, charging Fire- 
stone with infringing on patents 
in the manufacture and sale of 
tubeless tires (AA, May 18, ’53). 
Subsequently Goodrich also 
brought suit against U. S. Rubber. 
Both cases are still pending and no 
date has been set for trial. 

Crowell-Collier Publishing Co.’s 
current 18th annual automobile 
survey gives a brief section to 
tubeless tires. Of total car owners 
who bought tires during the last 
12 months, the survey shows, 2.4% 
bought one or more tubeless tires. 
About half of these buyers bought 
a set of four. Of tubeless tire buy- 
ers, 63% bought only tubeless 
while 37% bought one or more 
regular tires also. 


Woodward & Byron Names 
Cosgrove: Adds Account 


Thomas F. Cosgrove has been 
named a v.p. and account super- 
visor of Woodward & Byron, West- 
port, Conn. A former president of 
Platt-Forbes, he recently was with 
Moore & Co. 

Garcia y Vega Inc., Tampa and 
New York, has appointed Wood- 
ward & Byron to handle advertis- 
ing for Garcia y Vega cigars. 


Hallicratters Boosts Bermond 

Hallicrafters Co., Chicago tv, 
radio and communications manu- 
facturer, has named A. Raymond 
Bermond advertising manager. 
Formerly ad manager of the com- 
pany’s radio division, Mr. Ber- 
mond will take over the duties of 
John S. Mahoney, director of ad- 
vertising, who is leaving to join 
Sheriff-LeVally Advertising, Chi- 
cago, aS an account executive on 
| the Hallicrafters account. 
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Philadelphia, famed for Robin Hood 
Dell, the Rose Tree Hunt, the Junto, is 
adding to its reputation with giant 
strides in building, business and industry. 


New homes, for instance—149,000 of 
them since January 1, 1950. Widely varied 
hard and soft goods from scores of new 
factories. Spiraling port activity. All but- 
tressed by heavier-than-ever capital out- 
lays. Throughout the vast 14-county 
Greater Philadelphia Market, Philadel- 
phians are turning their money, their 
hands and their eyes to the future. 


Life in Philadelphia revolves around 
home, family and friends. Philadelphians 


This is Philadel 


are thrifty, careful; they buy on merit. 
And once sold, they stay sold. 


The Evening and Sunday Bulletin serves 
this growing market, reflecting the char- 
acter, needs and interests of the busy, 


_ prosperous people of the entire region. 


The Bulletin is Philadelphia’s favorite 
newspaper— Philadelphians buy it, read 
it, trust it and respond to its advertising. 


The Bulletin is Philadelphia. 


¢ “Tuts ts Greater PHILADELPHIA,” a 64-page 
brochure about the Greater Philadelphia Market— 
its people and its industrial growth—is now avail- 
able, Please use your business letterhead in requesting 
your free copy. 


ph 


In Philadelphia 
nearly everybody 
reads The Bulletin 


ADVERTISING OFFICES: Philadelphia, Filbert and Juniper Sts. ; 
New York, 285 Madison Ave.; Chicago, 520 North Michigan Ave. 


REPRESENTATIVES: Sawyer Ferguson Walker Company in 
Detroit + Atlanta + Los Angeles + San Francisco 
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This Week in Washington... 


Distribution Spending Is Too Low 


By Stanley E. Cohen 


. Because budgets are tight and 
Washington Editor time short, the Census of Business 
WasuincTon, Oct. 21—HoW wil) be a bit less comprehensive 
much should we be spending OM this time. The most important 
distribution? Most Commerce De- change is in the retail census, 
partment officials say we are not where analysis of sales by mer- 
spending enough. And they Can |¢handise lines will be omitted. 
quote figures showing that dis- Census Chief Robert Burgess 
tribution expenditures are below says special stress will be put on 
the level they ought to reach in |fast tabulation of results. He 
order to keep pace with the over- warns, however, that publication 
all expansion of the economy. schedules wili not be met unless 


But not all officials feel that business men are prompt in 
way. For example, consider these ¢jjjing out returns. 


gentle observations from Assist- a ‘ 
ant Secretary of Commerce James : : 
C. Worthy, who appeared recently Just as the Senate juvenile de- 
before the Washington chapter of inquency committee opened a 
the American Marketing Assn. drive to get some of the cowboys 
“It has been quite popular in Off the tv screen, the Supreme 
recent times for speakers at busi- Court has authorized Republic 
ness meetings to remind us that Pictures to go ahead with the dis- 
there should be a greater recogni- | tribution of 138 old Roy Rogers 
tion of the importance of an active @nd Gene Autry films. 
and dynamic distribution system,” The cowboy stars hoped to 
he observed. block the release of the old fea- 
tures, arguing that the films will 
a +.|be shown commercially and may 
pA — ol gong Sa cause viewers to assume they en- 
are inclined to overlook the great a ye — of the ogg 
job that actually is being done by et the ro ese ye fey he 
the selling, advertising, and mar- |@PPea's read the smati print in the 
keti interests in the economy. contracts and ruled that the films 
— * ; belong exclusively to Republic. 
“As a former retailer myself ink tt Mente Coa oak ts 
{from Sears, Roebuck] I don’t see “ . chee he a 
much so-called soft competition ——o e otnt in reviewing the de- 
around. I do see greater adver- | “S10”: ‘ 
tising programs, more sales train- * & « 
ing going on, more attention to; A few stray cigaret manufac- 
internal operating efficiencies, turers have yet to reply, but com- 
more and more examples of the ments reaching the Federal Trade 
use of scientific marketing meth-|Commission indicate that cigaret 
ods for measuring and developing manufacturers are generally 
maximum market activity. jagreed on the desirability of a 
“Our retailers, wholesalers,|code to eliminate objectionable 
sales and advertising people, and advertising themes. 
the other forces of distribution,, Typical industry comment, ex- 
are not exactly asleep at the|pressed here last week by George | 
switch. Weissman, v.p. of Philip Morris, 
“Quite the contrary. In spite of |is: “The object is good; now let’s 


Farm Publishers 
Reaffirm Rigid Ad 
Acceptance Policy 


| CHIcAGOo, Oct. 20—Members of 
'the Agricultural Publishers Assn. 
individually reaffirmed their ad- 
/herence to the advertising accept- 
-ance policy of the association at a 
ceremony held here in connection 
with the organization’s annual 
meeting yesterday. 

Fairfax M. Cone of Foote, Cone 
& Belding applauded the group for 
taking a strong stand on maiters 
of misleading, dishonest and of- 
fensive advertising, and pointed 
out that the only way the “bad 
actors” can be removed from the 
business is through actions like 
APA’s, which makes it clear that 
the unethical advertiser will have 
“no place to go.” 

Wesley I. Nunn, advertising 
manager of Standard Oil Co. (In- 
diana) and chairman of the Ad- 
vertising Federation of America, 
outlined plans for the AFA con- 


Nash Cone 


mer, St. Paul, APA 


vention in Chicago next June, and;new packaging programs spon-_ 
industry, | 
plus aggressive selling on the part | 
of individual butter marketers, in-| 
= Lester J. Will, general manager, | dicate that consumption can be' 


urged participation by APA mem- | sored 
bers. 


throughout the 


American Dairy Assn., brought} increased still further. | 
the farm publishers up to date on| Mr. Will pointed out that the 
the promotional, research and ad-|dairy marketing industry is pri- 
vertising activities of his organ-|™Marily a regional operation—even 
ization. He reported, among other |Such important factors as Borden 
things, that butter seems to have| and Sealtest are regional with re- 
turned the corner, with per capita |8ard to milk and ice cream, their 
consumption now showing a rising|™Major products. Thus, he ex-| 
curve after a long period of de-|Plained, the ADA provides a na- 
cline. 

The dairy group will put more 
than $1,000,000 behind its butter = Oscar M. Dugger, Chicago v.p. 
promotion this year, he said, and of The Progressive Farmer, was 


tional background for the industry. | 


/meeting, Mr. 


| culturist, 


Sweet Boberg 


FOR CLEAN ADVERTISING—At the annual meeting in Chicago last Tues- 
day, members of Agricultural Publishers Assn. individually reaf- 
firmed their adherence to a strict code of advertising practices. Here 
Charles E. Sweet, Capper Publications, signs the code, while Fair- 
fax M. Cone of Foote, Cone & Belding, who lauded the APA action; 
Ed Nash, APA executive secretary; and W. E. Boberg of The Far- 


president, look on. 


elected president of Agricultural 
Publishers Assn., succeeding W. E. 
Boberg, The Farmer, St. Paul. Oth-- 
er new officers are W. B. Wiemers, 
Farm Journal, v.p.; P. E. Spivey, 


|The Southern Planter, reelected 


secretary, and Frank X. Gaughen, 
Capper Publications, treasurer. 
At a meeting of Farm Publica- 
tion. Reports following the APA 
Dugger was also 
elected president of that organ- 
ization, and Mr. Gaughen was 


‘named v.p. Thomas J. Anderson, 


Farm & Ranch-Southern Agri- 
was named _ treasurer, 
and Tom Hickey, Nebraska Farm- 


er, was reelected secretary. 


man takes the position that the 


move on its own. He says it is up 
to FTC to take the initiative so 


that the industry can work out Convinced that 1955 will be an- | 


a reduction of government spend- | work out the details.” Mr. Weiss- 
ing and a decline in some of the 


other good business year, but that. 


the problem. harder selling and more aggressive | 


leading economic indicators dur- 
ing the past year, business in gen- 
eral has held up at a high level. I 


September Sales of Chain Stores 


advertising will be demanded, | 
Robert Eugene Allen, new presi- | 
dent of Fuller & Smith & Ross, told | 

Month % Gain AA that the policies of his prede- 


_— 1954 1953 or Loss| cessor, the late Allen L. Billings- 
ley, will be continued unchanged. 

The agency reported $33,000,000 | 

+ 6.9 = 128,788,539 118,709,485 + 6.9/in billings to ADVERTISING AGE for 
+4 851129013 806734373 4 3.0| 1953, but the true figure, Mr. Allen 
412.3 392,555,557 352,150,491 +11.5|Said, is between $39,000,000 and 
+ 9.4 1,255,202,728 1,193,662,844 + 5.2} $40,000,000. In ’54, he said, the 


for one am willing to give a great Septemb 
share of the credit to distribution 1954 1953 
—aggressive marketing, selling : , 
—_ , ood Chains 
and advertising. Yes, we Can SAY Grand Union ... 20,879,396 19,523,602 
the big job today is up to distribu- | Jewel ......... 20,273,216 18,131,250 
i o not let us think for a/| Kroger Co. .... 81,959,152 80,020,778 
ge m9 pod distribution is any National Tea ... 41,262,392 36,731,267 
se ag ie aur eueale oe (ee 129,146,385 118,041,830 
ak siste our - 
oo ” Group Total ..$ 293,520,541 $ 272,448,727 
* * ca Mail Order 
Though it still has its fingers - Roebuck -_—a ee a 
; ; ND eS sd00 «s ,269, 972, 
crossed on this kindof research, Mentgemery Ward €1298.181 9.400578 


the Federal Reserve Board has 


+ 9.3 $2,792,761,055 $2,634,621,920 + 9.4| agency will bill about $45,000,000. 
The discrepancy in 1953 reported 
billings stems from the fact that 


+3 ieee aes" teaeein cn|the agency reported actual re- 
—ll1 $92887998 688262264 —139\celpts from clients. However, 


every intention of authorizing the | Sroup Total ..$ 356,839,275 $ 362,897,907 
Survey Research Center of the Brus Chains 


much of F&S&R’s income consists 
of guaranteed fees against which 
commissions apply. On the normal 
39,536,310 39,462,045 + 0.2| basis of capitalizing fees, the 
134,549,261 131,409,668 + 2.4/agency’s 1953 “billings” actually 


— 1.7 $2,599,204,016 $2,793,281,746 — 7.0 


University of Michigan to gO) peontes ....... 4,751,400 4,424,153 
ahead with the 10th in an annual | Walgreen ...... 15,068,094 14,499,650 
series of consumer buying exrpec- Group Total ..$ 19,819,494 $ 18,923,803 
tation studies. , 
The board’s staff says experi- oat Coat ycameae hia austen 
2 ec es . , ’ ’ , 
ence shows that many factors in- aa... 6.138.290 7145 645 
fluence consumers and cause them | gutter Bros. ... 11,590,837 12,895,601 
to change their minds about buy- Diana Stores Corp. 2,252,218 2,376,729 
ing or not buying. Nevertheless, on 4 Ng Hyon ps eye 
° . ishman, ° e ’ ’ ’ ’ 
the nine previous surveys proved | Gimbie-skoumo . 11.128,928 11,460,501 
sufficiently accurate to enable the | Grant, w. T. ... 25,093,939 23,790,244 
board to draw generally correct | Grayson-Robinson 
conclusions about the direction) Stores ...... 7,470,008 Hy yen 
and the magnitude of change in —- a 8,458,707 471.8 
future consumer demand for con-| stores ...... 4,816,931 4,995,535 
sumer durable goods. Kinney, G. R. Co. 3,965,000 3,875,000 
The staff freely concedes the | Kresge, Fy 25,981,065 25,650,076 
surveys could be ’way off in the | Kress. i: i. «oe 12,804,290 13,087,140 
% i. 11,285,229 11,027,100 
event sharp changes took place in | McCrory ...... 7,890,815 7,857,766 
business conditions during the | McLellan Stores 4,716,030 4,715,891 
year. Experience so far has been | Mercantile Stores, : 

. : . ee Sa ea 10,113,000 10,105,000 
confined to the period since 1946,| wins wont co. 2'793,049 ~—=—«2. 783.065 
in which conditions were relative- Murphy, G. C. .. 13,804,045 14,108,873 
ly stable. Neisner Bros. ... 5,036,565 5,196,109 

e e e | Penney, J.C. ... 90,930,712 91,952,276 

Census officials predict that | Shee aoe y - 1,957,497 1,977,886 

first returns from the Census of Ameen ... 5,780,176 5,296,453 

Agriculture currently under way | National Shist Shops 1,243,462 1,263,762 
will begin to appear next spring. | Sterchi Bros. 

ta ee 994,515 1,050,230 

Returns from the new CENSUSES | Wertern Auto. 13,597,000 14,394,000 
of business, manufactures and  white’s auto 

mineral industries, which are to| Stores ...... 2,074,433 1,525,161 

be taken in January, will be along Woolworth, F. W. 55,191,297 55,505,355 


+ 4.7 § 174,085,571 $ 170,871,713 + 1.9| were over $41,000,000. 


s Mr. Allen was selected personal- 


*yil — Siiooaass Seas37 — 76|!¥ by Mr. Billingsley as his suc- 
—10.1 90,861,880 93,904,586 — cessor to head 
— 3.0 822, 213, _ : Ls 
—09 8.519121 8,836,783 — — saglligg- ra 
— 29 87,468,918 94,591,651 — : 
+ 5.4 196,777,861 189,744,275 + land, Chicago 
13,464,876 12,690,473 + a Soe See 
+ 4.0 464, 690, Mr. Billingsley, 
— 0.2 64,689,442 64,923,042 — who died of « 
=— 36 37,714,300 39,211,682 — heart attack 
+ 2.3 29,844,000 29,244,000 + Oct. 7 (AA, 
+ 13 preaecgn Prey “a Oct. 11), started 
+ cs games «6 SLGLSST? — to put his plan 
+ 0.4 68,390,130 69,284,686 — 1. ‘into operation 
om 35,722.679 36,402,238 — 1.3 Robert E. Allen about two and 
+ 01 75,623,000 77,322,000 — 22\2 half years ago, Mr. Allen said. 
+ 0.4 5,410,542 5,228,793 + 3.5|. It was never Mr. Billingsley’s 
=_ 2.2 118,120,708 124,123,979 — 4g|intention to retire. He wanted to 
— 31 41,994,753 43,978,612 — 4.5)ease the load he had been carry- 
- yt seyeo nyo rpongon = = ing and sit back and watch the 
7 Oe wii. 65 “|younger men operate. Above all, 
+ 9.1 44,707,131 42,976,779 + 4.0|Mr. Allen said, the late president 
— 16 11,475,972 12,937,853 —11.3) wanted to be sure that his long 
~ $3 8.355.636 8.897.861 — 61 range point of view was main- 
—55 120516000 133,552,000 —9g|\taimed and that the concept of 
teamwork, which he considered 
+36.0 15,839,361 14,681,973 + 7.9|\essential for a successful agency 
—05 471,254,924 470,134,704 + 0.2| operation, would be continued un- 


toward the end of the year. Group Total ..§ 359,133,261 $ 361,875,532 


— 0.8 $2,839,185,848 $2,895,133,936 — 1.9| impaired. 


a unctons ‘at come VOM Ought ToKaow . . .Robert Allen 


Over the past two years the key 
men of the organization were giv- 
en more and more responsibility, 
Mr. Allen said. Each knew the 
position he was expected to play 
on the team. Each enjoyed close 
association with Mr. Billingsley 
and had his confidence. With his 
death, the plan he had already put 
into execution was merely given 
formal and legal status. 


® His successor, 41-year-old Bob 
Allen, has been a member of the 


F&S&R team since 1936. Born in - 


Allentown, Pa., he played football 
and baseball in high school, and 
worked his way through college. 
He was graduated from Temple 
University, Philadelphia, with a 
B. S. degree in commerce in 1935. 

An Allen from Allentown, he 
never bothered to look up his gene- 
ology, because, as he says, he 
could never see how it could help 
him think straight or pay his rent. 

While in college, he and three 
or four fellow students operated 
their own advertising agency. They 
handled copy and art work for lo- 
cal retailers and placed the adver- 
tising in the college and fraternity 
papers as well as in some of the 
Philadelphia dailies. 


= When summer came, and there 
was no college, Bob Allen did sales 
promotion work for Pennzoil Co., 
Oil City, Pa. After leaving college 
he joined Pennzoil on a fulltime 
basis, where he traveled across the 
country putting on local promo- 
tions at state fairs and wherever 
else he could to help encourage 
automobile races and the sale of 
his company’s products. 

During this period he got mar- 
ried, to a fellow student at Temple, 
and decided that there wasn’t too 
much future in the job he had. 
He talked it over with E. F. John- 
son, Pennzoil advertising manager, 
who gave him an introduction to 
Mr. Billingsley. 

The interview with the president 
of F&S&R led to a job as a junior 
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account executive on the Westing-|San Diego Adclub Elects 


house account. That was in 36. | 
to the New York office. In 1950) 
he was made a v.p. and appointed 
manager of the New York office. 


= The thing he likes best about 
the advertising business, he says, 
is planning a campaign. His most 
fabulous experience, he says, was 
as advertising coordinator for the 
War Assets Administration right 
after World War II, when F&S&R | 
headed a group of agencies that, 


helped the WAA dispose of biliions | * 


of dollars’ worth of surplus war 
materials. 

His hobby is hand carving re-| 
productions of fine Old English 
and American colonial furniture, 


of 


Harry Green, business mana- 
Two years later he was transferred ger of the John P. Scripps news- ager of the Sharon Herald, has | 
|papers, has been elected president been elected president of the 
of the Advertising and Sales Club Pennsylvania Newspaper Publish- 
officers ers’ Assn. Ross W. Buck, publish- 
elected include Emmett McCabe,/er of the Sewickley Herald, was 
director of advertising and com- elected  v.p., 
munity relations of Convair divi-'| Swank, publisher of the Duncan- 


San Diego. Other 


Pennsylvania Publishers Elect) 
G. A. Harshman, general man- | 


and Richard A. 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED | 
TV SLIDES ON FILM 


Why use STILL SLIDES when you can get action — zooms, 
flashes, wipes, etc., at this low price 


sion of General Dynamics Corp.,|non Record and the West Shore 
v.p., and Lucille Allen, assistant | Times, Lemoyne, was reelected 
director of public relations, First secretary-treasurer. Theodore A. 
National Bank of San Diego, sec- Serrill continues as general man- 
retary-treasurer. ager of the association. 


10 SECONDS $10} 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Send For A 
Sample Reel Today 


1323 So. Wabash, Chicago, Ill. 


museum pieces of Adam, Chippen- | 
dale, and Hepplewhite. He has re- | 


produced several pieces that are 
in the Metropolitan Museum of Art 
and in the Governor’s Mansion at 
Williamsburg, Va. 

He lives with his wife in New 
Rochelle, N. Y. Their daughter 
Pat Ann, now 17, is a student at 
the Grier School, Tyrone, Pa. 


‘House & Patio,’ 
Shelter Quarterly, 
Bows in November 


Los ANGELES, Oct. 20—Asso- 
ciated Architectural Publications 
will enter the consumer field with 
a class shelter magazine, House & 
Patio, to be issued on a quarterly 
basis beginning Nov. 15. 

The new publication will be 
circulated on a franchise plan, by 
non-competitive furniture stores 
throughout the country. Barker 
Bros., said to be the largest Amer- 
ican furniture retailer, will dis- 
tribute the publication here. 

The franchise agreement be- 
tween Barker Bros. and the pub- 
lisher gives House & Patio the 
right to solicit advertising space 
from some 600 furniture resources 
and to explain to them the retail- 
er’s interest in such promotion. 
Manufacturers of products not car- 
ried by Barker can be solicited if 
they are non-competitive. 


a Advertisers will be guaranteed 
a circulation of 20,000 among a 
selected list of Barker’s charge 
customers. An additional 5,000 will 
be placed on newsstands, to sell 
for 50¢. 

A circulation of 200,000 is en- 
visaged by the end of next year, 
as new franchise arrangements are 
set up. Other publications of As- 
sociated Architectural] Publications 
are Architectural Products and 
Architectural Handbook. 


ARF Issues New Book 


on Motivation Studies 


NEw York, Oct. 20—‘‘Motiva- 
tion Research in Advertising and 
Marketing,” a new book describ- 
ing various techniques in this re- 
search field and their application 
to advertising and marketing 
problems, is being issued this 
week by McGraw-Hill Book Co. 
for the Advertising Research 
Foundation. The price is $5 a copy. 

The book is the fourth of five 
reports planned by the ARF com- 


mittee on motivation research. It! _. 


was written by Dr. George Hors- 
ley Smith, associate professor’ of 
psychology at Rutgers University, 


in cooperation with the ARF com-| j 


| 
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THE TELEGRAM LEADS 2! 
IN CHAIN FOOD STORE: 

\ | . LINAGE 

” WITH A TOTAL OF 537,847 LINES 


2, 


‘S 


or Chattanooga, Tenn. 


“ha 


i 
' 


* 


mittee. | 

The new publication is designed | 
to serve as an introduction and | 
guide to a better application of) 
the social sciences in the many 
complex problems of advertising 
and marketing. It is also intended 
as a handbook on how to apply 
the techniques which have been 
developed by psychologists and 
other scientists to the problems of 
researchers, copywriters and sales | 
strategists. 


A 
if Be 
V7; 


¥ 


W. E. BROWNING, 


Montreal, Que. 


--.an exclusive market larger than 
“. the total population of Des Moines, 
lowa, South Bend, Ind., Tulsa, Okla. | 


*Gruneau Research Ltd. (representing Danie! Starch and Staff) 


ft) ‘THE TELEGRAM 


DAILY plus 


1106 Dominion Sq. Building, 


JMORE THAN 600,000 ADULT BUYERS IN CANADA’S RICHEST MARKET READ THE TELEGRAM 


\ } Media Records 8 mos. ending Aug. 31/54 
. OVER 600,000 PEOPLE READ THE TELEGRAM DAILY 
\ In Toronto and Retail Trading Zone | <= 
5 286,000* people read The Telegram , 
X as their only daily newspaper METROPOLITAN 


TORONTO 
IS CANADA'S 
RICHEST MARKET 


te at 


11.74% of all Retail 
$1,430,603,000.00t 
Sales in Canada 


tSales Management 
(May) 1954 


WEEKEND, TORONTO 1, CANADA 


O'MARA & ORMSBEE, INC., 
420 Lexington Ave., New York, N.Y. 
640 New Centre Bidg., Detroit, Michigan. 
Wacker Building, 221 North LaSalle Street, Chicago, III. 
612 South Flower Street, Los Angeles, California. 
Russ Building, 235 Montgomery Street, San Francisco, California. 
3456 USB 
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Murray Laub Joins Lewyt Guild, Bascom Adds Oftice 
Lewyt Corp., Brooklyn, has ap-, Guild, Bascom & Bonfigli is 
pointed Murray Laub retail mer- | sending Hal Larson of the agency’s 
chandising manager. He was pre- San Francisco staff to open “a 
viously a district manager with small service office” in St. Louis, 


Gerald O. Kaye Associates, han-| in connection with the recently ac- 
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Rail Express Head 
Decries Mailers’ . 


Getting Personal 
Quest for ‘Subsidy’ 


dling the Bendix and Crosley lines. quired Ralston Purina account. 


When it comes to vacation travel, 1,078,590 
Elks are sufficiently travel loose 
and time free —as a recent survey proves. 


For their vacations, Elks 
take an average of 19 days 
and travel an average of 2,164 miles. 


A large percentage go by car but an 
impressive number travel by plane and train. 


When you consider that the median income 
of Elks is a high $6,740, you can see why 
Elks are tops for travel. 


THE MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


New York, Oct. 19—Replying to 
statements made in Boston at the 
first annual conference of the Par- 
cel Post Assn., A. L. Hammcu, 
president of Railway Express 
Agency, complained about the 
presence at the meeting of three 
top Post Office Department offi- 
cials. 

He asserted that ‘commercial 
users of parcel post...are seek- 
ing to regain a special privilege 
at the expense of the taxpayer and 
of private carriers, who are forced 
to compete with the government’s 
parcel post system, operated below 
cost.” 

Chief speaker at the conference 
was James T. Nelson, executive 
director of the bureau of opera- 
tions, while Edwin R. Riley, di- 
rector, and Roy L. Sheridan, as- 
sistant director, division of mail 
classification, took part in a panel 
discussion. Mr. Hammell main- 
tained that their participation in 
the program might lead the public 
to accept “some of the false and 
contradictory statements which 
were circulated by the Parcel 
Post Assn.” 

The express company president 
pointed out that the association’s 
chief objective has been to regain 
the special benefits commercial 
shippers lost when Public Law 199 
was passed by Congress in 1951. 
This law reduced weight and size 
limits on shipments between ap- 
| proximately 3,000 first class post 
| offices. Mr. Hammell took excep- 
tion to statements (1) that parcel 
_post is not subsidized, (2) that it 
is profitable and (3) that it is 
|“the big money maker.” He said 
‘that such statements have been 
| widely publicized despite govern- 
ment figures showing deficits to- 
taling more than a billion dollars 
since 1926. 


WPTF win 


(A) Awards! 


Superior 


News Director Superior 


* 
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ED KIRK 


PHIL ELLIS 
6:45 P. M. News 


Four entries! Four Winners! That was WPTF’s record in 
the first annual North Carolina Associated Press Broadcast- 
ing competition for newscasts. WPTF was tops in compre- 
hensive news, commentary and women’s news. It won an 
award of excellence in city and state news. 


Superiority in news coverage is just another reason why 
WPTF has more North Carolina listeners than any other 
station. Ask us for all the facts on our news availabilities. 


Free & Peters, national rep. 
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


NORTH CAROLINA’S NUMBER ONE SALESMAN % 
IN THE SOUTH’S NUMBER ONE STATE 


WwW. E. DEBNAM 
Debnam Views the News 


Ss 


HARRIET PRESSLY 
Harriet Pressly Show 


Excellent 


SAM BEARD 
City Edition 


figs Baw Bat oe 


New editor of The Ad Poster, monthly publication of Ad Men’s 
Post, American Legion, New York, is John L. Moran, who succeeds 
Ray Burley. Burley admonished his successor to “insult people in 
black and white and express 
ourselves in deathless prose.” 
Moran’s first editorial said, 
“For many years we have 
hankered to insult somebody, 
for it’s the one luxury an ad 
salesman seldom enjoys, al- 
though the receiving of same 
is a daily occurrence.” . . Tex 
McCrary, who lost his way 
over Long Island recently in 
a helicopter with Bernard 
Baruch, had stated in his Ad- 
post application that he was 
an Air Corps colonel... 

Advertising and publishing 
executives were well repre- 
sented in a group of 150 ex- 
hibitors at the fall art show 
of the Mount Vernon, N. Y., 
Art Assn. in the public ex- 
hibit hall of the Cross Coun- 


ty Center, Yonkers. Some 
TOP HONOR—Donald D. Storing, were C. C. Beall, ad and 
right, manager of Ansco profes- magazine illustrator; Hy 
sional sales promotion and editor Klebanow, head of Kleb 


Studios; Marvin Waller, 
commercial artist and de- 
signer; Graham  Bernbach, 
commercial artist, and Her- 
bert Bohnert, who does some 
illustrations for Gulf Oil 
posters... 

Royden C. Berger, adver- 
tising manager of Connecticut Mutual Life Insurance Co., Hart- 
ford, has been made a member of the Hartford citizens traffic safety 
committee ... 


Sons were born to two Headley-Reed Co. men: Christopher Dunkin 
Smithers to tv account exec. Austen Smithers and his wife Janice, 
Oct. 6 in Morristown, N. J., Hospital, and Sterling Bruce Beeson to 
v.p. and general manager Sterling B. Beeson and his wife Jacqueline 
Wake, on Oct. 7 in Lawrence Hospital, Bronxville, N. Y. Each couple 
has a daughter, too. Messrs. Smithers and Beeson work in the New 
York office of H-R, radio and tv station representative .. . 


of the company magazine, Ansconi- 
an, receives the degree of honorary 
master of photography from Paul 
Linwood Gittings, president of the 
Photographers Assn. of America, 
at the PAA convention in Chicago. 


WHOPPER—Philip D. Allen, v.p. of Maclean-Hunter Publishing Corp., 
Chicago, is the display man here, posing with the 50”, 35 lb. muskie 
he caught in Rest Lake, Wis. 


Executives of two of Seattle’s agencies—Frederick E. Baker & As- 
sociates, and Botsford, Constantine & Gardner—got the startling 
news from a stick-in banner across the front page of ADVERTISING 
AcE: “F. E. Baker-Botsford announce latest Seattle agency merger 
... Story Page 3.” Recent mergers already had admen buzzing, but 
to come back from lunch and read this about one’s own agency was 
something else. The story on Page 3 told the reaction of top officials 
at both agencies. Not till you got to the last paragraph in a story 
that took most of an outside column did you get the clue: “Miss 
Marjorie Williams of Frederick E. Baker & Associates and Mr. Rob- 
ert Root of the Botsford Agency, principals in the forthcoming 
partnership, were unavailable for comment. An authoritative source 
reports, however, that the merger will become effective in Febru- 
+ ae 


Russell Collier, San Francisco office of Foote, Cone & Belding, 
is passing out cigars celebrating the arrival of Suzanne, his third 
daughter, at St. Francis Hospital. Her sisters’ names are Connie and 
Kathleen... “Like most Bills, this one arrived on the first of the 
month,” says invoice No. 2 of Robert Fairbanks, assistant sales pro- 
motion manager of KNX, Los Angeles, and the Columbia Pacific 
radio network, which announced the arrival of William Robert, on 
Oct. 1. The newcomer, second child in the family, weighed in at 9 
Ibs., 3% oz... 


- W. B. Ross, W. B. Ross & Associates, Los Angeles agency, has 
been elected to the board of directors of Holy Family Adoption 
Service, licensed, non-profit, non-sectarian placement agency 
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DONT SETTLE 
FOR LESS — 


The forecast for 1955 is that even with high level 
building volume. . . production will continue to 
exceed demand in most product categories. This 
means increased competitive selling and the 
need for as big a sales target as possible. Don’t 
settle for less. 


42.5% of the Light Construction 
Volume is NEW residential building 
— small town, suburban and 
metropolitan areas. 


36% of Light Construction Volume is 
remodeling, alteration and repair — 
a steadily increasing market for all 
kinds of building materials, tools 
and equipment. 


6.7% of the Light Construction Market 
is new industrial building (small 
factories, warehouses, etc.). 


6.8% of the Light Construction Market 
is miscellaneous non-residential 
building (schools, churches, 
auditoria, etc.). 


2.8% of the Light Construction Market 
is public utility. 


2.4% of Light Construction Volume is 
commercial building (stores, bowling 
alleys, etc.). 


2.7% of the Light Construction Market 
is farm service buildings. 


0.1% of the Light Construction Market 
is all other private building. 


(1952-1953 Building Figures: Source, Dept. of Commerce) 


~ a 
Builder: 


Practical 


Builder 


delivers the entire 
t Construction Market 


— 


PRACTICAL BUILDER — with its biggest coverage of builders — exposes 
advertisers to every facet of the light construction market. Its builder 
readers erect 7 out of every 10 dwelling units . . . do most of the industry’s 
remodeling and repair business . . . are responsible for 60% of all new light 
construction. 

Manufacturers — in setting up their 1955 sales 
and advertising plans — must appraise the building 
market picture in total — cannot settle for just a 
mere slice of this market! 

To help you reach the Whole Light Construction 
Market with your advertising, PRACTICAL BUILDER 
provides: 


The Largest Builder Circulation 
The Biggest Builder Buying Power 


The Most Readership, and Best Results 
for Your Advertising 


The Highest Individual Renewal 
Percentage 


The Lowest Advertising Rates. 


Practical 


Blue Book of the Light Construction Industry 
5 South Wabash Avenue « Chicago 3 
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appeared in 


years or more: 


These 492 leading 
advertisers have 


the Post for ten 


Company 
Eastman Kodak Company 
Parker Pen Company, The 
Remington Rand, Inc. 
Williams Company, The J. B. 
Colgate-Palmolive Company 
Mennen Compan 
Stanley Works, The 
Florsheim Shoe Company, The 
General Mills, Inc. 
be ~ ok Tire & 

Rubber Company, The 
Radio Corporation of America 
American Motors Corporation 

(Nash Division) 

American Safety 

Razor Corporation 
Cadillac Motor Car Division 

General Motors Corporation 
General Foods Corporation 
Goodrich Company, The B. F. 
Oldsmobile Division 

General Motors Corporation 
Packard Motor Car Co. 


Socony-Vacuum Oil Company, Inc. 


United States 
Playing Card Co., The 


en 


Cluett, Peabody & Co., Inc. 
Elgin National Watch to. 
& Sub. Wadsworth 
Watch Case Co. 
Quaker Oats Company, The 
Swift & Company 


Bristol-Myers Products Division, 


Bristol-Myers Co. 
American Home Products Corp. 
General Electric Company 
Hart Schaffner & Marx 


Union Carbide and Carbon Corp. 
Chrysler Division—Chrysler Corp. 


Joseph Dixon Crucible Co. 
(Ticonderoga Penclis Div.) 


Hartford Fire Insurance Company 
Hartford Accident & Indemnity 


Compan 

Hartford Live Stock 

Insurance Company 
Stewart-Warner Corporation 


United States Rubber Company 


American Motors Corporation 
(Hudson Motor Car Division) 
Campbell Soup Company 


Firestone Tire & Rubber Co., The 


Heinz Company, H. J. 

Kaiser-Willys Sales Division of 
Willys Motors, Inc. 

Krementz & Company 

Minneapolis-Honeywell 
Regulator Company 

Olin Mathuson Chemical Corp. 

Santa Fe Railway 

Stetson Company, Inc., 


The John B. (Mallory Hat Div.) 
Whitman & Son, Inc., Stephen F. 


American Chain & Cable 
Company, Inc. 


Du Pont de Nemours & Company, 


incorporated, E. |. 
Lorillard Company, P. 
Webster Company, F. S. 
Westclox, Division of 

General Time Corp. 
American Telephone & 

Telegraph Company 
National Lead Company 
Barrett Division, The 


Allied Chemical & Dye Corp. 


Buick Motor Division 
General Motors Corporation 


Champion Spark Plug Company 


Duofold, Inc. 
Hammermill Paper Company 
Hotpoint Co., Division of 
General Electric Company 
Merriam Company, G. & C. 
Pontiac Motor Division 
General Motors Corporation 
Studebaker Corporation, The 
Texas Company, The 
United States Time Corp., The 
Westinghouse Electric Corp. 
American Radiator & Standard 
Sanitary Corporation 
American Thermos Bottle Co. 
Carter’s Ink Company, The 
Johnson & Son, Inc., S.C. 


——-_ Tobacco Company, R. J. 
Union Pacific Railroad Company 


Waterman Pen Co. 


American Tobacco Company, The 


Chicago, Burlington & 
Quincy Railroad Co. 
Lambert Company, The 


(Lambert Pharmacal Company) 


41 


United Motors Service, Division of 


General Motors Corporation 


Yale & Towne Mfg. Co. 
A 


Ford Division 

Ford Motor Company 
Liggett & Myers Tobacco Co. 
Scott Paper Company 
Sunbeam Corporation 
Sunkist Growers, Inc. 


Timken Roller Bearing Co., The 


White Motor Company, The 
Willard Storage Battery Co. 


41 
41 
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No. of 

Company Years 
Esterbrook Pen Company, The 
Great Northern Railway Company 
Kelly-Springfield Tire Company 
Reo Motors, Inc. 
Scholl Mfg. Co., Inc., The 
Sherwin-Williams Co., The 
Smith-Corona, Inc. 
Armour and Company 
Armstrong Cork Company 
Cudahy Packing Company, The 
Dodge Division—Chrysler Corp. 
Electric Storage Battery Co., The 
General Tire & Rubber 

Company, The 
Hamilton Watch Company 
Interwoven Stocking Compan 
United States Steel Corporation 
Burroughs Corporation 
Eagle Pencil Company 
Jones Dairy Farm 
National Biscuit Company 
Philco Corporation 
Pioneer Suspender Company 
Royal Typewriter Company, Inc. 
Tide Water Associated Oil Company 
Western Electric Company 37 
AC Spark Plug Division 

Genera! Motors Corporation 
Eversharp, Inc. 
Stokely-Van Camp, Inc. 
Underwood Company, William 
Warren Company, S. Dd. 


ee ee 


American Lead Pencil Company 

California Packing Corporation 

Coca-Cola Company 

Cream of Wheat Corporation, The 

General Aniline & Film 
Corporation 

Larus & Brother Co., Inc. 

Lever Brothers Company 
(Pepsodent Division) 

Munsingwear, Inc. 


No. of 
Company Years 
International Harvester Company 31 
johnson & Johnson 31 
Parker Rust Proof Company 
Pennsytvania Grade Crude Oil 
Association 
Pennzoil Co., The 
Perfect Circle Corporation 
Seiberling Rubber Company 
Shaler Company, The 
Universal International 
Pictures, Inc. 
Auto-Lite Battery Corporation, 
Sub. of The Electric 
Auto-Lite Company 
Bendix Aviation Corporation 
Florists’ Telegraph Delivery Assoc. 
Gould-National Batteries, Inc. 
McKesson & Robbins, Inc. 
Nunn-Bush Shoe Company 
Polk Miller Products Corporation 
Ronson Corporation 
Rutland Fire Clay Company 
Warner-Patterson Company 
American Motors Corporation 
(Kelvinator Division) 
Cutler-Hammer, Inc. 
Ethy! Corporation 
Frigidaire Division 
eneral Motors Corporation 
Iron Fireman Manufacturing Co. 
Rexall Drug Company 
Servel, Inc. 

Timken-Detroit Axle Division 
Rockwell Spring and Axle Co. 
Travelers Insurance Company, The 

Weco Products Company 

Belden Mfg. Company 

Black & Decker Mfg. Co., The 

Hastings Manufacturing Company 

Kaufmann Bros. & Bondy, Inc. 

ay rom Division of 
aybestos-Manhattan, Inc. 

Standard Brands, Inc. 

Taylor instrument Companies 


Company 
McQuay-Norris Mfg. Co. 
Medico Pipes, Inc. 
Mutual of New York 
Parke, Davis & Co. 
Sylvania Electric Products, Inc. 
Telechron Department, 
General Electric Company 
American Express Company 
Brown & Williamson 
Tobac’ orp. 
Buxton, Inc. 
Canadian National Railways 
Freeman Shoe Corporation 
Nicholson File Company 
Pyroil Company, Inc. 
Sterling Drug, Inc. 
Wagner Electric Corporation 
Wolf's Head Oil Refining Co., Inc. 
Zenith Radio Corporation 
American Hard Rubber Company 
Celotex Corporation, The 
Continental Oil Company 
Hawaiian Pineapple Co., Ltd. 
International Shoe Company 
Manning-Bowman Division 
McGraw Electric Company 
Philip Morris & Co., Ltd., Inc. 
0-Cedar Corp. 
Planters Nut and Chocolate Co. 
Regal Shoe Company 
Schick, Incorporated 
Sinclair Refining Company 
Willson Products, Inc. 
Anaconda Copper Mining Co. 
Easy Washing Machine Corp. 
Emerson Electric Mfg. Co., The 
Eversharp, Inc. ! 
(Shaving Instrument Division) 
Hamilton Beach Company, 
Division of Scovill 
Manufacturing pemeany . 
Heublein & Bro., Iric., G. F. 
John Hancock Mutual 
Life Insurance Company 


Company 

Ditto, Incorporated 

Liberty Mutual Insurance Co. 

Millers Falls Company 

National Cash Register Co., The 

Republic Steel Corporation 

Truval Manufacturers, Inc., 
Subsidiary of 
Publix Shirt Corporation 

United-Carr Fastener Corp. 

Wilson & Company, Inc. 

Block Drug Company, Inc. 

Bryant Heater 
Division of Affiliated 
Gas Equipment, inc. 

Central Mutual Insurance Co. 

Cracker Jack Co., The 

Jacobson & Sons, Inc., F. 

Lincoln National Life Ins. Co. 

Longines-Wittnauer Watch Co., Inc. 

Marmon-Herrington Company, Inc. 

Plumb, Inc., Fayette R. 

RCA Estate Appliance Corp. 

U. S. Industrial Chemicals 
Company, Division of National 
Distillers Products Corporation 

Weyenberg Shoe Mfg. Co. 

Acushnet Process Sales Co. 

Doubleday & Company, Inc. 

Dunlop Tire & Rubber Corp. 

Eaton Manufacturing Company 

Guide Lamp Division 
General Motors Corporation 

Jergens Company, The Andrew 

Minnesota Mining & Mfg. Co. 

Railway Express Agency, Inc. 

Bendix Home Appliances 
Division of Avco 
Manufacturing Corp. 

Bowes ‘‘Seal Fast’’ Corporation 

Casite Division, 

Hastings Manufacturing Co. 

Coolerator Co., The, Div. of 
International Telephone & 
Telegraph Corporation 


i 


T was not through accident that the outstanding companies listed on these pages 
achieved fame and fortune. Without exception, they have all followed the basic 
principles listed on the left. 


Principle No. 7 explains why these successful firms have spent so many years advertising 
their wares in The Saturday Evening Post. 


Over the years, the important millions — the heart of America — continue to think of the 
Post as the first place to look for all the new and better products and services. 


And, over the years, American Industry continues to place more of its advertising linage 
in the Post than in any other magazine. 


Pittsburgh Plate Glass Company 
Robbins & Myers, Incorporated 
—— Pacific Company 
Borden Company, The 
Chevrolet Motor Division 
General Motors Corporation 

Hires Company, Charlies E. 

Hotels Statler Co., Inc. 

Johns-Manville Corporation 

Paramount Pictures Corporation 

Simmons Company 

Squibb & Sons, E. R. 

Underwood Corporation 

Aladdin Co., The 

All-Year Club of 
Southern California 

Armco Steel Corporation 

Fisher Body Division 
General Motors Corporation 

Glidden Company, The 

international Silver Company 

Kohler Company 

Metropolitan Life Insurance Co. 

Quaker State Oil Refining Corp. 

Sealright Company, Inc. 

Swank, Inc. 

Youngstown Kitchen Division 
Mullins Manufacturing 
Corporation 

Californians, Inc. 

Caterpillar Tractor Co. 

Crosley, Division of 
Avco Manufacturing Corp. 

GMC Truck & Coach Division 
General Motors Corporation 

Hat Corporation of America 

Kraft Foods Company, Division of 
National Dairy Products Corp. 

Landers, Frary & Clark 

Simoniz Company, The 

Clark Grave Vault Co., The 

Commonwealth Shoe & 

Leather Co. 

Electric Auto-Lite Company, The 

Evinrude Motors, Division of 
Outboard Marine & Mfg. Co. 

General Motors Corporation 

Insurance Company of 
North America 


Toastmaster Products Division 
McGraw Electric Company 
Chesebrough Manufacturing 
Company 
Clipper Belt Lacer Company 
Coleman Company, Inc., The 
Disston & Sons, Inc., Henr 
Eureka Williams Co., Division of 
Henney Motor Co., Inc. 
International Nickel Co., Inc., The 
Johnson Motors, Division of 
Outboard Marine & Mfg. Co. 
Kendall Refining Company 
Kroehler Mfg. Company 
Luden’s, Inc 
Northern Pacific Railway Company 
Penn Mutual Life Insurance 
Company, The 
Phillips-Jones Corp. 27 
Plymouth Division—Chrysier Corp. 
Prest-O-Lite Battery Co., Inc., 
Sub. of The Electric 
Auto-Lite Co. 
Sheaffer Pen Co., W. A. 
Sun-Maid Raisin Growers 
of California 
American Optical Company 
Arvin Industries, Inc. 
Brown Shoe Company 
De Soto Div.—Chrysler Corp. 
Greyhound Lines 
Lincoln Div.—Ford Motor Co. 
Purolator Products, Inc. 
Ray-0-Vac Company 
Savage Arms Corporation 
Spalding & Bros., Inc., A. G. 
Stromberg-Carlson Company 
Warner Bros. Pictures, Inc. 
Young, Inc., W. F. 


RN 


Aluminum Company of America 
Bostitch, Inc. 

Canada Dry Ginger Ale, Inc. 
Corn Products Sales Company 
Florence Stove Company 
General Shoe Corporation 
Hickok Mfg. Company 

Lovell Mfg. Co. 


National Board of 
Fire Underwriters 
New England Mutual 
Life Insurance Company 
United Air Lines, Inc. 
Vick Chemical Company 
Wildroot Co., Inc. 
American Airlines, Inc. 
American Chicle Company 
Ayer & Son, Inc., N. W. 
Best Foods Inc., The 
Chris-Craft Corporation 
Coopers, Inc. 
Dennison Mfg. Company 
Gulf Oil Corporation 
Hanes Knitting Co., P. H. 
Life Savers Corp. 
Loew’s Inc. & Subsidiaries 
& Affiliates 
Manning, Maxwell & Moore, Inc. 
Shaw-Box Crane & Hoist Div. 
Murine Company, The 
New Departure Division 
General Motors Corporation 
Pullman Company, The 
Scripto, Inc. 
Sunshine Biscuits, Inc. 
Wiss & Sons, Inc., J. 


mn 
Alligator Company, The 
Bausch & Lomb Optical Co. 
Botany Mills, Inc. 

Canadian Pacific Railway Co. 
Chrysler Corporation 


Libbey-Owens-Ford Glass Company 
20 


Masonite Corp. 
National Life Insurance 
Company of Vermont 
Sanforized 
Sexauer Mfg. Co., Inc., J. A. 
Shell Oil Company 
Whirlpoo! Corp. 
American Gas Association 
Association of American Railroads 
Carrier Corporation 
Chicago, Rock Isiand & 
Pacific Railway 
Devoe & Raynolds Company, Inc. 
Diamond T Motor Car Company 


This list is limited to advertisers appearing in The Saturday Evening Post ten or more years and 
spending a minimum of $10,000 during 1953, or $7,500 during the first nine months of 1954. 


Phe Satu 


day Evening 
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Dayton Rubber Company, The 
De Beers Consolidated Mines 
Ltd. and Associated Companies 
Dick Company, A. B 
Emery Industries, Inc. 
Equitable Life Assurance 
Society of the 
United States, The 
Fram Corporation 
Great A & P Tea Company, The 
Lavoris Company, The 
Magnavox Company, The 
National Presto Industries, Inc. 
New Mexico State Tourist Bureau 
Owens-Illinois Glass Company 
Pan American Coffee Bureau 
Reid Murdoch, Div. of 
Consolidated Grocers Corp. 
Rock of Ages Corporation 
RUBEROID Co., The 
Trans World Airlines, Inc. 
Allis-Chalmers Mfg. Co. 
Beatrice Foods Company 
Capehart-Farnsworth Company, 
Division of International 
Telephone & Telegraph Corp. 
Chap Stick Company 
Chase Brass & Copper Co., Inc. 
Crane Company 
Dow Chemical Company, The 
Emerson Radio & 
Phonograph Corp. 
Fleer Corp., Frank H. 
Industrial Gloves Company 
Lionel Corporation 
Macmillan Petroleum Corp. 
Meeker Company, The 
Motorola, Inc. 
Nachman Corporation 
National Gypsum Compan 
New York Life Insurance Company 
Oregon State Highway Commission 
Pan American World Airways, Inc. 
Realist, Inc. 
Richardson Co., Thos. D. 
Shulton, Inc. 
State Farm Mutual Automobile 
insurance Co. 
Victor Adding Machine Company 


Company 
Winarick, Inc., Arthur 
York Corporation 
Zenith Radio Corporation 
(Hearing Aid Division) 


TI 


American Meat Institute 
Argus Cameras, Inc. 
Barbasol Company, The 
Bear Mfg. Co. 
Canadian Government 
Travel Bureau 
Cushman Motor Works, Inc. 
Electric Companies 
Advertising Program 
Grey-Rock Division of 
Raybestos-Manhattan, Inc. 
Hyatt Bearings Division 
General Motors Corporation 
Kahn, Inc., David 
Mercury Div.—Ford Motor Co. 
Mutual Benefit Life Ins. Co. 
Oval Wood Dish Corporation 
Portis Style Industries, Inc. 
Rolfs 
Steinway & Sons 
Zippo Manufa@wring Co. 
Airtemp, Divigion o 
Chrysler Cofporation 
America Fore Insurance Group 
Bank of America 
Bigelow-Sanford Carpet Co., Inc. 
Bruce Co., E. L. 
Craddock-Terry Shoe Corporation 
Deepfreeze Appliance Division of 
Motor Products Corporation 
Eclipse Lawn Mower Co., 
The, Division of 
Buffalo-Eclipse Corporation 
Formfit Company, The 
H ynd Organ Comp 
International Business 
Machines Corporation 
Lewis-Howe Compan 
Miles Laboratories, lee. 
Monsanto Chemical Company 
Owens-Corning Fibergias Corp. 
Pacific Mills 
Perkins Products Co., Division of 
General Foods Corporation 
Seth Thomas Clocks, Division of 
General Time Corp. 
Shwayder Brothers, Inc. 
Standard Knitting Mills, Inc. 
Weston Electrical Instrument 
Corporation 
American Cyanamid Company 
American Pop Corn Co. 
Boeing Airplane Company 
Dictaphone Corporation 
Federal-Mogul Service, Div. of 
Federal-Mogul Corp. 
Fitch Company, The F. W. 
Div. of Grove Laboratories, Inc. 
Florida Citrus Commission 
Food Machinery & Chemical Corp. 
General Bandages, Inc. 
Great American Group of 
Insurance Companies 
Inland Manufacturing Division 
General Motors Corporation 
Knapp-Monarch Co. 
Manhattan Shirt Co., The 
Marathon Corporation, The 
McCray Refrigerator Co., Inc. 
Monroe Auto Equipment Co. 
National Dairy Products Corp. 
Pendleton Woolen Mills 
Prince Gardner Co. 
Scovill cay reels | Company 
Seven-Up —? he 
Utica Drop Forge & Tool Corp. 
Wilson Sporting Goods Co. 


ee eee 


Armstrong Rubber Company, The 
Atlas Press Company 

Better Vision Institute, Inc. 
Collins & Aikman Corporation 
Harrington & Richardson, Inc. 
Hertz Driv-Ur-Self System, Inc. 
lodent Chemical Co. 

Marchant Calculating Inc. 
Michigan Tourist Council 
Mishawaka Rubber & Woolen 

Mfg. Company 
Monroe Calculating Machine 

Co., Inc. 

Nestlé Company, Inc. 

State of Florida 

State of Tennessee 1l 
Tropical Paint & Oi! Company, The, 

Subsidiary of Parker 

Rust Proof Company 
Air-Way Electric Appliance Corp. 
Aisenstein & Bros., Inc., Louis 
American Brakeblok Division 

American Brake Shoe Co. 

Apex Electrical Mfg. Co., The 
Borg-Warner Corporation 
Briggs Manufacturing Company 
Casco Products Corporation 

| ts Mfg. Company 
Consolidated Vultee Aircraft 

Corporation 
De Vilbiss Company, The 
Disney Productions, Inc., Walt. 

Div. of RKO Radio Pictures, inc. 10 
Doniger & Co., Inc., David D. 10 
Douglas Aircraft Company, Inc. 10 
Eljer Co. 10 
Gibson Refrigerator Company 10 
Grizzly Mfg. Co. 10 
Moto-Mower Co., The, Subsidiary 

of Detroit Harvester Co. 

Polaroid Corporation 

Radioeas Corporation, The 
Red Cedar Shingle Bureau 
Ruud Manufacturing Company 
Serta Associates, Inc. 
Thompson Products, Inc. 
United States Plywood Corp. 
United States Tobacco Co. 
West Bend Aluminum Co. 
Western Union Telegraph Co. 
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Kane Joins Reach, Yates 

Robert E. Kane has joined Reach, 
Yates & Mattoon, New York, as an 
account executive. 


how you can save money 
by using silk screen printing 


When you're buying small quantities 
of posters, displays, metal signs, de- 
cals or 24-sheets, you can count on 
saving money by printing them screen 
process in quantities up to 10,000. 
For instance, cardboard displays can 
be printed right on the heavy board 
with no mounting expense! 


If you aren’t using screen process 
printing, you should get acquainted 
with it! See the 
classified  tele- 


phone directory 
for the screen proc- 
ess printer near- 
est you. Published 
in the interests of 
screen printing by 
a group of mem- 
bers of SPPA. 
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ABC Tightens Up 
on TV Contests 

Cuicaco, Oct. 19—American 
Broadcasting Co. has lowered the 
boom on prize contests aired via 
its Chicago outlets. 

Sterling C. Quinlan, ABC v.p., 
has ordered that no contests be 
permitted unless winners are to 
be selected by qualified profes- 
sional judging companies. 

The move came in the wake of 
charges that a friend of the pro- 
moter of a contest conducted over 
WBKB was given a prize. 

An exception to the Quinlan 
stop order is a contest begun last 
week by Royal Blue grocers. A 
panel of prominent Chicagoans 
will serve as judges. However, 
this contest, too, would have been 
stopped had not arrangements 
been completed, Mr. Quinlan said. 


= He disclosed that the promoter 
of the allegedly fraudulent con- 


test, publicity man Richard Mc- 


| 


Neely, admitted to him that a 
friend of McNeely’s was given a 
prize, “because he’s had tough 
breaks.” A complete investigation 
of prize winners has been launched 
by ABC, Mr. Quinlan added. 

The contest was a 25-word essay 
competition with fishing as the 
subject. It ended in June. 

Burton Atwood, president of 
Illinois division of the Isaac Wal- 
ton League, said that Mr. McNeely 
had asked him to have the league 
judge the contest. Mr. Burton 
said he asked Mr. McNeely to call 
him when details of the promotion 
had been settled, but that .Mr. 
McNeely did not contact him 
again. 


GE Boosts Lee Schoenfeldt 


Lee Schoenfeldt, formerly a dis- 
tribution analyst with the major 
appliances division of General 
Electric Co., Louisville, has been 
named marketing research man- 
ager of GE’s radio and tv depart- 
ment, Syracuse. 


Seliing to Institutions... 


Advertising Age, October 25, 1954 


Airkem Parlays a Deodorant into 
Service for Industry, Hospitals 


New York, Oct. 19—Airkem, a 
deodorizer employing chlorophyll, 
and designed to neutralize and de- 
stroy odors rather than merely to 
mask them, was brought out in 
1942 by William H. Wheeler, an 
air-conditioning engineer who is 
today the president of Airkem Inc. 

Mr. Wheeler’s ideas developed 
from discussions with a chemist 
regarding the subject of bad odors 
and what to do about them. Air- 
kem was developed from this idea, 
sold to housewives as Airwick, 
and the product has spread into 
such wide use in institutional, in- 
dustrial and merchandising fields 
that the company is now engaged 
in deodorizing in ways not at first 
thought of. 
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YOUNG PEOPLE ARE EASIER TO SELL THAN OLDER PEOPLE 


They'll love...honor...and BUY! 


People in the 18-to-35 age group have marriage on their minds . . . and lots more. 
The softly spoken “I do’s” swiftly merge into a steady stream of “We need’s.” 

We need a house and a garage. We need furniture .. . and rugs... and 

curtains. And food and drugs and staples. We need just about everything 
involved in home and family building. 


A. B. C.-6-30-54 


These are the Young Adults whose needs and desires are the sole area of 
Redbook’s editorial concentration. Their immediate buying needs . . . their 
unformed brand loyalties .. . are prime reasons why alert advertisers are keeping 


their products on Young Adult minds — through Redbook. 


Redbook 


America’s ONLY Mass Magazine for Young Adults 


2,048,407 Circulation... Highest 1st 6 mos.* in Redbook history 
Advertising Lineage UP 10.7% for the same period 


———— 


Extensive advertising of the var- 
ious services involved has been 
conducted on an expanding scale, 
under the direction of Charles H. 
Russell, advertising and sales pro- 
motion manager. Brooke, Smith, 
French & Dorrance is the agency. 
Thayer Ridgway is account ex- 
ecutive. 


s “The Airkem business has de- 
veloped into one where its chemi- 
cal engineers will tackle any odor 
problem, whether in a factory, in- 
stitution or elsewhere, and pro- 
duce the answer,” a company ex- 
ecutive said to ADVERTISING AGE. 
“This is a fairly large proposition 
from the point of view of the fact 
that there are at least 72 different 
odors, mostly disagreeable, which 
can result from the smoke of burn- 
ing materials, and probably at least 
an equal number which can re- 
sult from various industrial op- 
erations. From these facts our op- 
erations have developed into a 
service available to business 
through the dealers who have Air- 
kem franchises and are expert at 
the work of eliminating odors, and 
including the smoke odor service 
which has grown out of the dam- 
age to merchandise from smoke in 
fires.” 


# Airkem is, in its usual form, a 
liquid, whose effect against odor 
operates through a wick. It is also 
employed as a spray (Mist Aero- 
sol) and the spray is frequently 
used in connection with the com- 
pany’s Osmefan, for continuous 
deodorization in relatively large 
areas. 

A jelly containing the product 
is also used, especially in places 
where spilling of a liquid might 
occur (as in an air-conditioning 
unit), and where odors tend to 
accumulate and become perma- 
nent. 

The readiness with which pub- 
lic indignation arises at a con- 
tinuing or even occasional bad 
odor from an industrial plant has 
produced a large and growing de- 
mand for the company’s service. 

Public ill-will is always unde- 
sirable, and there are incidental 
legal problems which can become 
serious; so an efficient service for 
the elimination of all of the 
trouble growing out of the odors 
from rubber, paper, meat and 
other foods, mattresses, sewage 
and so on is highly salable, as 
Airkem has found. 


# Similarly, since products al- 
ready on the shelves of retail 
dealers can produce disagreeable 
odors (dresses and other items 
treated with certain finishes con- 
taining formaldehyde, for exam- 
ple) deodorizing service has an 
extensive market in this area. 
Copy directed to maintenance en- 
gineers stresses these problems: 
“No neighbor has a good word 
for industrial odors. The morale of 
plant employes drops, residents 
see the value of their homes and 
property taking a nose-dive, local 
business begins to worry about 
lost profits. That’s why, when a 
plant loses its welcome, Airkem’s 
industrial odor service can be an 
invaluable public relations aid. 
Everyone, from plant employes to 
city council, will appreciate the 
fast, thorough removal of odors.” 


® The odor problem in hospitals 
is age-old and difficult to manage, 
so this was one of the first at- 
tacked by the company, and with 
conspicuous success. 

As its continuing advertising 
to these institutions emphasizes, 


“ ‘Hospital odor,’ the sanitation- 
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he the air-conditioning system, as 
'*|President Wheeler’s earliest in- 
'vestigations led him to infer. 
| The extent to which the compa- | 
|ny’s services have been and are 
|being used, in connection with the | 
‘aspects of the odor problem, which | 
|was formerly thought of as some- 
to thing which had to be endured be- 
ek wa eo it couldn’t be cured, is a 


ter oom 


WF pose ted toch Soa initia taanaeeeee | tribute not only to the soundness 


Sophy ee © 
tooketciot Hvker Serioe probwhty Ikon the gecsetiead  gextortinn, 
Sere aniet mdbeetpoe, 


Paitin toh wt, |Of the Airkem formula but to the| |= LARGEST 


Ve Nickens: fect mugeitner th cagssipye d te onstvad poner onetact thee Aiken: feed regieadert Rosed we sie plone ed 


New Vouk BN. ¥ 


| gram. 

_| The journals used, in addition to Over 14,000 
\|\the insurance papers, are Ameri-|| 23% more paid 
-|can Journal of Public Health, Hos- Readers than any 
_|pitals, Hospital Management,|®& other bokery 
Maintenance, Modern Hospital, | (ap Pvblication 


Modern Sanitation, Paper Indus- 
try, Paper Trade Journal, Rubber 
Age, Rubber Red Book and Sani- 


; | 
tary Maintenance. 


CASE HISTORY—For advertising vari- 7 
ous deodorizing services, Airkem Moves Advertising Office 
Inc. leans toward the case history} The advertising department of| 
approach, as in the page above|Publishers’ Development Corp., 
promoting its Industrial Odor| Chicago, has moved to new quar- | 
Service. Brooke, Smith, French & ters at 126 E. Huron St. 


‘cos anetamiawes | effectiveness of its advertising pro- || ‘paip CIRCULATION 
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LOOKING ror WE W, MARKETS? 


Baking is FIRST among all food processing industries in annual 
payroll and SECOND in value of products. 


BAKING INDUSTRY readers do 92% of the business in 


. 
RY °e 


BAKING IND 


105 West Adams St., Chicage 3, Ill. 


Bakers 
Helper 


p SINCE 1887 


CLISSOLD BUSINESSPAPERS: THE CANNER e BAKING INDUSTRY e HOSPITAL MANAGEMENT 


Dorrance is the agency. 


medication odor laymen associate USE OF 
with sickness, is fully counteracted 


by Airkem’s exclusive formula. 


ject to the varied disagreeable hos- 
pital odors, and that their removal 
at modest cost is highly desirable. 


’Round the clock, the atmosphere ® 
in reception rooms, offices, halls, 
cafeterias, etc., remains as pleas- 
ant to breathe as fresh country 
air,” 
It is pointed out that not only 
visitors, but patients and staff ob- 


The success of Airkem in this as- 
pect of odor handling led to the 


development, of, Top-O-Chlon IMPROVES READERSHIP: LOWERS PRODUCTION COSTS 


“screens out low level odors by ab- 
sorption and eliminates residual 


and high level odors by neutraliza- 
tion.” This too has had extensive 


successful use in hospitals. EFFECT OF REPEATING ADVERTISEMENTS 


= Perhaps the most interesting 
and profitable development of the 


Airkem service, however, is in the BASE 100% = Readership of 


removal of smoke odors from mer- 23m ° 
chandise which without other Original Insertion 
damage from fire is still worthless 


unless and until the smell of smoke 


is removed. 

This was formerly difficult to 
the point of the impossible, but the READERS WHO RECALL 
Airkem smoke odor service has PREVIOUS INSERTION 


been able to handle the problem so 
successfully that it has become 


widely known in the fire-insur- PEOPLE WHO SAW 
ance field, to which it is continu- AND READ THE 
ously advertised. ADVERTISEMENT 


Savings to insurance underwrit- 
ers by the rescue of merchandise 
which has been subjected to smoke 
has run into millions of dollars, ac- 
cording to an Airkem executive. 


100% READERS READERS READERS 


NEW NEW NEW 


As copy directed to fire-insurance 


men points out: ORIGINAL FIRST SECOND THIRD 
“After-fire smoke odors—fume ; INSERTION REPEAT REPEAT REPEAT 


contamination from oil, refriger- 
ant or chemical spillage—whatever 


the odor problem facing you—only 
a specialist can provide the right 
answer. For close to a decade Air- 
kem SOS has served the insurance 


industry by ploneering and spe- TO DETERMINE how readership stands up . peat good advertisements. Such repetition also 
cializing in but one thing: concen- when a business publication advertisement is enables advertisers to effect economies in pro- 
tration on the scientific removal of repeated, McGraw-Hill Research analyzed thir- duction costs. Another McGraw-Hill study 
odors. Nothing more, because this 


in itself is a tremendous job.” 


part of the company’s entire list, 


teen surveys, each averaging 220 completed (Data Sheet 3049) showed that the number of 
The insurance journals carrying field interviews among a total of 2,865 readers advertisers adopting this practice increased 94“ 
this advertising comprise a large of two leading business publications. between 1946 and 1952. 


/O 


including American Agency Bulle- THE RESULTS demonstrated that when an 


tin, Best’s Insurance News, Insur- 
ance Exchange, Local Agent, Na- 


advertisement is repeated, it attracts as many TO SERVE YOU: McGraw-Hill Research is 


ge en any Roope gy Nl “new” readers as when originally inserted. one of the many services maintained by the 


and Underwriters’ Review. 


stitutions and other places where 


McGraw-Hill organization for its advertisers. 


CONCLUSION: This study (summarized in If you want facts on subjects related to adver- 
s In general, industrial plants, in- Data Sheet 3041) indicates that from the stand- 


tising performance and effectiveness, ask your 


objectionable odors tend to arise point of visibility and readership it pays to re- McGraw-Hill man. 


employ Airkem and its various 
services by means of the variety 
of equipment referred to above, 


ranging from the simple wick in 
a bottle of the fluid to the use of McGRAW-HILL PUBLISHING COMPANY, INC. 


the Aerosol Airkem spray and the ARD 
continuous counteraction given by 


M-GRAW-HILL 


330 WEST 42nd STREET, NEW YORK 36, N.Y. @ re eee 
the “Osmefan” aevice. 


It can also be made a part of WEADOUARTERS FOR 


BUSINESS 'N FORMATION 
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WHO’S HUE?—Rich’s, Atlanta, used 


this color page in the Atlanta Con- | 
stitution to highlight “your hue” 

promotion for Helena Rubenstein| 
shampoo and Luzite “naturally 
yours” hosiery, made by Holeproof 
Hosiery Co., Milwaukee. Also 
shown in color is Luxite’s new lin- 

gerie. 


Book Guides Small 
Business Man Down 
Advertising Row 


San Francisco, Oct. 20—The 
complicated process of getting an 
ad ready and into a medium is 
likely to buffalo the small busi- 
ness man with no experience in 
the field. 

One small business man who 
won’t be puzzled, however, is the 
one who has a copy of “Mind Your 
Advertising Manners, or How to 
Be Posted Ad-equately,” issued 
by the small business committee 
of the Advertising Assn. of the 
West. 

Written in light, simple lan- 
guage, the booklet covers every- 
thing from preparing copy to the 
technical aspects of reproducing 
the ad at the print shop. Radio 
and television time buying are 
covered also, and a glossary of 
usual words met in advertising is 
included. One chapter points out 
the advantages of using an agen- 
cy, and explains the commission 
system. 


s The book was produced by the 
AAW committee under the super- 


You can use this 


recorder 
anywhere! 
WwW 

Minifon works unseen ~in your pocket! 
Clearly records your words — or those of 
others — for up to 21% hours at a time. 
lakes dictation, notes, on-the-spot inter- 
views, speeches, meeting memoranda. 
Eliminates written reports for busy ex- 
ecutives! Recordings are fully control- 


lable, easy to edit or erase, re-usable—and 
may be mailed as letters. Minifon works 
on battery or AC, plays back through its 
own headphones or any radio speaker, 
has playback control for typist. Write 
for information. 


minifon 
world’s only POCKET SIZE recorder 


GEISS-AMERICA - DEPT. H1 
CHICAGO 45, ILLINOIS 


vision of Robert Chapin, Chapin print will be placed on the book- 
& Damm Advertising Agency, let. 
Sacramento, and art work and | Address Reynard Press Inc., 
layout were contributed by Arthur 2700 Nineteenth St., San Francis- 
Strader, Sacramento artist. co 10. 
Single copies are available at 
75¢ and there are special rates Foreign Papers Name Kenyon 
for quantity orders. Robert T. Kenyon Co., New 
The AAW suggests its members ‘York, international publishers’ 
or other interested admen might | representative, has been named to 
want to use this booklet to give represent a group of six foreign 
to schools, friends, groups, busi-| publications. Formed by the 
nesses, etc. With orders of 100|London Economist, the group in- 
copies or more, the buyer’s im-'cludes the Financial Times, Lon- 


don; Le Figaro, Paris; Deutsche 
Zeitung, Stuttgart; Nieuwe Rot- 
terdamse Courant and Algemeen 
Handelsblad, Amsterdam. 


Gilmore Joins ‘Geographic’ 

Robert H. Gilmore has joined 
the advertising staff of National 
Geographic Magazine. Formerly 
with the Cincinnati Times-Star, 
Metropolitan Sunday Newspa- 
pers, and King Feature Syndicate, 
he will headquarter in the maga- 
zine’s New York office. 
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Owens-Illinois Boosts Dodd 
Edwin D. Dodd, formerly pub- 
lic relations director of Owens- 
Illinois Glass Co., Toledo, has 
been appointed production man- 


‘ager of the company’s Libbey 


Glass division. 


Irving Kramer Joins ‘Tempo’ 

Irving Kramer, formerly with 
Look, has joined Pocket Maga- 
zines Inc., New York (Tempo & 
Quick, Bold and Point), as art di- 
rector. 


Farmers often use a homemade 
device like this, an ordinary level 
rigged with a mirror, to lay out 
contour lines. Ahead is a helper 
with a target rod, and the line is 
staked at 50- to 100-foot intervals. 
Cost of conservation projects is 
returned quickly in increased yields, 
frequently amortize the investment 
the first year. Besides, wide diver- 
sification is the basis of sound land 
management, and a practice that 
has helped make Pennsylvania a 
top-third state in farm income. 
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}| #8e of each of the Cincinnati; viding market statistics for the 
:|mewspapers has been issued by | eight cities where NBC Spot Sales 
the research department of the represents radio stations, is now 


‘Cincinnati Enquirer. This is the available from H. W. Shepard, 


| Information for Advertisers 
‘fifth set of these maps that have business and promotion manager, 
© ‘ | been issued twice-a-year in the NBC Spot Sales, 30 Rockefeller 
— ‘last three years. Copies available Plaza, New York 20. The eight 
a e A supermarket survey based on|R. Smith, director of marketing to advertisers from Moloney, Re-| cities are New York, Chicago, San 
i | actual count, checking, and listing| and research, Macfadden Publica-| gan & Schmitt or directly from the ‘Francisco, St. Louis, Washington, 
of items found in the basket of|tions, 205 E. 42nd St., New York | esearch department, Cincinnati Cleveland, Louisville and Hono- 
shoppers in 11 supermarkets in 17. ‘Enquirer, 617 Vine St., Cincinnati. lulu. 
Indianapolis and Rochester will 
soon be available from True;|e A set of four maps in color in- e “Markets, Money and Radio, e Population, income, ownership 
Story. Address requests to Everett | dicating the depth of family cover- Facts,” a pocket “fact book” pro- and other data for the Toronto 


(Percent Farm Cash Income Received Each Month) 


94x 97% oy 
ex 78% 81% 83% 87% 7 84% 84% 


ae 


Based on eight-year study of Pennsylvania FarmIncome 
(Government payments not included) 


Advertise in Pennsylvania where it’s PAYDAY all year ‘round! 


steady sales for you 
in Pennsylvania! 


. East Lansing, Michigan 


More sales are in sight for you... steady 
sales. Pennsylvania farmers have more 
money to spend —all the time — for the 
products you sell. First, they grow a bigger 
variety of crops than farmers in most 
states. Secondly, they’re quick to adopt 
modern conservation practices to boost 
yield. That keeps the dollars coming in 
steadily in high volume every month of 
the year. 


For methods that best suit his operations 
the Pennsylvania farmer depends on his 
home-edited farm paper — PENNSYLVANIA 
FARMER. That explains the overwhelming 


THE OHIO FARMER 
Cleveland, Ohio 


MICHIGAN FARMER 


preference for PENNSYLVANIA FARMER, 
read by 4 out of 5 Pennsylvania farm 
families. 

Asan advertising medium PENNSYLVANIA 
FARMER has all these advantages —- low 
cost... broad coverage... high readership 
by families with big, steady incomes. No 
wonder PENNSYLVANIA FARMER gets 
advertising action! 


Get the full selling story on PENNSYL- 
VANIA FARMER and two similar publications 
in similar markets, THE OHIG FARMER and 
MICHIGAN FARMER. Write T1013, Cleveland 
14, Ohio. 


Harrisburg, Pennsylvania 


market is now available in a bro- 
chure published by the Toronto 
Daily Star. Copies may be had by 
addressing the newspaper at 80 
King St., W., Toronto, or in the 
U. S. through the offices of its 
representative here, Ward Grif- 
fith Co., in New York, Chicago, 
Detroit, Boston, Atlanta, Phila- 
delphia, San Francisco and Char- 
lotte. 


e To help advertisers visualize 
the $4 billion poultry market. 
Watt Publishing Co., Mount Mor- 
ris, Ill., has prepared a 20-page 
booklet, “Poultry Is Big Busi- 
ness.” Detailed figures on cash 
poultry income by states are in- 
cluded, with specific information 
about the particular segment of 
the poultry market covered by 
each of Watt’s six publications in 
this field. Copies on request to O. 
A. Hanke, v.p. of the company. 


e A market and management 
readership study of the electric 
utilities industry made for Busi- 
ness Week has been issued in 
booklet form. Copies are available 
from Herman C. Sturm, .advertis- 
ing director, 330 W. 42nd St., New 
York 36. 


e A state breakdown of the oil- 
fired warm air furnace sales dur- 
ing 1953 and a _ similar state 
breakdown of oil-fired furnaces 
in operation in the nation’s homes 
on Jan. 1, 1954, are included in 
the 16-page “Report on Oil-fired 
Warm Air Heating and Central 
Cooling Market Data” by Fueloil 
& Oil Heat, 2 W. 45th St., New 
York 36. The booklet also carries 
other pertinent data on this in- 
dustry, and an 18-year table of 
the sales, retail value, etc., of in- 
tegral furnace burner units, by 
year. Copies are available from 
the publication’s research or ad- 
vertising department. 


GIFTS | 
“ PENNIES — 


_ BUSINESS | 


a Se ae 


Leather-Grained Plastic 
Wallet With Your Company 
Name Stamped in Gold 


This expensive-looking wallet is 
ideal for men or women. Makes a 
fine Xmas gift, new account-opener, 
small customer gift, “Open House” 
souvenir, etc. Made of durable 
plastic in handsome leather grain. 
Your company name and advertis- 
ing message hot-stamped in gold. 
Write today for samples and prices, 
and for complete line of different 
types as well as better quality ad- 


vertising specialties. 


Orders shipped promptly 
for holiday distribution. 


| 


Write Dept. 60 


AMSTERDAM CO.. 
AMSTERDAM, N. Y. 
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Top Sponsors 
Parade to Radio 
-in 1922, That Is 


NEw York, Oct. 19—At 5:15 
p.m., Aug. 28, 1922, devotees of 
wireless telephony who happened 
to have their earphones on heard a 
speaker identified as Mr. Black- 
well. He presented a 10-minute 
oration on the residential virtues 
of an apartment house in the Jack- 
son Heights section of Queens- 
borough, here. 

This was the first commercial 


YOU CAN’T PREDICT 
the day when someone 
will accuse you of 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES © CLIENTS 
all can have 
INSURANCE 


against this hazard, at very little expense. 
It's smart te have our special policy — 


AND BE PROTECTED 
- WRITE FOR DETAILS AND RATES 
EMPLOYERS REINSURANCE 
CORPORATION 


_ INSURANCE ,EXCHANGE 
KANSAS. CITY, MISSOURI 


|}announcement ever broadcast. It 
'was heard on WEAF, then opera- 
|/ted by American Telephone & Tel- 
fegraph Co., and the sponsor, 
/Queensboro Corp., operator of 
'Hawthorne Court, paid $100 to ad- 
|dress the market. 
| This event and a lot of others 
/in the development of broadcast- 
/ing are recounted in “I Looked and 
|I Listened,” the autobiography of 
/Ben Gross, the New York Daily 
|News’ veteran radio-tv_ editor. 
There was no immediate rush 
to the new medium, as Mr. Gross 
recounts it. In two months WEAF 
—now WNBC and soon to be 
WRCA—took in only $550, the 
gross for the sale of three hours. 
Then music pepped up program- 
ming. Such retailers as Gimbel’s 
and Browning, King & Co. spon- 
‘sored orchestras. By the end of 
the year, 14 advertisers had ap- 
peared on the station’s account 
books. 


'@ Mr. Gross had been radio editor 
‘of the News less than a month 
_when he met Col. William H. Ran- 
\kin, head of the old William H. 
'Rankin Advertising Co., according 
ito the book the first agency to 
buy radio time. 

Col. Rankin’s son, Bill Jr., tuned 
in Roxy and the Capitol Theater 
orchestra on his homemade crystal 

|set. Struck immediately with the 


FLYING ELEPHANT—Clown, plane and elephant were used in this shot 
to promote its product by Pet Milk Co., St. Louis. Elephant belongs 
to August Busch, St. Louis brewer and” sportsman. 


advertising possibilities of the new 
medium, Rankin had a conference 
,with George McClelland, AT&T’s 
sales manager. McClelland pro- 
posed that Rankin line up 10-min- 
/ute programs at $100 a program 


Greater Miami passes Atlanta and New 
Orleans as the South’s No. I grocery market! 


The Miami Herald leads the nation in retail grocery linage for 5 straight years! 


Your food advertising in The Miami Herald blankets the Florida Gold Coast 
market of more than a million residents — a food market $247,000,000 big! 


Get the complete picture from your SB&F man today. 


JOHN S$. KNIGHT, Publisher 


STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 


The Miami Herald ALONE sells the Greater 


PPE T UA Da ed Ue i oa 


for his agency’s clients, which in- 
cluded American Tobacco Co., B. 
F. Goodrich Co. and Union Car- 
bide. 

Col. Rankin, however, decided 
to test radio himself before he rec- 
ommended it to clients. On Dec. 
22, 1922, he bought 15 minutes on 
WEAF and gave a talk about “Ad- 
vertising and Its Relation to the 
Public.” The next day he got 25 
letters and phone calls. One re- 
sulted in a $500,000 contract to 
handle the Mineralava account. 
The agency man was convinced. 


® Col. Rankin signed Marion 
Davies to deliver a 13-week series 
of talks for Mineralava. As Miner- 


alava business boomed, Union Car- 


‘bide and Goodrich 


joined the 


|sponsor parade to radio. 


Mr. Gross singles out Col. Ran- 
kin and J. M. Mathes, head of the 
agency which bears his name, for 
having “had as profound an influ- 
ence on radio programming as any 
men in this country. Acting on be- 
half of big business, they proved 
the power of broadcasting as a 
sales medium and played major 
roles in establishing the sponsor 
as the dominant figure in radio.” 

Mr. Gross credits Col. Rankin 
with the pioneer work in network 
radio development. The book re- 


Advertising Age, October 25, 1954 


ports that the Rankin-placed Good- 
rich program was broadcast on a 
network basis three years before 
the first network (NBC) was of- 
ficially established, in 1926. This 
had apparently escaped the notice 
of Mr. Mathes, whose agency was 
responsible for one of the most 
noteworthy programs in the his- 
tory of radio—the Eveready Hour. 
In 1924, he made what he believed 
to be a “revolutionary” suggestion 
to Mr. McClelland—the creation of 
a hookup of 11 stations for his 
show. On this network the feature 
was heard as far west as Chicago. 


a “But Rankin was the first one 
to see the possibilities of network 
broadcasting—indeed of any kind 
of broadcasting at all—for the ma- 
jor business and industrial enter- 
prises of America. He, Mathes and 
a few others were responsible for 
channeling untold millions of dol- 
lars into the coffers of radio and 
then of television. Their actions 
helped to make these media instru- 
ments of private enterprise rather 
than of government, as in most 
foreign countries.” 

Sponsored radio and tv suc- 
ceeded in the U.S. despite opposi- 
tion in many high places. In 1922 
Herbert Hoover, then Secretary of 
Commerce, made a_ noteworthy 
wrong judgment. He said: “It is 
inconceivable that we should al- 
low so great a possibility for serv- 
ice, for news, for entertainment, 
for education to be drowned out 
in advertising chatter!” 

“I Looked and I Listened” is 
filled with anecdotes and inside 
stories about such varied radio 
and tv celebrities as Fred Allen, 
Norman Brokenshire, Mary Mar- 
garet McBride and Merlin Ayles- 
worth. 


@ Several stories recount strange 
commercial practices in the early 
days of radio, when a singer or a 
speaker might be interrupted in 
mid-sentence by an ad pitch: One 
night when Billy Sunday, the dy- 
namic evangelist, was delivering a 
radio sermon, he posed the ques- 
tion: “Brothers and sisters! I ask 
you, what did Jonah say to that 
whale?” At that point the voice of 
an announcer reportedly cut in 
abruptly with a ringing—‘Take 
Carter’s Little Liver pills!” 

The book is published by Ran- 
dom House ($3.95). 


Retail Sales in the 13 county Rockford, Ilinois 
trading area totaled nearly a billion in 1953*. 
As Rockford is 15th in Total Postal Savings 
in the US, Rockford people 
are not only spending in 
record amounts, but saving 
money as well. The 
Ruckford Morning Star and 
Rockford Register-Republic 
cover this rich market more 
completely than any other media. 


TOP iN 
ave ‘ey 
‘ meatal "o 


* > 


» ‘$s 


* Figures from Sales Management, 
Retail Sales $809,443,000. 


131,123, A.B.C. CITY ZONE 
441,222 A.B.C. RETAIL TRADING ZONE 


Figure 


ROCKFORD 


_# 
BEST TEST CITY IN 
THE MID-WEST 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 
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TOBOR SELiS—Here is the big robot 


made for Republic Pictures, fol- 


lowed by the smaller version which 
Ideal Toy Corp. is selling in big 
numbers. 


Automation Hits 
Toy Industry with 
Tobor, Baby Robot 


NEW YorK, Oct. 19—Ideal Toy 
Corp., New York, has developed a 


fast-selling item out of a toy robot | 
originally designed as a motion’ 


picture tie-in. 

Ideal, which calls 
facturer, made up a robot to help— 
publicize Republic Pictures’ sci- 
ence-fiction thriller, “Tobor the) 
Great.” | 

It then made a few small-scale | 
versions of Tobor (that’s robot. 
speited backwards) and sent them 
to stores in cities where the movie. 
had first-run openings. 


= Ideal says the demand for the 
toy proved to be so great that the 
company went into mass produc- 
iion. 

The baby robot is operated by 
remote control, has lights in the 
head and antenna, and has a bass 
voice which comes from a hidden 
phonograph record. It sells for $6. 

Ideal has begun a newspaper co- 
op campaign with stores in New 
York, Cieveland, Boston, Philadel- 
phia, Milwaukee and Pittsburgh. 
It plans to offer the toy in stores | 
throughout the country. | 

Ideal claims it will sell 100,000 | 
before Christmas and more than | 
500,000 by 1955. Atlantic Adver- | 
tising Co. is the agency. 


Roto-Broil Signs for 
Election Night TV 
Shows on CBS, NBC 


New York, Oct. 19—Roto-Broil 
Corp. of America will co-sponsor 
election night results over both) 
NBC-TV and CBS-TV on both 
networks’ public service special | 
events shows Nov. 2. Co-sponsor | 
with Roto-Broil on CBS-TV will | 
be National Carbon Co. (Prestone) | 
through William Esty Co., and. 
other companies still to be an-| 
nounced. Co-sponsors 6n NBC-TV | 
are still negotiating, AA was told. | 

It is believed that this will mark | 
the first time that a home ap-| 
pliance manufacturer has under- 
taken such an extensive sponsor- | 
ship. 

To capitalize on this promotion 
Roto-Broil is arranging for dealer 
tie-ins which will include local 
dealers’ names being flashed on 
screens in local stations carrying 
the network shows, and coopera- | 
tive advertising with dealers in| 
newspapers in 200 cities. | 
# Special window cards, stream-| 
ers, mailing pieces and other point | 
of sale materials will be supplied | 
local dealers. 

Spreads in Retailing Daily are 
being used once a week announcing 
the tv promotion, As part of its 
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| merchandising 


| will be introduced nationally on 
| the election night tv programs. 


jagency for Roto-Broil. 


John Vollmer Named A.M. 


assistant retail advertising man-_ 
‘ager of the Pittsburgh Sun-Tele-| 
graph, has been promoted to re-| 
tail ad manager. He joined the 
newspaper’s sales staff in 1945. 


itself the | 
world’s largest plastic toy manu-|! 


program,  Roto- 


Broil will 


44 
make available an ° ™ 
“Election Day Special” to consist (2) ¢ \ One V/s 
|of its Roto-Broil 400 Riviera plus 


|its Roto-Butler foldaway alumi- 
/num table at a special price. 


Its new model, the Roto-Broil 
Capri, with a list price of $79.95, 


A special film has been made) 
for showings at distributor and 
dealer meetings to advise them on 
how they can take advantage of 
the tv shows. Both the company’s 
representatives and NBC field 
men are making presentations at 
the dealer meetings, several of 
which have already been held. 

Products Services Inc. is the 


John G. Vollmer Jr., formerly 


-, 


ONLY TOYS and NOVELTIES OFFERS 
ADVERTISERS ALL OF THESE 


Spechal rvices 
To Back Up 

Their Advertising— 
To Make It 

More Effective! 


CHICAGO 1, 307 WN. Michigan Avenue 
Tel. RAndolph 6-0743 


NEW YORK 10, 200 Fifth Avenue 
Tel. ORegon 5-1566 


LOS ANGELES 17, 1127 Wilshire Blvd. 
Tel. MAdison 6-361! 


: - é a san aay ay 
_@ A BUYER'S GUIDE, more than 540 


and MERCHANDISING OF TOYS 


@ GUIDE TO BUYING TIME — depart- 
ment stores, wholesalers and chains 


© List of more than 300 FACTORY 
REPRESENTATIVES : , 


» Direct mail bulletin, TIPS TO TOY- 


BUYERS—featuring toy items man- 
ufactured by advertisers in T&N. 
Mailed Free! : - 
Assistance in securing new 
ideas ey, ae 


_ — published annually = 


Write For Further Information 


How fo tell 
a customer 
ere fo go... 
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and make him like it ! 
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Nowadays, the bees are strictly for the birds 


In former days, when parents were To face the economic facts 
inclined to be tyrannical, of life with some profundity 
The facts of life, tradition held, And build a selling volume that 
ne were told in terms botanical. develops real rotundity, 
7 (And, when disclosed, quite seldom brought You now must reach the family as 
: about effects galvanical.) the source of sales fecundity. 
Today, there’s little subterfuge— Today, one magazine—McCall’s— 
no talk of bees or featherness. is edited exclusively 
The family climate’s healthier, with To comprehend all interests of 
a warm and sunny weatherness the family unobtrusively 
That comes from interests shared—from what (Which may be why its advertisers 
might best be termed “togetherness.” praise it so effusively!) 


MeCalls 


230 Park Avenue, New York 17, New York 
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Salesense in Advertising... 


Flavor—Appeal 
in Food 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

In food advertising, as a general thing, 
what promised benefit appeals to the 
with greatest force? What 
quality counts most when Mrs. Home- 
maker considers the purchase of a given 
food product? 

Four benefits are 
commonly promised by 
food advertisers, as 
follows: 

1. The flavor bene- 
fit. “Please Your Man 
With FRESH Corn 
Flavor.” ‘Wonderful 
New Taste Treat!” 

2. The health bene- 
fit. “Extra Rich in 
Precious Vitamins.” ‘“Digestible—Even 
for Babies.” “Low in Calories—High in 
Protein.” “Worth Its Weight in Health.” 

3. The time-and-labor-saving benefit. 
“So easy ...another Gold Medal success 
for you.” “This is the quicker Wesson 
Way.” “New Easy Way to Cream Your 
Coffee.” 

4. The money-saving benefit. “Your 
Family Will “sove These Thrifty Dollar 
Dinners.” 

Which of these benefits do food ad- 
vertisers rely on most heavily? Is the 
public so health-conscious that the nutri- 
tive value of food is the consideration of 
most importance? Witness the enormous 
consumption of vitamin pills in this 
country! Is diet, with special reference 
to weight reduction, the paramount in- 


James D. Woolf 


3 quick ideas to please your man with 
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of First Importance 
Advertising 


terest? Or, considering the high cost of 
food, are appeals to the pocketbook likely 
to be most effective? 


= Seeking some light on the current 
trend in food advertising, I have just 
inspected 44 food ads in the October is- 
sues of two national magazines. I ap- 
praised each ad on the basis of its major 
headline appeal; by this I mean the idea 
that was given dominant emphasis both 
in type and pictures. 

Thirty-seven of these 44 ads played 
up the flavor benefit; 4 featured the 
health benefit; 2 spotlighted the time- 
and-labor-saving benefit, and 1 empha- 
sized economy. 

These statistics are significant because 
they represent “the voice of experience.” 
The majority of these 44 advertisements 
are the work of experienced advertisers 
and agencies, and many of the products 
are leading sellers. This situation does 
not astonish me; they serve merely to 
confirm my own long-time experience in 
the advertising of food products. 

I believe that most people obey the 
dictates of their taste buds in the matter 
of food selection. And I believe that most 
housewives in their meal-planning think 
first of what will please the family pal- 
ate. They give weight to the nutritional 
needs of their families, of course, but 
they are loath to sacrifice taste appeal 
for iron and vitamins. Where is the 
woman whose pretty cheeks would flush 
with pleasure upon hearing hubby praise 
her nutritional thoughtfulness? ‘Darling! 
What a healthful, well-balanced meal! 
Iron, vitamins, protein, energy values! 
You sure are a clever little cook!” 

Homemakers are also loath to sacri- 
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Speaker Censorship Irks Weiss 


Eye and Ear Man Discusses Deals 


HEADING SKIPS FLAVOR—This Pream ad is 
probably doing a good job of salesman- 
ship, but the headline might pack more 
punch if it spotlighted FLAVOR. The fact 
that Pream is easy and thrifty will count 
for nothing unless the readers are per- 
suaded the product is as delicious as 
liquid cream. 


fice taste appeal for economy. They are 
penny-wise but not flavor-foolish. In 
their eagerness for bargains they some- 
times take a chance on a strange brand, 
but they never make the same mistake 
twice; the disappointing brand is never 
given a second chance. They are equally 
loath to sacrifice eating pleasure for 
time-and-labor saving in the kitchen. If 
the “Delicious Main Dish That’s Ready 
in 8 Minutes” wins no kudos from an ap- 
preciative family, said main dish is 
thenceforth verboten. And so it goes. 
Conscientious homemakers doubtless 


"To make the best - begin with the best” 


C. M. Likes Straight-Talking Ads 
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ake a can of Ocean Spray. 
3 agi wee 


SPOTLIGHTS VARIETY—Cranberry sauce is 

probably eaten only rarely in most homes. 

The objective, therefore, is likely that of 

increasing frequency of consumption. Va- 

riety of attractive ways of serving cran- 

berries seems to be the only possible way 
to achieve this end. 


strive to serve their families foods that 
are easy to digest, but they’d better be 
good—or else! 


The old French saying that a woman 
would rather be dead than out of style, 
is probably only a little exaggerated. It 
is equally true, I suspect, that any home- 
maker who loves her family would rather 
be dead than be a consistently disappoint- 
ing cook. I think advertisers are right in 
putting first emphasis on flavor. 


THE FAMOUS FLAVOR WRAPPED IN RED 
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TASTE LEADS—Reproduced here is the first ad of the new Campbell “institutional” cam- 

paign. It is interesting to note that Campbell’s is spearheading its story of excellence 

with flavor. Tomatoes have other virtues, but the big pitch is on the taste appeal of 
the Campbell tomato. 


FLAVOR PLAYED UP—Homely, old-fashioned corn meal is not a very glamorous food. Prob- 

ably few people could be coaxed to eat it on the basis that it is wholesome, easily 

digestible, rich in nutritive values, and so on. Quaker wisely decided to put the big 
play on fresh corn flavor—to “please your man with.” 
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On the Merchandising Front... 


Speaker Censorship Dims the Light 
At Trade Meetings 


By E. B. Weiss 


Trade meeting speeches have been the 
butt of much richly earned sarcasm and 
ridicule ever since the first chairman 
banged the first gavel. I don’t intend, 
therefore, to put on a re-run of the well- 
worn and usually thoroughly justified 
complaints. 

However, as one who has imposed his 
tonsils instead of his grey matter too fre- 
quently on these gatherings, I have a 
criticism to make of some of the behind- 
the-scenes maneuverings that perhaps 
have not been brought out into the open 
before. 


= My target is the assocation secretary 
who sets himself up as the final arbiter 
of every word uttered by every speaker. 

Of course, it isn’t done in a way that 
clearly labels his function for what it 
undeniably is: complete censorship. But 
the end result, intentionally or otherwise 
(and I add that “or otherwise” merely 
to be properly tolerant), is total thought 
control by one man (fully competent or 
not) over a meeting that is presumed to be 
a free forum. 

A fairly typical example comes out of 
a rather recent experience. I had been 
invited to talk before an advertising 
group. The occasion was fairly important 
—at least the business sessions usually 
ran just about neck-and-neck with the 
golf sessions, and that doesn’t happen 
too frequently. And here, blow by blow, 
is what I went through: 


s 1. I was invited to sit down with the 
association’s secretary and “discuss the 
subject” of my talk. That was a rather 
liberal interpretation of the get-together. 
He had a subject pretty well picked, and 
I wasn’t too astonished when I walked 
out with his topic in my hot little fist. 

2. I was then asked to prepare an “out- 
line” of my talk—just “rough notes,” you 
know—so that he “could run over them” 
and decide whether my development of 
the topic promised to enthrall his mem- 
bers. 

3. That outline came back to me with 
enough blue-penciling to make any man- 
ufacturer of blue pencils supremely hap- 
py. I have a particular dislike for blue- 
penciling; it’s practically a _ phobia. 
However, it was too late to withdraw, and 
moreover I was becoming curious to see 
how far censorship could go. 

4. That outline also came back to me 
with a “suggestion” that I submit the 
finished copy of my talk sufficiently in 
advance of the meeting for a final “‘look- 
see,” as the association’s secretary so 
originally and quaintly put it. 


5. Shortly after the censor—pardon, the 
secretary—received the final manuscript 
of my talk I got a telephone call and 
some such comment as: “That talk is just 
jim-dandy; but won’t you tone down just 
a bit such-and-such and so-and-so.” 

6. Came the great day; E. B. W. is 
called to deliver his oration and, quite 
unintentionally (I think!), E. B. W. be- 
gan to depart somewhat from his pre- 
pared talk, something that he and one or 
two other speakers have been known to 
do before, for reasons valid or otherwise. 

7. Then came the masterpiece of this 
lovely program of censorship. I hadn’t 
ad libbed for more than three minutes 
when a penciled note from the censor 
was slipped into my hands. It was quite 
charming; it read: “You’re not sticking 
to your prepared talk.’”’ (Apparently, the 
censor kept in front of him a copy of the 
speaker’s manuscript—and threw a bolt 
of lighting at the speaker who deviated 
from the prepared talk.) 


= This hasn’t happened to me more than 
two or three times. And it doesn’t happen 
to me more than once in connection with 
the same trade association. 

I must add that I really don’t know 
whether at this particular advertising 
meeting it was only I who was so effec- 
tively muzzled. I am quite certain the 
other speakers were similarly restrained, 
although it may be that I have won a 
small reputation (totally undeserved) for 
occasionally kicking over the traces up 
there at the speaker’s dais. 

But I am reasonably certain that at 
some trade meetings, both in this business 
of advertising and elsewhere, there is too 
little freedom of speech permitted the 
speakers. And I seem to note an odd re- 
lationship in this respect between the 
number of years the association’s secre- 
tary has been with the group and the 
tightness of the “security” clamp. 


= Now I recognize that the job of the 
association secretary frequently, if not 
always, calls for a high degree of political 
skill. He must usually be a pretty adroit 
and nimble performer to keep the mem- 
bership from jumping on each other’s 
toes—not to mention from jumping down 
his throat! 

But I wonder whether those in the 
audience at these trade meetings who 
never can comprehend why it is that so 
many of the talks (including more than 
one of mine) can consistently be so in- 
credibly dull, have ever had the slightest 
inkling of the fact that perhaps censorship 
by a Machievellian secretary has had the 
inevitable result of one-man thought con- 
trol. 


Looking at Radio and Television... 


‘Deals’ Are a Growing Menace 


By The Eye & Ear Man 

There appears to be a menacing Tower 
of Babel which threatens to fall and 
injure the builders as well as the inno- 
cent bystanders. This is the increasing 
practice of “dealing” in television and 
radio which reaches from the plush ex- 
ecutive offices of the networks to the 
spittoon-filled garrets of local stations. 

Dealing takes the cooperation, of 


course, of the buyer and the seller. It is 
essentially a secret operation, because if 
the deal leaks, the seller suffers from 
having to give his best clients a deal that 
is at least as good. The buyer will then 
suffer in that his deal becomes a stand- 
ard practice. 

If deals were effective in bringing 
prices down, no one would be particularly 
opposed to them in the end result they 
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The Creative Man’‘s Corner... 


make it a new Englich-built 


The 


Det 


Right Side Up 


Your ‘second’car need not be a second-hand car— 


Sold and serviced in the US by 
setected deniers of Foard Matar Compeny, Dearborn, Michigan. 


We like advertising that speaks to us clearly, simply, in terms we can relate 
to our own life and way of living. We like advertising that conveys to us 
helpful or useful information. We like advertising that talks to us right side } 
up—and doesn’t stand on its head to attract our attention. 

Because that is the kind of advertising we like—and the kind we think mos: 
normal people like—we found ourselves drawn irresistibly to this ad for the 
English-built Ford. In it you will find few unnecessary words. Would that al! 
ads were so economically written—yet this can hardly be called “shor.” copy. 
No copy, we find, is “long” if it’s helpful. 

Speaking of length, the caption has 21 words in it. We’re confident some- 
body must have said, “Why don’t we cut this down to YOUR SECOND CAR 
NEED NOT BE SECOND-HAND?” Good caption. But—not as complete and 
informative, in our opinion, as the one that now graces the ad. 

Notice the signature, too. No clever slogan. Instead, a piece of useful 
and selling information: “Sold and serviced in the U. S. by selected dealers 
of Ford Motor Company, Dearborn, Michigan.” 

This is the kind of ad Jim Woolf ought to like. In fact, this is the kind of 
ad that ought to sell a iot of English-built Fords. 
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bring. But this rarely happens. The deal 
is kept quiet, is hard to prove, and simply 
results in the toughest guy getting the 
best price. 


# Deals take on the following disguises: 
1. The network deal based on options. 
2. The network deal based on the con- 

tribution to the program. 

3. The network deal based on time and 
program contributions. 

4. The local station deal based on clear- 
ing time in exchange for tie-in purchases. 

5. The local station spot deal based on 
reduced prices. 

6. The program deals on network and 
spot basis. 

Before going into this, it is essential to 
look at the makers of deals. They are 
best described as the group of advertisers 
or agency men who are incapable of 
speaking below a shout. Their language 
is vile and their ethics non-existent. They 
represent, for the most part, businesses 
which are borderline or fleeting. They 
range from patent medicines to soon-to- 
be-defunct cosmetics. They are truly the 
modern seller of Elixir from the back of 
a wagon pulled by fleet horses who stay 
one step ahead of the sheriff. Many sta- 
tions and a few networks have been left 
holding the bag of unpaid bills on some 
of these fancy deals. The other group of 


dealers are the holders of great economic 
power and are polite and subtle but more 
of the robber-baron type. Here are the 
deals: 

1. The network option deal. This is the 
most innocuous of all. The only trouble is 
that in the early days and even now 
there are so many options which are so 
entangled that, when a time becomes 
available, at least ten advertisers get in- 
volved in a free for all as to who gets 
first crack and bitter network-agency- 
client relationships arise that can only 
lead to trouble. The networks cannot 
seem to get rid of these deals or stop 
making them. 


s 2. The program contribution. Frequent- 
ly in the early days the network sweet- 
ened the deal to a few favorite advertisers 
to get them started. These deals still ex- 
ist and the advertisers who have them 
brag to their friends who gnash their 
teeth to get similar ones. Even today on 
the major networks there are deals of- 
fered to take bad time and experiment. 
These deals wreak havoc in the long run, 
because advertisers in equally bad time 
spots want the same deal. 

3. The time and program contribution. 
In the time and talent deal, especially in 
sports events and spectaculars and other 
special events, a slow-moving item is of- 
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What makes a newspaper great? 


Sherry Feinberg still can’t believe 
it. In a breathless four-day tour of 
Washington, D.C., she and five other 
Upper Midwest teen-agers interviewed 
the Vice President of the United States, 
two Senators, Foreign Operations Ad- 
ministration Director Harold Stassen, 
various high officials of the State and 
Agriculture departments and a brace 
of Congressmen. In their spare time 
they managed to take in the Supreme 
Court, the Washington Monument, a 
major-league baseball game, countless 
milkshakes and a Gilbert and Sullivan 
operetta. 


The six excited junketeers were 
winners in the Minneapolis Star’s 1954 
World Affairs program—a year-long 


quiz on current happenings and events 
in this complicated 20th Century 
world. Last spring, 18,000 Upper Mid- 
west highschoolers (out of 90,000 
weekly participants) took a qualifying 
test to prove their knowledge of world 
affairs. Star pupils went on to the 
final quiz contest in Minneapolis to 
compete for the Washington trip and 
other prizes. 


The winners, who had answered an 
average of 1,012 questions apiece on 
global problems, were ready with 
questions of their own when they got to 
the capital. Some queries which even 
had foreign affairs experts digging 
for answers: ““Why does the United 
States continue its refusal to recognize 
Red China?” ‘'What savings can be 
made in the nation’s budget without 
reducing or eliminating essential serv- 
ices?” “In view of the Russian armed 
might, what do you think of the ‘long 
haul’ concept in foreign policy?” 


The kids listened attentively as 
State department officials discussed 
European and Far Eastern affairs. 
Congressmen, explaining the recip- 
rocal trade bill, gasped at the teen- 
agers’ quick understanding of complex 
problems and policies. Their ability to 


| 
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grasp the most involved ideas and to 
spot the slightest loophole in a legis- 
lator’s argument, earned kudos from 
their Washington hosts. ‘“‘Keen as a 
whip,” in the terminology of one 
simile-mangling solon. 

The Minneapolis Star’s Program of 
Information on World Affairs injects 
enthusiasm into learning for thousands 
of school children, their friends and 
their families, has won admiration and 
plaudits from educators and civic 
officials all over the country. Such 
stimulation of global awareness 
through fresh, lively editorial features 
is just one more example of the way 
the Minneapolis Star and Tribune 
have entered the lives and fostered the 
interests of the largest audience of 
newspaper readers in the Upper Mid- 
west. 


Minneapolis 
Star zxd Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 
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fered as distress merchandise with an 
absolute contribution amounting to every- 
thing but time costs net to the networks. 
This is dandy for the guy who gets it, 
but unfair to the others who are paying 
card rates to support the deal. 

4. The local station tie-in deals. In ex- 
change for clearing network time, hard- 
to-get stations (and there are still an 
awful lot of important ones) will clear 
in exchange for buying a local program 
or spot campaign or will clear on a non- 
network basis. This sticky little problem 
is diminishing but still exists in one or 
two-station cities. 

5. The local cut rate spot deal. Several 
agencies have bragged about making a 
less-than-card rate deal with stations on 
intensified spot campaigns merely by 
getting on the phone and yelling the sta- 
tion manager down to as low as 10% 
of the card rate. In radio the Hadacol 
deals were commonplace and_ similar 
deals continue to the point that practi- 
cally no one dares tell a client he is pay- 
ing card rates. In television even large 
advertisers have stooped to the flea mar- 


Tips for the Production Man... 


ges ed 


ket stage in order to get as good a shake 
as the next guy. 

6. Program deals—local and network. 
Large talent agencies stuck with a client 
who needs money have been known to 
allow an advertiser to broker the deal 
to a co-sponsor. One deal was made at 
100% profit to the broker. With a pleth- 
ora of programs this year, the asking 
prices have slid rapidly downward and 
it is almost impossible to evaluate a 
fair buy. Network shows being pushed as 
loss leaders have been cut down to meet 
a prospective buyer’s needs to the point 
of qualitative destruction. 

The practice of dealing is simply fail- 
ure to face a realistic situation of supply 
and demand. It tends to favor the shame- 
less schlag operator and penalize the 
ethical one. It is a practice which should 
be stamped out. The card rate for pro- 
gram, time, spots and all services should 
be sacred and available on a first-come, 
first-served basis. Until that happens 
those dealing in the practice of deals are 
going to have the stamp of “unclean” 
emblazoned on their record forever. 


Kraft Crepe Wrappers Do Bangup Job 
of ‘Carrying the Mail’ 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 

Every once in a while there comes 
along something new which really gets 
you excited. I list kraft crepe wrappers 
for catalogs and booklets as such a new 
find and thought you’d like to know more 
about this material. 

There has been a trend to wrappers in- 
stead of envelopes for the mailing of 
booklets and catalogs. Not often, but once 
in a while, the wrapper cracks open or 
tears from the strain. And occasionally, 
if not tightly wrapped, the wrapper will 
slip off the catalog and you know what 
happens: the addressee gets a wrapper 
with no contents. 

It has been discovered that applying a 
crepe across the grain of kraft paper per- 
mits the enclosure to be wrapped with 
tension. The tension plus the grabbing 
power of the rough surface holds the en- 


Employe Communications... 


closure, permits strains to be absorbed 
through the natural springiness of the 
crepe. There is material here to provide 
the expansion, like a rubber band. 

Numerous catalog mailings and maga- 
zine usage of kraft crepe have proved 
the merit of this material under actual 
mailing conditions. 

The creping costs slightly more, about 
2¢ a pound, which is roughly 15%. The 
paper lays remarkably flat. It is quite 
easily printed, although type has to be 
larger and the layout kept simple. 

I am told that it is best to provide un- 
mounted plates of heavy gauge for im- 
printing. This permits the use of solid 
patent base plates which gives a stronger 
impression such as is required to print 
on the spongy stock. 

The paper seems to take paste without 
undue difficulty. 

Kraft crepe is available from most 
coarse-paper suppliers, paper towel mills, 
etc. 


Company Papers Are Doing 
a Public Service 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting service in em- 
ploye relations.) 

A factory safety director, his hair gray- 
ing to white and his face deeply lined 
from worrying about people, stood the 
other day at the fringe of the plant park- 
ing lot. It was only a few minutes after 
the happy shrill of the whistle. As he 
stood there, he heard the gunning of the 
motors and the whine of the tires as the 
departing workers began their headlong 
surge to the highways. The daily race was 
on. 

Off in the distance, in a matter of sec- 


onds, he heard the thunder of two cars 
in collision, the crash of glass, the cries 
of men, and then silence. Somebody else’s 
number was up. 

Industrial employes have fatal accidents 
in the plant. They have fatal accidents 
in the home. But altogether too many of 
them die on the highway. They crash be- 
cause they are hurrying to work. They 
crash because they are hurrying home. 
And many a personnel man has faced the 
grim experience of carrying the insur- 
ance check to the widow of a factory 
worker who simply had had one too many 
for the road. 

When a craft reaches beyond its own 
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Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

About a year ago last spring I wanted 
to laud a McCall’s ad in this sacred 
space. I remember even now how that 
ad effectively got across FAST the story 
of increasing influence and circulation 
—through a big pictorial device of wid- 
ening ripples with ever increasing fig- 
ures superimposed. But I missed doing 
it. 

Here they are again with a publica- 
tion ad that in my opinion stands out 
magnificently from a lot of drab and 
—shall I say slatternly?—publication 
advertising. So salute! 

Curiosity, generally speaking, for most 


Listen. 


propositions and occasions is among the 
weaker headline devices. But when it’s 
used well, it plumps into the unawake 
areas of a reader’s mind and ricochets 
it to alertness. 

My guess is that most of the people 
McCall’s wanted, noted this headline. 
Then—the beauty of it is (for my forth- 
right-loving nature) that they almost 
instantly get the big idea across. 

First line of copy says: “The melody: 
Togetherness.” I’d like to see anybody 
say that better faster. 

My hat’s off to somebody! 

And the next paragraph enlarges, 
and if the reader reads that, he has the 
nubbin of it all. 

I think it’s a swell ad, for a maga- 
zine’s swell editorial idea. 


theyre 


playing our song! 


The melody: Togetherness. 


In May 1954, McCall's took another important and. judging by 


the widespread enthusiasm evoked, an historic step forward. It 
changed its entire editorial philosophy ... it became the first 
and only magazine devoted to serving the woman and her family. 
In its May issue, MeCall’s invited its readers to 
| “Live the Life of MeCall's"—a new, warmer way of 
McCall's concern is with every facet of family living — the life which is created not by women alone, or men 
aa : alone, but by women, men and childten sharing 
aspirations, excitements and activities of a life fully shared. family experience together. In the same issue, 
McCall's scope embraces everything from the material to the sag in The a a Keetate calted “Baas 
os . . ace n ic ome. 
spiritual, from the inspirational to the entertaining. hese : 
Here's a sampling from our jammed mailbox show- 
ing how people are responding to this theme 
All this is far more than the theme for a continuing series of @ I'm glad you're finally taking us fellows in. 
articles. This is our viewpoint —our approach~ our philosophy Man's glace ts te the heme— if li's 0 oval tome 
$ ; Home — that's my game and I'll read anything you 
— expressed in our editorial content. from cover to cover. have to say about how to play it 


McCall's is still a women’s service magazine — but in a new way 
and with a significant diflerence. McCall's is now the service 
magazine jor the woman and her family. And it continues to 


have the authority of a service magazine. 


In McCall's, the women of the nation will find—and recognize ytd Alive” end “The Mature tind’ 
—the different kind of magazine they have needed and wanted. © People ave Giading thes meterial riches and se 
A magazine that helps them meet the challenge of the times and curity don't pay off as much as family satisfaction 
of a life more compiex. more demanding’ but infinitely more | JOHN ©. MELLIN 
Pastor, First Presbyterian Church 
rewarding. New York NY 
@ A Man's Place Is in the Home, all right’ Margo 
oe and I agree fully on that 
To the advertisers of the nation, this new approach of McCall's coors atsent 
NEC TV, New York, N.Y 
can mean the multiplication of a market... and the increase in 
@ A home is not the same without a man. Also, 
advertising impact of their messages... which reach and influ what better place could a man possibly be! 
ence not just the women but also the families in more than MRS. IVY BAKER Priest 


4,557,000 homes where McCall's is read, liked, believed, | 


followed. 


MecCalls 


edited for the woman and her family 


Sm, 
Z L ;. 
> 


RUSSEL CROUSE 
co-author of Life with Father” 


@ We feel that the “new Adam” who is not embar- 
| 


tassed to be seen drying the dishes or attending 
PTA. meeting is a right sort of companion for the 
“new Eve"—the many-sided, resourceful and yet 


feminine woman of today. These two together are 
learning to shape democracy's new home 
| BONARO AND HARRY OVERSTREET 


Treasurer of the United Stotes 


the stronger our families and country will be 


MARGARET CHASE SMITH 


| @ The more that man's place is in the home, then 
| United Stotes Senote 


@ I agree with MeCall’s that man’s place is in the 
home Or. if he’s an Indian, it's in a tent 

GRACIE ALLEN 

CBS TV Hollywood Calif 


Roped od from the July tone of McCall 


established borders to do society a favor, 
it deserves a nod. The Advertising Coun- 
cil, for example, deserves a nod. Many 
matters crying out for human attention 
might have gone unheeded if the adver- 
tising profession hadn’t brought its tal- 
ents to bear on the problem. We have 
fewer forest fires as a result, more blood 
for the needy, fewer injured children, and 
more people going to church. The Ad 
Council has done much, and plans to do 
more. 

Now along comes another public serv- 
ice, and the American Assn. of Industrial 
Editors likewise deserves a nod for going 
beyond its own borders. In this case the 
AAIE has linked arms with the Automo- 
tive Safety Foundation, a_ non-profit 
organization dedicated to education and 
research for traffic safety. This public- 
minded pair is sponsoring a contest among 
the country’s editors of industrial publi- 
cations—backed up by attractive cash 
prizes, to see which industrial editors can 
needle the safety-consciousness of factory 
people the hardest. It’s a big job, but the 


need is bigger. 

The editor of a company publication 
generally has access to the plant group, 
not only through the magazine he edits, 
but often through the plant bulletin board, 
the payroll envelope insert and—indirect- 
ly—through the supervisors with whom 
he is in touch. The editor-on-his-toes can 
give the safety director a mighty assist, 
and now is his chance to demonstrate how 
skillful he really is. 


s When you’ve wiinessed grave accidents 
in mines and factories, you really know 
that you can’t talk safety too often, too 
loud, or too seriously. If the AAIE-ASF 
highway safety contest can prevent one 
‘ree from having a car wrapped around 
it, it will be worth the effort. One life 
saved will be a public service. Woodson 
Knight is chairman of the Traffic Safety 
Awards program; he is located in Room 
605, South Broad St., Philadelphia, and 
he has details for the interested. Anyone 
in the field of industrial editing should 
be. 
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co industry was attacked again 
last week as a prime contributor to 
lung cancer, but a leading indus- 
try spokesman was ready with a 
sharp counterattack. 

Meeting in Buffalo Oct. 11, 


grounds that “there is sufficient) 


ship between cigaret smoking and 
lung cancer.” 

Going to bat for cigarets was 
Lewis Gruber, v.p. and director of 
sales, P. Lorillard Co., maker of 
Old Gold and Kent cigarets. 

In a speech yesterday at the 
Boston Conference on Distribution, 
Mr. Gruber de- 
clared that the 
current “upheav- | 
al” does not 
threaten the. 
“stability or se-| 
curity of the in-| 
dustry itself.” | 

He  expressec 
confidence that 
a solution will be 
found to the 
health problem 
and he presented 
some long-range forecasts on the 
future of the tobacco industry. 


Lewis Gruber 


es Mr. Gruber jumped squarely on 
the filter-tip bandwagon, predict- 
ing that within two years 40 out of 
every 100 smokers will be using 
filter-tip cigarets (10 out of every 
100 do so today). “‘And,” he added 
“most of these will undoubtedly be 
in the king size.” 

Mr. Gruber labeled the king- 
size filter “the cigaret of tomor- 
row.” 

The Lorillard sales executive 
had this to say about the lung can- 
cer question: 

“We do not accept the pessimis- 
tic conclusion that the human 
race will give up tobacco after 350 
years because of unproved statis- 
tical medical findings. 

“We do, however, accept the re- 
sponsibility not to shrug off these 
findings, but to delve deeper, pin- 
point the actual problem, deter- 
mine whether we are in any way 
involved and, if we are, then to 
help solve it. 

“At this very moment, in labor- 
atories throughout the country, re- 
search scientists are working earn- 
estly on grants furnished by the 
tobacco industry toward this goal.” 


a Mr. Gruber admitted the tobacco 
industry currently is going through 
“one of the greatest periods of 
change and upheaval since Amer- 
icans first started smoking cigar- 
ets, before the Civil War.” He 
listed the following five factors 
now operating: 

1. Increasing health conscious- 
ness on the part of the public. 

2. Swiftly changing consumer 
tastes. Mr. Gruber declared that 
“reliable estimates” show the sales 
of standard cigarets are off 15% | 
in the first half of 1954, while) 
filter-tip brands are up 198% and) 
king-size cigarets 5% 

3. Increasing number of brands. 
Since January, 1953, 15 new 
brands have been put on the mar- 
ket. There are now 20 brands or 
sizes selling more than one billion 
cigarets a year, compared to 10 
j five years ago. 
' 4. For the first time in many 
years, there is considerable varia- 
| 


tion in price among the different 
brands, types and sizes. 

5. Rise in mass outlets. Super- 
markets and drug chains are tak- 
ing an increasing share of cigaret 
sales. This has been accompanied 
by a steady increase in carton 
sales. Today 50% of all cigarets 


Is Cigaret-Cancer Tie ‘Sufficient’? 


{and retailers, swamped with the 
| weer brands and prices. ‘Despite 
complaints from some distributors 
and retailers that they can’t afford 


83 


organized scientific body in the | tendency to cancer are both ex- 
cancer-cigaret controversy. The) | pressions of some fundamental 
association is connected with the | cause of a constitutional or hor- 
American Public Health Assn., -monal nature.” 


New York, Oct. 19—The tobac-, are sold by the carton. 


as “consumer tastes become stabil- 


For the present, though, Mr. ability.” 
evidence available of a relation-| Gruber said, it is necessary for all 
segments of the industry to adapt;# The anti-smoking _ resolution 
themselves to these changes. He adopted at Buffalo is believed to 
noted the problems of distributors | be the first formal action by an 


handle th b as,” hi - i its 
Lorillard V. P. Answers Health Group '°..3222.i0scuhnesy teres hues Pets sa 


can’t afford not to handle them. 


Dr. Little added: 


According to the New 


to make the public aware of the! clinical or experimental evidence 
new brand’s qualities and avail-| has yet been brought forward that | 
'cigaret smoking is the positive 
|cause of lung cancer.” 


which held its annual meeting in | 
WBZ Boosts Roy Schwartz 


York | Roy Murray Schwartz has been 
“And the reason, of course, is| Times, the resolution was adopted. named assistant sales promotion 
Mr. Gruber looks for continued pressure from the consumer him-_ by the cancer group “in a smoke- 
introduction of new brands for self, whose wants and needs these | filled room.’ 
some time to come, but he be- new brands are designed to meet.| Dr. Clarence Cook Little, scien- ducer for the Westinghouse radio 
lieves there will be a levelling off, And this consumer pressure is ‘tific director of the Tobacco In- stations since 1951. 
aided and abetted—if not created | dustry Research Committee, ob- 
ized.” He predicted “the gradual | —by advertising, merchandising | jected immediately to the resolu- 
Public Health Cancer Assn. decline and perhaps even ultimate | and promotion tactics designed | tion, declaring that “no convincing The Words are for 
adopted a resolution urging people disappearance of the regular-size 
to stop smoking cigarets on the, standard cigaret.” 


and advertising manager of WBZ- 


-WBZA, Boston. He has been a pro- 


people who cannot afford 


oe 
THE PICTURES. We bring out 
these words so they IMPRESS 
JAY P inasize of anad you can afford. 


“We anne 
not overlook the possibility that WALK Advertising Typography 


excessive cigaret smoking and the. 


11 E. HUBBARD ST., CHICAGO 11 © MO 4-6134 


IN INLAND CALIFORNIA ano western Nevapa) 


DELIVERS MORE FOR THE MONEY 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 

. and in Inland California more listeners than the 2 leading San 
Francisco stations and the 3 leading Los Angeles stations com- 
bined . . . and at the lowest cost per thousand! (SAMS and SR&D) 

In this independent inland market — separated from the coast 
by mountains — the Beeline taps a net effective buying income of 
nearly 5 billion dollars. (Sales Management’s 1954 Copyrighted 
Survey) 


M<CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA ¢ Paul H. Raymer Co., National Representative 


KOW* reno 
KFBK © sacramento 


KWG ost 
KMJ © Fresno 


5 
KERW © pacersrieio 


a EAE, Bah AUT aS Sper. 5. NA ig bee y “ Agee gre atl te 2S 28 ee. ARV RE Ons & ee oO" hs 2 ty id mae estate my ss ag, Rt rk rae of Mk EE ERENS 04 as Bete Med oe re oe bey: cia” vhs a Tak Rap? Se ae SUS sa vee het ae ote eter piven ns : 
vik i A x F : veg tue Si is Pi ug AC Aah Biss Sha at ¥ oh ae Be a NS a ‘ “ : ; “f B Se ae OE VR Sah a IME ate alae AF pie BEA ee PRS Aen seer BF for ce Ge. Spree Meas att ea r ayy 
PrN Aaa ip Aaah ee aa gare ae CAE IS UNI arate Sah, Arta a rae Re ee Se ee v oe eae op Bee. Rene eR ante Tee ae ay sd ee a ae 
Fi “et meet aie a ieee : , : j ay, f ie 5 wet ree "6 be wi 3 , . Sa S iar Eis ae “ sre SAE Ae PLAS Se se Sd t id si we . z 2 ¥ : i: 
sieves comeny: ie 8) 2p Hee . 
aes 
a | ee = 
—_ i q . 
’ : r 
sg ; 
— : 
fe 4 
os 7 
+ 
_ -_ 
| Pee 
; oe 
ay ah o 3 
a eh aN 
ee : bi . oe 
ioe a ra 
ulti A F . e 
‘ | | OYSTER BAR 
ee. —_— a 7 ; 
oe oa - | * Lip 
i oo Be & | j 
: ee. 4 : > i 
ee a5 aa . | | , a ‘ SS ¢ a, ; 
rey zi ies 5 ; ‘id ee. . ) 
ae ee G lew) x 4 ) a - Y : 
pee. e . Z U yy ! . 4 Cea ’ e 
Mie tg , 4 XN JR = aa ‘i 
ae t: J D) ‘ a ~ \ % \, ft 
nee i A > ’ , - ~ 
| , r) - 4 4 7 “a es : 
“ ( KV ft = \\ \\'> IS &. ? 
si c ’ — 44 i . 
= a Ze < CB, . 7 9 > < a Tim ~ gis 
Pat 3 " . . . ~ . f etl ~~ . $ 
oa ty ae Cas = } : pegmatite Ny ¢ yeh a 
ee | ES a i Ee al iat ni Val a * 2) 
ee ga 9 tae . E ag > s : i | 
oo a ce ae oe eee Jie & Le " é Oe ' ie 
ea Dy. * Re ere a / es oe ae i : %, 
i nl shee ag age ee Sum hes . ee 3 
ees ce ee anal ge ae ‘tie \ Lf 4 —— \S i f : 
Rc | ieee 7 gem a. —— 4h : 
os | 4 ‘ 4 ‘ Zz \ & ES oe bh , a Sc 
(fag | oe Pe ~~ 9 ae a : es 
ee : Zz > - “ $ 4 “ 
i = 2 2 = = 
é | ee — Z e q 
Se Fr S— a. } 
| rs Y — { 3 a : 3g * 
as | Wi ee, = Wi . ~ : a 
# | 7 { ‘ a >. i = f rs po ; ro 
or | XS Rae as ¥, (eS = 4, (ian.  @ *« 
f ae am = s 
ee j ‘ 
P's | , 
= : 
ae 
ae ‘ 4 
3 . , | ; 
— | THE 
ae 
_ | 
‘ : : ; 
a ( | 
: . j 
| ee | 
«ase 
aa | 
a  g 
se oe ' 
biz 
‘i i ee 7 : 
ae ; J 
cia A a? 
a i 
oe ee Mt 
' 3 3, ! 
c SAD 


Hf 3: 


design 
publications? 


MACHINE DESIGN is winning more independ- 
ent readership studies than any other design 
publication. Seventeen awards since 1940 
further attest its editorial excellence. 


Godfrey Apologizes, Patches Up Relations 
with Grocers Aroused by Ad Lib on Prices 


| New YorxK, Oct. 19—Arthur and asserted that his own family 
Godfrey has come through another always shops in an independent 
hassle unscathed, this one involv-| grocery store. 
ing National Biscuit Co. and 25,-' CBS says that was the end of it, 
000 irate independent grocers. as far as it is concerned. Matters 
Mr. Godfrey put himself, his went a little further with the spon- 
sponsor and Columbia Broadcast- sor. 
casting System in the line of fire George H. Coppers, president of 
during his Sept. 27 morning show, | National Biscuit, wrote a reassur- 
| when he commented that “an in- ing letter to the retail food group, 
'dependent grocer’s overhead is emphasizing that no offense was 
higher, he can’t possibly charge intended. And last week J. C. Con- 
the low price a clfain can; of reux, president of Cooperative 
/course he can’t.” Food Distributors, came to New 
The comment was made on Na- York to see Mr. Coppers and other | 
'bisco time, in response to a letter Nabisco executives. 
from a housewife. The woman) 
complained that she had to pay | = A recording of the disputed 
42¢ for Nabisco dog food, while| Godfrey program was played dur- 
Arthur advertises it as 39¢. ing these conferences, and accord- 
ing to National Biscuit, Mr. Con- 
# The Cooperative Food Distribu- | reux left satisfied that this was an 
tors of America, which represents “off-the-cuff” remark and did not 
25,000 independents, hit the ceil-| represent the sponsor’s attitude 
ing. Protesting letters and tele-| toward independents. 
grams were dispatched to Mr. | So everybody is happy again. 
Godfrey, CBS and National Bis-| National Biscuit, incidentally, is! 
cuit. ‘leaving the Godfrey program this 
The trade association of retail-| Thursday, but AA was told quite 
€r-owned warehouses was espe-! explicitly—by CBS and by Nabisco 
cially incensed with Mr. God- /—that this had nothing to do with 
frey’s comment that pricing policy the grocer hassle. 
“depends on how much a grocer | 
can get away with.” It reminded Bemis Opens PR Oftice 
Mr. Godfrey and Nabisco that, n mis. formerly direc- ; 
Cooperative Food members have |tor of a rth for Abraham {222 ne ae See 
an annual sales volume of $7.5 bil-|g Straus, has opened her own display bin is part of General 
lion, “about 20% of the nation’s | public relations office at 122 w. | Foods Corp.’s November Jell-O 
retail food business.” 13th St., New York. She will spe- | Pudding promotion, which includes 
“We are proud and jealous of | cialize in staging store openings, ads in Country Gentleman, Family 
our reputation for honest service | fashion shows, industrial exhibi- Circle,Good Housekeeping, House- 
at fair competitive prices,” the tions and other special events. hold, Ladies’ Home Journal, Life, 
grocers’ group told Mr. Godfrey. Parents’ Magazine, Progressive 


“We th ht y vould like t . é 
Mont. psamay el yon pe rss a Bleecker Joins SMI Statt Farmer, Successful Farming, Town 


correct the unfortunate and er-| Phillip H. Bleecker, formerly Journal, True Story and Woman’s 
‘roneous situation occasioned by West central editor of Chain Store Day. Young & Rubicam is the 
| your remarks.” Age, Chicago, has been appointed agency. 

to the new post of committee sec- 
retary for the Super Market In- 


|# According to James Seward, ~~. vision Network. The 15-minute 
/CB3 v.p., Mr. Godfrey made stitute. program will originate from Chi- 
‘amends on the following day’s ' p P , cago and be seen on Friday after- 
_ show. He explained that he did not DuMont Signs Swift for ‘Baby noons. It will feature Swift’s 
mean to cast any reflection on in- Swift & Co., Chicago, has signed meats and egg yolks for babies. 
dependents, that prices do vary a to sponsor “All About Baby” for McCann-Erickson, Chicago, is the 
few pennies all over the country 52 weeks over the DuMont Tele- agency. 


y PAYROLL 
SPENDING 


“= 


The $8,000,000,000 Armed Forces 
payroll is uniquely unencumbered. Show Military 
consumers how to spend it through low-cost advertising 
in the top-circulation Times Network of Service 
Publications. Write for rates, market data and 


How-to-sell information. 


ARMY TIMES 
AIR FORCE TIMES ¢ NAVY TIMES 


(Members: ABC) 


THE AMERICAN DAILY 


(Combined with Air Force Daily in Europe) 


THE MILITARY MARKET 
(Monthly magazine for Military Buyers) 


All published by 
ARMY TIMES PUBLISHING CO. 
3132 M St. N.W., Washington 7, D.C. 


U.S. Offices: Boston, Chicago, Los Angeles, New York, 
San Francisco — Foreign Offices: Casablanca, 
Frankfurt, London, Paris, Rome, Tokyo. 
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Ford Expands Its 
Merchandising and 
Product Planning 


DETROIT, Oct. 19—Ford division, 
Ford Motor Co., is expanding its 


merchandising and product plan- 
ning activity to find out more. 
about automotive customers and | 
develop new _ products. closely | 
matched to their requirements, | 
L. D. Crusoe, v.p., Ford Motor | 
Co., and division general manager, 
announced. 

Chase Morsey Jr. has _ been 
named manager of the new mer- 
chandising and product planning 
office, which succeeds the product 
planning and programming office 
Mr. Morsey directed since Decem- 
ber, 1952. 

Mr. Crusoe explained that the 
new organization will step up 
Ford division’s marketing re- 
search and product planning. 


# “The automobile market is a 
moving target, and we intend to 
continue to develop and produce | 
more and more of the things peo- 
ple want, using modern merchan- | 
dising techniques to keep us on | 
the target,” Mr. Crusoe explained. | 

Four major executive appoint- | 
in Mr. 


ments have been made 
Morsey’s new staff. 

C. F. Goyert has been named 
car planning manager. He joined 
Ford division in June, 1951, and 
was assistant to the product plan- 
ning manager in charge of mer- 
chandising plans prior to organi- 
zation of the new office. | 

David W. Lee has been appoint- | 
ed truck planning manager. He | 
has been with Ford Motor Co. 
since 1946, and was manager of 
the former tractor and industrial 
engine division from September, 
1950, to August, 1953. He became 
industrial engine department 
manager in the former Ford di- 
vision product planning and pro- 
gramming office in February, ’54. 


} 
@ Robert J. Eggert is the new | 
manager of business research. He) 
came to Ford division in 1951 as 
manager of the consumer research | 
department, and has been program 
planning manager since January, 
1953. 

E. H. Sonnecken has_ been 
named programming manager. | 
He joined Ford division in July, | 
1953, as manager of consumer re-| 
search, and directed that work as | 
well as the market planning de-| 
partment prior to organization of 
the new merchandising and prod- 
uct planning office. 


Dowd Tells Reps 
to Offer Agencies 


More Merchandising 


NEw York, Oct. 19—John C. 
Dowd, president of John C. Dowd 
Inc., Boston, and Dowd, Redfield & 
Johnstone Inc., New York, last 
week told newspaper reps they 
aren’t giving agencies enough help. 

Mr. Dowd, in a luncheon address 
to the New York chapter of the 
American Assn. of Newspaper 
Representatives, pleaded for more 
facts—‘“‘not sales eloquence”—and 
merchandising aids from newspa- 
pers. 

The agency head reminded the | 
reps that they have a “deep selfish | 
interest” in seeing that newspapers | 
get local retailers to push nation-_ 
ally advertised brands. 

He pointed out that without this 
merchandising help at the local 
level, goods will not move off 
shelves in sufficient quantity to 
justify advertising. 

Mr. Dowd said that in today’s 
marketing scene, properly-pack- 
aged, properly-priced and proper- 
ly-displayed goods will sell with- 
out advertising. It is advertising’s 
job, he said, to speed up this proc- 
ess, but little can be done if news- 


papers won’t go to bat for their 
advertisers. 


# Mr. Dowd also asked for restor- | 
ation of the cash discount and for 
an end to the discrepancy between 
national and retail ad rates. He 
suggested that the recent increase 
in co-op advertising had a lot to 
do with the national-retail dis-| 
crepancy. 
Mr. Dowd said that much of this | 
co-op advertising is really sub- 
sidized 100% by manufacturers. He 
pointed out that agencies and reps 
are losing out on this co-op busi- | 
ness, and he said manufacturers | 
themselves weren’t doing too well | 
with it. 
On his side, Mr. Dowd promised | 
to give the newspaper reps a! 
square deal. He said that he par- 
ticularly doesn’t want to see them | 
waiting in reception rooms. He told 
the reps that if they ever find 
themselves waiting around in the 
Dowd reception room, they should 
pick up the phone and call him. 
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i ir culation 13,736 p1954* nest 
i olun tar y Paid C P 6 MONTHS 
Highest v in the Field... ,\\99 J 


*ABC Publishers 
Statement, 
months ending 


Means new circulation June 30, 1954. 


growth . . . definite 


Average total net paid, including 
bulk, ABC Publishers Statements, 


leadership among all 6 months ending Dec, 31. 


hospital publications! 


1 faa 6 Editorial departmentalization 
\ hie ul assures readership penetration 


. 4 , a) AR department heads — 
Q 0 Q Dp it al , B publication | \ \ <— the specialists who initiate 
Managememt | 


hundreds ' of hospital pur- 
h chases. High pass-along read- 
| 
CLISSOLD BUSINESSPAPERS: eet ( ~~ — 


= fal ership — 47,038 readers per 
ail a j | issue. ee ax bie 3 


BAKING INDUSTRY * HOSPITAL MANAGEMENT + THE CANN 


Most publications would shy away from asking 
thousands of business leaders to name the publica- 
tion each ranks first in importance to himself. This 
is a laurel many magazines and newspapers com- 
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You'll want to read the complete report . . . how 
it was made . . . how its impartiality was assured. 
It ranks and names 84 publications. Every state in 
the country is included. 


pete for. But, if you don’t ask, how can you learn? 


Of 4,948 corporate directors and officers who 
recently answered an un-aided recall questionnaire 
from Erdos and Morgan, independent research 


organization — 


— 49.8% said they read The Wall Street 


Journal 
26%) 


— 35.2% said The Wall Street Journal is 
“most important” to them, from among 
all their newspapers and magazines. 
(Next publication: 17.5%) 


Here's information for your own marketing strat- 
egy. Take steps right now to learn how you can 
bunch your best business prospects through one pub- 
lication... The National Business Daily. 

To get your own free copy of the 1954 READ- 
ING PREFERENCES OF CORPORATE OFFI- 
CERS AND EXECUTIVES IN THE UNITED 
STATES, phone, wire, or write on company letter- 
head to: The Wall Street Journal, 44 Broad St., New 
York, New York; 711 
West Monroe St.; Chi- 
cago, Illinois; 911 Young 
St., Dallas, Texas; 415 
Bush St., San Francisco, 
California. 


regularly. (Next publication: 
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Charles Dixon Studio Moves 

Charles Dixon Studio has moved 
to Briarcliff Manor in Westchester 
County, New York. 


LIKE BARBED WIRE 


No paper covers Central Florida's 
quarter-million people like the Orlando 
popers. 

The Reason: No other paper, Tampa, 
Miami or Jacksonville, can give them the 
space we do. We have all sorts of editions 
for all areas of Central Florida. 

It is just mechanically impossible for 
these far-flung cities like Miami, Jack- 
sonville and Tampa to do this kind of a 
specialized job that we do. 

We keep Central Florida's readers pro- 
tected with our service like a barbed wire 
keeps our cattle on the range. 


Orlando Sentinel-Star 


Orlando, Fia. 
Nat. Rep. Burke, Kuipers & Mahoney 


TV, Newspapers’ 


Efforts Mutually — 
Helpful—Herbert 


Cuicaco, Oct. 19—Television 
may prove extremely helpful to 
newspapers—especially evening 
papers—in the approaching era of 
color tv. 

This unusual and optimistic 
view of the competitive outlook 


‘for advertising media comes from 
/a man well qualified to discuss it, 


John K. Herbert, executive pub- 
lisher of the New York Journal- 
American. Previously he was 
vice-president in charge of sales of 
National Broadcasting Co., after 
years of experience in the maga- 
zine field. 

“Television keeps more people 
at home,” said Mr. Herbert in the 
course of an interlude in his work 


Sales Managers! Manufacturers! 
At Last! Just What You’ve Been Looking For! 


A Lightning-Fast, Low Cost, 
In-Store Merchandise 


Exchange Service! 


... Without tying up 
your staff, hiring new 
men, cluttering up your 
warehouse, or adding 
to your overhead! 


Say goodbye to all the headaches 
that come with the problems of 
replacement or exchange of mer- 
chandise—foods. drugs. soaps, 
toiletries—anything sold in retail 
outlets anywhere. 


Take advantage of a unique service 
that offers a rapid, certain, and 
economical new way to exchange, 
replace, or remove in-store mer- 
chandise. The answer is no farther 
away than your phone. Simply 
call (or wire or write) the nearest 
office listed below. Tell us what 
you want done, whether you want 
your merchandise exchanged, re- 
moved or replaced—in a hundred 
stores or a hundred-thousand— 


in one city—a territory—or 
throughout the United States 


and Canada. 


We have trained personnel cover- 
ing every city in the United States 
and Canada. We have trucks, 
warehouses, shipping, and billing 
facilities. Your regular staff is 
left free to sell. You don’t have to 
hire a single extra man. You 
don’t need additional warehouse 
space, nor do you add a penny of 
bookkeeping, tax accounting, cor- 
respondence or any other over- 
head cost. 


You actually pay far less than it 
would cost you to take on the job 
yourself—not counting lost sales, 
lost time, and the thousand and 
one headaches. 


Next time you have a merchan- 
removal or re- 
placement problem—phone, wire 
or write. We'll send one of our 
top men instantly to tell you 
exactly how much we can do for 
you and how little it will cost you. 


dise exchange, 


Advertising Distributors of America, Inc. 


NEW YORK 17 
400 Madison Ave. MUrray Hill 8-6500 
ALBANY, N.Y. 
268 Central Ave. Albany 5-243] 
CHICAGO 5 
624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 
Third St 
DETROIT 26 
834 Bagley Ave. WOodward 2-1174 
PHILADELPHIA 47 
N. E. Cor. Broad & Washington Ave. 
HOward 8-9610 
PITTSBURGH 22 
243 First Ave. GRant 1-1100 
SAN FRANCISCO 3 
809 Mission St. GArfield 1-1066 
LOS ANGELES 7 
151 W. 27th St PRospect 3064 
CANADA: TORONTO, ONT. 
308 Coxwell Ave. GErard 7568 


509 W. MAin 6062 


Serving many of the leading 
manufacturers throughout 
the United States and Canada 


with Hearst Advertising Service, 
here. “That is highly significant to | 
a newspaper publisher—particu- 
larly to one whose papers ge into 
the home in the evening. 

“We have been noting the trend 
in this direction, which has been 
confirmed by the studies of Cun-| 
ningham & Walsh in Videotown, | 
the ‘typical’ community which has 
been revisited at intervals to de- 
termine how television has been 
affecting the readership of printed 
media [AA, Oct. 18]. 


that following the introduction of 
tv, newspaper reading increased. | 
This was largely because, as the |; 
novelty of the new entertainment 
medium wore off, viewing became 
much more selective. 

“People are at home more, but 
they are looking at tv less con- 
tinuously than they did in the 
earlier phase. Though viewers are 
still greatly interested in tv, they 
have more time to read the even- 
ing newspapers. 

“They read them partly to find 
out what is going on in television 
and radio. That is why we carry 
in our daily issues such a large 
section devoted to this subject. 
Complete daily program listings 
every day, plus complete weekly 
program information on Sunday, 
make our newspaper a logical 
source of information, enabling 
readers to get the most out of 
televiewing and radio listening. 

“William Randolph Hearst 
pointed out in the early days of 
radio that it would stimulate in- 
terest in newspapers, because of 
listeners’ desire for more informa- 
tion about radio itself, as well as 
about the subjects which were cov- 
ered by broadcast programs. The 
same thing is proving true of tele- 
vision. 


as “For example, many popular 
and successful news programs, 
such as that of John Cameron 
Swayze, are carried to New York 
televiewers early in the evening. 
The viewer who is keenly inter- 
ested will turn to his newspaper 
to get more complete details. 
Here, as in radio, the two in- 
formation services help each oth- 
er and stimulate interest in each 
other’s services. 

“When it comes to color tele- 
vision, which is moving rapidly 
into the picture, we can be sure 
that advertisers will want to use 
the flexibility of local newspapers 
to support their merchandising ef- 
forts in key markets, and to pro- 
vide impact close to the point of 
purchase. Color in newspapers, 
reproducing brand names and 
package designs, will supply in- 
tensive market coverage and read- 
er impact that will enable users of 
color tv to cash in on their heavy 
expenditures. They can do so in 
the only place where it really 
counts—the stores where their 
products are sold.” 

Mr. Herbert, who has directed 
the sale of space in Hearst maga- 
zines and of time on NBC radio 
and tv networks, believes that 
the trend toward a magazine 
format in tv programming is sig- 
nificant in the newspaper field 
also. 


s The numerous popular features 
which are carried by the Journal- 
American are held together, he 
‘said, by thorough news coverage 
‘at the local, national and interna- 
tional levels. The news is con- 
| densed for quick and easy read- 
ing. 

| “Television has made America 
sports-minded,” he added. “The 
development of Sports Illustrated 
by Time Inc., is an indication of 
that trend. That is why we devote 
more space to sports than any 
other New York newspaper, em- 
phasizing columnists like Bill 
Corum and Frank Graham, who 
provide the comment and inter- 
pretation which sports fans find 


s “Their reports, you recall, show| @ 


_GOLDILOCKS AND THE TIGER—Ronson 
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Greve she warts ment Sesariane fighter 


Ke Reem 


eo 


Corp., Newark, N. J., will promote 
its new Essex tighter (24-kt. gold 
plated or in jeweler’s bronze) with 
this color page in Nov. 1 Vogue, 
Nov. 20 New Yorker, Nov. 22 Life 
and Nov. 30 Look. It’s the work of 
William ii. Weintraub & Co. and 
art director Paul Rand. 


so absorbing.” 

Not only is Mr. Herbert con- 
vinced that tv will help all news- 
papers, and especially the Journal- 
American; he is carrying this story 


Pulse Network 

Radio Ratings 

Nineteen Markets 
July-August, 1954 


Rank Program Rating 
1 My Little Margie (Philip Morris, 

NOUN Sciabesosersercosucenoe Pobrenackiseeenarens< 5.6 
2 Garry Crosby (Sustaining, CBS) ...... 5.3 
3 Suspense (Auto-Lite, CBS) ............ 5.2 

| 4 Gangbusters (Wrigley, CBS) .......... 5.0 

| 5 Juke Box Jury (Toni, CBS) .............. 5.0 
6 Gunsmoke (Liggett & Myers, 

I stabistevinsininanianisiealadretenescenseses 4.8 
7 My Friend Irma (Carter Prod- 

a | SReaeenperenreesnebarptcprr yp at eree 47 
8 People Are Funny (Amana, CBS) ....4.6 
9 Best of Goucho (DeSoto- 
Pes FIG - 6s sccsessisscsessesecoseed 4.5 
10 Godfrey’s Talent Scouts (Lipton, 
NIE stags acs sceatbanseacksssecisccecnacestectinns 4.5 
MONDAY-FRIDAY DAYTIME 
1 Guiding Light (P&G, CBS) .............. 6.6 
2 Helen Trent (Whitehall, CBS) .......... 6.6 
3 Ma Perkins (Oxydol, CBS) ............... 6.6 
4 Our Gal Sunday (Whitehall, 
INE 5 sis tctsindeetasenstcscnrpsasricccsacnmenend 6.6 
5 Perry Mason (P&G, CBS) ..........00 6.6 
6 Road of Life (P&G, CBS) ................ 6.6 
7 Young Dr. Malone (P&G, CBS) ...... 6.6 
8 Wendy Warren (General Foods, 
REID sssissanciasvs onanttcaaeaatetmaatinesy ints 6.4 
9 Arthur Godfrey (Several sponsors, 
NOIOD, -  sacharisictcvccteateprenadatedeniiniiens 6.3 
10 Nora Drake (Toni, Bristol-Myers, 
SII. csnsnicnrovivermshiashightemmencasestiues 6.3 


SATURDAY-SUNDAY DAYTIME 


to Hearst Advertising Service of-| 
fices all over the country, and to. 
advertisers end agencies with, 
whom they are in contact. 

“So far,” he concluded, “nobody 
has taken serious issue with the, 
ideas I have outlined. Television | 
isn’t a big, bad wolf as far as we) 
are concerned; it will help us make 
a bigger and better newspaper. 
Our issue of Oct. 10 was our big- 
gest Sunday paper in 25 years, a 
fact which helps to make the 
point.” 


McGraw-Hill Names Clay 


David M. Clay has been ap-. 
pointed radio and television pro- 
gramming specialist by McGraw-| 
Hill Book Publishing ie. New| 
York, in what is believed to be. 
the first job of its kind created | 
by a book publishing organization. | 
Mr. Clay will handle local and na- 
tional distribution of complete ra-_| 
dio and tv packaged programs. 
based on McGraw-Hill books and 
films. Previously he was with Har- | 
court, Brace & Co. and Dodd, 
Mead. 


1 Stars Over Hollywood (Carnation, 


NIN Sesiusas be dasbcinnadaviassideatahivtotecniesd 4.4 
2 City Hospital (Carter, CBS) .............. 4.1 
3 True Detective Mysteries 
__ (Mutual) satahsieiasbeedacenetanteadessxcobuxctet 4.0 
| 4 e (Sustaining, CBS) ............ 3.9 
The Shadow (Participating 
sponsors, Mutual) ..........ccccceeeeee 3.9 


Trendex TV Ratings 


Oct. 1-7, 1954 
Ten Multi-Station Markets 
RANK PROGRAM ~werr 


1 I Love Lucy (Philip Morris, CBS) . 
2 Toast of the Town (tincoln = ag 


MIEN s::seusssexounetuanabarstcaceeanenin 40.9 
3 Jackie Gleason (Schick, Sheaffer, 
PI, RUUD cc cacsvidiers <écrssndoaines 38.4 
4 Dragnet (Liggett & Myers, NBC) ..35.6 
5 This Is Your Life (Hazel Bishop, 
en NEED: sicsirnucecndesactetibentsitens went 34.5 
6 Groucho Marx (DeSoto-Plymouth, 
SUNT: icuctsbutatesuctisccdoneteaaiebaceneanioels 33.3 
7 Godfrey's Talent Scouts (Lipton, 
SREP EI Sena es esis Loe 31.5 
December Bride (General Foods, 
REE ica ivi tuladeoanaemceesiaidotnssidleabeiia 31.4 
Godfrey & His Friends (Toni, 
Frigidaire, Pillsbury, CBS) ............ 31.2 
10 Jack Benny (Lucky Strike, CBS) ....30.8 


ROANOKE | 


as a Test Market? © 


OF 15 retail trading 
centers # the 
Roanoke 


ROANOKE isan 
IDEAL TEST MARKET! 


ROANOKE 


TIMES AND WORLD- NEWS: 
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Advertising Age, October 25, 1954 


National Nielsen Ranking of Radio Shows | 


Two Weeks Ended Sept. 11, 1954 
All figures copyright by A. C. Nielsen Co. 


Current Homes* 
Rank Program (000) 
EVENING ONCE-A-WEEK, (AVERAGE FOR ALL PROGRAMS) (886) 
1 Pe FAR PUNE, CII, TO ves cccececceccsccalcsscsscoscebscsssvecescsanssentsccrtcan’ 2,566 | 
2 Covenpnet Celeett GB ey, BOI) anna case csctsreecicssccsensnesovscsccsiesecisessisnsesoasais 2,426 | 
3 Best of Groucho (DeSoto-Plymouth, NBC) ......cccccccsccessceseseesssenecsereeseneetens 1,959 | 
4 Roy Rogers Show (Dodge division, Chrysler, NBC) ............:cccccsseesseseneee 1,959 | 
5 Be a CN I We I I cs alsscinssosn deoneed prcncocencatcscnnatsonad 5 anddiens 1,819 
6 Sr WN ics HIND hc asnsthvsceets inn seccotsnesasccencccorssveccnevenncsponties 1,773 , 
7 emmmmemn CURe. Fa IID. sree carenicties cocnesccsacse ssi csasicssesaseonccen's ts 1,633 | 
8 Arthur Godfrey's Talent Scouts (Lipton, CBS) ...........ccccccccceeseeseeseeeeneees 1,539 
9 We ae Hele GH, TR, FD eases ctsscrccpnicccscesnascsssccavccdscccssossnccssoseseces 1,539 
10 SN TIN Ot Py MIE Aiorec ay essiicchenecctegnivisecossincesecenscscesenisonn s cleans 1,493 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (886) 
1 News of the World (Miles Laboratories, NBC) .................0....ccccccecceeeeeeees 1,586 
2 GUNN II IN, IN gc cs cacescandnnca # sisnsnacokdtclecsacbiniasacesenetesnetenes 1,539 
3 I CS I a iaisassccanscscaxascshtactdanendnssesevecerentansatlbon 1,306 
WEEKDAY, (AVERAGE FOR ALL PROGRAMS) (1,586) | 
1 Helen Trent (American Home, M-W-F, CBS) ..........0..cccccccccceeeeeeseeeseeeeernee 2,566 | 
r 4 Helen Trent (Participating, Tues. & Thurs., CBS) ..........:cccccccsscceseeesseeees 2,426 
3 i I ss aa tnicaaeepncdinnsinenessseid 4 aha tghasoieicbad tual 2,426 
4 Sn I I I oo 00 55 sess diavancnanedaagchaavebiauns Wadasatnianswemmueieuel 2,332 
5 rn ID I oc. <5. sds nea acasodnadensyousansenbeuinastbubaderseembiael 2,286. 
6 Pe re I I 62s soos seach dineieiancsanvsqneiacmuabenioanensvcntoied 2,239 | 
7 Our Gal, Sunday (American Home, CBS) ............:..ccccccccceseceeceeesteeeeesseeees 2,192 | 
8 I I TIE aaidiisasessicssstncsesscastnlecieidsivens shaededoneistseatenenl 2,192 | 
9 FE I TE, ig GD «a Rarcsiiesiiiceicsvcesssiivenésosnsibinodesssinceksualsnoeal 2,192 | 
10 RIOIINNIIE AMEND DUP MND sii sn cocsdcnsccanesssieussavncuecsoveheqdeidenteaeh cetdenedsseaenerne 2,192 | 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (513) | 
1 The Shadow (Harrison Products, MBS) ..........cccccccc00¢ ccccsssseecceeeeeeeseeveees 1,259 
2 Sunday Gatherin’ (General Pads, CBS). .....5:.0cccccesessesosecscsssoscosssesesecoresese 900) 
3 Rene Grmmnm: (Crt Umleeh, BADD) cscs... ccnisicssccssiecesccescscccssccscccoseccccecscess 933 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (933) | 
1 Stars Over Hollywood (Carnation, CBS) ..........ccccccccsscscescssessescesseseceseanenees 2,192. 
2 RN, I ss sosisaaccceevsconnnss » ssdbensckedveuennssenesancduace 1,866 
3 ie PURI ME IROD CORD sis caes xs tasevisicicies cssenacrscninssstasststsadessitetasdanisannsen 1,866 


*The percentage of homes reached (’’Nielsen-Rating’’) may be determined by com- 
paring the total number of homes reached with 46,646,000, the 1954 Nielsen estimate of 
total U. S. radio homes. 


National Nielsen-Ratings of Top TV Shows | 
Two Weeks Ending Sept. 11, 1954 | 


All figures copyright by A. C. Nielsen Co. 
PROGRAM POPULARITY* TOTAL HOMES REACHED 


wy Homes 
Rank Program | Rank Program (000) 
1 Dragnet (Liggett & Myers, NBC) ....46.5\' 1 Dragnet (Liggett & Myers, 
Public Defender (Philip Morris, - UIUEED -| sstiphdde neyealecalabiecitovek’ esate 13,955 
IIE destevituiss naa uetwceinentt 38.9 2 Public Defender (Philip Morris, 
3 Best of Groucho (DeSoto-Plymouth, | I Shised FicstsseceGliasctasanavaiiceeion 11,662 | 
>, ie OPER He ROP Er es waieg Apion 36.1, 3 Best of Groucho (DeSoto-Plymouth, 
4 Ford Theater (NBC) ...........-..00.0000 35.1 | IE AE SER eee SS 10,862 
5 Toast of the Town (Lincoln-Mercury, | 4 Toast of the Town (Lincoln-Mer- 
ES eee 34.7 | WO, TIED ais sscrcctescessrsseasies 10,188 
6 Miss America Pageant (Philco, _ 5. Ford Theater (NBC) «00... 10,140 
SY dh uiats << cudiudgadhechtiarie we dteeanased 34.2, & I've Got a Secret (R. J. Reynolds, 
7 I've Got a Secret (R. J. Reynolds, TEE dabixicrearsteikssstesaeteas beacon 9,607 
eee eiersia! 32.9| 7 Masquerade Party (General Foods, 
8 Masquerade Party (General Foods, | NGIEED. siissn0s 4. cnntssiiesbloweswaacsessinns 9,593 
EE one 32.3, 8 This Is Your Life, (Hazel Bishop, 
9 This ts Your Life (Hazel Bishop, ea ey ee 9,206 
DE cehesedeiitic tate ucauntecnes sa sesretie 31.9 9% Robert Montgomery (S. C. Johnson, | 
10 Arthur Godfrey’s Talent Scouts em Se eon ee 9,017 
hs SORE essceeiccs sxscesvinersctsstie 31.8 10 Arthur Godfrey’s Talent Scouts 
*Percentage of homes reached in area GOR MOMIED: cteicbeesadestcecsscan dense 8,958 


where program was telecast. 


Betty Gersh Forms Studio \organized a free lance art depart- 

Betty Gersh, formerly art di-| ‘ment of advertising agencies, to 
rector of Esmond Associates and be known as Studio G, at 95 Mad- | 
Daniel & Charles, New York, has ison Ave., New York. 


| 


* DO YOU HAVE SOMETHING TO SAY 
TO PACIFIC COAST FOOD PACKERS? 


If you wish to present your advertising message to 
western packers of canned, frozen, glassed and dried 
foods, we cover the field effectively and at a lower 
cost than any other method. 


Published on the 10th and 25th of each month since 
1939, we feature top news of the food processing 
industry in California, Oregon, Washington, Idaho, 
Utah and Arizona. 


Our newsletter format assures that no ad can be over- 
looked. Our top news assures attention from top men. 


WRITE FOR SAMPLE COPY AND RATES 


WESTERN PACKING NEWS SERVICE 


PUBLISHED BY S. D. McFADDEN NEWS BUREAU 


7 FRONT STREET © SAN FRANCISCO 11 © CALIFORNIA 
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PRODUCT 
BE IN HERE 


YOUR STORY 
SHOULD BE 
IN HERE 


It sells for you all year long 
because it’s referred to all year 
long by 41,000 subscribers—your 
prime prospects in car and truck 
dealerships and factories. 


Service managers, parts managers, 
presidents or owners and 

factory executives refer to 
AUTOMOTIVE NEWS 
ALMANAC throughout the year 
for the authoritative information 
they need—new product and 

new model data, statistics, charts, 
graphs, historical data. And 
these are the readers who buy, 
sell, recommend, specify, your 
type of product or service. 


Closing date, first forms, March 15, 1955. 
Publishing date, April 25, 1955. 


THE WEEKLY NEWSPAPER OF AMERICA'S NO. 1 INDUSTRY 


Place your advertisement where 
it will speak for you all year long 
in the AUTOMOTIVE NEWS 


PENOBSCOT BUILDING . ALMANAC for 1955. 


DETROIT 26, MICHIGAN 


’ ania Cee ee 


REPRESENTATIVES 


New York Edward Kruspak, Aadvertisinis Maneger, “($1 E. 42nd St., Murray Hill 7-657) 
| Chicogo—J. Goldstein, Western Monager, 360 N. Michigan Ave, Stote 2-62 
be bes Angeles—R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
; _Detroit—Dick Webber, (2666 Penobscot Bidg., Woodward 3-0495 
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Adman’‘s Alarmed Because 
Experts Disagree 


To the Editor: James D. Woolf's 


discussion of the Shell Oil ad in 
column of Sept. 27 aroused a 
recollection of a previous discus- 
sion in your pages of the same ad 
by the anonymous Creative Man. 

Now, I am not a chronic “view- 
er-with-alarm,” but when I find 
that one ad has produced such di- 
ametric reactions in two supposed- 
ly authoritative observers, I be- 
lieve there is much cause for 
concern among the advertising 
profession. 

In his column, Jim Woolf her- 
alds the Shell ad as an example of 
hard-sell advertising, ‘‘a fine piece 
of adult salesmanship in print,” 
copy that “arrests, informs, im- 
presses, impels.” The Creative 
Man, on the other hand, baldly 
states that the demonstration fea- 
tured in the ad leaves him un- 
moved. And he admits that he’s 
not even going to read a piece of 
copy like that, although he obvi- 
ously did, anyway. He insinuates 
(a nasty habit of his) that the ad 
is neither informative nor helpful, 
nor is it simple and easy to grasp. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


fact that this one ad could produce 

almost exactly opposite attitudes 
‘in the minds of two advertising 
authorities. 
demonstrated his right to the title 
over many years, and I’m sure the 
/mysterious C. M. is equally expert 
ior you would not permit his views 
‘to be foisted off on your reader- 
‘ship. If experts can take such op- 
posing views of an advertisement, 
where is the science to which 
everyone is trying to reduce ad- 
vertising? 

Advertising has long been 
sneered at as a collection of folk- 
lore, old wives’ tales and personal 
opinion. At one time, it may have 
been no more than that. But now, 
it is to be hoped, and it is fre- 
quently proclaimed, great objec- 
tivity has been introduced into 


advertising, bringing it closer to 


the status of a science, if somewhat 
inexact. 


I do not look on research and 
statistical procedures as the salva- 
tion or the foundation of advertis- 
ing. Hyper-objectivity can be more 
of a hindrance than a help in guid- 
ing advertising policies. Still, at 


‘this point in the history of psy- 


Woolf has certainly) 


demning or extolling the same ad, 


obviously on the basis of nothing 


more than personal prejudice. This 
will do nothing to enhance the 
stature of advertising. 

RIcHArRD C. SMITH, 
Advertising Manager, Rural 
Electrification Magazine, 
Washington, D.C. 
Unfortunately, advertising—like 
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create interest in a new line of; 
products which we are handling. 

We found this method very sat- 
_isfactory and believe we are the 
first to use this means of advertis- 
ing in industrial sales... 

W. T. HAtL, | 
| The C. P. Hall Co., Akron, O. 
_ Shorthand messages in adver- | 
been popping up for years. He who. 
claims a “first” is likely to devel- 
op an argument. 
* a * 


Finds Cheesecake Unpalatable 


To the Editor: Not ordinarily 
_quick to condemn, I didn’t feel 


tising and sales promotion have | 


motivation research—is still at| moved to object the first time you 
least as much an art as it is a| gave coverage to the uncovered 
science, which means that there| models in the Cellu-Craft ads. But 


are differences of opinion, not sus-' when you added Hartog to the 
ceptible to absolute verification. As other half of your big page, I be-'| 


by lewd illustrations isn’t likely 
to spoil his fun by reading a sales 
message—even it one goes along 
for the ride. ‘ 
What say: Ap AGE for those who 
want to see good advertising prac- 
tices, and the private peep-show 
for those who want to see girlies? 
E. MICHALS, 
Advertising Manager, Metal 


Removal Co., Chicago. 
* 


Audit Bureau's New Folder 


Should Interest Agencies 


To the Editor: Re your editorial 
“Agency Bureaucrat at Work,” 
next time I hope the gentleman is 
sent a copy of our new folder, 
“The Best Things in Advertising 
Are Not Free.” This just came off 
the press yesterday and is being 


for the comments of the columnists 


who write for AA, they are under 


no compulsion to agree on any- 
thing. 

se oe é 
Akron Company Had Success 
with Shorthand Ads 


To the Editor: I note, with much 
interest, in the Aug. 9 issue of 
ADVERTISING AGE a small reprint 
titled “GREGG-ARIOUS COPY.” 
I don’t mean to steal any of Irving 
S. Manheimer’s “thunder” but 
enclosed you will find a copy of an 
advertisement which we ran 
March, 1954, on Page 985 of Rub- 
ber Age, and also in April, 1954, 


gan to think this may become aj put in the hands of our publisher 


weekly feature in your otherwise | 
worthy publication which gets big- 
ger and dirtier. 

Granted, it’ll make some eye- 
balls whistie as they rotate. It’s 
also true anyone who is offended 
by such vuigar display is free to 
quickly turn the page. However, 
that’s not the point. 

When I subscribed to AA I be- 
lieved it was a reputable publica- 
tion from wiiich I could gain in- 
formation and news without being 
embarrassed if my wife happened 
to thumb through it. I was because 
she did. 

“Ads” like those given promi- 


All of which, I think we can say, chology, there should be general 
would be essential to any adult agreement on the basic motivation- 


on Page 112 of the India Rubber | seg 
World. While this advertisement |®€nce and praise just add volume 


salesmanship, in or out of print. 
Perhaps this all sounds picayun- 

ish up to this point. I don’t think 

it is. The crux of my fears is the 


‘al factors in human conduct. 
_ And yet, here, in a reputable) 
|journal of the profession, we find | 
i'two respected commentators con-| 


was running in the trade journals 
we supplied our salesmen with re- 
prints to leave with both purchas- 
ing agents and their secretaries to 


with 192.229 daily cireulation, 


The News is Texas’ 


largest daily newspaper. 


It leads the Houston Chronicle's 190.568, 


Houston Post's 188, 


7-7 


wa, 


Dallas Times Herald’s 155.852, 
Fort Worth Star Telegram’s (evening) 129,513, 
Houston Press’ 124.256, 


Fort Worth Star Telegram’s (morning) 116.680, 


San 
San 


San Antonio News 


Fort Worth Press’ a 


Only the larger circulation 
of The Dallas Morning News 


affords sufhicient coverage 
to sell big Texas” biggest market 


rs 


— the 72 North Texas counties 
that look to Dallas. buy 


in Dallas. visit with 


Dallas 


each morning through 


The Dallas Morning 


News! 


Antonio Light's LOL,992, 
\ntonio Express’ 72.144 


63.668, and 


1.216. 


Ghe Dallas Morning News 


CIRCULATION 192,229 — SUNDAY 200,701 
(Publisher's Statement: March 31, 1954) 


More people BUY The News...more people READ The 
News...more people are INFLUENCED by The News 
than any other morning or evening newspaper in Texas. 


Cresmer & Woodward, Inc., Natl. Rep. © New York e Chicago « Atlanta e Detroit ¢ San Francisco * los Angeles 


‘to the critics of advertising who 
‘can rightly shout advertisers go 
\from exaggerations to lies, and 
'from cheesecake to mud pies. They 
|won’t bother to say only some ad- 
'vertisers are guilty. 

As one of the spokesmen of the 
| trade who continually advocates 
| good ad practices, how can you 
| say sex sells shirts and packaging? 
Sure, it gets attention, but what 


of the naive principle that states 


| products are sold on their merits? 


| The type of reader who is stopped | 


members so that they can suggest 
that agencies might do well to 
join the ABC and use media facts 
which are then available to them. 
A. T. WoLcoTT, 
Vice-President, Audit Bureau 
of Circulations, Chicago. 


Disagrees with Creative Man 
on Women’s Liquor Choice 


To the Editor: Can’t quite agree 
with the Creative Man’s deduction 
in the Sept. 20 issue that in this 
instance most women don’t drink 
Scotch, because...long breath... 
in this case we are talking about 
Town & Country, a “smart” book 
for ‘smart’ women, who drink 
Scotch like crazy ...man! 

In the aboriginal jungles of the 
Midwest and such, true they drink 
...ugh, ugh...that dirty word, 
bourbon and ginger. Also...my 
mother told me only stenos and, 
well, let’s be frank—call girls— 
drank sweet drinks. I’m being deli- 
cate. 

Anyway, I do think the medium 
is absolutely correct, but the ad 
would be ridiculous, I agree, in 


“We're one of the 245 new plants here in 
Essex County. We want the new Monroe Cal- 


culator with the 2 billion dollar keyboard.” 


Newark Nowe 


| Doiky ance Sunday 


Represented nationally by O'Mara & Ormsbee, Inc. 


NEWARK, NEW JERSEY 
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Ladies’ Home Journal or almost 
any other publications outside the 
high fashion group. 

On the other hand, the Creative 
Man failed to consider the one fac- 
tor which might bear out the 
worthlessness of the ad: that wom- 
en generally are not (in my humble 
opinion) brand conscious or vocal- 
ly so, anyway. Perhaps in cognacs 
they do make demands, but seldom 
in Scotch, gins, etc. 

After all, who orders the drink 
when you’re out cocktailing, or 
pours them in the home, or buys 
the liquor, or worries about the 
cost? 

“Bub” GOODMAN, 

Carl Reimers Co., New York. 
Compliments Creative Man 

To the Editor: Will you be kind 
enough to pass on my compliments 
to the author of the article on Page 
54 of the Sept. 20 issue of ADVER- 
TISING AGE [Creative Man’s Cor- 
ner] which deals with the problem 
of feminine appeal in liquor ad- 
vertising. 

It is not only entertaining and 
well-written, but it very properly 
leaves the question raised unan- 
swered. That’s sometimes a safe! 
and a wise thing to do. 

It is difficult to combine good 


writing and interesting observation 
with good business judgment in an | 
article. This one does. That is the 
reason for our compliments. 
CHESTER J. LAROCHE, 
C. J. LaRoche & Co., New 
York. 
2 * * 


Finds ‘Outstanding Example’ 


To the Editor: Maybe I am. 
oversensitive to the general good | 
taste and sound public relations of | 
American advertising. At any rate, | 
the attached advertisement of Eby 
Shoe Corp. in a recent issue of 
Parents’ Magazine strikes me as | 
an outstanding example of poor 
taste and bad public relations. | 
Even if Parents’ Magazine were 


| FLEET AIR 


SHOES FOR CHILDREN 


for adults only, which it isn’t, I. 
can’t imagine any parent getting 
other than a negative reaction 
from what is ostensibly an effort 
to be cute, but in my opinion is an 
excellent accomplishment at being | 
horrible. 


Harry M. CoLeMAN, 
Harry Coleman & Co., Chi- 
cago. 
e e @ 
West Coast Typographer 
Reprints Brophy Speech 
To the Editor: In your issue of 
Sept. 20 on the editorial page, un- 
der “What They’re Saying,” you 


reprinted a paragraph from Thom- 
as D’Arcy Brophy’s speech at the’! 


Mt eee 
See 4 ee 
eft 


Advertising Assn. of the West in 
Salt Lake City. It might be of in- 
terest to you and your readers that 
one of our advertising typograph- 
ers in San Francisco, Charles H. 
Falk, thought so much of this 
speech that he, at his own ex- 
pense, reprinted it as you will see 
by the attached copy. 
W. F. Patzvarr, 
The Branham Co., San Fran- 
cisco. 
e e * 

Thinks Youth Deserves a 
Chance in Ad Business 


To the Editor: I wonder how 
silly people can get? 

When an advertiser seeks help, 
“college degree, agency experi- 
ence, between 20 and 25 years 
old”—and this doesn’t include his 
required military time—is he after 
a genius or flunky? Must a pencil 
sharpener have experience? 

In the last eight months (check 
me) only two advertisers have 
had the intestinal fortitude to take 
a chance on “experience not ne- 


cessary.” 

I can very well see that knowl- 
edge is of utmost importance in 
making up an ad but why can’t 
advertising follow the pattern of 
industry in seeking out young 
talent? What’s going to happen 
after all this experience is 30'°d? 
Why can’t youth be given a chance 
to show they have creative talent 
‘that is not antiquated? 

Some of the ads these high 
/priced people put out would bring 
'better results in the classified 
column of a newspaper. 

Of course I have one consola- 
tion. When I leave this institution 
as a psychologist to work in the 
field of motivation I’m going to be 
expensive too. 


| 


RICHARD HEss, 
Western Maryland College, 
Westminster, Md. 


. » 
His Work Fits Fine 


To the Editor: Your editorial, 
“A Place for the Physically Handi- 
capped,” is very, very good. And I 


by bad feet, and the work I do fits 
in very well, that of commercial | 


should know, as I am handicapped ‘art and cartooning for advertising. 


ALLAN K. JENSEN, 


Audubon, Ia. 


What are you promoting . food, drugs, tooth- 
paste, dairy products, candy? Whatever it is, if it's 
@ consumer item and children it too, you'll 
never believe the downright magnetic drawing power 
of a ‘“‘Give-a-Pony’’ promotion. Free Ponies always 
have, and always will, lead the sales promotion 

parade ... with rents, too! You'll see here the 
Uitimate in store-traffic stimulation. 

A Pony is very mepenane compared to the amount 
of interest you will create with any other prize. 


Everything Complete... 
You're Ready to Go 


2-color 41 x 54 Posters .. . 2 color 14x hg streamers 
and wire hangers... newspaper mats 
stuffers . .. handbills ... ent blanks for 6 
types of successful con . Purni ed at a frac- 
tion of your cost = preparation. Ready for your 
own special imprin 
Please state t. 4g product or business you're plan- 
| ning a promot Om BOF . «3 
One or a thousand available immediately. 

Get the full story today . .. write or phone 


Fashion Club Shetland Pony Sales Co. 


749 Rush St. + Chicago 11, Ill. « DEL. 17-7566 


Hitch Your Sales to a Pony And Watch Him Pull for You! 


Buy 
and get 


lowa’s 
METROPOLITAN AREAS 


PLUS the 
Remainder of lowa! 


APPAREL SALES PERCENTAGES 


7.4%, (Cedar Rapids» - - 
5.9% Tri-Cities» + - »-§ 


15.4% Des Moines + - 


2.7% Oubuque- + - - 


5.7% Sioux City - 
5.4% Waterloo- - ‘ 
42.5% TOTAL METRO. AREAS (EDD 


7 


EAE LLL LTE 


100.0% 


Iowa has six Metropolitan Areas which, all 
combined, do 42.5% of the State’s Apparel Sales, 
as shown above. 


Quite a number of radio stations can give you 
in ONE Metropolitan Area. 
WHO gives you high coverage in virtually 
ALL the State’s Metropolitan Areas, plus prac- 


high Hoopers etc., 


(1954 Consumer Markets figures; 


tically all the REMAINDER of Iowa, too! 


At 10 p.m., WHO gives you 


MEBRASKA 


77,699 Actual Listening Homes 
for only $85.50 (0.1 ustewne HOMES per PENNY!) 


According to the authoritative 1954 Iowa Radio- 
Television Audience Survey, 77,699 homes all over 
lowa are actually tuned to WHO at 10 p.m., every aver- 
age weekday. Figuring time costs at our 1-minute, 
26-time rate, WHO gives you 9.1 actual listening 


homes, per penny! 


That's the result of ALL-STATE programming, ALL- 
STATE Public Service, ALL-STATE thinking, here at 


WHO. Ask Free & Peters for all details! 


FREE & PETERS, INC., National Representatives 


BUY ALL of IOWA THES 
Plas “lowa Plus”—with 


S.A.M. DAYTIME 
STATION 
AUDIENCE AREA 
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McNamara Meyers 


EVERYWOMAN’S PUSH—These scenes were recorded as a group of Chicago agency and food 
manufacturer advertising executives attended a luncheon and toured a National Tea 
store to see how Everywoman’s handles its fall festival: (left) Harley V. McNamara, 
president of National Tea, talks to Al Meyers and Ross Gamble of Leo Burnett Co.; 
(center) Paul Tegel, Curtiss Candy Co., Irving Tuteur, C. L. Miller Co., and Nelson 


Gamble Tegel 


Tuteur Thomas 


opaque art art 


Mag ek, 


NGRAVING 


817 WEST WASHINGTON BLVD. 
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Looking for an agency, a Chicago 


INQUIRIES 


for $33” ! 


firm used Advertising’s Market 


Place—the classified advertising page of Advertising Age. 


From their two-and-a-half inch insertion, they pulled agency 
solicitations from 60 different agencies, including small, medium, 
and “blue chip” organizations. Replies were received from New 
York, Chicago, Dallas, Los Angeles and points in between. 


The results pulled from Advertising’s Market Place are not, in 
this instance, unique. With the top circulation in the advertising 
and marketing field, Ad Age naturally reaches more of the people 
who have something they want to sell—and more of those who 
have a buying purpose on their minds. 


Put the Market Place to work for you today; whether you're 
looking for an agency, or an account, for a job or an employee, 
you'll find that the Advertising Market Place is your best bet for 
classified action, within as little as 5 days from closing date to 


publication! 


AGE... for action ! 


Advertisin 
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. Drives Is Told 


a CHICAGO, Oct. 19—In the course mountain states carrying the show 
= |of showing a group of visiting 


= | executives 
= |runs its fall festival, Harley V. 
= |MacNamara, president of Nation- 


‘Everywoman s 
Value in Co-op 


agency and food manufacturing 
how Everywoman’s 


al Tea stores and board chairman 
sketched his 
| views on what’s ahead both for the 
' stores and for the magazine. 

Pointing out that Everywoman’s 
now has ABC circulation, he said 
| flatly that “we decided ABC was 
the answer so you'd know we had 
honest circulation.” (The maga- 
zine’s executives privately con- 
cede that the ABC audit will cost 
Everywoman’s 10% of its circu- 
lation.) Of the magazine’s formid- 
able merchandising promotion 
during the fall, he said, “You’re 
getting good, honest help in all 
our stores.” 

As for National Tea plans: (1) 
no stores are slated to be opened 
in the remainder of 1954, (2) 70 
stores are on lease to open next 
year, (3) National Tea will have 
recorded a volume between $510,- 
000,000 and $515,000,000 in 1954 
and (4) the company now operates 


'to start early next year, is Wednes- 


‘clearance of eastern and West 
|Coast stations at 7 p.m., EST, with 


720 stores in 35 markets in ten 
states and has no plans for buying 
other chains. 


s V. S. Bauman, National Tea’s 
advertising manager, sketched in 
the distribution picture. He noted 
that the trend from bottles to cans 
was one of the merchandising 
phenomena of 1954. He also re- 
ported that one manufacturer, 
buying six pages in Everywoman’s 
for $42,000, was helped to get dis- 
tribution of eight items from Can- 
ada to the Gulf, through cooperat- 
ing chains. 


Edward Chaplicki, Chicago sales 
manager for National Tea, com- 
plained briefly of “an awful lot | 
of deals and promotions these) 
days.” National, he said, “tries to| 
go along with the good ones,” and 
suggested that Everywoman’s| 
might well be the basic factor in| 
deciding whether a deal is worth | 
while or not. 

A report of Everywoman’s an-_| 
nual Fall Festival revealed that, 
this year the magazine lined up 
some 2,320 stores, and about 86) 
brands advertised in the maga- 
zine’s October issue benefited from 
promotions in the stores. 


duction manager of Hall Publish- 
ing Co., New York, has been 
named to head the production 
department of Eldridge Inc., 
Trenton agency. 


| Samson Asin, previously pro-| 


Samson Asin Joins Eldridge | 


' 


Page 


Hamara Houck 


Thomas, sales manager of Curtiss, scan the candy display; (right) William Page, as- 
sistant national sales manager, Wm. Wrigley Jr. Co., and Frank Houck, Wrigley Chica- 
go sales manager, flank J. Hamara, National’s store manager at 5148 N. Harlem, Har- 
wood Heights, Ill. Store managers have a major stake in the promotion—they compeie 
for 75 prizes totaling $10,000 in retail value. 


Eastman Slates Color Drama 


The current time choice of East- | 
man Kodak Co., Rochester, for its | 
new “Norby” color drama, slated 


days on NBC-TV. Plans call for 


midwestern, southwestern and 
at 11 p.m., EST. J. Walter Thomp- 
son Co., New York, is the agency. 


Schmidt Names Wichert A. M. 

Jack A. Wichert has been named 
national advertising and sales pro- 
motion manager of Schmidt Lith-_| 
ograph Co., San Francisco. He 
formerly was a marketing asso- 
ciate in the San Francisco office 
of McKinsey & Co., management 
consultant. 


Brotherton, Page Part 

J. L. Brotherton and Thomas S. 
Page have dissolved Page-Broth- 
erton, San Francisco public rela- 
tions counsel. Mr. Brotherton will 
open an office at 605 Washington 
St., and Mr. Page will form a com- 
pany in the Hearst Bldg., both in 
San Francisco. 


Holden Joins CBS-TV 

Charles (Chuck) Holden, former 
production manager for American 
Broadcasting Co., has been named 
West Coast production manager 
for CBS Television. His office will 
be in Hollywood. 


Coming 
Conventions 


Oct. 28-29. National Conference of Busi- 
ness Paper Editors, Hotel Statler, Wash- 
ington, D. C. 

Oct. 30-Nov. 2. Screen Process Printing 
Assn., annual convention and _ exhibit, 
Hotel Jefferson, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
— Raton Hotel & Club, Boca Raton, 

a. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 


Bloom Appoints Auerbach 
Charles Bloom Inc., maker of 
Bloomcraft fabrics, has appointed 
Alfred Auerbach Associates, New 
York, to handle its advertising. 


A trade-mark and trade 


“ 


misuse. 


if Your signature is an individual thing. 


j# Only your signature, written on a check, empowers 
your bank to pay out a certain sum of your money. 


Its use should be limited to association with prod- 
ucts or services of the firm which owns it. 


Necessarily there are safeguards to prevent others 
from misusing your “signature.” Similarly a firm’s 
trade-mark and trade name must be protected from 


That is why we ask your cooperation in associating 
our registered trade-mark and trade name “Techni- 
color” only with the products or services of the 
Technicolor Companies. 


TECHNICOLOR IS THE REGISTERED TRADE-MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 


name is a firm’s signature. 


~~ 
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do the most good! 


Specializing in advertising doers—21,000 ad profes- 
sionals with their shirtsleeves rolled up and their 
minds on production, promotion and merchandising 
—Advertising Requirements provides you with a 
selling tool that’s as specialized (but not as delicate) 


as any you'll find on a master watchmaker’s bench. 


You see, AR specializes by being the only publication 
tailored to the job interests of the people who “get it 
done” in advertising—the people who are always 
looking for new and better ways to plan and perform 
their jobs in production, promotion, and merchandis- 
ing. Its informative, how-to-do-it articles are pack- 
aged to appeal to each of the 13 separate interests 
covering the responsibilities of advertising managers, 


agency art production & merchandising people, pro- 


Published by the 


Advertising Age 
and 
Industrial Marketing 


DElaware 7-1336 


. «Gnd maintain maximum control of 


your efforts, applying them where they 


motion and publicity specialists, direct advertisers 
and many others who have made AR “must reading” 


every month. 


And from their reading has come their recognition of 
Advertising Requirements as their shopping center for 
products, services and supplies related to their ad- 
vertising responsibilities. In just 19 months, they 
have smashed records for reader and advertiser 
inquiries—piling up in that time a total of over 
220,000 requests to _the pubiioner for information 


~ SSS =e 


about products and services mentioned in the maga- 


zine. 


If what you sell goes into advertising production, promotion or mer- 
publishers of chandising, your advertising belongs in Advertising Requirements, 


the result-proven workbook specializing in service to these fields. 


\ 200 East Illinois Street, Chicago 11, Illinois 
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Sales and PR Notions... 


e Tying in with the calorie-con- 
scious promotion theme now 
sweeping the advertising world, 
Chambers Corp., Indianapolis 
maker of Chambers ranges, is of- 
fering “calorie-counter” dieting | 
guides and memo books to its 
dealers and distributors as a pro- 
motion item. The 3x3'%” book, 
which contains 60 pages of diet- 
ing information, includes height 
and weight tables for men and 
women, calorie charts for all 
foods and beverages, daily dietary 
allowances and low-calorie menus. | 

Bound in red simulated leather, 
the books are printed with dealers’ 
names and addresses. Chambers 
suggests the item is effective as 


Merchandising Ideas 


week series on thin paper 


and radio advertising and as spe-| 


cial favors at store demons ra- 
tions, cooking schools and con- 
ventions. 


e Radio editors of Los Angeles 
metropolitan newspapers were a 
little startled when messenger 
boys presented them with small 
boxes, each containing a live hom- 
ing pigeon, sent to them by Irving 
Fein, director of public relations 
of CBS Radio, in behalf of the 
new “Amos ’n’ Andy Music Hall.” 

Instructions accompanying the 
birds were to write a brief review 
of the “Amos ’n’ Andy” five-a- 
en- 
closed, insert it in a capsule fas- 
tened to the pigeon’s leg and re- 


giveaway offers for newspaper 
PRL ae STE BS BS 


ae 


" PREFERENCE 
-. SURVEY 
Supervised by 
Satren, Sarton, 


Durstine & Osborn, 


tne. é PUBLICATION "C* 


Bex 


PUBLICATION “D” 


ited Ee pets eee 


It’s the Time for 
SELECTIVE ADVERTISING 
IN THE MIDWEST 
FARM MARKET! 


arngoarcemareanaacammens oop: 
Pit el abate Sr owes Sialic: eve. 


A survey of 6,049 Midwest 
farms, supervised by Batten, 
Barton, Durstine & Osborn, 
Inc., shows 38% more prefer- 
ence for the Midwest Unit Farm 
Papers than for all 4 national 
farm magazines combined. 


tr ieee eesti: I A G50 8 


: |e Deploring deals 


a, ee ee 


lease the bird out a convenient 
window or doorway. 

The birds returned home and 
the messages were picked up. 


‘Some of the messages were 
“gems,” CBS reports. Such as, 
“Just sold my A.T.&T. stock”; 


“Amos ’n’ Andy Music Hall gets 
an AA rating in my book. And 
‘the pigeon is so cute I hate to 
/send him back”; “Amos ’n’ Andy 


lic relations department is crazy, 
man, crazy.’”’ And one columnist 
sent back his review 
English. 


e “Criminals, you know, aren’t 
the only people who wear this 
kind of thing,” ABC Film Syndi- 
cation, New York, tells potential 
advertisers and agencies in a let- 


letter continues: “When one of 
our diplomatic couriers leaves on 
a foreign assignment, his dispatch 
case is locked firmly to his wrist 
the same way. This is his special 
‘Passport to Danger.’ What an 
idea for a television series.” 
Going on to say that such a 
series now has been filmed and 
is available, the letter announces 


that “Passport to Danger” fea- 
tures “a name star, Caesar Ro- 
mero, at remarkable cost’ and 


‘that Mr. Romero will also com- 


plete the identification by ap- 
pearing in commercials and pro- 
|motions to “tie in the product as 
| closely to the show as the dispatch 
case.to the courier” who intro- 
duced the whole proposition. 


which leave 
the dealer holding the bag and 
ready to throw in the sponge, 
Ivano Inc., Chicago manufacturer 
‘of Ivalon sponges, explains in a 
four-page letter promoting its 5¢ 
_ sponge sale to dealers why it 


are wonderful, but the CBS pub- | 


in pidgin | 


| 


ter to which a pair of small toy | 
handcuffs is firmly attached. The | 


| 
| 
| 
| 


PYRAMID MODEL FORM—Pretty model 


holds a 16-page combination in-| 
ventory record and interchange- | 
ability chari prepared by Pyramid | 


| Electric Co., North Bergen, N. J.,| 


for dealers who carry Pyramid 

capacitors. The _ booklet includes | 

space for a six-month inventory | 

period and lists the major types of 

capacitors and their interchange- 
ability factors. 


| CBS Film’s Contest 


Planned to Attract 


Sales, New Viewers 


NEw York, Oct. 19—CBS Tele- | 
vision Film Sales will stage a, 
Gloria Swanson contest to perk up | 
advertiser, audience and _ station | 
interest in ‘Crown Theater.” 

The perennial glamor girl in- 
troduces this series and periodical- 
ly plays a leading role on the syn- 
dicated film show. 

Planned for broad appeal, the 
contest is open to every feminine 
fan from 18 to 80. Contestants 
don’t have to vie with each other | 
in the beauty or brains depart- | 
ment. They simply write a letter | 
telling why they like “Crown The- 
ater.” With it they must include a_ 
box top, invoice or whatever is 
specified locally, to show that they | 
have sampled the sponsor’s prod-| 


p! rs | uct. 


oe | 


This promotion kicks off with 


Advertising Age, October 25, 1954 


Film Sales already is using it as 
sponsor bait for the dramatic ser- 
ies. 

The lucky lady whose letter 
rates tops with the judges will 
spend a week seeing New York as 
Miss Swanson’s guest. She'll be 


| showered with prizes, including a 
|/new wardrobe and a CBS-Colum- 


bia tv set. 

CBS Film will provide stations 
and sponsors with a variety of 
merchandising aids. Packed in the 
contest kit are tune-in ads, slides 
and telops for on-the-air promo- 
tion, window streamers, counter 
cards, bottle necklaces and mer- 
chandise tags. 


Guatemala Advertises Again 

The Guatemala Government 
Tourist Bureau is resuming ad- 
vertising in the U.S. after ‘“un- 
dergoing readjustments at home.” 
New brochures and posters are 
being prepared by William Reede 
Associates, New York. 


For those you 
want to remember -. . 


AS 


STEAKS 


they’Il never forget! 


Truly . . . here are America’s Finest Steaks 
... from Pfaelzer Brothers, Chicago. These 
Boneless Strip Sirloins are the same famous 
Pfaelzer Steaks served at America’s exclusive 
clubs, leading hotels and fine réstaurants. 
Graded U.S. Prime and aged to mellow 
perfection, these Blue Ribbon Steaks are a 
unique gift that will make a favorable 
impression. Packed 8 superb steaks, each 
1'4" thick, to attractive personalized gift 
box. Quality and perfect condition on 


arrival guaranteed. 
$2 5 00* 


BOX OF 8 STEAKS 
SHIPPED PREPAID 
*5°A discount allowed on shipments of 
12 or more boxes shipped to one address 
ORDER TODAY 


For other distinctive Pfaelzer gift items 
write for Catalog G-70 


came 


local contests put on by stations | 
carrying the show. Local winners 
will compete in the national con- 
test. The contest is set for early 
next year, but CBS Television 
IVALON SPONGE DEAL—This special 
two-sponge pack being offered by 
Ivano Inc. gives dealers full profit 


Farmers themselves report their preferences in media. To 
map out an efficient, direct route to more sales in the 8 
Midwest states, get your copy now. 


QO Pfaelzer Brothers, Inc. an a 
hina 


UNION STOCK YARDS ® CHICAGO 9, ILL. F 


Pies RE Neda Se RN SAMEEREN ET EMER eT eR OR BE plus an extra nickel. The smaller 
Le 140 MIDWEST FARM PAPER UNIT i face and bath sponge is offered to 
: 4 Pe Z Hi for 5¢ when an Ivalon 
_ COMPARATIVE |” at +1" fs ag apametre ~ ; 
? 100 ——- —_ = 3, household sponge is purchased at 
ADVERTISING eh | i the regular retail price. 
LINEAGE ‘! Ds ck <}] 

1948 - 1953 = rs we thinks its sponge deal is a good 
: Index 1948 = 100 40 one—both for dealers and con- 
1948 1949 1950 1951 1952 1953 4 ree | tt tit] d “Ss P ; t 

: See ee ee Piag ap hana ssheg he d Pca pea Who's cookin’ in California? Why, San Jose of 

; : deals and tells how the 5S¢ sale. course. Dominated by the San Jose Mercury and 

Reader preference for Midwest Unit Farm Papers is Miwhich offers a face and bath News — now over 80,000 daily — this is one of 


correlated with advertiser preference, a trend that has 
grown steadily stronger ever since keen competition for 
sales developed in 1948. 

Delivering your message to 1,151,752 farm family sub- 
scribers of the Midwest Farm Paper Unit —in the richest 
farm market in the world—is efficient and economical. 
One order, one plate at a substantial saving in rates. 


sponge for a nickel when pur- 
chased with an Ivalon household 
sponge at the regular price, profits 
the dealer, benefits the consumer 
and broadens the market—Ivano’s 
criteria for a good deal. 


the richest, fastest-growing and “buyingest” areas 
in the nation. To see how the pot is boiling in San 
Jose, check these kitchen appliance figures* for the 
first half of 1954. 


UNIT SALES SAN JOSE 5S. F. SAC'TO 3 ST'K'N 
Sales Offices at: 250 Park Avenue, New York 17... 59 East e A novel new business promo- Dishwashers. 767 134 
Madison St., Chicago 3... Russ Building, San Francisco 4... tion, launched by McKee & Al- Garbage Disposers 1066 130 
643 South Flower St., Los Angeles. : : : : Freezers 842 747 
bright, Philadelphia agency, is a Nestle @unees | 1746 1062 
wo DAK |. Bea handsomely be-ribboned, gaily Refrigerators. 4534 2753 
: ea ie decorated Christmas gift box de- 
SO. DAK > livered to the agency’s prospect 
sonore list. The box contains a proof of a| *Pacitic Ges & Electric Co. 
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Nebraska Farmer— Wisconsin Agriculturist 
and Farmer— Wallaces’ Farmer and lowa 
Homestead—Prairie Farmer—The Farmer 


ILL NO 


|Christmas ad prepared by the 
agency for a client, C. F. Rumpp | 
& Sons, leather goods manufactur- 
er. An accompanying letter tells) 
of enthusiastic reception of the | 
Rumpp advertising, in four-color, | 
for the first time, by Rumpp sales- | 
men and representatives. | 
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Advertising Age, October 25, 1954 


Court Rejects Suit 


‘Stolen’ Idea Not New, Not Original 


(Continued from Page 1) 


to make it more adaptable to hard 
waters. The plan was to be com- 
pleted with an advertising cam- 
paign containing testimonials from 
the chemists or laboratories on the 
suitability of Swan under adverse 
conditions. 

In the Rinso campaign of 1951, 
Lever promoted this soap as being 
particularly suitable for washing 
in hard water. Newspaper ads car- 
ried headlines saying, “Especially 


made for Chicago water...” or “... 
Baltimore water...” or “Omaha 
water...” depending on where the 


ad ran. These 1951 Rinso ads also 
carried a “tested & approved” seal 
from the U.S. Testing Co. 

Mr. Markison based his case on 
this Rinso campaign, claiming that 
he was the originator of the ad- 
vertising idea. 

The case, which opened last 
week, came to a head Monday 
when Myron Klaban, Mr. Marki- 
son’s counsel, called Mr. Young to 
testify. 


a Mr. Young, who was testifying 
as an “advertising expert,’ proved 
to be a strong partisan of Mr. 
Markison’s claim, standing up to 


.what at times was a fierce cross- 


examination. He was on the wit- 
ness stand Monday afternoon and 
per’ of Tuesday morning. He was 


Your clothes soak as safely in Rinse as im water alone 


SPECIAL DIRECTIONS—~ 
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1921 VERSION—Lever Bros. intro- 
duced ads from the ’20s and ’30s 
to show that Mr. Markison’s idea 
was not new. Above ad is from 
the Nov. 29, 1921, San Francisco 
Examiner. Note that both the 1921 
and 1952 ads refer to Rinso as 
“soft as rain water.” 


identified in court as the man who 
had built Young & Rubicam from 
a small agency to the second larg- 
est in the world. 

Mr. Young made four main con- 
tributions to the plaintiff’s case. 

1. He testified that the most im- 
portant service an advertising 
agency renders a client is the basic 
idea of a campaign. 

2. He testified that he was an ex- 
ecutive on the Fels-Naptha ac- 
count in the 1930s and that he did 
not recall any soap advertising of 
the period which used the ap- 
proach of adaptability to local 
waters. 

3. He denied vigorously that a 
Good Housekeeping Institute seal 
is equivalent to the seal or testi- 
monial of a scientific organization 
such as U.S. Testing Co. 

4. He testified that in the ad- 
vertising business, ideas are paid 
for on the basis of 6% to 12% of 
the money invested in the idea. 


s These were all crucial points in 
the case, and Walter Hampton, the 
Lever counsel, tried hard to break 
down Mr. Young’s testimony. Mr. 
Hampton scored his major break- 
through on Mr. Young’s second 


Against Lever; 


point. 

Lever introduced a series of ads 
from the 1920s and 1930s to show 
that the idea of a soap’s adapt- 
ability to local waters is not new 
in advertising. These ads promoted 
various soaps as being particulariy 
suitable for the hard water of dif- 
ferent localities. One ad, from the 
Oct. 23, 1928, Waterbury Republi- 
can used a home economist, Jessie 
M. Deboth, to indorse Rinso, “the 
hard water soap.” Other ads from 
the late 1930s contained the seal 
of the Good Housekeeping Insti- 
tute next to copy claims for the 
suitability of a soap in hard water. 

Confronted with this evidence, 
Mr. Klaban conceded that his cli- 
ent made no claim to being the 
originator of the idea to advertise 
soap as especially suitable for local 
waters. At this admission, Judge 
Greenberg perked up his ears and 
said he had not understood this to 
be so at the start of the case. 


a Mr. Klaban then explained that 
Mr. Markison was claiming only 
that he thought of the idea of hav- 
ing scientific organizations test 
the soap and of using these organ- 
izations for testimonial purposes. 
In other words, the plaintiff’s case 
had been stripped down to the use 
of the U.S. Testing Co. seal in the 
1951 Rinso drive. 

This was the turning point in the 
case. Later, in granting Lever’s 
motion for dismissal, Judge Green- 
berg said he could not see where 
the plaintiff had produced enough 
evidence to show that Mr. Marki- 
son’s idea was new or “unique in 
conception.” He also noted the 
differences between Mr. Marki- 
son’s proposal and the use of the 
U. S. Testing Co. seal. He decided 
not to let the case go to the jury. 


DISMISSAL ORDER 
WILL BE ARGUED 

New York, Oct. 20—Myron 
Kiaban, counsel for Edward H. 
Markison, said today that he def- 
initely plans to reargue the mo- 
tion for dismissal of his client’s 
case against Lever Bros. Co. 

Judge Henry Clay Greenberg 
has given Mr. Klaban ten days in 
which to present his reargument. 

Mr. Klaban told AA that he will 
have additional evidence to pre- 
sent and that he hopes to get a 
new trial. 

The dismissal can also be ap- 
pealed to a higher court, since in 
New York the supreme court is 
the lowest court of original juris- 
diction. 

Lever presented the motion for 
dismissal Tuesday afternoon, after 
Donald MacPherson of Ruthrauff 
& Ryan had finished his testimony. 

Judge Greenberg originally 
said he would reserve decision on 
the motion, but after considering 
the case Tuesday night, he decided 
there was not enough evidence to 
allow the case to go to the jury. 

Lever had a number of wit- 
nesses on tap in the event its mo- 
tion for dismissal did not succeed. 
Walter Hampton, Lever counsel, 
was planning to call some prom- 
inent advertising executives to 
rebut John Orr Young’s testimony. 
Two of the prospective witnesses 
in the courtroom when the case 
was dismissed were Cal McCarthy, 
formerly v.p., Ruthrauff & Ryan, 
and J. H. Geise, v.p. in charge of 
finance, Young & Rubicam. 


NEW “SUCTION SURG” DISCOVER) 
REVOLUTIONIZES WASHING IDEA 
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1937 VERSION—Further support for 
Lever came from this Chipso ad 
which ran in the April 1, 1937, 
Akron Beacon Journal. Note that 
ad carries the seal from the Good 
Housekeeping Institute and has a 
special message to Akron women 
about Chipso being made “especial- 
ly for washing in water of this lo- 
cality.” 


whether there was sufficient evi- 
dence to show that the idea pro- 
posed in 1941 was new, novel or 
unique in some way. 

The judge admitted that it is 
difficult to ascertain the novelty 
of conception in an advertising 
idea. He pointed out that it is not 
necessary for an idea to be 
definitively different to be new. 
He said, however, that a new idea 
must contain some features which 
have not been used previously by 
advertisers or manufacturers. 


Charges by FTC 
Shock Health & 
Accident Firms 


(Continued from Page 1) 
Bankers Life & Casualty Co., Chi- 
cago (the White Cross plan); Re- 
serve Life Insurance Co., Dallas, 
and United Insurance Co., Chicago. 


= In presenting his charges Mr. 
Howrey paused to pay tribute to 
the immense size and growth of 
the health and accident insurance 
business. In 1953 premium pay- 


‘}ments came to $3 billion, he said, 


|}of which over $1 billion were by 
individual policyholders, the rest 
through group plans. At present, 
there are 900 companies in the 
accident and health business, he 
revealed, compared with 50 com- 
panies 25 years ago. 

The brief submitted by the FTC 
did not deal with the group insur- 
ance field, but concentrated on ad- 
vertising of policies to individuals. 
Here, it said the 17 companies 
named accounted for one-third of 
all individual accident and health 
premiums. 

It accused them of a list of eight 
different false practices, including 
false representations, misleading 
statements and “deceptive con- 
cealment or nondisclosure of ex- 
ceptions and _ limitations.” The 
companies were allowed 20 days to 
file replies. 


® Initial reaction of the accused 
advertisers reflected their total 
surprise at an admitted “bomb- 


After careful examination of the |™=™ 


evidence, 


elty of the idea submitted to Lever 
in 1941. 


Ellington Shifts 
Top Executives 


he could not see, he) 
said, that the plaintiff had dem-| 
onstrated the uniqueness or nov-| 


New York, Oct. 21—Ellington &| = 


Co., New York, has announced 


three top-level changes. Jesse T. | 


Ellington moves from the presi-| 
dency to the new post of board 
chairman. Chauncey L. Landon, | 


exec. v.p., becomes president of| : 
the agency. And William A. Bar-| 7 


tel, v.p., is appointed exec. v.p 

A change not announced is the 
resignation of John J. Hagen as 
v.p. of the agency and naming of 
Dawson L. Newton as account ex- 
ecutive of the Publicker Industries 
subsidiaries handled by Ellington. 
These are Continental Distilling 
Corp. (Embassy Club whisky); 
Kinsey Distilling Corp. (Kinsey 
Gold and Silver Label whisky, 
Kinsey gins, and Linfield rye and 
bourbon), and Old Hickory Dis- 
tilling Corp. (Old Hickory Bour- 
bon). 


@ Mr. Hagen has been an account 
executive on the Publicker brands 
for several years. When the ac- 
counts were moved from Lloyd, 
Chester & Dillingham to Carl S. 
Brown Co., Sept. 1, 1953, Mr. 
Hagen went with the latter agency 
(AA, Aug. 10, 53). When Brown 
resigned the accounts and they 
were moved to Ellington last 
March, Mr. Hagen joined Elling- 
ton, but refused to discuss his 
resignation. 


Tribble to Continue Operations 
Tribble Advertising Co., San 


# In announcing the dismissal, 
Judge Greenberg said he had giv- | 
en the matter painstaking consid- | 
eration. He said there was no, 
doubt that the jury could find) 
that Lever Bros. had entered into | 
“contractual obligations” with the | 
plaintiff in 1941. But he added 


that the “crucial” question is 


Antonio, has announced it will 
continue to operate its outdoor 
advertising company and plants 
in several Texas cities under its 
‘present family ownership. Stal- 
cup Inc., Kansas City, sent out an 
| announcement Oct. 6 to the effect 
‘that it had purchased the com- 
pany (AA, Oct. 18). 
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EVEN FOR LIFE—This offer of up to 

$300 a month “even for life” re- 

sembles one singled out for FTC 

censure. Mutual of Omaha ran it 

in the New York Times Maga- 
zine, Aug. 15. 


shell.” Few were able to do more 
than splutter indignant denials, 
and most preferred to reserve com- 
ment. 

Only one company offered any- 
thing in the way of a counterat- 
tack: Mutual of Omaha. Philip E. 
Horan, v.p. and general counsel of 
that company, suggested that the 
FTC may not have jurisdiction 
over Mutual. 

He noted (as did Mr. Howrey) 
that the McCarran Insurance Act 
makes the insurance business sub- 
ject to FTC jurisdiction only in 
interstate commerce, and “to the 
extent that such business is not 
regulated by state law.” 

Mr. Horan observed that Mutual, 
alone among the 17 companies, is 
licensed to operate in all 48 states, 
and predicted a future legal con- 
test over whether the FTC has 
jurisdiction over Mutual. 


= Most other companies appeared 
ready to follow FTC directions, 
and meanwhile to “wait and see.” 
Only one trade group spoke up on 
the issue—the Joint Committee on 
Health Insurance, composed of 
representatives of seven insurance 
associations whose members in- 


Are You Protected Against 
Doctor and Hospital Bills 


---@a completely and at such low cost a2 the 
5 million people now under the WHITE CROSS PLAN? 


“SoS 
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GAMERS LIFE & CASUALTY C8. j~ 


RED TAPE?—Typical newspaper page 
for Bankers Life & Casualty Co. 
(White Cross) early this year may 
have aroused FTC ire with its 
promise of “No Red Tape.” 


clude companies issuing accident 
and health insurance. 

From Washington, the Joint 
Committee issued a statement in 
which it said (a) that the FTC 
complaint does not constitute def- 
inite proof, (b) that it does not 
imply that the companies con- 
cerned are unwilling to change 
their advertising, and (c) that it 
does not constitute a criticism of 
insurance advertising as a whole. 
It did not refute the charges. 

In general, insurance men were 
not surprised about the nature of 
the charges. They were the cul- 
mination of an FTC inquiry into 
accident and health advertising 
which has been going on for 10 
months. It had been provoked, 
Mr. Howrey said, by a flood of 
letters from policyholders com- 
plaining that the coverage they 
had bought was not as advertised. 


® Officials of the accused com- 
panies were bitter, however, over 
what some considered a violation 
of an agreement to conduct the 
investigation quietly. 

Last February, in Chicago, for 
example, Robert R. Sills, FTC spe- 
cial attorney for insurance matters, 
reportedly made such a promise 
at an insurance meeting. Mr. Sills 
is supposed to have said that the 
FTC investigation would be con- 
ducted as “quietly and objective- 
ly” as possible, and that “nothing 
will be done in any way to disturb 
public confidence in health and 
accident insurance.” 

Other FTC officials have re- 
portedly said that the aim of the 
inquiry was to compile an “in- 
ventory” of the 900 health and 
accident companies, measuring ad- 
vertising claims against benefits 
for each one. 

Apparently, this scheme has 
since been abandoned without 
notice, in favor of a “get-tough” 
policy. 


@ In Chicago, officials of the 
Health & Accident Underwriters’ 
Conference, a trade group with 
195 insurance companies as mem- 
bers, suggested the FTC may be 
“out of date.” Last May, they 
said—five months after the in- 
vestigation started—HAUC mem- 
bers unanimously adopted an ad- 
vertising ‘code, which most mem- 
bers have put into practice by 
now. The Bureau of Accident & 
Health Underwriters, a_ similar 
group, followed suit soon after. 

“We think that the FTC com- 
plaints cover advertising done in 
1953 and early 1954,” said one offi- 
cial. “If so, they’re invalid, for it’s 
not being done that way any- 
more.” 


Mrs. Graham Patterson Dies 
Mrs. Graham Patterson, wife of 

the publisher of Farm Journal, 

died Oct. 18 in Bryn Mawr Hos- 


pital, Philadelphia. 
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Advertising Age, October 25, 1954 


Advertising Pages and Linage in Farm Publications 


Official Figures for September and Year-to-Date as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE 


Commercial Dis- 
play Excluding 
Poultry, Classified 


Commercial Dis- 
play Excluding 
Poultry, Classified 


and Livestock, in and Livestock, 
-——Total Advertising, in Pages—— ————Total Advertising, in Lines———. Lines c—Total Advertising, in Pages——. ————Total Advertising, in Lines -———— in Lines 
Sept. Sept. Jan.-Sept. Jan.-Sept. Sept. Sept. Jan.-Sept. Jan.-Sept. Sept. Sept. Sept. Sept. Jan.-Sept. Jan.-Sept. Sept. Sept. Jan.-Sept. Jan.-Sept. Sept. Sept. 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
; Michigan Farmer 60.7 56.6 546.4 495.8 46.641 43,461 419,639 380.797 41,975 39,039 
Farm Magazines ; Missouri Ruralist 59.6 56.1 435.5 451.4 45,331 42,659 330,961 343,029 38,703 34,693 
tCapper’s Farmer 53.1 61.5 483.6 525.0 22,780 26.394 208,605 234,212 21,979 25.701 Montana Farmer-Stockman 67.1 62.7 585.0 597.8 50,708 47,425 442,287 451,934 35,539 35,700 
tCountry Gentleman .. 82.1 96.1 699.1 810.4 35,239 41,244 299,916 360,427 34.449 40,660 | Nebraska Farmer 92.1 94.0 760.6 714.9 69,622 71,096 575,046 540,472 61,590 63,270 
{Farm Journal: New England Homestead 53.5 61.1 353.6 365.6 37,436 42,778 247,552 255,994 27,266 30,758 
#National Less Western Ohio Farmer ........ 75.0 71.1 595.6 590.6 57,596 54,600 457,457 453,569 51,169 48,002 
eee 96.4 85.0 $05.0 $16.2 41,353 36,452 345 330 350.415 40,564 35,787 Oregon Farmer ...... 44.7 47.2 389.0 418.3 33,794 35,715 294,047 316,346 32,388 34,180 
Western Edition 99.1 81.6 803.3 812.9 42,497 35,022 344.615 348,715 41,708 34,357 — Pennsylvania Farmer .. 49.2 46.3 462.4 454.9 37,807 35,545 355,106 349,404 32,913 31,313 
Average 2 Editions . 97.8 83.3 804.2 814.5 41,925 35.737 344,973 349.430 41,136 35,072 Prairie Farmer: 
Farm & Ranch—Southern Agriculturist : ZIinois Edition 102.2 97.8 822.9 732.8 74,369 71,173 599,053 533,482 65,945 62,549 
#Upper South Edition 33.9 42.0 316.3 343.7 14,256 18,003 135,676 = 147,444 13,238 = 17,143 #Indiana Edition .. 98.8 99.1 799.8 736.2 71,913 72,175 582,255 535,982 63,489 63,551 
Lower South Edition 34.1 43.4 326.1 3648 14,633 18,637 139,914 156.502 13,610 17,722 Average 2 Editions . 100.5 98.5 811.4 734.6 73,141 71,674 590,654 534,732 64,717 63,050 
#Southwest Edition . 41.8 53.1 405.4 451.4 17,945 22,795 173,927 193,651 16,599 21,869 Rural New-Yorker .... 38.5 27. 304.6 304.6 30,205 29,480 238,769 238,761 26,789 26,030 
Average 3 Editions . 36.6 46.2 349.3 386.7 15.611 19,812 149,839 165,866 14.482 18,911 Utah Farmer ........ 49.7 55.0 396.4 461.7 37,537 41,569 299,665 348,996 34,573 38,395 
Progressive Farmer: Wallaces’ Farmer 1261 1105 9045 821.4 98,869 86,652 709,108 643,973 85,030 72,092 
#Carolina-Va. Edition. 92.2 105.5 825.0 870.1 62,673 71,756 561,024 591,669 61,367 69,043 Washington Farmer 46.0 48.5 396.4 419.3 34807 36,686 299,675 317,071 33,397 35,185 
#Ga.-Ala.-Fla. Edition 95.9 103.7 847.5 895.3 65,182 70,522 576,307 608,804 63,580 68,742 Western Farm Life... 31.3 36.7 279.5 3143 24.535 24.048 219.147 246406 22197 21836 
#Ky.-Tenn.-W. Va. §Herdsmen Edition . 11.8 24.5 196.5 277.2 9,220 19,221 154,034 217,343 2,977 2,916 
Edition ........ 93.7 98.0 800.7 839.1 63,745 66,606 544,503 570,555 62,503 64,002 Wisconsin Agiculturist 
#Miss.-La.-Ark. Edition 93.8 94.9 807.5 838.1 63,791 64,543 549,093 569,890 62,624 62,843 = & Farmer ........ 84.3 74.2 648.5 609.6 66,105 58,151 508,444 477,957 63,671 55,975 
— ae —— oo pape payed pong ae pag ol on Total Group ...... 1,382.9 1,363.7 11,519.9 11,483.7 1,053,857 1,038,033 8,781,823 8,752,615 924,344 896,882 
verage iti . X i , ’ . ’ ’ ' ’ ‘ , a ied , s bases ; 
euuman Farming 94.3 95.7 762.3 786.9 42,451 43,057 343,018 354,109 41,997 42,426 Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 
Total Group ...... 457.4 483.4 3,919.4 4,191.8 221.575 234.662 1,904,558 2,054,480 216,251 228,894 2 } 
+Changed from 680-line page to 429-line page in February, 1953. {National Less Western and Western editions were not Farm Linage Trend Figures in Thousands 
listed separately prior to September, 1953. +Not included in totals. 
Monthlies : MAGAZINES MONTHLIES 
ie noha 362 «5,068 = «452,985 = - 30,452, s«9,362 «5,068 ark 1358 
SR lis ckacitda 218 259 1234 155.4. 9, : ' : 
American Fruit Grower 14.2 17.5 2583 287.1 6135 7,573 111,578 124,050 5.888 7,434 | SEPT.J222 a sePt.| 375 | 
American Poultry Journal: 
#Eastern Edition .. 382 35.9 3065 312.7 16,397 15,415 131,497 134,133 14,713 14183 |AUG.J152 } AuG.| 38! | 
#Central Edition .. 33.7 34.2 261.3 256.8 14,468 14659 112,092 110.149 13,136 13,535 1983 ary 
#Western Edition .. 35.2 31.9 241.5 236.7 15,113 13,684 103.616 101.567 13,739 12,304 
sum tur 387 eat Pde SS dotee O | ser 364 
Average 4 Editions .. 35.5 34.0 265.4 268.7 15,217 14,586 113,842 115,283 13,507 13,341 
Arkansas Farmer - 169 185 1568 1765 12,766 13.989 118,514 133,443 12.404 15,384 
Better Farming Methods 29.3 34.5 279.6 3068 12,580 14,808 119,940 131.610 12,58 j 
Breeder's Gazette .... 19.9 189 161.3 173.1 8950 8516 72,563 77,920 7.633 7,042 SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
*Broiler Growing 33.6 40.8 338.5 3535 14141 17,500 145.226 151,633 10,950 11,375 1954 , 1954 1954 
*California Farm Bureau seh 3991 
Monthly ......... 149 141 1179 108.1 11,424 10,689 89,124 —«81,704 10,794 «10.136 «| SEPT.[ 1 O54 | sept. [102 ] sept.[399 | 
*Carolina Co-Operator 9.0 9.0 81.7 78.6 3,780 3,780 34,300 33,028 2.660 3,042 
*County Agent & AUG. fp6 | aus. [263 } 
Vo-Ag Teacher 20.0 22.7 2282 1743 8598 9.726 97.916 74,772 8598 9,726 
'#* Electricity on the 1953 1953 
2 131 179 803 931 4671 639% 28,594 33,240 4671 6,396 SEPT. ui2 SEPT. 
“*Farm Management .. 17.7 149 1445 130.9 7,603 6,744 61,979 58,945 7,603 6,744 
Farmer-Stockman 56.5 46.0 435.7 428.6 24,237 19,733 186.918 183,903 22,845 17,502 a 
*Florida Cattleman 66.7 61.9 585.5 641.6 28,028 26,015 245,929 269.432 13,815 14,266 
*Florida Grower & i 
are 22.0 19.8 202.2 182.7 14,969 13,446 137,480 124,201 14329 13106 Bi-Weeklies 
Kentucky Farmer 22.7 22.3 2204 231.3 17,974 17,447 172,785 181.310 16,779 16,184 Arizona Farmer ..... 74.8 68.4 687.5 728.3 56561 51,704 519.732 550,585 54,881 50,073 
*Michigan Farm News 2.0 2.7 21.2 25.4 4,706 6.322 49,218 59,171 4.662 6,178 | California Farmer: 
*Mississippi Farmer .. 8.9 10.2 1001 948 6,721 7,739 75.684 71,660 6,551 7,661 #$#Northern Edition . 51.7 59.4 465.2 520.5 39,102 44,890 351,711 393,449 37,572 43,126 
*Missouri Farmer 122 94 1039 83.4 8385 6449 71517 57,430 7,277 5,497 #Southern Edition . 51.2 59.8 458.4 510.1 38,686 45,245 346,514 385,742 37,226 43,181 
National Live Stock Average 2 Editions . 51.4 59.6 461.8 515.4 38,894 45,068 349,112 389,596 37,399 43,304 
Producer ......... 158 139 1109 986 11,501 10120 80.759 71,749 11,036 9,490 t*Dairymen’s League News 8.9 20.4 1056 117.4 6,455 14,852 76,908 85.450 5,876 12,462 
*Nation’s Agriculture 67 5.0 703 (77.3 3,077 2,248 31,644 34,773 3,077 2,248 Total Group ...... 135.1 148.4 1,254.9 1,361.1 101,910 111,624 ~945.752 1.025.631 98,156 105.839 
naa Farm Bureau News 10.4 13.1 94.6 93.6 4,680 5,903 42,558 42,216 4,430 5.546 Not included in totals. +Two issues for September 1954; three issues for September 1953. 
oultry Tribune: | 
#Eastern Edition .. 41.7 39.4 352.3 338.9 17,501 16,907 151,130 145,399 15,210 15,256 | Weeklies 
#Central Edition .. 34.2 33.4 306.4 295.1 14,962 14,326 131,435 126,594 13,341 13.199 Weetty star Farmer: 
#Western Edition 42.9 27.3 332.4 249.2 18,414 11.730 = 142,590 106,947 15,615 10,994 | “Kansas Edition .... 20.0 21.7 190.7 197.1 49,313 53,366 469,892 485,491 34,645 40,306 
#Pacific Edition 43.6 37.1 377.1 316.8 18,691 15,936 161,775 135,922 14,650 12,455 — ~ 
we Missouri Edition ... 20.7 22.8 189.5 200.3 51,099 56,240 466,963 493,464 34,160 41,276 
Average 4 Editions . 40.6 34.3 342.1 300.3 17,392 14,725 146,732 128,716 14,704 12,976 Okia.-Ark. Edition 184 190 1781 1824 45384 46929 438781 449500 32426 36096 
*Southern Farm & Home 4.5 7.0 59.9 815 4458 6,954 59,901 981,544 2,982 5,832 _ ' ' : : 
Southern Planter 33.2 32.1 277.4 290.9 23,222 22,465 194,191 203,644 22,693 21,746 | Daili 
*Turkey World ...... 35.2 28.5 395.5 3964 15,115 12,234 169,652 170,109 13,931 10,599 | re ie ‘“ 
**Western Dairy J 1 32.2 364 299.5 329.8 13,8 15,2 128, 514 : , | Chicago Daily Drovers 
seWestern i= - — — ED, Setcn'n tees 43.9 42.7 333.1 325.5 93,383 90,828 708,807 692,690 39,467 35,900 
a eee 104.4 109.3 834.5 979.7 44,814 45,934 7, 411, , r Kansas City Daily Drovers 
“Wyoming Stockman- - — i a Telegram ......... 2.0 342 312.5 355.3 68,016 72,612 665,042 756,017 33,314 32,586 
Sa 24.2 20.0 228.1 2025 21,644 17,964 204,380 181,390 19,023 15,396 Omaha Daily Journal 
— - ‘ y j 7,7 753, ‘ Bt , 
Total Group ...... 730.4 722.7 65374 6,751.4 374,833 363,960 3,373,799 3448536 302,652 290.202. Pag yay +a = ae a ee a ee = ae ae ee 
png raepoaieie tak oleee Gee oo ‘spies oan’ 7 ‘aie ce pase Ay bcc | Reporter ......... 23.6 241 225.4 252.0 50,209 51,382 479,673 536,194 27,049 22,579 
’ e 7 . - “i age . a oe 
from 420-line page to 429-line page in August 1953, . siti ~ | Total Group....... i423 i868 12253 13034 302,600 312590 2607406 2.773.660 153,998 149,801 
Newspaper Monthly Farm Sections | Canadian 
*lowa Farm & Home. 25.7 24.6 232.1 200.3 26,457 25,295 239,07 ; ’ e Bulletin ; 
*Rural Gravure ...... 11.6 11.5 75.4 67.5 11,623 11,542 ar “ean a snake des Agriculteurs ... 57.7. 526 459.5 465.1 40,418 36,789 321,681 325,596 40,331 36,644 
*Texas Ranch & Farm 16.3 15.0 1479 156.7 17,136 15.750 155246 164542 15036 13.846 — oe RE on 48.7 398.5 398.2 30,661 35,079 286,946 286,685 30,661 35,079 
Eae a1) #"selee “AOA e —— ami era eekly : 
Total Group ...... 53.6 51.1 4555 4245 55.216 52,587 469,690 442,667 51,720 “49,815 Staten Edition .. 105.0 86.2 772.1 790.5 104,999 86,249 772,133 790,484 68,800 64,567 
#Western Edition .. 90.1 77.1 653.2 689.3 90,052 77,065 653,206 689,349 63,493 62,304 
Semi-Monthlies Average 2 Editions . 97.6 817 712.7 739.9 97,525 81,657 712,670 739,917 66,147 63,435 
American Agriculturist 30.1 33.3 2725 285.0 21,921 24,232 198,415 207,476 19,839 21,803 | Farmer's Advocate & 
Colorado Rancher & Canadian Countryman 51.7 59.2 453.0 468.2 36,183 41,460 317,129 327,657 23,986 32,209 
a 32.4 32.9 3046 346.4 24,493 24,835 230,255 261,857 22,085 22,203 | Farmer's Magazine ... 30.8 30.8 277.0 270.6 13,235 13,226 118,826 116,083 13,127 13,192 
Dakota Farmer ...... 58.4 63.7 619.2 596.6 45,795 49,963 485,488 467,743 44,872 49,022 | Free Press Prairie 
Farmer, The ........ 98.9 84.2 781.3 705.7 77,548 66,010 612,555 553,184 72,311 60,992 | Re 119.1 174.1 936.7 952.0 126,293 134,006 992,938 1,028,244 86,022 90,637 
Hoard’s Dairyman .... 39.7 40.2 411.4 387.7 28,901 29,233 299,505 282,207 22,227 21,723 tWestern Producer... 50.8 45.9 462.9 488.6 54,399 49,092 495,283 522,805 33,229 33,090 
Idaho Farmer ....... 44.3 51.8 384.1 447.0 33,479 39,146 290,412 337,896 31,709 37,561 Total Group ...... 450.3 443.0 3,700.3 3,782.6 398,714 391,309 3,245,473 3,346,987 293,503 304,306 
*Indiana Farmer's Guide 30.4 32.4 252.1 259.0 23,851 25,400 197,678 202,905 14,490 15,287 Five issues in September 1954; four issues in September, 1953. #Not included in totals. tChanged from 1,080-line page 
Kansas Farmer ...... 58.6 50.6 428.8 424.3 44515 38,454 325,924 322,559 41,917 35,857 to 1,060-line page in September, 1953. 
Gannett Negotiating are reported to have reached | problems to be worked out. would mark an extension of the|president of the Niagara Falls 
agreement on all major details. | rapid growth of the chain. Gan-|Gazette (see above), died today 


to Buy Niagara Falls 
Daily for $2,500,000 


NIAGARA FALLs, N.Y., Oct. 20— 
Negotiations are under way for’ 
the sale of the Niagara Falls| 
Gazette, the only major newspaper | 


Robert L. Rice Jr., attorney for 
the Gazette, said he had “no com- 
ment” on the report. 

(Alanson C. Deuel, president 
and publisher, died this week 
while the negotiations were in 
progress. See obit below.) 

In Rochester, Vincent S. Jones, 


|\@ The purchase price is under- | nett now operates newspapers in 


Station WGR in Buffalo. The 
Gazette recently asked the Fed- 
eral Communications Commission 


printed in this city, to Gannett Co. news and editorial director for stations here, WHLD and WHLD- 


for a sum reported to be around | 
$2,500,000. 

Final papers in the ‘sale have) 
not been signed but the principals | 


Gannett, said he had been author- 
ized to say only that Gannett has 
“not bought the paper.” Mr. Jones 
indicated that there are many 


| FM, to Earl C. Hull, v.p. of the 
Gazette. 
| Entry of the Gannett papers 


‘into the Niagara Falls market 


‘for permission to sell its radio, 


stood to be for the newspaper only. | Rochester, Albany, Utica, Elmira, 
It does not include the Niagara | Newburgh, Beacon, Ithaca, Olean, 
Falls Gazette’s interest in Radio Ogdensburg, 


Malone, Saratoga 
Springs, Massena, Binghamton and 
Potsdam, all in New York, and in 
Hartford, . Plainfield, N.J., and 
Danville, Ill. 


ALANSON CHASE DEUEL 


NIAGARA FALts, Oct. 19—Alan- 
son Chase Deuel, publisher and 


lat the age of 80, after several 
months illness. 

He has been head of the Gazette 
since 1906. Mr. Deuel began his 
career as a printer’s helper on the 
Hamburg Independent. He later 
worked as a typesetter for the 
‘Hamburg Courier. He joined the 
‘Gazette in 1895 as head of the 
printing department. After a few 
|months he transferred to the ad- 
i\vertising department. He became 
‘business manager in 1899. 
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Post Office 
Issues Manual 
Revamping Rules 


(Continued from Page 3) 
carried in publications entered as | 
second class matter is the specifi- | 
cation that they must not carry | 
swatches or other samples of mer- | 
chandise. This restriction, he says, | 
is retained because the department 
feels that ads which carry samples 
fall into the third class category. 

The manual retains unchanged 
at this time the limitation that cou- 
pons or application or order forms 
must not occupy more than half 
of a page, but contains several 
changes important to publishers. 

The most important of these is 
in the sections which define bona 
fide subscribers. In the past, the 
department has ruled that a sub- 
scriber could not be considered 
bona fide if he paid less than 50% 
of the regular subscription rate, 
and if the publisher received less 
than 30% of the amount paid by 
the subscriber. 


= In an effort to check cn the ac- 
tivities of publishers, the depart- 
ment required that all contracts 
with subscription agents be sub- 
mi‘ted to the department for in- 
spection. The new manual retains 
the requirement that bona fide 
subscribers must pay at least 50% 
of the subscription rate. But it no 
longer specifies that the publisher 
must get at least 30% of the sum 
the subscriber pays. It also no 
longer requires publishers to sub- 
m:t contracts for inspection. 

Mr. Riley said the department 
felt this was an improper inter- 
ference with the business of the 
publishers. He said it did not ap- 
pear to be any legitimate business 
of the government as to what hap- 
pens to the subscription dollar 
once it is paid out by the sub- 
scriber. 

Publishers are also given greater 
latitude in the mailing of sample 
copies and in the typographical 
arrangements of titles, and other 
required information. 


@ Many of the changes will ben- 


efit direct mail advertisers. Under 


| 


FRED OKON, formerly director of 
advertising and sales promotion 


for CBS-Columbia Distributors, 

has been named to the new post 

of ad manager for CBS-Columbia, 
New York. 


the new rules, all mail users may ager of Packard Motor Car Co.,| 


print messages on as much as 50% 
of the address side of government 
postcards, compared with the pre- 
vious one-third limitation. 

Users of third class matter need 
no longer refer to sections of the 
postal laws and regulations. Day 
of the month may be dropped from 
metered strips used on packages, 
and there is no longer a penalty 
for putting wrong dates' on 
metered mail. 

The new manual, available for 
65¢ from the Superintendent of 
Documents, Government Printing 
Office, Washington 25, D. C., deals 
with all regulations covering do- 
mestic and international mail. It 
is brightened up with unprece- 
dented “how to do it” illustrations 
showing the public how to wrap) 
packages, fix letters on parcels, 
pack fragile articles, mail books, 
etc. 


® The new manual, while avail-| 
able in printed form, is still on 
a temporary basis. It is not legally 
effective until Nov. 20. Meanwhile, | 
the Post Office is soliciting sug-| 
gestions, which may be incorpora- | 
ted in a revised issue. 


Lovick Ltd. Boosts Duncalfe 

James Lovick & Co. Ltd. has 
appointed Laurie Duncalfe direc- 
tor of creative services in its Tor- 
onto office. Mr. Duncalfe, with) 
the agency for six years, formerly | 
was copy chief and a member of 
the plans board. 


For SELF-SELLING Promotions 


Use Colorful, Instant-Sealing 


FINEST, FASTEST, LOWEST COST WAY 
TO PACKAGE BANDED MERCHANDISE 


%& SEAL at Finger’s Touch! 


% NO PINS — No Stitching — No Moistening! 
¥% Beautiful Color Printing by the FLEXOGRAPHIC 


Process! 


SAMPLE KIT of typical “SELF- 


Wrappers at your request. 


ELF 
TILK 


: = : 
PHOENIX 


PACKAGING 


- Division of 
PRODUCTS CO. 
4711 N. 27th STREET © MILWAUKEE 16, WISCONSIN 


Special 
Soles Events 


STICK" Bands and 


president; 
|exec. v.p. and treasurer; J. Nelson 


Appliances 


Two Boston Agencies Merge | 

McMillan & Marsden and Shat- | 
tuck & Clifford, both of Boston, | 
have announced a merger to form | 
Shattuck, Clifford & McMillan, ef- | 
fective Nov. 1. Offices will be 
located in the former Shattuck, | 


Clifford quarters at 143 Newbury | 
| St., 
‘agency are Robert L. McMillan, | 


Boston. Officers of the new) 


Benjamin Shattuck, | 


Clifford, v.p. for industrial mar- 
keting, and Donald A. Marsden 
Jr. and Frederick Wickes, v.p.s. 
All personnel of the two agencies 
will become members of the new 
company. 


McCann Names Van Voorhis 
Charles E. Van Voorhis has 
joined the Chicago staff of Mc- 
Cann-Erickson as a group head. 
He formerly was advertising man- 


Detroit, and an account execu-| 
tive with Fuller & Smith & Ross | 
and Batten, Barton, Durstine & | 
Osborn. | 


PARENTS’ MAGAZINE'S 
ALBUM OF 


_ Famous © 
~ FATHERS © 


a 


This is WILLIAM B. LEWIS 
President, . ye bs 
Kenyon & Eckhardt, Inc. 


HIS FATHER of three children, 

polishes off this philosophical 
gem: 
“A thousand-year-old Chinese 
proverb states:— large family 
credit to father, debit to budget. 
—And prices were lower in 
Confucius’ day. What would he 
say now?” 


dust this, Mr. Lewis — 

“When children come, it's buy 
buy baby. Much credit to 

over 1,625,000 wise fathers 
who use PARENTS’ know-how 
‘to lighten their burden I 


FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS are better and bigger customers! 


@ YOU CALL FOR 
PICKUP... 


\ 
@ WE CONTACT DRIVER 
BY RADIO... 


RADIO PHE PATCHED pickup & delivery! 


e We're so fast you need a stop-watch to time us. Even as you place the phone 
back on its cradle one of our drivers is already on his way. 


We're geared to the split-second timing of today’s electronic world 


stepped-up deadline schedules are our dish! Our constant contact with our 
radio-dispatched fleet of trucks gives you precious time when you need it most! 


Radio-dispatching and FLUROTYPING, combined with 24-hour mat pro- 


_ MATRIX COMPANY 


WA 2-1204 5 


A 


duction, provide you with the fastest service in the industry! 


_ ELECTROTYPE COMPANY 


a 7s 


a 
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MEDICAL 
ABSTRACTS 


eeeis something NEW in 
American medical publica- 
tions. It fills a vital, growing 
need of the busy medical 
profession by ABSTRACT- 
ING articles of importance 
from regular medical jour- 
nals on an INTERNATION- 
AL basis. 


MEDICAL 
ABSTRACTS 


eeeis UNIQUE. It is the 
ONLY medical publication 
in America that can help 
doctors keep abreast of their 
overwhelmingly large liter- 
ature. It is the ONLY jour- 
nal of ABSTRACTS pub- 
lished in this country today. 
It has no competition; it 
imitates no other existing 
publication. 


MEDICAL 
ABSTRACTS 


«eeis RECOGNIZED by 
the leading medical journals 
of the United States, Eng- 
land, Canada, etc. A present 
total of 102 journals of gen- 
eral, regional, and special- 
ized content have given 
MEDICAL ABSTRACTS 
full, unequivocal permission 
and rights to ABSTRACT 
their articles and reports. 
THE EDITORIAL STAFF 
OF “‘MEDICAL AB- 
STRACTS” CONSISTS EN- 
TIRELY OF GRADUATE 
PHYSICIANS SPECIALIZ- 
ING IN THE FIELDS THEY 
REPORT ON! 


MEDICAL 
ABSTRACTS 


¢ e eis circulated EXCLU- 
SIVELY among DOCTORS. 
15,000 controlled for best 
NATIONAL coverage every 
month. MEDICAL AB- 
STRACTS will be the 
IDEAL medical medium be- 
cause it will be read faith- 
fully; because it covers the 
entire field in ONE publica- 
tion; because it gives doc- 
tors the kind of journal they 
have always wanted! 


For coverage information, 


advertising rates, write: 


MEDICAL 
ABSTRACTS 


825 Western Savings Fund Bidg. 
Broad and Chestnut Streets 


Telephone No. KINgsley 6-3670 
Philadelphia 7, Penna. 


Doctor's Book on Cancer and Smoking 


Asks for Passage of Restrictive Laws 


(Continued from Page 1) 
dent appoint a commission to pro- 
duce a health educational program 
with regard to smoking and dis- 
| ease. 
| In a foreword to the book, writ- 
ten by Dr. Evarts Graham (who 
has previously been associated 
with Dr. Ochsner in attacking cig- 
/aret smoking and lung cancer), the 
‘same questions are raised: 
| “. .. what is going to be done 
‘about it? Are the manufacturers of 
|cigarets going to be allowed in- 
definitely to go on making addicts 
for their own profit by their al- 
luring advertising? Are the radio 
and television networks to be per- 
mitted to continue carrying the ad- 
vertising material of the cigaret 
industry? Isn’t it time that the of- 
ficial guardian of the nation’s 
health, the U. S. Public Health 
Service, at least make a statement 
of warning?” 


CANCER FROM PAPER? 
BIRMINGHAM, ALA., Oct. 21—D. 
V. Lefemine, research chemist of 
the Cancer Institute, Miami, told 
the southeastern regional meeting 
of the American Chemical Society 
that he had identified a powerful 
cancer-causing compound in burn- 
ing cigaret paper—3, 4 benzpyrene. 
With mice, this compound is one 
of the most powerful—if not the 
most powerful—cancer-causer 
known to science. It took enough 


cigaret paper to roll 80,000 cigarets 
(or enough to last a pack-a-day 
addict 11 years) to produce 1.7 lbs 
of tars, from which Mr. Lefemine 
was able to separate components. 


= Mr. Lefemine’s work had been 
watched with interest in tobacco 
and chemical fields for some time; 
it is the first evidence of some- 
thing in cigaret smoking besides 
tobacco which might be carci- 
nogenic. He told the chemists it 
might be possible to treat cigaret 
paper chemically to prevent the 
formation of 3, 4 benzpyrene as a 
combustion product. 


"WE'RE WORKING ON IT,’ 
T. V. HARTNETT SAYS 

NEw York, Oct. 21—T. V. Hart- 
nett, chairman of the Tobacco In- 
dustry Research Committee, 
pointed out that the Lefemine re- 
port makes clear that the com- 
pound has not been established as 
causing cancer in human beings, 
and said the public “can rest as- 
sured that the cigaret companies 
are alive to the question and are 
doing something about it.” 


He said TIRC’s scientific advis- | 
ory board has recently examined medica! centers in the U. S. and 


another recent study on the same | Canada. 


subject and found the methods 


| 
| 
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ALBERT F. REMINGTON has been ap- 
pointed ad manager for Packard 
and Clipper cars by Studebaker- 


Packard Corp., Detroit. He for- 

merly was coordinator of passen- 

ger cars advertising for the Ford 
division of Ford Motor Co. 


duced from burning many other 
everyday materials, not just ciga- 
ret paper. 


TOBACCO GROUP SETS 
UP RESEARCH PLANS 

NEw York, Oct. 20—The scien- 
tific advisory board of the To- 
bacco Industry Research Commit- 
tee today announced its research 
program, which includes study of 
human lung cancer in ten major 


This study will be aimed at ex-| 


used did not resemble conditions amining lung tissues for evidence 
under which cigarets are smoked.| of sites and time of beginning of 
Further, that the scientists said lung cancer. A uniform method is 
the compound could also he pro-'supposed to permit comparison of | 


the frequency of lung cancer in 
the geographic areas being in- 
vestigated, and will consider such 
factors as location, length of resi- 
dence, occupational history, hab- 
its and associated diseases. 


NEXT ROUND: CIGS 
AND HEART ATTACKS? 

NEw York, Oct. 19—Much of the 
publicity about cigarets and lung 
cancer came after Roy Norr, pep- 
pery public relations veteran, be- 
gan to take an interest in the re- 
lationship. Mr. Norr ripped into 
cigarets, his articles first appear- 
ing in Christian Herald, then in 
Reader’s Digest. 

This was the pattern of “Smok- 
ers Are Getting Scared,” and “Can- 
cer by the Carton.” 

It looks as if the second round 
is about to start. Mr. Norr has a 
commitment from Christian Her- 
ald for another article, this one to 
appear in February. Its subject: 
the relationship between cigaret 
‘smoking and heart disease. 


Hobbs Joins Air Features 
Henry E. Hobbs, formerly a 
salesman with WATV, Newark, 
N. J., has been named sales man- 
ager of Air Features, New York 
packager of live radio-tv shows. 


SiMPSON-REILLY, LTD. 
Publishers Representative 


€ ' 


LOS ANGELES HALLIBURTON BLDG. 
SAN FRANCISC 


O CENTRAL TOWER 


No matter how you doit... 
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Camden, N. J., or TIMES, Trenton, N. J, 


Media-wise, you can cross into the New Jersey half of this fabu- 
lous valley only via THE CAMDEN COURIER-POST and THE 
TRENTON TIMES. Nine out of 10 Philadelphia area R.O.P. 
advertisers use these key New Jersey dailies. Three out of four 
of the top 100 national newspaper advertisers do likewise. You 
can join them for the bargain line rate of 57c 
for both papers. It will pay you.. . and hand- 
somely! 


fa 


The one way to cover 
the EXPANDING SIDE 
of the Delaware Valley ... 
the eastern half ....e-c 


CAMDEN 


Courier-Post 


TRENTON 


MARKET FACTS on request. Write for official portfolio compiled by 
State government. Most helpful in sales planning. Address COURIER- 
POST, 


Represented by 
GEORGE A. McDEVITT CO., INC. 
New York © Chicago © Philadelphia 


Times 


Pittsburgh © Detroit 
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Metro Area Data 
Dispute Deferred | 


at ABC Meeting 


(Continued from Page 1) 
influence” of morning, evening 
and Sunday newspapers published 
in the same city are not identical 
and are not measured by retail 
trading zone figures. 

The agency men told the news- 
paper executives that the request 
is intended only to give agencies 
“tools for multi-media work.” 

The newspaper committee rec- 
ommended that the matter be held 
open for discussion by representa- 
tives of both factions and that ABC 
newspapers be kept informed of 
negotiations and any proposals 
before the board of directors acts 
upon them. 


= The resolution was adopted by 
the newspapers by a_ 619-to-15 
proxy count. Agency and advertis- 
er members indicated a _ willing- 
ness to go along and the matter 
was not forced out on the conven- 
tion floor. 

An internal skirmish in the 
newspaper division also wound up 
in a proxy fight. A last-minute 
movement developed to replace 
Ww. J. J. Butler, Toronto Globe 
and Mail, as Canadian newspaper 
member of the board with Ralph 
B. Cowan, Toronto Star circula- 
tion manager. Mr. Cowan won a 
hand count by one vote, but a 
proxy tally gave the nomination to 
Mr. Butler. 

Fourteen directors were returned 
to the board by the six (adver- 
tisers, agencies, business publica- 
tions, farm publications, maga- 
zines and newspapers) divisions. 
No new directors were elected. 


= John H. Platt, Kraft Foods Co. 
v.p. in charge of advertising and/| 
public relations, was elected chair- | 
man of the ABC board. He suc- 
ceeds William A. Hart, E. I. du 
Pont de Nemours & Co. advertis- 
ing manager. Mr. Platt is suc- 


Last Minute News Flashes 
Brashears Quits BofA for Post with N. Y. AANR 


| New York, Oct. 22—Arthur Brashears, formerly promotion manager | 
of the Bureau of Advertising, American Newspaper Publishers Assn., | 
has been named research and sales promotion manager of the New, ~ 
York chapter of the American Assn. of Newspaper Representatives. He| ~ Baas 
will develop and coordinate the sales work of the chapter’s new busi- | 
ness teams. The BofA, which has a promotion director, does not plan| = 
to name a new promotion manager. BS 


Grigsby Moves to Hotpoint; Other Late News 


e David H. Grigsby, formerly ad manager at Zenith Radio Corp. and 
more recently with Coventry, Miller & Olzak, Chicago agency, has 
been named merchandising manager of Hotpoint Co.’s range and water 
heater section. He starts this week in the newly created position, in 
charge of advertising, sales promotion and sales training. 


United Motors Service division of 


teries and other G-M parts and 
newscasts a week, beginning Nov. 


ver, effective Nov. 15. 


e As soon as permissible under the new FCC ruling permitting com- 
mon ownership of five v.h.f. stations and two u.h.f.s, Columbia Broad- 
casting System has bought WOKY- 
Bartell Broadcasters, subject to commission approval. Frank Stanton, | 
CBS’ president, hailed this move as indication of the network’s confi- | JANE’S 
dence in the future of u.h.f. and said Columbia would acquire a sec-_ 
ond high-band station as soon as possible. 


TV, channel 19 in Milwaukee, from 


e After going sustaining for a few weeks, following 24 years of con-| 
tinuous sponsorship, Lowell Thomas (CBS Radio) has a new sponsor: 


General Motors, Detroit, the sales 


and service organization, in the replacement market, for Delco Bat- 


accessories. Time—five 15-minute 
1—was bought through Campbell- 


Ewald Co. Kaiser-Willys dropped the show in late September. 


e Zenith Radio Corp., Chicago, has signed for the last remaining 
availability on “Omnibus” (CBS-TV). Young & Rubicam is the agency. 


e The Connecticut Bank & Trust Co., Hartford, which was formed re- 
cently by the merger of the Hartford-Connecticut Trust Co. and the 
Phoenix State Bank & Trust, has named Wilson, Haight, Welch & Gro- 


department stores.” 

Magazines asked for the forma- 
tion of a magazine committee to 
revise the same paragraph, but 
proposed no specific change. 

The farm division also asked 
revision of Paragraph 8 on circu- 
lation breakdown to combine fig- 
ures for advertisers, advertising 
agencies and prospective adver- 
tisers, which now are listed sepa- 
rately. 


After Seven Years 
Grey Gets Gruen 
from McCann Again 


CINCINNATI, Oct. 21—Gruen 
Watch Co., whose agency, Mc- 


ceeded as vice-chairman by George 
C. Dibert, J. Walter Thompson v.p., | 
Chicago. 

More than a dozen resolutions | 
were passed by the individual di-| 
visions. Most dealt with minor re- 
visions of ABC by-laws and re- 
ports or citations of individuals 
for work done for ABC. | 


| 


| 


® Business paper and farm publi- | 
cation divisions each passed reso- 
lutions recommending that any 
publisher member be permitted to | 
buy reports of audit statements | 
of any other publisher member. 
Currently publishers can buy re- 
ports of other publications in their 
division, and usually manage to 
get information on other divisions. 

The farm division recommended 
a change of Paragraph 15-A of | 
reports and reports and statements | 


(listing channels of subscription | 
sales) from “subscriptions by mail 
to publisher” to “subscriptions by | 
mail to publisher, other media and | 


SPEAKER'S TABLE—Among those at 
Wednesday night when Vice-President Richard Nix- 
on addressed the 40th anniversary dinner of the 
Audit Bureau of Circulations were Richard W. 


Cann-Erickson, left it last week 


ito take the $5,000,000 Bulova ac- 


count, had little trouble making 
up its mind about a successor. 
It simply returned to Grey Ad- 
vertising, New York, thus taking 
one more turn in one of the more 
intriguing of client-agency two- 
steps. The latest change of part- 


|ners is scheduled to take effect 


Jan. 1, 1955. 

For Grey, this is not only the 
second time it has held the $1,- 
000,000-plus Gruen account—it is 
also the second time it has re- 
piaced McCann-Erickson. 


= McCann first held the account 
prior to 1948, in which year it 
was first succeeded by Grey. Two 
years later, Grey was replaced by 
Stockton-West-Burkhart, a Cin- 


|cinnati agency. The latter lost 


little time in getting involved in 
a client-agency tangle which led 
to its resignation—and McCann 


was called in again in May, 1951. 

The second McCann-to-Grey 
double play came at McCann’s 
initiative, when it decided (AA, 
Oct. 18) to prefer the Bulova ac- 
count and a $4,000,000 increase in 
billings. But Gruen gets credit 
for fast play, taking just a week 
to line up Grey again. 

Announcing the new appoint- 
ment, Maury Ash, Gruen market- 
ing v.p., praised Grey for its “rep- 
utation of being the country’s 
best-informed agency on retailers’ 
selling problems.” 


Rumored Ford Shakeup 
May Send Lincoln to Y&R 


Ford Motor Co.’s Lincoln-Mer- 
cury division has appointed a new 
advertising manager—Robert J. 
Fisher, formerly with N. W. Ayer 
& Son—and fended off persistent 
rumors that the division will be 
split for advertising purposes. An 
“organizational recommendation” 
will be presented to Lincoln-Mer- 
cury top management Monday. 

Reportedly, the measure will 
propose the separation of Lincoln 
and Mercury, with Kenyon & Eck- 
hardt keeping only Mercury, while 
Lincoln goes to Young & Rubicam 
(recently-appointed agency for 
Ford’s new Continental divisicr). 


Lethen Joins CBS Television 
Edward F. Lethen Jr., formerly 
deputy director of “Voice of 
America,” will become manager 
of network sales development for 
CBS Television, New York, effec- 
tive Nov. 1. He succeeds Edward 
P. Shurick, who recently was 
named national director of station 


relations for the network. 


the front table 


Mr, Nixon. 


Slocum, president, American Newspaper Publishers 
Assn.; Ben Duffy, president of BBDO; Gardner 
Cowles, president of Cowles Magazines Inc., and 


| 
| 
| 3 
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STEAK—Color 


PRE-COOKED 
|pages in the Atlanta Journal & 
Constitution will announce Wilson 
& Co.’s new pre-cooked, no-refrig- 
erator Swiss steaks when they 
are introduced in that city Oct. 28. 
Advertising for the steaks and oth- 
er Wilson Pan-Pac foods (AA, 
June 14) is handled by Needham, 
Louis & Brorby, Chicago. 


Stock Prospectus 
Tells Remarkable 
Hazel Bishop Saga 


New York, Oct. 22—A group of 
underwriters headed by Hayden, 
Stone & Co. this week put 250,- 
000 shares of Hazel Bishop Inc. 
stock on the market, and a spokes- 
man for Raymond Spector, chair- 
man of Hazel Bishop and head of 
the agency handling its advertis- 
ing, said the stock was oversub- 
scribed. 

The stock, sold in the offering 
at $8 a share, was quoted at 9% 
bid and 934 asked. Proceeds from 
the sale of 150,000 shares will be 
used by the company for general 
corporate purposes. The remain- 
ing 100,000 shares are being sold 
for the account of Mr. Spector. 

The SEC prospectus gives a 
pretty clear picture of one of the 
most spectacular merchandising 
operations in recent years. Started 
in the fall of 1949, Hazel Bishop 
had sales of $49,009 in the six 
months ended April 30, 1950. 

At this point in the company’s 
history, Spector took over its ad- 
vertising. In November of the 
same year he became controlling 
stockholder and chairman. For the 
fiscal year ended Oct. 31, 1950, net 
sales were $665,821, and they had 
risen to $9,908,804 in the year 
ended Oct. 31, 1953. Mr. Spector 
says sales will reach $12,000,000 in 
the year now ending. 


= The prospectus shows that the 
ccimpany figures on using heavy 
newspaper and tv advertising and 
a small sales force to push a small 
line of items. 

In 1950 the company spent 
$357,000 in advertising. Its esti- 
reated 1954 expenditures are $5,- 
000,000, and, through July 31, 
1954, the five-year total spent on 
advertising stood at $11,126,000. 

Meantime, Hazel Bishop Export 
Corp. (for western hemisphere 
operations) and Hazel Bishop 
International Ltd. (operating 
abroad) have been established. 

The prospectus shows Mr. Spec- 
tor as owner of 488,500 shares 
(52.08%) of Bishop common 
stock and 46,665 shares (55.28%) 
of the preferred. In addition, Ray- 
mond Spector Co. (Bishop’s 
agency) holds 173,500 shares of 
common (18.5%) and _ 18,000 
shares of preferred (21.32%). Mr. 
Spector owns 75% of the agency’s 
steck, the remainder being held 
by Henry L. Sondheim, a direc- 
tor and v.p. of Hazel Bishop. 
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at Senate Quiz 


| WASHINGTON, Oct. 20—Proposals 


for an “authority” to pre-screen tv 
film got a cold reception from 
station and network officials who 
testified during a two-day hear- 
ing of a Senate judiciary subcom- 
mittee trying to determine wheth- 
er tv westerns and crime shows 
are a factor in the mounting rate 
of juvenile delinquency. 


Broadcasters maintained that 


= tv programming is the responsibil- 


ity of station operators, and that 
any effort to impose “censorship” 
would interfere with the exercise 
of this responsibility. 

But Sen. Robert C. Hendrickson 
(R., N. J.), the subcommittee 
chairman, wasn’t entirely con- 
vinced. “If it is considered wise to 
have a ‘czar’ to pre-screen the 
films that are shown in the movie 
theaters,” he said, “It is hard to 
see why there should be less pre- 
caution taken with film that is 
made especially for television.” 


s The industry’s case was sum- 
med up by Harold E. Fellows, 
president of the National Assn. of 
Radio & Television Broadcasters, 
who argued that the tv industry 
consumes each week more mate- 
rial than is manufactured in Hol- 
lywood in a week. 

He said that the industry’s vol- 
untary code of standards repre- 
sents the best solution because it 
puts the responsibility on the peo- 
ple who operate the stations. 

“To place the responsibility 
elsewhere, even in the hands of a 
board made up of broadcasters 
themselves, would be to withdraw 
from such management an author- 
ity vested in that management by 
the terms of the license which 
permits him to operate. 

“This is not the most efficient 
way to govern the kind of pro- 
gramming and advertising televi- 
sion will present—but paradox- 
ically, while it is not the most ef- 
ficient way, it is the best way if 
we are to sustain in television the 
freedoms which have been de- 
fended in these very halls of Con- 
gress for nearly 200 years.” 


= He said NARTE plans to en- 
gage the services of a monitoring 
organization in order to get more 
information about code com- 
pliance. He also said that the code 
staff, now numbering three per- 
sons, will be augmented by anoth- 
er four to six individuals. 

Industry witnesses quoted child 
experts who pinned juvenile de- 
linquency on a multitude of causes 
other than radio and tv. One wit- 
ness, ABC v.p. Robert Hinckley, 
pointed out that juvenile delin- 
quency is a worldwide problem, 
particularly acute in Soviet Russia 
and New Zealand. 


= But the subcommittee staff had 
its own compilation of studies in- 
dicating that heavy doses of emo- 
tionally charged programs may 
push “hostile” children over the 
line to delinquency. James V. 
Bennett, head of the federal prison 
system, said his research clearly 
indicates that crime programs— 
those where crimes are “blue- 
printed”—have been. important 
influences in the lives of scores of 
| youngsters in the national train- 
ing school for boys which is 
|maintained for juvenile delin- 
quents in the District of Columbia. 

Witnesses generally conceded 
that the industry was not spon- 
soring any research in the field 
of delinquency, but some—in- 
cluding NBC v.p. Joseph V. Hef- 
fernan—said their organizations 
would contribute to worth while 


projects in this field. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display, 


HELP WANTED HELP WANTED 


UNIQUE OPPORTUNITY FOR RESEARCH MANAGER 
CREATIVE SALESMAN Somewhere in the newspaper or agency 

To the graphic arts salesman who finds| field, there’s a man who has a strong 
his future limited; or the small agency | flair for research, who knows its applica- 
account executive who has been doing the| tion for practical selling purposes. 
whole job himself; or to any salesman| He's no academician interested in re- 
who knows how to think in front of pros- 
pects and believes he can sell the services 
of a complete advertising printing organ- 
ization, here is a once-in-a-lifetime op- 
portunity. A leading midwest advertising 
printer which does the entire job within 
its own organization wants to add another 
salesman with the ability to handle a 
nucleus of existing accounts - and add 
new accounts under a program of planned 
supervision and development. This is not 
a job for beginners - the man we want 
must have sold creatively. We'll teach 
him the way we've been working success- 
fully, for over 69 years. Must relocate in 
town of 130,000. 

Box 7140, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

ADVERTISING & PUBLISHING 

FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 

209 S. State St. Ha 17-1991 Chicago 


PUBLISHERS’ REPRESENTATIVE wants 
salesman to sell a variety of markets in 
Chicago. Some experience desirable but 
not essential. Prefer man under 30. Please 
write fully. 

Box 7141, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 } 
BANKERS BLDG. CHICAGO 3, ILL. 


its place as a companion to promotion and 
its use as a selling tool. He knows the 


steks the former, shuns the latter. 

One of the largest newspapers on the 
East Coast (not New York City) has this 
opening. 

If you think this opportunity is for you, 
tell us what you are doing now, what 
you'd like to do, what you think newspa- 
per research should do to provide an ad- 
vertising staff with selling ammunition 
about a newspaper and its market. Include 
salary requirements in your first letter. 
Naturally, everything will be held in con- 
fidence. 

Box 7143, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


ARTIST WANTED - SPARE TIME 
for line drawings and character sketches. 
Submit sample of 2 to 5 month old baby. 
Approximately 250 illustrations wanted at 
$2 - $3 each. All replies held confidential. 
Our employees know of this ad. 

Box 7149, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING PLACEMENTS 
BOB CRAIG 

| EMPLOYERS SERVICE BUREAU 

'6 N. Michigan Chicago, Ill. FI 6-1155 
Wanted Writers Permanent Jr. and Sr. 
| writers for industrial sales and service 
copy. Journalism grad or English major 
preferred. Must have mechanical aptitude. 
Include brief personal history, references, 
education, work experience, recent snap- 
shot, and starting salary. Midwest loca- 
tion, leading manufacturer. Reply Box 
7115, ADVERTISING AGE, 200 E. Lllinois 
St., Chicago 11, Ill. 


BARNARD'S 
ALERT EMPLOYMENT SYSTEM 
Call M,. L. Barnard—Frank Vell 
202 S. State WA 2-2306-07 Chicago 


Ls 


ACCOUNT EXECUTIVE 


If you are young, a go-getter and have a 
proven record for acquiring new business, 
you will find a permanent and unusual 
opportunity with us. Substantial, medium 
size Chicago agency interested in build- 
ing new consumer accounts. Strong staff 
gives you solid backing. Write Box 149, 
ADVERTISING AGE, 200 E. Illinois St., 
Chicago 11, Ml. 


| 
WHERE TO FIND | 
ABLE EXECUTIVES 
Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive rsonnel, 
you'll find men of tested abilities for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 
roduction, advertising, sales, mar- 
eting, merchandising, distribution, 
public relations . . . and at no cost 
to you. Phone or write us about 
our requirements. 5 
here is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


RADIO-TV TIME BUYER 


Unusually interesting spot in ~ Chicago 
office of 4A agency. Young man or woman 
should have several years agency expe- 
rience in both radio and TV. Send ré- 
sume (including salary desired). 

Box 146 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


EXPERIENCED COPYWRITER 


Fast moving Chicago Agency has good 
position to fill. Must have agency back- 
ground and be strong on hard goods. 
Excellent opportunity to become im- 
portant member of a team that's rapidly 
moving forward. Send full résumé. All 
replies confidential. 
Box 144 ADVERTISING AGE 

200 E. Iilinois St. Chicago II, Ill. 


Wanted 
COPY WRITER 


Publisher of major national 
magazine with headquarters 
in the East (not in New 
York) wants to add to the 
‘promotion staff of advertis- 
ing department a man with 
some successful copy experi- 
ence in advertising or publish- 
ing. Responsibilities would 
include preparation of copy 
for all forms of promotion: 
sales letters, direct mail, mer- 
chandising, trade ads, presen- 
tations. Our staff knows of 
this ad. Salary commensurate 
with ability. 
Box 145 
ADVERTISING AGE 
480 Lexington Ave. 


New York 17, N. Y. 


ee 


TOP PRODUCTION MAN AVAILABLE 


Over 25 years of experience as Production Manager in pres- 
ent 4-A agency now being liquidated. All phases of the 
graphic arts. Heavy on color process. Interested in right 
spot either agency serving national accounts or industry. 
Excellent references. Salary open. Write: 


MAIL ORDER MAN 


Established school has opportunity for 
experienced direct mail specialist to super- 
vise correspondence courses. Must 

familiar with promotional techniques, in- 
quiry handling, lesson servicing, etc. 
Work in New York office. Our staff knows 
of this advt. Reply in confidence giving 
details of education and experience. 

7 ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


DOUG SMITH, INC. 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


Box 150, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


POSITIONS WANTED 


4-A AGENCY CREATIVE WRITER 
SEEKS NEW, SHACKLE-FREE POST 
These are the facts. Now with a large 4-A | 
Chicago agency in responsible position. | 
Past and present writing record an en- 
vied one. Been at it over 20 years and I'm | 
barely 40! Beer. Copy Chief, Group Head, 
A. E. and Head of own rated agency. Tired 
of being lost in labyrinth of political shift- | 
ing where my fine experience is shackled | 
to ignorance! Facts! Seek eager group 


| going somewhere who need a top Crea- | 


| tive, now top-salaried but willing to talk 
search for research’s sake. He understands | 


difference between good and bad research, | 


| 


| 5 
| 


tive Copy Chief or Creative Director. All 
types accounts, industrial to consumer. | 
Hard-hitting volume writer for all types 
of media. A fine opportunity to secure a 
long-experienced creative agency execu- | 


turkey if the location is right. Go any- 
where through prefer East or West Coast. 
Kindly write to Copy Chief, Box 7148, 
ADVERTISING AGE, 200 E. Illinois St., | 
Chicago 11, iil. 


PUBLIC RELATiONS STAFF MEMBER 
yrs. experience-Publicity-Promotion; | 
Speaking - Writing- Special Events- Ideas | 


| My strength: Can do a top job for YOU! 


Box 7146, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


GUARANTEED 100% DIVIDEND 
Your moneys worth...and more! Strong , 
right arm for A/E or Mfr. 6 yrs. contact, | 
copy, plans, prod. media. Agcy. Mfr. Re- 
tail. 28, Married, coll. 

Box 7142, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. | 

Market Research Assistant, MA, MBA, | 
Sales and media anal. Store Audits, pre- | 
sentations, and consumer anal. All misc. | 
client research. Over 3 vrs. agency exp. 
26, single, Vet. 

Box 7145, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 

TECHNICAL WRITER 
College grad, 26, B.A. English, 2 yrs. De- 
sign Eng., 1 yr. Tech. Writer, desires 
challenging Industrial Copy position. 

Box 7147, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
Mr. Publisher: What have you to offer 
an experienced advertising space sales- 
man, advertising manager and publisher's 
representative? N. Y. area desired. 

Box 7139, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


REPRESENTATIVES WANTED 


PUBLISHER’S REPRESENTATIVE for 
West Coast, to handle three well-estab- 
lished, successful trade papers for pro- 
gressive publisher. Unusual opportunity. 
Write in full to Box 7125, ADVERTISING 
aoe 480 Lexington Ave., New York 17, 


BUSINESS OPPORTUNITIES 


WANTED TO BUY 
Responsible, experienced advertising man 
wants partnership interest (fourth, third, 
or half) sound Agency billing $500,000 - 
$1,000,000. Agency should be at least 4 
years old, situated in potentially produc- 
tive area, Midwest or Southwest. Write 
in complete confidence. 


Box 7144, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 


WE TEST YOUR PRODUCT 

We have a 60 store chain in New England 
and Middle Atlantic States available for 
expertly supervised, honest-to-goodness 
sales testing. New and old products con- 
sidered. Reasonable rates. Phone, write: 
M. Alexander, MUrray Hill 3-1093, 475 
Fifth Ave., New York 17. 


AUDIO-VISUAL SPECIALIST 


Successful sales executive must relocate 
in New England area. Talented young 
man with excellent record creating audio- 
visual advertising, promotion, training 
aids, and sales presentations. Expert su- 
pervision all phases. Age 34, married, 
fine appearance, top references. 


Box 148 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH. 
eo. 
Executive 


Placement 
Counselors 


3 ~ 
CAN YOU USE THIS MAN? 


e 20 Years Exper. in merchandising, 
sales, promo., layouts, copy, pro- 
duction, etc. 

e Tired of being a 1 man agency 

e Desires work on larger accounts 


Box 151 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Attn: Publishers 


New WEST COAST REPRESENTATIVE of- 
fers complete coverage on Pacific Coast 
for 1 or 2 additinnal publications. Will be 
in New York—Nov. 15 and Chicago— 
Nov. 18 for contact. 
Write: Jules E. Thompson 

JULES E. THOMPSON COMPANY 
400 Montgomery Street * San Francisco 4 


“Our 44th Year” 


CONSUMER COPY $20,000 
This is directed only to top-flight agency 
copywriters with an experience record in 
the national consumer space field. Mid- 
west opening with large multi-city agency. 
Unless you are a professional, please 
ignore this ad. 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Reema mae 4 


Vehlow 


Cranford 


Miller 


Campbell Barber 


ELECTION DAYS—Getting together after their election as officers of 
the third district (Virginia and Carolina) of the Advertising Fed- 
eration of America are Wilda Vehlow, Lynchburg, Va., secretary; 
H.C. Cranford Jr., Durham, N. C., treasurer; F. Byres Miller, Rich- 
mond, 2nd lieut. governor; Eugene B. Campbell, Lynchburg, gov- 


ernor; and B. George Barber Jr., 


Greensboro, N. C., 1st liewt. gov- 


ernor. 


(Continued from Page 3) 
can be easily explained away, Mr. 
Glenn said: 

“But much of the difference is a 
difference in theoretical base—just 
as ‘slugging percentage’ and ‘bat- 
ting average’ are both accurate 
measurements of the same basic 
phenomenon.” 

He described two commonly dis- 
cussed differences—variations in 
areas covered and in kinds of peo- 
ple surveyed—in this way: 

1. One rating service (Trendex) 
restricts itself to 10 major cities 
with three or more tv stations. 
Others draw their sample from all 
over the U. S. In New York alone, 
one service samples a 56-county 
area, another 16 counties, another 
12 counties. 

2. As to representativeness of 
the samples drawn, one rating 
service (American Research Bu- 
reau, Hooper, Videodex) may get 
its basic information from a diary 
in which the respondent agrees to 
enter all listening for a week. 
Another service (Trendex) may 
rely on telephone calls. 

“It may be that the people who 
agree to keep a diary and those 
who own a phone are different 
from total population and different 
from each other,” Mr. Glenn said. 


= “We still have to decide what 
we would prefer to have meas- 
ured, what kind of an audience 
measurement will give us the most 
useful information. The answer 
depends on the individual needs 
and for this reason there will al- 
ways be a number of rating serv- 
ices,” he said. 

“Media decisions should not be 
/made purely on the basis of 
| ratings,” he said. “Even if they 
| were mathematically precise meas- 
urements of audience, you would 
still need more than this. The truth 
of the matter is that much of the 
process of media selection is intui- 
tive. Ratings are a help but they 
are not a substitute for judgment.” 

The plan of multi-sponsorship, 
already used for black-and-white 
programs, “will bring color selling 
to advertisers who can’t afford the 
tremendous color shows which we 
| [NBC] have begun to introduce,” 
said Barry Wood, NBC director of 
special events. 


s In a talk on the value of news- 
paper advertising to shopping cen- 
ters, Grant Stone, advertising di- 
jrector of the Cleveland Press, 
| warned of rough days ahead for 
the shopping plazas. 

“Most shopping centers have 
never been recession tested,” he 
said. “They have not had to meet 
a problem of drastic decline in 
buying power. They have never 


Glenn Defends Rating Services, Says They 
Measure Different Things Different Ways 


'met the full power of aroused and 
hungry competition.” 

| He said it is doubtful that shop- 
ping centers can survive if big 
'downtown stores throw their full 
|buying advantage, wide selection 
‘and promotional prestige against 
|outlying stores. 

| He recommended that shopping 
centers must guard their future 
with skillful and persistent promo- 
tion. He dismissed television and 
radio as lacking “the necessary 
editorial and advertising breadth,” 
and said outdoor and transit ad- 
vertising are too static and physi- 
cally too small to benefit the cen- 
ters. 

“The prestige of a metropolitan 
newspaper alone can introduce the 
new shopping center and its serv- 
ice on even terms with the big 
downtown and strongly entrenched 
older neighborhood stores,” Mr. 
Stone said, pitching for his me- 
dium. 


s A. G. Ensrud, J. Walter Thomp- 
son Co., media executive, reported 
on his survey of newspaper adver- 
tising problems. 

He said a frequent complaint of 
newspaper executives is that space 
buyers often mistakenly choose 
tv and other non-newspaper media 
over newspapers simply as a re- 
sult of “lazy buying.” 

Mr. Ensrud said he rejected the 
criticism for these reasons: 

“1. Most clients want to look at 
all forms of media. 

“2. Competitive selling by var- 
ious kinds of media is a part of 
almost every basic selection. 
Newspapers have as good a chance 
as anyone else to present their 
story. 

“3. Improper selection of media 
will ultimately catch up with the 
poor buyer. In the long run the ad- 
vertising must pay returns. This 
does not mean that mistakes are 
never made,” he said. “But it is 
patent that in any good business 
errors must be completely avoided 
or held to an insignificant mini- 
mum.” 


® Albert Yates, v.p. of Barrington 
Associates, New York management 
consultant firm, reviewed ad man- 
agers’ place in management. The 
ad manager should be informed of 
company policies and aims, he 
said, outlining a survey made by 
his company for the Industrial 
Advertising Research Institute. 

“During our study we noted a 
hesitancy of some advertising 
managers to get into the subjects 
of company aims and policies with 
top management,” he said. “Some 
advertising managers seem to 
have a definite inferiority com- 
plex on this point.” 
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‘Western Woods’ 
Use Promoted in 
Canadian Drive 


(Continued from Page 2) 


March, and followed through a 
three-month period. In this time, 
850,000 people visited the ten 
homes. 

Lovick coordinated the advertis- 
ing of the Canadian manufacturers 
who equipped and furnished the 
homes. These companies were: Ca- 
nadian General Electric Co.; Fi- 
berglas Canada; Pilkington Glass; 
Anaconda American Brass; Stand- 
ard Sanitary & Dominion Radiator 
Mfg. Corp.; Empire Brass Mfg. 
Co.; Minneapolis-Honeywell Reg-| 
ulator Co.; Sherwin-Williams Co. | 
of Canada; Dominion Oilcloth & | 
Linoleum Co.; Schlage Lock Co. | 
of Canada; Arborite Co., and T.) 


which reached its peak during the | 
house openings, also was the prod- | 
uct of Lovick. | 


= The magazines which carried 
the Trend House sections were: | 
Canadian Homes & Gardens, Ca- 
nadian Home Journal, Chatelaine, | 
Home Building in Canada, Mac- 
lean’s, Reader’s Digest, Time, 
Weekend Picture Magazine, and 
Western Homes & Living. 

Western Woods used newspaper 
schedules in the Calgary Herald; 
Edmonton Journal; Halifax Chron- 
icle Herald; London Free Press; 
Montreal Star, Gazette, La Presse 
and La Patrie; Regina Leader-Post; 
Toronto Star, Telegram and Globe 
& Mail; Vancouver Sun, Province 
and News-Herald; Victoria Col- 
onist and Times; and Winnipeg 
Free Press and Tribune. Many of 
the dailies used the promotion to 
build local sections, comprising 
Western Woods copy, that of par- 
ticipating companies, and local tie- 
in ads. 

The sponsoring British Columbia 
forest industries and Lovick are 
now planning the 1955 campaign, 
and still totting up results of the 
54 drive. 


Colgate-Palmolive 
Opens Million Dollar 


Warehouse in East _ 


JERSEY City, N. J., Oct. 19—Col- | 
gate-Palmolive Co. today officially | 
opened its new multi-million-dol- | 
lar warehouse here. 

The four-floor building, almost | 
windowless, has a storage capacity 
of 775,000 cases or 30,000,000 Ibs. | 
of soap. | 

The warehouse features modern | 
automatic control devices. 

Electronically-operated convey- 
ors move the soap products from 
the nearby Colgate-Palmolive fac- | 
tories into the warehouse, where. 
they are automatically put on pal- 
lets. 

The soap packages themselves 
are not handled manually until 
prepared for shipment. 

The formal opening of the ware- 
house was attended by Mayor Ber- | 
nard J. Berry of Jersey City, and, 
the press department of Ted Bates | 
& Co. serviced the entire event 
handsomely, with about one dozen. 
press releases and 25 photographs. 


Brill Moves to Hicks & Greist 
H. C. Brill Co., Newark, N. J., 
has moved the advertising and 
publicity accounts for both its 
grocery and bakery divisions from 
Tracy, Kent & Co. to Hicks & 
Greist, New York. New advertis- 
ing plans call for an intensive 
radio schedule in key markets for 
the grocery division and for an, 
extensive business paper cam-| 
paign for the bakery division. 


Don't you,’ in other 
words, sometimes wish you 
could get away from it all? 

it con be done. You 
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you ever stand up un- 
der a Wagner crescendo? 


ogres music? 
Or watch a conductor go 


Never touch the 
stuff. Who wants to see a 


HEP TO THE SCHERZO—Surprising ads attempting to bring in previous- 
ly untouched potential music-lovers were used by the St. Louis 
Symphony this month in the Post-Dispatch. The ads were written 


by William Zalken, 


executive secretary of the symphony and 


formerly a Post-Dispatch reporter. 


‘Floor Covering’ to Move 


| covering industry, will move to the 


Floor Covering Weekly, national; Empire State Bldg., New York, 
Eaton Co. The publicity program, ‘business publication for the floor | next month. 


Poo KSTP Names William Davey 


99 


dising manager of the Des Moines 

William P. Davey has been | Register & Tribune, he succeeds 
named promotion manager of | Joseph C. Cook, who has joined 
-KSTP and KSTP-TV, Minneapo-| National Broadcasting Co., New 
|lis-St. Paul. Formerly merchan- York. 


=el Ff Cony a 
/ BIG STICK 


IN SIOUXLAND! 


Give your sales promotions the power 
punch they need in one of the nations 
richest markets. Contact our National 
Reps now! 

Gross Farm Income............ $1,025,239,000 


Effective Buying Income....$1,143,429,000 
Population............. sidisuscedacbcccantae’ 814,800 


(Sales Management and S. R. D. S. Market Facts) 
for the 49 County Siouxland Area 


a“ Che Sivux City Journal 


S/OUX Ciry 
ees 


_ JOURNAL-TRIBUNE — 


REPRESENTED NATIONALLY BY JANN & KELLEY, INC 


Some people sell 
advertising space... 


Some people 
buy it... 


LIFE-—like most publications—does both 


That’s why we’re doubly grateful—whichever hat we happen to be wearing— 
for the Audit Bureau of Circulations. The ABC enables us to know what we’re 
buying ...it enables advertisers and advertising agencies to know the value of 
what we’re selling. It is a major factor in the integrity of relations between ad- 


vertiser and publisher . 


.. and as this cooperative, non-profit organization enters 


upon its fifth decade of service, it continues to play a vital role in helping the 
growth of this country’s free press. 


9 Rockefeller Plaza, New York 20, N.Y. 


...a life-long member salutes 


THE AUDIT BUREAU OF CIRCULATIONS 


on its Fortieth Anniversary 
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Since our first weekly issue, SPORTS ILLUSTRATED has shown 
a steady circulation increase, 


We are, therefore, announcing a new circulation base and 
advertising rate, 


The new circulation base is 525,000, a 17% increase over 
our original base of 450,000, 


The new basic page rate is $3415, a 94 increase over our 
present rate of $3150. (See rate card #2, attached.) 


Actually, our paid circulation today is close to 525,000 
weekly; the new rete, however, does not go into effect until 
our issue of April L, 1955 


We are indeed happy, so soon after the launching of SPORTS 
ILLUSTRATED, to present to American business such a well- 
defined, enthusiastic audience of sports-minded American 
families. 
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MEMORANDUM 


Because of SPORTS ILLUSTRATED's steady growth, we feel this 
is a timely moment to restate our publishing philosophy for 
its development, 


‘SPORTS ILLUSTRATED is a high quality sports weekly. Its 
quality is and will continue to be evident in its writing, 
in its photography, in its physical makeup, and in the 
quality of readers it attracts, We are interested now and 
in the immediate years ahead in a quality circulation in 
the hundreds of thousands -- not in the millions, 


We will continue to gather as SPORTS ILLUSTRATED readers a 
definable group of lively, sports-minded families, 


How? By the use of carefully selected quality 
mailing lists for our subscription promotion; 


By asking the highest newsstand price of any 
weekly magazine, 25¢; 


And by establishing and continuing the highest 
regular subscription price of any weekly 
magazine, $7.50; (the charter subscription price 
of $6 was similarly the highest charter rate for 
any weekly). 


Thus, we are attracting as SPORTS ILLUSTRATED readers -- 

for the most part as subscribers -- members of better income 
families -- families generally with homes in the suburbs -- 
active families with an interest in the whole world of sport. 


And, thus, we can make available to advertisers (we now have 
orders from 300 accounts) a clearly defined audience for a 
wide variety of advertised products. 


H. H. S. Phillips, Jr. 
PUBLISHER 
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